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A vertiging Agencies in Canada, 1341 


Sertan. 1941 = Noe jl 


This report presents summary statistics on advertising agencies in Canada 
for the year 1941- The data shown were collected in 1942 as part of the Census of Mer~ 
chandising and Service Establishments taken in connection with the Decennial Census of 
1941. The ‘firms whose operations are summarized in this report are confined to those 
that contract for space or other advertising media, and that place the advertising for 
the client on a commission or fee basis. Establishments whose activities are confined te 
the writing of advertising copy or to commercial art work are not included here but are 
included in the report on Service Establishments as business services. 


There were 49 companies or firms reported as advertising agencies in Canada 
in 1941 and these operated a total of 87 establishments including head offices and 
branches. Total billings to clients for all types of advertising placed by these 
agencies in 1941 amounted to $29,224,400, an increase of 33.2 per cent over the 
Byiee 940,900 recorded for 1930, the only other year for which figures are available. 

* Gross revenues received by the agencies (including fees or commissions on billings and 
mechanical charges, on radio time and talent costs, etc.) amounted to $4,823,900 for 
1941 or 1665 per eent of the total billings. 


A classification according to total amount of billings for 1941 reveals 9 
companies each with billings of $1,000,000 or overe These companies accounted for 62.8 
per cent of the total billings for all firmse There were 7 companies each with total 
billings lying between $500,000 and 91,000,000 and these accounted for 16-8 per cent of 
the total business. There were 19 firms with billings lying between $100,000 and 
$500,000 and another 14 firms each with annual billings of less than }100,000- The 
proportions of the total billings received by these smaller firms were 18-4 per cent and 
2-0 per cent PaPpan vey ely 


Data on billings were not secured on a regional basis» But gross revenue 
figures were obtained for each individual office and these show that 60.0 per cent of 
the gross revenue of advertising agencies was secured through offices located in Ontario 
and another 34 per cent through offices in Quebec- Only 6 per cent of the gross revenue 
was secured through offices in the other provinces. 


#dvertising Agencies Classified According to 


Amount of Annual Billings, Canada, L241 


__ Per cent 


TB ELAS LEED 


All firms, total rseviee. 100.0 


Below $100,000 .-+seusy 2.0 
100,000 - 499,999. ereae 18.4 
500,000 - 999,999 wares 16.8 
1,000,000 & over «-eaee 18,361,500 6248 
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ADVERTISING AGENCIES IN CANADA, 1944 


The data presented in this summary of the operations of advertising agencies 
in Canada were obtained in connection with a more comprehensive study of the advertis= 
“ing Field still in progress and designed to provide a more accurate measure of the 

total advertising expenditure in Canada than has hitherto been available. The results 
of ‘the more exhaustive study are not yet available but the returns from advertising 
agencies are now complete and are here summarized. 


The firms whose operations are summarized in this report are restricted to 
those that contract for space, radio or other advertising media, and that place the 
advertising for the client on a commission or fee basis. There were 41 such firms 
operating in Canada in 1944 and their total billings to clients for all types of work 
“totalled $36,944,785 of which $36,518,296 represented billings for some type of ad- 
vertising and $426,489 represented billings for other services such as the conducting 
of market surveys. 


Gross revenues received by the agencies amounted to $5,949,499 in 1944, 
This figure represents the fees or commissions on billings and mechanical charges, on 
radio time and talent costs, etc., received by the agencies. It forms 16.1 per cent 
of the total billings for all services performed and represents the amount which the 
agencies received out of which to pay their operating expenses and provide a profit on 
‘the year's operations. Complete deteils on operating expenses were not secured but 
salary and wage payments to 548 meice and 693 female employees were reported at 
$3,294,263 or 55.4 per cent of the gross revenue. 


A comparable survey of advertising agencies conducted as part of the Census 
of Merchandising and Service Establishments for 1941 showed gross billings in that 
-year~of $29,224,400, gross revenue to the agencies of $4,823,900 or 16.5 per cent of 
the billings and salary and wage payments of $2,793,200. Compared with these results, 
gross billings in 1944 were up 26.4 per cent; gross revenues to the agencies were up 
25.3 per cent while salary and wage payments gained 17.9 per cent. 


Table 1. Comparative Results for Advertising Agencies. 
in Canada, 1941 and 1944 


Gross billings .+..0+0ce- 


$29,224 ,400 $36,944,785 +26.4 
Gross revenue; 
Amount eeeoeooeeoovea20e20808089 $ 4,823,900 $ 5,949 ,499 #23295 


Per cent of billings . 
Salaries & WAGES csecceee 


16.5 
# 2,793,200 


16.1 
€ 3,294,263 


= Oo 
Distribution of Billings to Clients by Type of Medium. 


; In addition to reporting the total amount of its billings, each agency was 
asked to classify this total to show the billings representing publication advertis= 
ing, radio advertising and advertising of other kinds including bill-board and neon 
Signs. Almost exactly two-thirds of the billings made by advertising agencies in — 
1944 represented advertising in newspapers, magazines or other printed matter. Twenty 
per cent of the billings were for radio advertising and the remaining 15 per cent 
represented advertising expenditures in other media. 


Almost 66 per cent of the billings through the 41 agencies were made by cee 
large firms each having annual billings of $1,000,000 or more in 1944. Another 2Y.6. 
per cent of the total billings were secured by another 11 firms each with total has 
billings lying between $500,000 and $1,000,000. The distribution of total billings 
according to type of media was strikingly similar for each of these two groups. 

- Fourteen agencies each with annual billings of between $100,000 and $500,000 and 
‘accounting for 12.1 per cent of the total business, reported somewhat larger. propore 
tions of their total billings for publication and radio advertising and a much ‘smaller 
proportion for the residual type. Eighty-six per cent of the business of a group. of: 
five small firms each with annual billings of less than $100,000 represented adver=~ 
tising in publications. Only small proportions in this instance represented billings 
for the other two categories included in the analysis. 


Table ll. Advertising Agencies Classified According to 
Amount of Annual Billings, 1944 — 


: mal 7 SS Sea Sees mecenncoa 
Billings : of Firms : Amount Per cent of ‘total: 
56,944 ,785 
PZ ello. 


All firms, total ....- 100.0 
Below $100,000 ..ceecc : ee My 
$100,000 - $499,999 .. 4,470,125 122) 
$500,000 = $999,999 .. 7,967,658 21.6 
$1,000,000 & over .... 24 ,227 ,869 65.6 


Table 111. Percentage Distribution of Billings for Advertising by 
Type of Media for Advertising Agencies Classified 
According to Amount of Total Billings, 1944 


Total : : Distribution. Ok. AGN Pt, tls ing Bidling ‘S$ 


Number 
. Annual 3 otal Publi- 
36, 518, 296 Pe [os | 
269 ,4 100. 


BULL firms, COthl «2 cess 13.3 
BELOW etOO ,000: 05.6 «. 45, Se 
$100,000 ~ $499,999 .. ‘, 393,614] 100. : 5.4 
~ $500,000 = $999,999 ..}- 3 952-,096]-. 100.0 « 145 -<2s= 
Re oP 100.0 14.4 


$1,000,000 & over .... 
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oMERDSSING AGENCE IN CANADA, 1945 


ib PORE HIE 


This report summerizes the activities of 47 advertising agencies of the 


type which contract for space, radio or other advertising media and which place the 
advertising for clients on a commission or fee basis. The total billings for the 


year 1945 reported by these agencies amounted to $42,471,233, an increase of 15.C 
per cent over the $56,944,785 reported by 41 agencies in 1944 and of 45.5 per cent 


-over the figure reported by 49 agencies in 1941. Of the total billings, $41 , 951,086 


represented billings for some type of advertising while the remainder, $540,147, re- 
presented billings for other services, such as market surveys, etc. 


| Gross revenues, including fees or commissions on billings and mechanical 
charges, on radio time and talent costs, etc. received by the 47 advertising agencies 
totalled $6,750,095 compared with $5,949,499 reported by the 41 agencies in 1944. 
These figures include commissions received by the agencies on billings placed through 
the War Finance Advertising Group. Revenue from this source amounted to $416,529 in 
the year 1945. Total gross revenues formed 15.8 per cent of billings placed by the 
agencies. 


The 47 agencies employed 708 male and 791 female employees who received 
$5,779, @5£ in saleries and wages or 56.< per cent of the gross revenue» This amount 
is 14.7 per cent higher than the $3,294,263 paid in salaries and wages by advertising 
agencies in 1944 and 35.3 per cent eer the 1941 figure o. 


. ' Summary statistics for the years 1941, 1944 and 1945 are presented in 
Table 1. et 


Table 1. Comparative Results for Advertising Agencies 
in Canada, 1941, 1944 and 1945. 


Per cent Change 


1941 ) 1944 1945 1945 1945 
peter ome -" si connie 1941 1944 
Number of firms ...ssseccee. ; 49 Shea A | 47 - ~ 


mioge-bDiLlIngS «sce enc oeeg$ .~. 29,224,400 36,944,785 48,471,833 ---+46.3 +150 


Gross revenue:: 
PRON UM ENO g aa 00's 0 oo eee 4,823,900 5,949,499 6,750,095 +39 .5 +13 ,1 


«Percent of billings...... : 16.5 16.1 15.8 nt . 
Total number of employees .. ey Leesl ¢* 97,499 * F212 +20 .8 


Salaries and wages paid 
_ Amount eovedce Mt el ais okt Z,795,200 5,294,265 5,779,852 +35 3 +14.7 
Per cent of gross revenue, Wark) 55 .4 56 02 = ~ 


(Se ae. On ER Se eae ee 


CC 


Advertising Agencies by Size of Business 


Twelve of the 47 agencies had annual billings of over $1,000,000 and these { 
accounted for 68.3 per cent of the total. Another 18.6 per cent of total billings 
were placed by 11 agencies with annual volumes of between $5C0,00C and $1,000,000. 
Seventeen agencies each with billings of between $100,000 and $500,COO secured 12.2 
per cent of total billings, while the 7 firms in the smallest size category BcEouit ee 
for less than. one per cent of the total volume Ol: business. 


a ce a Advertising Agencies Classified According to Amount of Annusl 
Billings, 1944 and 1945 


1944 1945 
1 Billi TT TRE LL Lobe an Oc OLE nae 
Annual Billings fiunkes Total Billings Number Total Billings 


' | Per cent ’ _ Per .cent 
of Firms Amount of Total of Firms Amount ee 
acd $ ~ 


All firma, total....... 41 36 » 944,785 160.0 47... __ 42,471,253 ...100, 0 Mae 
Less than $100,000 .... 5 279,135 0.7 7 385,796 0.9 
$100,C0O0 - $499,999 ... 14 4,470,125 Taek 1? ee Le ie ie Ba 
$500,000 - $999,999 ... 11 7,967,658 21.6 11 7,881,529 18.6 
$1,000,000 - $2,499,999 7 ~ 10,391,518 £6.1 8 12,470,684 429.4 
$2,500,000 and over oe. 4 13,836 ,551 37.5 4 16,531,702  .38,9 


ese. ae 


Distribution of Advertising Billin 


Of the total billings for advertising, 65.6 per cent represented advertis~ 
ing in newspapers, magazines and other printed matter. Radio advertising accounted 
for 19.6 per cent of the billings while the remaining 14.8 per cent represented 
advertising expenditures in other media. Agencies whose annual billings amounted 
to over $2,500,000 in 1945 reported 62.2 per cent of their billings for advertising 
in publications, 18.¢ per cent radio advertising and 19.6 per cent in other types 
of media. As size of business decreased, publication advertising formed greater 
proportions of the total billings.,so that in the smallest size class, with billings 
less than $100,000, publication advertising accounted for 82.7 per cent of the bill- 
ings, while radio advertising comprised 9.4 per cent, and all other media, 7.9 per 
cent. ; 


Table 3. Percentage Distribution of Billings for Advertising by 
Type of Media, for Advertising Agencies ‘Classified 
According to Amount of Total Billings, 1945 


Annual” Billings pare Distribution of Advertising Billings 
for Advértising of Firms pt ee PUDIAD Radio Other 
weer AMOUR ES Cat OR rig eos 
$ Sat ee 

PU Leeerie COCR) iy cil ss 47 41,931 ,086 100.0 65.6 19.6 14.8 
Below $100,000 ..cosece Y 585,796 100.0 82.7 9.4 7.9 
$100,000 - $499,999 ... 17 5,129,475 100.0 70.0 20.4 9.6 (, 
$500,000 - $999,999 ... ie 7,856 , 904 100.0 68.6 TE a 
$1,000,000 - $2,499,999 8 12,051,260 100.0 65.8 ey, 
$2,500,000 and over ... 4 16,507,651 100.0 6£.2 18.2 19.6 
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ADVERTISING AGENCIES IN CANADA, 1946 
Total billings of 57 advertising agencies of the type which con- 
svbract for space, radio or other adwertising media and which place ad- 

_ wertising for clients on a commission or fee basis amounted to $52,169,461 
tos “edn! 1946, This compares with $43,696,376 reported by 56 agencies for the 
aa 8 1945, an increase of 19 per cent in dollar volume of advertising © 

tas handled = agencies between the two years. Of the total billings, only 
eo = $90, 114 was for market surveys and other services not considered as ad= 

Boe wertising. , 


Bel -. Gross revenues received by the 57 agencies totalled $8,458,430 in — 

1.0% 1946 compared with $7,175,924 reported by 56 agencies for the year 1945. 

Ss “* These figures include commissions received on billings placed through 
special agency groups formed to handle Government advertising. - Revenue 
from this source amounted to $179,289 in 1946 and $340,336 in 1945, 


55 - Advertising agencies in 1946 provided employment for 1,816 persons 
who received $5,003,265 in salaries, This amount was 22 per cent higher 
than the corresponding figure for 1945, The number of male employees in- 
creased 23 per cent and female employees only 10 per cent. In addition, 
there were 16 proprietors of unincorporated companies whose salaries 
amounted to $65,222 in 1946 compared with 14 Bed tebe who ee 
$45,101 in 1945, 
oo 1. ~ Summary Statistics, Advertising Agencies 
“in Canada, 1941, 1945 and 1946 
ES cent change 
1946, ‘1946 
Bamber of Livms. ik. cceceselees | | | - | - 
oGEOSS: Dillings....cscccoocc og | | +78.5 | 419.4 
Gross: revenues = . | | | aie 
PURE neue recep anta> cee 4, | : | 8,458,450. | 475.3 | +17.9- 
“per gent, of D111 ings. diols oo] ; 1625) | 16.2 ee Pee as 
‘Number of employees, total... } = 1,257) 56 | 1,816 6.8 | +16.3 
OT a tiv aleaavciobitwe Choe thee , ‘ | 926 ‘ #23.0 
1 AE RE ae ees ela nt Moa { ) | 890 ! ‘+10.1 
" galaries alld WAZeS. 2200000008 ) | ; 5,003,265 O21. 422.0 
) per cent of gross revenues... | | rhea Be = 


\ 


Number of proprietors (34.00. 
Proprietors galaries......:8 


| : +4406 
(Ij Revised, (2) Not available. (3) katie cas ated firms only. 
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Advertising Agencies by Size of Business 


Classified by amount of 1946 billings, 17 of the 57 agencies with 
annual billings of over $1,000,000 aceounted for 76 per cent of the total. 
Another 13 per cent was placed by 10 agencies with annual billings between 
$500,000 and $1,000,000 while 19 agencies with annual volume between 
$100,000 and $500,006 were responsible for 9 per cent of the total billings. 
Eleven firms with billings of less than $100,000 during the year secured . 
1.2 per cent of the total volume of business handled by agencies. 


e os - {i 
sspears rc aa wg A RS I A 
Gy, er Pe MM eS Ckgee Ne : 1946 4 
SVE Poy, EAR Nos | Potal  bittingss © es nos Total billings 

Annual billings-<-" of Per cent | of Per cent 
Ee Aa as Bea of total |firms | Amount of total 

All) firma, fotaly anos cee ae 43,696,376 | es 52,169,461 100.0 

Less than $100,000...... | ll 523,588 ll 609,609 1.2 

$100,000 - $499,999..... | 18 | 4,008,832 19 4,791,603 9.2 

$500,000 = $999,999..... | 10 | 5,872,446 10 6,882,379 13.2 

$1,000,000 = $2,499,999, | 12 114,555,389 12 «|: 17,264,018 35.1 

$2,500,000 and overs... | 5 {18,756,121 _ 15 WA) 224621; 2047 45.5 


| (1) Revised. 
Distribution of Advertising Billings to Clients by Type of Medium 


of the total billings, 61.2 per cent represented billings for 
space in publications, 6.4 per cent was billings for other visual ad-= 
vertising such as billboard, street car, sky-writing, etc., and 14.1 
per cent was charges for artwork and mechanieal production in connection 
with these types of advertising. Radio advertising billings formed 18.3 
per cent of the total advertising billings. 


Table 3. - percentage Distribution of Billings for Advertising by Media, 1946 
Advertising Agencies Classified by Amount of Annual Billings 


Distribution of advertising billings 


. Va pe ea OD No. = a a a ae 
Annual billings of Total adver- | Ppubli= [| Other Mechanica 
ss firms | tising billings | cation visual | production | Radio | 
cee! 7 r 
Le 
19 


saor 7 
All firns, sia ee 52,079,347 61.8. 


Less than $100,000,..... 
$100,000 - $499,999. ..05 


609, 609 
4,777,275 


$500, 000 ad $999,999.06 10 6,880,579 
$1,000,000 - $2,499,999, | 12 17,250,878 
$2,500,000 and over.ccoe 5 22,560,506 


Note; The inclusion of a number of agencies specializing in radio advertising which 
had not been included in the 1944 or 1945 surveys and the revision of the 
classifications used make the breakdown of billings incomparable with that 
given in previous reports. 
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Advertising enGfes in’ ‘Canada -handled ad- 
vertising and provid@d@ other services to the extent 
of $86,742,470 in 1949 compared with $73,762,213 
in 1948, and $64,594,674 in 1947. The 1949 total 
was an increase of 18% over 1948, while increases 
for the two previous years were 14% (1948 over 1947) 
and 24% (1947 over 1946). Billings for market sur- 
veys and other services not considered advertising 
constituted a small but increasing proportion of 
the total billings of advertising agencies. In 1949, 
these services accounted for $291,502, as 
compared with $218,447 in 1948 and $171,897 in 
1947. 


Gross revenues amounted to $13,526,336 in 

1949, $11,553,459 in 1948, and $10,091,772 in 1947, 

forming practically the same percentage of total 

billings in each of the three years. Net revenue was 

relatively higher in 1949 than in 1948, but formed 

y about the same percentage of gross billings as was 
the case in 1947. 


Advertising agencies employed 2,340 persons 
in 1949 and these received $8,136,472 in salaries, 
Of these 2,340 persons, 22 were proprietors of un- 
incorporated companies whose salaries were esti- 
mated at $126,365. Table 2 gives employment figures 
by sex, aS well as a breakdown of salaries between 
executives and other employees. 
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: °F \ ADVERTISING AGENCIES 
(255 \ 1947, 1948 and 1949 


The distribution of agencies according toamount 
of annual billings is shown in Table 3. Of the 74 
agencies in Canada, 9 had billings in 1949 amounting 
to $2,500,000 or over and these accounted for 55% of 
total billings of all agencies. Thirteen agencies with 
1949 billings of between $1,000,000 and $2,500,000 
were responsible for 26% of all billings, while 39 
agencies whose annual billings were less than 
$500,000 handled 8% of the business. The remaining 
11% was received by 13 agencies with billings in 
1949 of between $500,000 and $1,000,000. 


Table 4 shows the percentage distribution of 
advertising billings by type of media and for various 
sizes of business. For each of the three years, 
billings for advertising in publications constituted 
between 60% and 62% of all billings, other visual 
advertising was responsible for 4%, while radio 
advertising accounted for between 15% and 18% of 
all advertising billings. Mechanical charges amount- 
ed to 16% of the gross billings. 


The inclusion of several agencies handling only 
radio advertising in the ‘‘Less than $100,000’’ class 
resulted in a higher proportion of billings for radio 
advertising and a lower proportion for publication 
advertising in this class than in other size classes, 
With the exception of this group, the percentage of 
billings for advertising in publications varied in- 
versely with the size of business. 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1945-1949 


Advertising 


1941... eoeecce geeceonoece eecoee 
HA ese ccesbnes's seiebegectionecas 
HOA Geaebesindescesree tosses cclsey 


52,079, 347 


Market Research 
and 
Other Services 


90, 114 


Net Revenue 


% of 
Total Amount Billings 


$ $ 


29, 224,400] 4,823,900 
43,696,376} 7,175,924 
52, 169,461] 8, 458, 430 


194 Trcovsccevevvesoverrsevevers 64, 422, 777 171, 897 64, 594,674 | 10,091, 772 1, 462, 792 
LOEB. coreseervccescovcnscccee e- 73, 543, 768 218, 447 73, 762, 213 | 11,553, 459 1,370, 408 
1949 .orerercccreccccscereseves 86, 450, 968 291, 502 86, 742,470 | 13, 526, 336 1, 948,453 


1. Not available. 
Bes 
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TABLE 2. Employment Statistics, Advertising Agencies in Canada, 1941 and 1945-1949 


Proprietors Employees Salaries 
Number 
Year of poe 

eae evenue : , % of 

No Estimated Executive Other Total Gross 
Salaries Amount Amount Amount Revenue 

$ 

TOD eikeceeescss 49 | 4,823,900 | 1 1 1 1 2, 793, 200 57.9 
LOA Site ccccssee sic 56] 7,175,924 | 14} 45,101 153 808 4, 101, 283 Ba B 
1946 Svcccccccees 57| 8,458,430 | 16] 65, 222 9 26 890 5,003, 265 59. 2 
MOAT vecescaeseesn 67] 10,091,772 | 24) 91,395 | 1,099 957 6, 208, 157 61.5 
1O4Bccccscecsene Gols 993,409 1 22 111905578) 11, 225 | 1,013 7, 108, 740 61.5 
1949 ccccvcccveee 74 | 13, 526, 336 | 22] 126,365 | 1, 279 | 1,039 1, 887, 430 | 6, 122,677 | 8,010, 107 59. 2 


j. Not available, 


TABLE 3. Advertising Agencies Classified According to Amount of Billings, 1941 and 
- 1945-1949 


Amount of Billings 


he #100000 $499,999 $999,999 $2,499,999 pad-aret to 
No, No. No. No. No, No, ’ 
of Amount of Amount of of Amount of Amount of Amount 
firms firms firms firms firms 
$ 


1941 eoocccecvees 14; 585,000; 19/5,371, 400 7/4, 906, 500 18, 361, 5001) 2 49 | 29, 224, 400 


1945 .cccsreveee 11} 523,588} 18/4,008,832} 10/5, 872, 446 14, 555, 389 5/18,756,121| 56/43, 696, 376 


1946 coceseerveee 11} 609,609} 19)4,791,603) 10/6, 882,379 17, 264,018 5|22,621,852| 57/52, 169,461 


1947 cerecccceeee 19} 974,946} 20/5, 814,459 9|6, 244, 509 21,050, 456 6 |30, 510, 304) 67/64, 594, 674 


1948 -ocrcccceeee 22/1,099,036;} 21/6,061,868| 11)7,457,002 22,976, 801 7/36, 167,506} 75/73, 762, 213 


1949 .ecccseeseee 18} 996,526} 21/6,060,979| 13/9, 100, 373 22,919, 165 9/47,665,427| 74|86,'742, 470 


1. Includes firms with billings of $2,500,000 and over, 
2. Included with $1,000,000 to $2,499,999. 


Note. Firms classified each year according to billings in that year, 
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TABLE 4. Percentage Distribution of Advertising Billings by Media, 1947, 1948 and 1949 
(Agencies Classified by Amount of Annual Billings) 


Distribution of Advertising Billings 


Publi- Other Me- . 
% % % % % 


Year Number 
and Amount of Advertising 
of Annual Billings firms Billings 


1947 


Less than $100,000 .....ccc..0« ‘969, 756 100. 0 
$100,000- $499 999 .cccccce 5; 803, 920 100. 0 
$500,000- $999 999. cccovee 6, 239, 041 100. 0 

$1,000,000 - $2,499,999 ecccvee Jike 032, 690 100. 0 

$2,500,000 and OVEr..ccccceceee 30, 377, 370 100.0 

All sizes, total e@ece0seceeec00 64, 422, 177 100. 0 
1948 

Less than $100,000......es000 1, 090, 526 100. 0 
$100,000- $499,999 ..cccvece 6, 056, 004 100. 0 
$500,000- $999,999. cceceee 7,443, 371 100. 0 

$1,000,000 - $2,499,999....0006 22,959, 466 100.0 

$2,500,000 and OVET...ccccccese 35, 994, 399 100.0 

All sizes, total eoeeceoeseoese as 543, 166 100. 0 
1949 

Less than $100,000 ........006- 993, 451 100.0 
$100,000- $499,999....00 6, 050, 313 100. 0 
$500,000 - $999 ,999..ccccce 9, 084, 255 100. 0 

$1,000,000 - $2,499,999. ..c.eve PAP. 858, 568 100. 6 

$2,500,000 and OVET. .cccccccece 9 47, 464, 381 100. 0 

All sizes, total ......ceceeee 74 | 86, 450, 968 100. 0 


1. Excluding billings for market research and other services not considered advertising. 
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ADVERTISING AGENCIES 


1950 and 1951 


During the ten year period between the 1941 
and the 1951 Census, advertising agencies in 
Canada more than tripled their volume of business. 
In 1951 advertising agencies handled advertising 
and provided other services to the extent of 
$108,413,585 compared with $96,220,544 in 1950 
and $86,742,470 in 1949. The 1950 total represents 
an increase of 11% over 1949 while the 1951 total 
was 13% higher than that of 1950. Billings for mar- 
ket surveys and other services not commissionable 
amounted to $951,833 in 1951 as compared with 
$653,944 in 1950 and $291,502 in 1949, forming a 
small but increasing proportion of the total billings 
of advertising agencies. 


Gross revenue on commissionable billings 
: amounted to $14,443,707 in 1950 and $16,255,059 
) in 1951, representing slightly over 15% of the total 
commissionable billings in each year. Net revenue 
in 1951 amounted to $2,328,015 as compared with 
$2,075,563 in 1950 but represented the same per- 

centage of gross revenue in both years. 


Table 2 shows the distribution of advertising 
agencies according to the amount of annual billings. 


Owing to the increase in the volume of advertising 
during recent years, it was deemed practical to add 
a further size classification to this table, repre- 
senting agencies with billings of $5,000,000 and 
over. This breakdown is not available prior to 1950. 


Percentage distribution of commissionable 
billings by type of media and for various sizes of 
business is presented in Table 3. In both 1950 and 
1951 billings for advertising in publications con- 
stituted almost 60% of all commissionable billings. 
Radio advertising accounted for a slightly higher 
proportion of the total in 1951 than in 1950 but all 
other media showed approximately the same per- 
centage distribution during these two years. 


The 2,552 persons employed by advertising 
agencies during 1951 received $10,128,050 for their 
services. In 1950 advertising agencies paid 
$8,989,657 to their 2,472 employees. The following 
table gives employment figures and shows total 
payroll and the percent of gross revenue which it 
represents. 


Average _ Total 
Y Number Gross number amount paid Percent of 
ear gross 
revenue of to fovedue 
elnployees employees. 


; Seay | omen ory a0 Ie 
$ qe 


‘0 


otic te i Cee Sa 4,823,900 2,793, 200 57.9 
Or ek RS | a oS 7,175,924 4,101, 283 57. 2 
LOS een Dice: Sa eeeon aaae «RD 8, 458, 430 5, 003, 265 59.2 
una th atclee | Sas MRO ete 10,091, 772 6, 208, 157 61.5 
BAM RE 0s arcackndnecgi Ota 11,553,459 7,108, 740 61.5 
‘AS Oo de SE Sa Ee ee nee 13, 526, 336 3,010, 107 59.2 
OST CEa eee See AE 15, 012,672 8,989, 657 59.9 


Pee serececoscevoseseroeseesousosonenasavorsconseaeT 


17,015, 496 


10, 128,050 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1945-1951 


Amount of billings Gross revenue on 
Fa SH 
Number Commissionable Market 
Year of Sed saan Market billings surveys Total eg 
: Commission- |} surveys revenue 
firms Other and other 
able and fees Total research 
billings other ae ae Bye 
research A ib ie) Amount Ol total 
| moun’ ~ |pillings {other fees billings 
$ $ $ $ % $ $ Jo $ 
1 1 29, 224, 400 1 1 4,823, 900 16.5 1 
1 1 43,696, 376 1 1 1 7,175,924 16.4 1 
52,079, 347 90,114 52, 169, 461 1 1 1 8,458, 430 16.2 1 
64,422,777 171, 897 64, 594, 674 1 1 10,091, 772 15.6 |1, 462, 792 
73, 543, 766 218, 447 Wiai Phe) 2s 1 1 1 11, 553, 459 15. 7| 1,370, 408 
86, 450, 968 291, 592 86, 742, 470 1 1 1 13,526, 336 15.6/]1, 948, 453 
95, 566,600 | 141,354 | 512,590] 96,220,544] 14,443, 707 15.1] 568,965] 15,012,672 15.6|2, 075, 563 
107,461,752 | 133,936 | 817,897] 108,413,585] 16, 255, 059 15.1) 760,437] 17,015, 496 15.7] 2,328, 015 


Not available. 


1. 


TABLE 2. Advertising Agencies Classified According to Amount of Billings, 1941 and 1945-51 


Amount of billings 


$100,000 $500,000 $1,000,000 $2,500,000 “ : 
a ae | ® ‘ i $5,900,000 | All sizes, 
x $499,999 $999,999 $2,499,999 $4,999,999 
—- = 
No. No. No. No. No, No. 
Amount Amount | of Amount | of Amount of Amount of Amount 
fi firms irms firms a 

$ $ $ $ 
585, 000 19]5,371, 400 7T| 4,906,500 g! 18,361,500! 5 3 29, 224, 400 
523, 588 18/4, 008, 832 10) 5,872,446} 12 | 14,555, 389 5] 18,756, 121 56| 43,696, 376 
609, 609 19/4, 791,603 10| 6,882,379) 12 |17, 264, 018 5] 22,621, 852 57| 52,169, 461 

4 4 
974, 946 20| 5,814, 459 9} 6,244,509) 13 | 21,050, 456 6} 30, 510, 304 67| 64,594, 674 
1,099,036 21|6,061, 868 11} 7,457,002} 14 | 22,976,801 7| 36, 167, 506 GO| Was cO2, ote 
996, 526 13}. 9, 100,373) 13°] 22,919,165 9| 47,665, 427 H 74| 86,742,470 
708, 660 15/10, 446,604; 10 | 15,175,795 9| 27, 872, 440 4) 36, 229,125 75| 96,220, 544 
21] 1,098, 882 23) 6, 304, 221 14; 9,946,454; 10 | 14,498, 909 11] 37,681, 187 4| 38, 883, 932 108, 413, 585 


See footnote 2. 


4. 
Note. Firms classified each year according to billings in that year. 


Includes firms with billings of $2,500,000 and over. 
Prior to 1950 this column included billings of $2,500,000 and over. 
Included with $1,000,000 to $2,499,999. 
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TABLE 3. Percentage Distribution of Commissionable Billings by Media, 1950 and 1951 
(Agencies Classified by Amount of Annual Billings) 


Distribution of commissionable billings 


Year Number Total 
and amount of commissionable : 
of ante nares firms billings } Pee. Sia! | ee R 
cations visual printing, adio Total 
etc. 
Ts % 

Hess ERAN! SLOO O00) scsescsdecsecovssassonsessccravsecoscesnssescecsesesss 14 618, 748 5507 201 2329 12.7 506 100.0 
PL OO; GOs PE 99} 999) vcsccssevsarssonteseceserseceeseccesuebeccuevecess 23 5, 713, 496 68.9 3-0 16.6 11.4 0.1 100.0 
O00, O0D= S999) IO Oiarecoensscesssesossesnsvasccnucbascosetecersests 15 10, 386, 181 63.0 Se T 19.6 11.6 0.1 100.0 

lis OOO, COU = 8215 499 9 OO) ses screracvteedessdvexseacvacacssnccencvscoswoers 10 15,079, 680 54.3 10.1 15-4 20-1 Oo.1 100.0 

P2000, O00 $4, 999,999) cavesesccsecessessvsc severe casscsarcvevncecuesers 9 27, 673, 596 59.1 4.9 18. 2 nly Rare Ol 100.0 

SO OUN OOO AUG: OVC .gecs.cseepesacysssverencsorcsencsvareccnrertsevaseos 4 36,094, 899 59-9 500 19.9 15.1 0.1 100.0 

PAN VESTZES,, COLA t.ccsrsdctccrsxcovansvacneudecudsessussavsravextyares 15 95, 566, 600 59. 6 5.7 18.5 16.1 0.1 100. 0 
1951 

WCESS MAN G10 OF OOO vereccaexcsesscencoses crovsccrcestsoeceacccrencotaeeze 21 945, 190 56.0 207 18.0 17.4 5.9 100.0 
S1OO;O000<) $499, 999) coicccscacccursatusesenccsvaconveveyuarsesuacans-3 23 6, 211, 200 65.7 207 16.7 14.7 0.2 100.0 
$500, 000s) $999 (999 vecs...ccescsccecasavossscveacredenerecsterasavess 14 9, 888, 786 63.4 58 15. 2 15. 3 0.3 100.0 

D1, O00, OO D=S2s4 90,999) cccecscnecescoveccssacvaccesdssencacasnenassesoun> 10 14, 314, 906 57.7 3.8 18.0 20. 2 0.3 100.0 

S27 DOO 00 0H D4 99 999) ceca covecceass+cvssescvoscsecsessnsarsvedsvacsvenre 11 37, 422, 509 580 2 509 16.5 19.3 0.1 100.0 

$5,000; 000) ANG OVEL virco cazecescecurcusssensves snecstescaceessrsisee 4 38,679, 161 59-0 5e 3 20.5 15.1 0.1 100.0 

All sizes, total ..... Rifounenvsustios sity s velepusuvusy suse diaususe eNeveu 83 107, 461, 752 Soe 50% 18.0 17.3 0.2 100. 0 


1. Excluding billings for market surveys and other services not commissionable. 


Epmonp Croutier, C.M.G., O.A., D.S.P., Queen’s Printer and Controller of Stationery, Ottawa, 1952 
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During 1952 the 88 advertising agencies included 
in this surveyhandled advertising and provided other 
services to the extent of $121,666,983 through 152 
offices located across Canada. This amount was 
12% higher than the 1951 volume of $108,413,585. 
Billings for market surveys and other services not 
commissionable amounted to $1,038,156 in 1952 
compared with $951,833 in 1951. 


Gross revenue on commissionable billings total- 
led $18,246,232 in 1952, representing slightly over 
15% of all commissionable billings. Net revenue, 
before deductions for income tax, was $2,535,195 
in 1952 compared with $2,328,015 in 1951. The 1952 
net revenue was 13.3% of gross revenue, slightly 
lower than the 1951 proportion of 13.7%. 


Distribution of advertising agencies according to 
the amount of annual billings is shown in Table 2, 
There was a marked shift of firms from the less than 
$100,000 to the $100,000 to $499,999 classification 
in 1952 but the number of firms included in other 
size groups remained much the same as in 1951. Of 
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the 88 agenéies in Canada, only 5 had billings of 
$5,000, 000“and’ Over in 1952 but: thesé accounted for 
almost 39% of: the total GASInESS. of al] agencies. 
Table 3 gives the ae distribution of 
commissionable billings by type of media and for 
various sizes of business. Billings for advertising 
in publications constituted almost 60% of all com- 
missionable billings in 1952. Radio and Television 
advertising accounted for almost 18% and other 
visual] for 4% of commissionable billings. Mechanical 
charges amounted to 17%. There was little variation 
between 1951 and 1952 in the proportions of total 
commissionable billings allocated to the various 
media. 


Advertising agencies employed 2,698 persons in 
1952 and paid out $11,482,910 in salaries and 
wages. This amount represented 60% of total gross 
revenue, a Slightly higher proportion than in 1951. 
The following table gives employment figures and 
shows total payroll and the percent of gross revenue. 
which it represents. 


saa Employees amount pai Percent of 
Female employees Be 
if i $ No. No. No. ct $ % 

BOS Biossewcta bid ibeanensateetocawossvcstanssacecde 49 | 4,823,900 1 1 1,237 | 2; 193; 200 57.9 
TO Sees sasicassseeteSectacde de os caatevsesedeooeeee 56 | 7, 175,924 753 808 1,561 | 4, 101, 283 a 
1946. ii seiitsin. BisseethororssScacuotutysodtas 57 | 8, 458, 430 926 890 1,816 | 5,003, 265 5942 
EBD cecpiesweciesttecse ie sseot dees ecnnpaststcdeacts 67 10,091, 772 1,099 957 2,056 | 6, 208, 157 61.5 
DOA ccec onc nkenerstennctedad ast caciwaseapeannbt 75.11, 553, 459 1,225 1,013 2,238 | 7, 108, 740 61.5 
1a resttdesse ass sdcsashes<casanoensdevsabuesssel 74 |13, 526, 336 1, 279 LE 039 2,318 | 8,010, 107 59.2 
DODO Biece costes sesavesccagusdsteressinenntepioredes 75 |15,012, 672 1 1 2,472 | 8,989, 657 59.9 
DE oy Desa Se sy See eit es a 83 |17,015, 496 1 1 2,552 |10, 128, 050 5955 
Dias A ventastech Savbuskecivsssatapivecssien suopesks 88 |19, 060, 261 1,431 1, 267 2,698 /11, 482,910 60. 2 


A. Not available. 
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TABLE 1. FacO pen Statistics, Advertising Agencies in Canada, 1941 and 1945-1952 


Amount of | mount of tings | Gross revenue on 


Net 
revenue 
Market Commissionable Market (Before 
tele billings surveys deductions 
Commission- | surveys 
Other and other for 
able and fees Total research income 
billings other Percent gad Percent tax) 
research Amount of other fees Amount of total 
billings billings 
$ 


29, 224, 400 4,823, 900 


43, 696, 376 


7,175,924 


52,079, 347 90, 114 52, 169, 461 8, 458, 430 


64, 422,777 171, 897 64, 594, 674 10,091, 772 | 1,462,792 
73,543, 766 218,447 73, 762, 213 11, 553, 459 1, 370, 408 
86, 450, 968 291, 502 86, 742, 470 13, 526, 336 1, 948, 453 


95, 566, 600 15.1 | 568,965 | 15,012, 672 15. 6 |. 2,075, 563 


141,354 | 512,590 | 96,220,544 | 14,443,707 


107, 461,752] 133,936 | 817,897 | 108,413,585] 16, 255,059 760, 437 | 17,015, 496 15.7] 2,328,015 


15.7] 2,535, 195 


19,060, 261 


120, 628, 827 | 150,616 | 887,540 | 121,666,983 | 18, 246, 232 


1, Not available. 


TABLE 2. Advertising Agencies Classified According to Amount of Billings, 1941 and 1945-52 


Amount of billings 


fees than $100,000 $500,000 $1,000,000 $2,500,000 $5,000,000 All sizes, 
Year $100,000 to to to to nd over Total 
, $499,999 $999,999 $2,499,999 $4,999,999 and ove 
No. No. No, No. 
of Amount of Amount Amount Amount Amount of of Amount 
firms firms eibws firms firms 
$ $ $ 
194 Distr a oiccssscesecse 14] 585,000 19/5, 371, 400 4,906,500] 911/18,361,500! 49 29, 224, 400 
4945 eco secacccsceceses aces 11] 523,588 18/4, 008, 832 5, 872, 446 14, 555, 389 18, 756,121 56| 43,696,376 
1946 is nccesccsssssvessenee ll 609, 609 19/4, 791, 603 6, 882, 379 17, 264,018 22,621,852 57} 52,169,461 
2 2 
O47 occ ccctccccseterctiane 19} 974,946} 20/5,814,459 6, 244, 509 21,050, 456 30,510, 304 67| 64,594,674 
94S Meo cccicsens sinnoweoneds 22/} 1,099,036) 21/6,061, 868 7,457, 002 22,976,801 36, 167, 506 | WS kop ea ts 
SQ AOR cacicsssccesecesstetns 18| 996,526] 21/6,060,979 9,100,373 22,919,165 74] 86,742, 470 
M9 SO ines weeeosctscccteaees 14| 708,660 23/5, 787,920 10, 446, 604 15, 175, 795 27, 872, 440 4 136,229,125] 75] 96,220,544 
S05 lubeaccrxcevecantvavasom 21}1,098,882} 23)/6,304, 221 9,946,454 14,498, 909 37,681, 187 4 138,883,932} 83] 108,413,585 
NOS Derrtecscececsscavsceses 15} 687,550! 33)7,959,510 11, 807,010 15,623,801 38, 527,932 5 147,061, 150 121, 666, 983 


1, Includes firms with billings of $2,500,000 and over. 
2. Prior to 1950 this column included billings of $2,500,000 and over, 
3. Included with $1,000,000 to $2,499,999. 


Note. Firms classified each year according to billings in that year. 
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TABLE 3. Percentage Distribution of Commissionable Billings by Media, 1951 and 1952 


(Agencies Classified by Amount of Annual Billings) 


Distribution of commissionable billings 
Year Number Total 
of aa as cea e neon oe | | Preaaion | aa 
Publi- Other artwork, 
cations visual | printing, oan Other Total 
| Nae etc. 
$ % | % | % % % % 

1951 
WG ESSuth ANG 100), OOO iesecqceccececstsescsancecctacscoveceasvasessbosoeschcess 21 945, 190 56. 0 2) 18.0 17. 4 bad 100.0 
SLO OOOO i $499,999 yocewsescececacesscstscsarsonscesentvetsaesoccsess 23%) 6, 211, 200 65.7 Peat | 16.7 14.7 0.2 100.0 
SDOOPOOO ee S999) 999 ccsececevacesccrosssecsecensecasvascuscnesvoesse 14 9, 888, 786 63. 4 5.8 ies 15.3 0.3 100.0 
SE OOOLOO0 = 62,499 G99 maccescecccsvoencancdocetsscncccssseceteacseserest 10 14, 314, 906 Sout 3.8 18.0 Fin 94 0.3 100.0 
D2 000 0008 4 5999 090 eerecocesenesecccysehcssasecesserosacsaceconeesrs 11 37, 422, 509 58. 2 5.9 16.5 19.3 Or 100.0 
SHPO OO OOORAN COV ohare cetercccece-cectescstezeccceceeeeectvascestees ones 4/ 38,679, 161 59.0 Bas 20.5 oak 0.1 100.0 
AUIGSL ZO SaCOCG sre. crsees sess cocsensesnssesssstucesnecedcsesseinseces 83 | 107,461, 752 59.3 5.2 18. 0 17.3 0.2 100. 0 

1952 
WES Sau ANw 1 OU, OO Olesesceesnececscsaecttestestecoscereoovrscnsncersoneecr=c 15 562, 973 57. 4 2.3 20.5 15.4 4.4 100.0 
STOOKOOO =e $499,999 reccscsascosserosqccccsacesncescesnesuassnscusacts 33 OOD LO 61. 2.9 HE) 16.9 0.6 100.0 
SOOO OOO Mba 09s OOO iereesetersceseaceeaccssecenrecccsrcarerascrensures 15 11,674, 401 64.7 Ore 15. 6 14.3 0.2 100.0 
S15 0000001525499) 999) creccencenseccticssnesccctacorecsossnsesecocesees 10 | 15,467,631 62.6 2a 16. 4 18.4 0.4 100.0 
SZ EDO OOOO 4.9 9959 OO ierercsnccescrancosterseasoss-¢onscearacesnasests 10 | 38, 330, 589 61.7 4.6 T5216 19. 1 100.0 
S5rOOOOOG FRANGLO else -sscececeesceseresscontvecsnceecacocccucsoscoucosce 5| 46,824,673 58.7 Sad 18.8 17.0 100.0 

ANN SIZE See COG alee seers ooo ae cea chenevecsescontessouseon 


1. Excluding billings for market surveys and other services not commissionable. 


Epmonp Croutier, C.M.G., 0.A., D.S.P., Queen’s Printer and Controller of Stationery, Ottawa, 1953. 
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During 1953 there were 88 advertising agencies 
operating in Canada and through their 153 offices 
they handled advertising and provided other services 
to the extent of $144,339,308. This amount was 
19% higher than the 1952 volume of $121,666,983. 
Billings for market surveys and other services not 
commissionable amounted to $1,381,332 in 1953 
compared with $1,038,156 in 1952. 


Gross revenue on commissionable billings to- 
talled $21,558,551 in 1953, slightly over 15% of all 
commissionable billings. In 1953 advertising agen- 
cies reported net revenue, before deductions for 
income tax, as $2,959,389 compared with $2,535,195 
in 1952. The 1953 net revenue was 13.1% of gross 
revenue, Slightly below the 1952 proportion of 13.3%. 


Table 2 shows distribution of advertising agen- 
cies according to the amount of annual billings. With 
the exception of an increase in the number of firms 
in the $1,000,000 to $2,499,999 classification in 
1953 the number of firms included in other size 
groups remained much the same as in 1952. Seven 
of the 88 agencies in Canada had billings of 
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$5,000,000 and over in 1953 but these accounted 
for almost 48% of the total business of all agencies. 


Percentage distribution of commissionable 
billings by type of media and for various sizes of 
business is shown in Table 3. Billings for adver- 
tising in all types of publications constituted almost 
60% of all commissionable billings. Radio and tele- 
vision advertising accounted for almost 19%, and 
other visual for 4%. Mechanical charges amounted 
to 17%. Although there was little variation between 
1952 and 1953 in the proportions of total commission- 
able billings allocated to the various media, the 
greatest increase was in radio and television adver- 
tising. 


During 1953 there were 2,880 persons employed 
by advertising agencies across Canada and they 
received $13,630,975 in salaries and wages. This 
amount represented 60.3% of total gross revenue, 
only slightly higher than the 1952 proportion of 
60.2%. The following table gives employment 
figures and shows total payroll and the percent of 
gross revenue which it represents. 


Total 


Employees 
Gross | eeotevoes |r paid Percent of 


Number 
oe nti, | revenue Nae eee 
$ $ So 

OAs aredemeseticnadapssas'svtyeh ckeseeoser hae uae 49} 4,323,900 2, 193, 200 57.9 
UA Gi srrse ies coeercteeSeosaisrentbetanesenstrect 57 | 8,458, 430 5, 003, 265 59.2 
OED ecattenscsethocdstarenetiss st cenccvavaeterecars 67 |10,091, 772 6, 208, 157 61.5 
LES ie senmsasasbestenanesaassocctenvasacocueceacens 75 {11,553,459 7,108, 740 61.5 
TOS Oia ares costes tatseae cousin tacsers-taseanapeeets 74 113, 526, 336 8,010, 107 59.2 
Le ee ear cicveraa cherie pebeaeacesnseteeee 13 $15,0122672 8, 989,657 50ne 
LO Oe a rerpreaecsestsehossenteace sins ssnacysenersaeas 83 |17,015, 496 10, 128,050 59.5 
VOB aage creer aes seabed teva cssette sk te ater seen 88 |19,060, 261 11,482,910 60.2 
1 De eeaegiisna creas staansatoscentnanseores rane 88 13,630,975 60.3 


22,091, 118 


1. Not available. 


EpMmonp Cioutimn, C.M.G., O.A., D.S.P., Queen’s Printer and Controller of Stationery, Ottawa, 1954. 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-53 


Amount of billings 


Gross revenue on 


ra 


Net 
Commissionable Market ENC UC 
are aba! Market billings surveys Tova Rene 
2 re Commission- | surveys Other and other for 
Eis able and f Total research ace 
billings other SE Percent and Percent tes 
research Amount of other fees Amount of total ) 
billings billings 
cr $ $ $ $ $ Ge | NES % $ 
Rrortiduavatesecabavenessusteceie 49 1 1 1 29, 224,400 1 1 1 4,823, 900 16.5 1 
dente ar eter ceouaeecaseacstons 57 | 52,079,347 90,114 52, 169, 461 1 1 1 8,458, 430 16.2 1 
Recon tab overssacevenehcrsussess 67 | 64,422,777 171, 897 64,594,674 1 1 1 10,091,772 15.6 | 1,462,792 
soattanesaeaoacecotivensseuaatace 75 | 73,543, 766 218, 447 Be Oo A5 PAB 1 1 1 11, 553, 459 15.7 | 1,370, 408 
schasesesevansnivesdvouedSeotonsee 74 86, 450, 968 291, 502 86,742, 470 st 1 1 13,526, 336 15.6 | 1, 948, 453 
Ret eSichava de eeasepnieventReachs 75 | 95,566,600 | 141,354 512,590 | 96,220,544 | 14,443,707 Loi! 568,965 | 15,012,672 15.6 | 2,075, 563 
pengucdevenevavanagabecscsaace sare 83 | 107,461,752 | 133,936 817,897 | 108,413, 585 | 16,255, 059 en 760,437 | 17,015, 496 15.7 | 2,328,015 
Ganisavesspessnecsvesecvesasteeaas 88 | 120,628,827 | 150,616 887,540 | 121,666,983 | 18, 246, 232 15.1 814,029 | 19,060, 261 LOST 2 oso toD 
REDaDECeatretens davscenvecsasessis 88 | 142,957,916 | 345,178 | 1, 036,154 | 144,339, 308 | 21,558,551 LSet 1,033,167 | 22,591.03 15.7 | 2,959, 389 


1. Not available. 


TABLE 2. Advertising Agencies Classified According to Amount of Billings, 1941 and 1946-53 


So 


Amount of billings 
7 
oon eouene eo Se 000 G0 AS00000 $5,000,000 All Sized? 
Year $100,000 $499,999 $999,999 $2,499,999 $4,999,999 and over Total 
a 
No. No. No. No. No. No. 
of of Amount of Amount of Amount of Amount of Amount 
firms firms firms firms firms firms 
lL 
a eee Tee $ 5 $ | $ $ 
SRY pls on Pe 14 585,000 5,371, 400 7| 4,906,500} 91] 18,361,500'} 3 3 49| 29,224, 400 
LODG Mareen tee ee ce. 11 609,609 4,791,603] 10] 6,882,379] 12 | 17,264,018 5 | 22,621,852 57| 52,169,461 
194 Thee re cee 19 974,946 5,814,459] 9] 6,244,509] 13 | 21,050,456 6 | 30,510, 304 2 2 67| 64,594,674 
LOA Gtr ercace cstracecnseees 22 | 1,099, 036 6,061,868| 11] 7,457,002] 14 | 22,976,801 7 | 36,167, 506 75| 73,762,213 
1940 Peter e eee 18 996,526 6,060,979 | 13] 9,100,373] 13 | 22,919,165] 9 | 47,665,427 14| 86,742,470 
POBO acc cceasesecseccsscscsetectoene 14 708,660 5,787,920 | 15] 10,446,604] 10 | 15,175,795 9 | 27,872,440 4 | 36,229,125] 75] 96,220,544 
TO5 Linseeeet cccestiosleen 21 | 1,098, 882 6,304,221| 14] 9,946,454] 10 | 14,498,909] 11 | 37,681,187 4 | 38,883,932] 83] 108,413,585 
QU Die cssiees sc cetstsaccassiovseanevees 15 687, 550 7,959,510 | 15 | 11,807,010} 10 | 15,623,831] 10 | 38,527,932 5 | 47,061,150} 88] 121,666,983 
O53 co eeecovcca icctactenoseasteeess 13 689, 272 9,578,657] 11] 7,085,790] 16 | 22,603,832 9 | 35,544,950 7 | 68,836,807 | 88] 144,339,308 


1. Includes firms with billings of $2,500,000 and over. 
2. Prior to 1950 this column included billings of $2,500,000 and over. 
3. Included with $1,000,000 to $2,499,999. 


Note. Firms classified each year according to billings in that year. 
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TABLE 3. Percentage Distribution of Commissionable Billings by Media, 1952 and 1953 
(Agencies Classified by Amount of Annual] Billings) 


Distribution of commissionable billings 


W-3 


Year Number po 
: and si of Ee oaabie Production, 
of annual billings firms sans 1 Publi- Other artwork, 
billings cations visual printing, Other Total 
etc. | 
$ Jo % % Jo To To 

1952 
THe SSith an’ $LOO 2 OOO erre.scesscsesesecnceescosece 15 562,973 57.4 259 200 15.4 4.4 100.0 
SLOO OOOH $499 7999s. .ccosceserscevseescces 33 7,768,510 Galea Zag MWie9 16.9 0.6 100.0 
POOOLOOO = S999 999! a cressvocesscensresere 15 11,674, 401 64.7 Dare 15.6 14.3 OR 100.0 
$1500 0/3000 $2 5499999 vcvecssccsccsersressseoss 10 15, 467,681 62.6 Me 16.4 18.4 0.4 100.0 
$2,500,000 - $4,999,999 oo... eccsereeeseeeees 10 38, 330, 589 Ghee, 4.6 15.6 HEAL rel) 100.0 
SO OOO 000 AandsOVier ects sscscscucuessoe rece 5 46, 824, 673 Dow Bic 18.8 17.0 On 100.0 
AINISIZES, tOtall vececccccssosavossvesevasacess 88 | 120, 628, 827 Done, 4.5 17.1 17.6 0.9 100. 0 

1953 
Besssinanes1 00000 Wervcrecesceccatecancresscers tS 560, 704 56.7 4.8 14.4 24.0 OF 100.0 
SLOOLOOOI= $499. 999M weccevsvstessroraceness 32 9, 322, 265 Go Pls} 15.9 Neious 0.6 100.0 
S5OOOO0=" “$9995999" vicraceescestessnceness 11 7,026, 426 Sites Dee Ee Wes) 0.6 100.0 
$1,000 000 - $2,499,999 ......eserevererererere 16 22,430, 311 CAT, 3.8 17.8 16.3 0.4 100.0 
G2EDO0E O00 = S49 OGL O OO ccccareecnsuscuaeeees 9 35, 350, 200 57.8 Sh 5) Diol Nig) 1.8 100.0 
SO OOFOOOANAROVIER cre vsectensssecanesoscstersts 1 68, 268,010 58.4 4.8 18.2 18.6 0.0 100.0 
INVITPSEZES COCA ac-cn0s cccsessseeossnsnonns cea 142, 957,916 17.4 18, 7 0.6 100.0 


1. Excluding billings for market surveys and other services not commissionable. 
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In 1954 ther Were91 advertising agencies 
operating 165 offices in Gandda. Thisiis an increase 
of 3 agencies and 12 offices ov e previous year. 
These firms arranged for advertising and provided 
other services in an amount of $156,163,289 which 
was 8.2% higher than the 1953 figure of $144,339,308. 
Revenue from market surveys and other services 
not commissionable amounted to $1,696,261 in 1954 
compared with $1,381,332 in 1953. 


Gross revenue on commissionable billings was 
$23,229,612 in 1954, or 15.0% of all commissionable 
billings. Net revenue or profit before deductions for 
income tax was $2,337,648 in 1954 compared with 
$2,959,389 in 1953. Net revenue in 1954 was 9.5% 
of gross revenue. In 1953 the comparable ratio was 
13.1%. 


Table 2 reveals there has been little change in 
the distribution of advertising agencies according 
to the amount of annual billings. Eight firms had 
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total billings of $5,000,000 and over in 1954 and 
these accounted for about 52% of the total business 
of all firms. 

Table 3 shows the percentage distribution of 
commissionable billings by type of media and for 
various sizes of business. Billings for advertising 
in all types of publications dropped from 59.1% of 
all commissionable billings in 1953 to 56.4% in the 
subsequent year. Commissionable billings for 
advertising through the media of radio and television 
accounted for 20.9% of total commissionable billings 
in 1954 compared with 18.7% in the previous year. It 
has been possible to separate these two categories 
for the first time in this memorandum. 


During 1954 there were 3,173 persons employed 
by advertising agencies across Canada. This is an 
increase of about 10% over 1953. Salaries and wages 
amounted to $15,220,278 which represented 61.9% 
of total gross revenue. The following table gives 
the numbers of male and female employees and 
comparable figures for Several previous years. 


Employees Total 
Number Percent of 
Year of Gross a paid ee 
enipicyees revenue 


Le ipscocensbaasyscascwsaunsicansssaentee 4, 823, 900 
BD BOG te vatarss avocalsversecsveten ces 8, 458, 430 
4 DG littercasanrverssaacasheatoveenicsocteone, 10,091, 772 
LOO Fasc aveiuaccuansstanepeceeetesoneease 11,553, 459 
LM etceces ae cenavges shes soenareecvess ee 15, 012, 672 
LBD L Cores resasharsusvessasssusassepenrsoesn 17,015, 496 
POD Zee cr ershne te ccissiessbatcestseowe 19, 060, 261 
UO Des ie aiedrsesesignkosngndievdekers es ncnce 22,591, 718 


24,579, 169 


Seem e sea eer creee eres eereseeeeeeseeaees 


1. Not available. 


No. No. No. 


$ 


2, 793, 200 57.9 
5, 003, 265 59.2 
6, 208, 157 61.5 
7,108, 740 61.5 
8, 989, 657 59.9 
10, 128, 050 59.5 
11, 482, 910 60.2 
13, 630, 975 60.3 
15, 220, 278 61.9 


Epmonp Cuoutirr, C.M.G., O.A., D.S.P., Queen’s Printer and Controller of Stationery, Ottawa, 1955. 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941, 1946-48 and 1950-54 
Net 
uate revenue 
Number Market iia eo Market Total (Before 
Year of Catia MSs 8 surveys deductions 
firms li cdeciee I ehhh C5 and other for 
able and research income 
billings other Percent NE Percent tax) 
research Amount . of Siher fees Amount of total 
billings billings 
$ % $ 
POA noe ctee dete veuiesssceess » 49 Z 1 29, 224, 400 1 1 4, 823, 900 es) 1 
1946 57 52, 079, 347 90,114 52,169, 461 1 1 8, 458, 430 16.2 1 
EOS 7 coscesectavcecacaxevesacerenate 67 64,422, 777 171,897 64, 594, 674 1 1 10,091, 772 U5.6 [A 4625092 
LOAD acecom an tiakestictrecesnetes 75 73, 543, 766 218, 447 73, 062, 213 1 1 11,553, 459 15.7 | 1,370, 408 
L950 2h. ccd Satevacdvacsreeoeavess 75 95, 566, 600 | 141, 354 512, 590 96, 220, 544 | 14,443, 707 Vout 568,965 | 15,012, 672 15,6) |.2,,075, 563 
LOS Tibretnveacersees asecdwcceevscs 83 107, 461, 752 | 133, 936 817, 897 | 108, 413, 585 | 16, 255, 059 L5ch 760,437 | 17,015, 496 L5e7 | 2.3285005 
LOB 2S Rie soetes ete es seve 88 120, 628, 827 | 150, 616 887, 540 | 121, 666, 983 | 18, 246, 232 EDs 814,029 | 19, 060, 261 Led JP 2esD SOs Low 
T OBB tattesctecceveves ccatececcss 88 142,957, 916 | 345,178 | 1,036,154 | 144, 339, 308 | 21, 558, 551 Local £, Oso, 6% 22.09 48 15.7 | 2, 959, 389 
1954. 2) cA is. cae eee 91 154,467, 028 | 328, 231 | 1,368,030 | 156,163, 289 | 23, 229, 612 RO) 1,349, 557 | 24,579, 169 Led | 2eGourose 
1. Not available. 


TABLE 2. Advertising Agencies Classified According to Amount of Billings, 1941, 1946-48 and 1950-54 


Amount of billings 


2 
eae ee: ce soee $1090.90 $4,500,900 $5,000,000 
rsd st00 O08 $499,999 $999,999 $2,499,999 $4,999,999 and over 
No. No. No. No, No, 
of Amount of Amount Amount of Amount of Amount of Amount 
firms firms firms firms firms 
$ $ $ $ 
585,000 | 19 {5,371,400 7 | 4,906,500 91118, 361,500!| 3 
609,609 | 19 |4,791,603 | 10 | 6,882,379 | 12 |17, 264,018 5 |22,621, 852 
974,946 | 20 |5, 814,459 9 | 6,244,509 | 13 | 21,050, 456 6 |30, 510, 304 
1,099,036 | 21 |6,061,868 | 11 | 7,457,002 | 14 |22,976,801 7 136, 167, 506 
708,660 | 23 |5,787,920 | 15 |10,446,604 | 10 |15,175, 795 9 |27, 872,440 36, 229, 125 
1,098,882 | 23 |6,304,221 | 14 | 9,946,454 | 10 |14,498,909 | 11 |37, 681,187 38, 883, 932 
687,550 | 33 |7,959,510 | 15 |11,807,010 | 10 |15,623,831 | 10 |38, 527,932 47, 061, 150 
689,272 | 32 |9,578,657 | 11 | 7,085,790 | 16 |22, 603, 832 9 |35, 544, 950 68, 836, 807 
869,090 | 29 |7,898,264 | 12 | 7,795,684 | 19 |28, 406,184 7 |29,596, 073 81,597, 994 


1. Includes firms with billings of $2,500,000 and over, 
2. Prior to 1950 this column included billings of $2,500,000 and over, 
3. Included with $1,000,000 to $2,499,999. 


Note, Firms classified each year according to billings in that year. 


No. 
of 
firms 


All sizes, 
Total 


Amount 


29, 224, 400 


52, 169, 461 


64, 594, 674 


73, 762, 213 


96, 220, 544 


108, 413, 585 


121, 666, 983 


144, 339, 308 


156, 163, 289 
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TABLE 3. Percentage Distribution of Commissionable Billings by Media, 1953 and 1954 
(Agencies Classified by Amount of Annual Billings) 


Distribution of commissionable billings 


Total 
Year 5 
and amount orate ; Production, 
of annual billings billings! oes betaine’ oe Radio Television Other 


1953 
Mess than PLOOlGOO yeersscseccodsccs nes sss 560, 704 5G. ¢ 4.8 
$100,000- $499,999............csc00 2 32 9,322,265 6502 2.6 
$500,000- $999,999...........s.05000.. ae 7, 026, 426 57.2 5.2 
$1,000, 000-52, 499: 999 oie ce retesserecone 16 22, 430, 311 61.7 3.8 
$2,500 ,000-$4,999,999...............sc0ceee g 35, 350, 200 57.8 3.9 
$5,000,000 and (OVeDscc...ccescccvesccvseers 7 68, 268, 010 58. 4 4.8 
All sizes, total .........0 88 | 142, 957, 916 59.1 4.2 

1954 
Less, than $100,000) .:<..<c25..sccsctccccecene 16 707, 606 52.4 4,2 
$100,000- $499,999,. ...2...cccscseenc> 29 7, 707, 869 Dies 3.4 
$500 000-9 $9995990. meceeecassarereet 12 7, 717, 718 59.3 5.2 
$1,000, 000-$2,499 ,999..............:ccceee- 19 28, 009, 026 61.3 4.8 
$2,500, 000-$4,999, 990). -...-c.csccnsose “ 29, 356, 260 56.3 366 
$5, 0005000 and OV Or eer: cessseccnerccnes 8 80, 968, 549 54.4 4.8 
All sizes, total 0... cess 91 | 154,467, 028 56.4 4.5 


etc. 


1, Excluding billings for market surveys and other services not commissionable. 
2. Less than 0.05%. 
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ADVERTISING AGENCIES 
1955 


This report covers 104 advertising agencies operating 181 offices in Canada 
during 1955. The advertising placed and other services rendered amounted 
to $177,340,355 an increase of 13.5% above the previous year’s figure of 
$156,163,289. Included in this were billings for market surveys and other services 
which amounted to $2,315,583 compared with $1,696,261 in 1954. 


Gross revenue on commissionable billings totalled $26,468,551 in 1955, or 
15.1% of total commissionable billings. Net revenue or profit before deduction 
of income taxes was $2,771,951 in 1955 ($2,337,648 in 1954) or 10.0% of the total 
gross revenue which amounted to $27,689,654. 


Table 3 shows, for the first time, a breakdown of agencies by size of total 
billings between incorporated and unincorporated businesses. This will permit a 
more meaningful analysis and comparison in that a net revenue figure for incor- 
) porated businesses is available separately and does not include the withdrawals 
of proprietors of unincorporated businesses. A better analysis of total gainfully 
employed is also possible; working proprietors were not previously shown in this 
report. 


The increase of 13 agencies in this report has added to the smaller size 
categories of Table 4. The most significant change in size distribution, however, 
was the shifting upwards to the over $5 million class which now accounts for 61% 
of the total. In 1954 this size class transacted 52% of all agency business. 


The distribution of comniissionable billings by media shows a greater share 
for television, as would be expected. From 5.5% of all such billings in 1954 this 
medium now accounts for 13.5%. The largest decrease to offset this gain occurred 
in radio. 


Prepared in the Industry and Merchandising Division dj ~~ 
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TABLE 1.Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-1955 


Number 
of 
firms 


Year 


svednaudseeeuete 49 


dedstasnssieees 57 


Gadesseasotoates 67 


masecchersiconse 75 


Saeseztcaee oe 74 


eacesedeceses 715 


Be Sewesteaden ce 83 


wadsssssueetsece 88 


devasensssasess 88 


SEE CECESOELE IE 91 


104 


Commission- 


able 
billings 


52,079,347 


64,422,777 


73,543, 766 


86,450, 968 


95,566,600 


107,461,752 


120,628,827 


142,957, 916 


154,467,028 


174,924,772 


Amount 


Market 
surveys 
and 
other 


research 


90 


171 


218 


291 


141,354 


133,936 


150,616 


345,178 


328, 231 


390,585 


1. Not available. 


Year 


of billings 


Gross revenue on 


gee deee emcee Re ct teaans sara ratenesacanatececect -siche cunesuatcaresdescentees> 57 


Net 
Commissionable rey nue 
billings Market Total eee 
surveys for 
and other income 
research tax) 
and Percent 
other fees of total 
billings 
$ 
1 29,224,400 1 1 1 4,823,900 16.5 rT 
,114 52,169,461 1 1 1 8,458,430 1Gez 1 
, 897 64,594,674 i 1 1 10,091,772 15.6| 1,462,792 
1447. 13) (620213 1 1 1 11,553,459 15.7] 1,370,408 
002 86,742,470 1 1 1 13,526,336 15.6] 1,948,453 
512,590} 96,220,544 | 14,443,707 1561 568,965 | 15,012,672 15:56) | 92,005 000 
817,897 | 108,413,585 | 16,255,059 Nis ys3 760,437 | 17,015,496 LS. 2rocorOho 
887,540] 121,666,983 | 18,246, 232 GS 814,029 | 19,060,261 1507 |) 22.530, £95 
1,036,154] 144,339,308 | 21,558,551 ESetsiel O83. OteacaDoL sake 15.7] 2,959,389 
1,368,030} 156,163,289 | 23,229,612 15.0] 1,349,557 | 24,579,169 Liev 2,031,046 
1,924,998 | 177,240,355] 26,468,551 15.1] 1,221,103] 27,689,654 15.6] 2,771,951 
TABLE 2.E mployment and Gross Revenue for Selected Years 
Employees Total 
Number Gross amount paid Percent of 
nine oP Aol e to revente 
Female Total employees 
$ No. No. No. % 
49 4,823,900 1 1 eas 2,793, 200 57.9 
8,458,430 926 890 1,816 5,003, 265 59.2 
11,553,459 i225 1,083 2,238 7,108,740 61.5 
17,015, 496 1 1 PARP, 10,128,050 59.5 
22,591,718 1,502 1,378 2,880 13,630,975 60.3 
24,579,169 1,682 1,491 3,173 15,220,278 61.9 
104 27,689,654 1,818 1,598 3,416 17,306, 034 62.5 


1. Not available. 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1955 
Classified According to Amount of Total Annual Billings and Form of Organization 


Incorporated firms 


Less than 


Cn emcee mentee ren ensenea seen sen nnenneneanenaaerenesannessenneees 


C2 CO CERO eee ene Henan en ane reer erereee ea HOH OH HHeee ea eeneneresOnenHeanH sO HOne 


$100,000 


$100,000 


to 
$499,999 


$500,000 


to 


$999,999 


$1,000,000 
to 
$2,499,999 


Salaries and wages 


Net revenue (before income taxeS) ...............ccssecssssssesese 


Unincorporated firms 


Salaries and wages 


Number of working proprietors 


eer eennesercrerecesee 


errreererirerrrrr irri rr rrrririr tire errr ir ir ret r r errr rrr irr ry 


hence cere enero ere neeer eres eeenscesesesanaraseseeesssecasanest eens r enone 


Meer eresenoeneereranaceeaserscaresees 


Once reneneeeeaneccnseraarerenesenens 


Net revenue (before proprietors’ salaries and income 


taxes) 


J. Loss. 


OOOO ee ree ener arene ree ne eee es eee eans aeneeeeerenerenereneusnenesasenenene rene 


13 


10 
12 


15 


$2,500,000 
$4,999,999 


$5,000,000 


ti 
e and over 


5 iat 

163 1, 036 

175 952 

1, 762, 365 | 10, 547, 173 


324, 983 


29 13 19 

155 90 334 | 
103 69 263 
896, 857 754,993] 3,136,175 
96,085 135, 216 174, 709 
6 1 = 
15 6 — 
13 5 = 
72,964 2 2 
6 2 = 
84, 627 2 = 


1,916, 582 


W-3 


Total, 
all 
sizes 


84 


1, 787 
1, 568 


17, 141, 040 


2, 641, 788 


20 


31 
30 


164, 994 


23 


130, 163 


2. Withheld to avoid disclosing individua] operations, 


TABLE 4. Advertising Agencies Classified According to Amount of Billings, for Selected years 


Amount of billings 


All sizes, 


Less than eipeao 8508, 000 $1,000,000 $2, at 0007 $5,000,000 
to , , 
BA) a0? $499,999 $999, 999 $2,499,999 $4, 999, 999 pita hes 
| ak aia Sea 
No No. No. No. a 
of Amount of Amount of Amount of Amount oe Amount Amount 
firms ‘firms firms firms firms apes 
$ $ $ $ | $ $ 

194 eco 14 585,000] 19 | 5,371, 400 7 | 4,906, 500 g} mg 3 3 49 
POO Gin econcsesss 11 609, 609 19 | 4, 791, 603 10 | 6, 882, 379 12 | 17, 264,018 Duleae, ool sooan ee 2 Dy 
1946S coset 22] 1,099,036; 21! 6,061,868 11 | 7,457,002 | 14 | 22,976,801 Talis Gs LOdsy DOS 75 
195 Tite scececsccce 21} 1,098,882 | 23] 6, 304, 221 14 | 9,946,454} 10 | 14,498,909} 11] 37, 681,187 4] 38,883,932] 83 
19530 scenes: 13 689,272 | 32] 9,578, 657 11] 7,085,790 | 16) 22, 603,832 9 | 35, 544, 950 7 68,836, 807 | 88 
JO54 viasecteeses 16 869, 090 29 | 7,898, 264] 12] 7,795,684] 19 | 28, 406, 184 7 | 29, 596,073 8 | 81,597,994 | 91 
JO SS ik erssescravate 20 828,099} 35] 9,058,547} 14] 9,925, 587 5] 19,831, 472 11 | 107, 502,016 | 104 — 


19 | 30, 094, 634 


29, 224, 400 


52, 169, 461 


73, 762, 213 


108, 413, 585 


144, 339, 308 


156, 163, 289 


177, 240, 355 


1. Includes firms with billings of $2,500,000 and over. 
2. Prior to 1950 this column included billings of $2,500,000 and over. 
3. Included with $1,000,000 to $2,499,999. 


Note. Firms classified each year according to total annual billings in that year. 
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TABLE 5. Percentage Distribution of Commissionable Billings by Media, 1954 and 1955 
(Agencies Classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 


Total 


palace nel ' Production, 
of annual billings tins billings? coe arate ne Radio Television 
etc. 
%o To Jo 
1954 
ess than $100j000 25.0.2 ....cecscesctaconanss 707, 606 4.2 24.8 13.4 0.5 
$100,000- $499,999... eeceseseceees 7, 707, 869 3.4 14.5 19.0 5.0 
$500,000- $999,999.........eseeseeeee 7, 717, 718 Sy”? nk 12.8 2et 
$1,000 ,000 - $2,499,999... eee 28,009, 026 4.8 18.3 13.3 af 
$2,500,000 - $4,999 999... eee 29, 356, 260 3x6 12.9 i7.3 6.4 
$5,000,000 and over ...............sss-0ss0e0 80, 968, 549 4.8 18.6 194.2 7.0 
AST (Si 708 | total ic-cc<-c..<scctsooseecceses 154, 467, 028 4.5 17,3 15,4 5.5 
1955 
Gess:than’ $100 O00 ss ciccccecsceeteesvccesss 726, 845 7.9 25.1 8.8 3.3 
$100,000- $499,999... eee 8,733, 039 Sel 17.4 15.3 10.2 
$500, 000- $999,999.00... eee 9,700, 124 2.4 15.3 13.8 15.7 
$1,000 000 - $2,499,999... eee 29, 807, 452 5.1 16.7 11.6 Heo 
$2,500 ,000 - $4,999 ,999........cceeceseeeeee 19, 241, 105 3.9 15.7 12.6 12,3 
$5,000; 000% and OVE. citetctce-ceceeeonecee 106,716, 207 6.2 14,4 1) 15.4 
All sizes, total ............ccccsseeeee 174, 924, 772 5.5 15,1 11,9 13.5 


Other 


0.7 


Total 


100.0 
100.0 
100.0 
100.0 
100.0 
100.0 


100.0 


1, Excluding billings for market surveys and other services not commissionable. 
2. Less than 0.05 per cent. 
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——— bitdig 2 oF load 


1956 ‘es 


of advertising placed and other services rendered at $204,580,522, a x 
cent gain over 1955’s total of $177,240,355. These agencies operated through 
191 offices as against 181 in 1955 when 104 agencies were in operation. 


Commissionable billings amounted to $201,797,434 and provided a gross 
revenue of $30,452,807 or 15.1 per cent .of commissionable billings. The gross 
revenue was further increased by $1,750,947 derived from non-commissionable 
billings of $2,783,088 for market surveys and other research and other fees 
forming a grand total of $32,203,754. This latter figure was 15.7 per cent of 
total billings of $204,580,522 in comparison with 15.6 per cent or $27,689,654 
on total billings of $177,240,355 in 1955. 


Advertising agencies in 1956 paid $19,757,887 or 61.4 per cent of gross 
revenue to 3,790 employees in comparison with $17,306,034 or 62.5 per cent paid 
3,416 employees in 1955. The division of employees between male and female 
was 2,011 and 1,779 respectively. 


After providing for salaries and other operating expenses, advertising 
agencies netted $3,291,336 before deductions for income taxes or 10.2 per cent 
of total gross revenue of $32,203,754. In 1955 the net profit amounted to 
$2,771,951 and represented 10.0 per cent of gross revenue of $27,689,654. 


More details on revenue and employment will be found in tables 1, 2 and 3 
of this report. 


Table 4 shows billings of advertising agencies by size class for selected 
years. The most significant change in 1956 was the shifting upwards to the 
$2,500,000- $4,999,999 size class which accounted for 17 per cent of total 
billings compared with 11 per cent in 1955. This change was at the expense of 
the next lower size class which obtained 11 per cent of billings as against 17 
per cent in the previous year. 


The distribution of commissionable billings by media (Table 5) showed 
another increase in the amount of advertising placed in television. This medium 
accounted for 16.6 per cent of total commissionable billings in 1956, 13.5 per 


cent in 1955 and 5.5 per cent in 1954. The gain in 1956 was offset mainly by a 
reduction in the amount of advertising placed in radio. 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-1956 


TABLE 2. Employment and Gross Revenue for Selected Years 


eh 


Year 


Amount of billings Gross revenue on 
Net 
revenue 
Number Commissionable Total (Before 
of Market billings Market deductions 
firms | Commission-| surveys ESS | __ for 
Other and other income 
able and Total 
Fay fees research taxes) 
billings other P 
roacarch ercent and Percent 
Amount of other fees Amount of total 
billings billings 
|—____—_+— =i ee = Le i ado 
$ $ $ $ $ % $ lo $ 
49 1 1 1 29, 224, 400 1 1 1 4,823,900 | LEA 1 
57 52,079,347 90,114 52,169,461 1 1 1 8,458, 430 16.2 1 
67 | 64,422,777 171,897 64, 594,674 1 1 1 10,091,772 15.6 | 1,462,792 
75 | 73,543,766 218,447 73,762, 213 1 1 1 11,553,459 15.7 | 1,370, 408 
74 | 86,450,968 291, 502 85,742,470 1 ; 1 1 13,526,336 15.6 | 1,948,453 
75 | 95,566,600) 141,354 512,590} 96,220,544 | 14,443,707 Se 568,965 | 15,012,672 15.65) 2, 075,563 
83 | 107,461,752] 133,936 817,897 | 108,413,585 | 16,255,059 BY 760,437 | 17,015,496 15h ley alo s0LO 
88 | 120,628,827 | 150,516 887,540 | 121,666,983 | 18,246, 232 ne}sat 814,029 | 19, 060, 261 1537 |) 25535; 199 
88 | 142,957,916 | 345,178 | 1,036,154 | 144,339,308 | 21,558, 551 LSet, O33 ,hOu Ince nbol, TLS 15.7 | 2,959, 389 
91 | 154,467,028] 328,231 | 1,368,030] 156,163,289 | 23,229,612 15.0 | 1,349,557 | 24,579, 169 15.7 | 2,337,648 
174,924,772) 390,585] 1,924,998 | 177, 240,355 | 26,468, 551 15.1 15221, 103) 27,689, 654 Iba evar lately! 
' 201,797,434] 694,123 | 2,088,965 | 204, 580,522 | 30,452, 807 1,750,947 | 32,203,754 3,291,336 


Employees 
Total 
aoa Gross > + amount paid ie of 
firms Shale to revenue 
employees 
Male Female Total 
$ No. No. | No. | $ gee % 

49| 4,823,900 1 1 Last 2s 200 Bae 

1 
57| 8,458,430 926 890 1,816 | 5,003, 265 | 59.2 
75| 11,553,459 aes} 1,013 2,238 | 7,108,740 61.5 
83| 17,015,496 1 1 2,552 | 10,128,050 59.5 
88| 22,591,718 1,502 1,378 2,880 | 13,630,975 60.3 
91| 24,579,169 1,682 1,491 3,173) 15,220, 278 61.9 
104| 27,689,654 1,818 1,598 | 3,416 | 17,306, 034 62.5 
110| 32, 203,754 2,011 LTR, 3,790 | 19,757, 887 61.4 


w 


MERCHANDISING AND SERVICES N-3 
TABLE 3. Employment and Net Revenue of Advertising Agencies, 1936 
Classified According to Amount of Total Annual Billings and Form of Organization 
hess than $100,000 $500,000 $1,000,000 $2,500,000 $5,000,000 Total 
$100,000 uo “so iS v0 and over all 
4 $499 999 $999,999 $2,499,999 $4,999,999 sizes 
a ee eel $$ 
Incorporated firms 
ENILIMIDCTROUMELEIIG saree etcnere tees te aes non kaa ee ene Connie 8 33 15 16 9 a oe 92 
Number of employees: 
MI Ogee eaters CoP er cee tema Re eTONS Se sies catch renal aera ccece ue teenee 21 aly? 127 238 295 ‘hein y9/ 1,980 
| 
TOVSIN BITS: Gstemencecesaledhace a enone a Ren ceneSEee nee a PTE ea 16 119 | 109 193 260 1,054"; 1,748 
SAIATICS ANdiwia SO Sime wee areas oncewece neers ot eeecerucos sae 70,278 1,104,405 1,007,314 | 2,282,484 3,301,898 JUL 757, 142) t9, 523), 521 
| 
Net revenue (before income taxeS) ........cccccceeesecseeseveeee 16,9531 86, 634 217,070 238,051 379,543 Qe20, 2390 |) oy klo, Oe 
Unincorporated firms 
INUmbervOL TINS a eacevec cee seretiscene ni atote Renee eae eos eacreeetos 8 8 2 - - -_ 18 
Number of employees: 
NTA Gia rene eee eee hee Cen Soe Drees ene ce chs Seow eaRoke hers becctteheets 6 15 10 - - - Sa 
VERE) OVERS. alesse ene eRe aor ccd S505 CARPE SSE CREAR 5 18 8 - - - on 
SalAaTleS sande wales, wr cmeten cat saue cecchy use wsanceoodorscrswieee raneness 2 100,517 2 - - _ 234, 366 
Number Of WOrking. PLOPrLetONS eesecsaeenie-csocecerevesuecoueceten 9 8 34 - - _ 20 
Net revenue (before proprietors’ salaries and income 
LAKIOS) Me beceececrececkcncsers rate n Peace eames wetee reer eon. Beseeren ev Ente ane 2 70,144 2 - - - 161,752 
ts 
i JG0ssi. 
2. Witheld to avoid disclosing individual operations. 
TABLE 4. Advertising Agencies Classified According to Amount of Billings, for Selected years 
Amount of billings 
T 
2 
Less than aes ey sats ae pit eae $5,000,000 All sizes 
Year om $499,999 $999,999 | $2,499,999 | $4,999,999 and over Total 
No, No, No. No. No. 
of Amount of Amount of Amount of Amount of Amount Amount 
firms firms firms | firms| firms 
$ $ $ $ $ $ 
VAS Be aleesssdeumeneeene 14 585,000 19} 5,371,400 7 | 4,906, 500 ica 3 3 49 | 29,224, 400 
TOAST Re rerapoennescce 11 609,609 19} 4,791, 603 10 | 6,882,379 12 |17, 264, 018 5 22,621, 852 57 | 52,169, 461 
WO Ai scoksoceseetersSee 22! 1,099,036 21{ 6,061, 868 11| 7,457,002 14 |22, 976, 801 7 |36, 167, 506 WOW tag kOe ge Lo 
OOD ea ccerccunteenuses ae 21) 1,098, 882 23 | 6,304, 221 14] 9,946, 454 10 /14, 498, 909 113%, 681, 187 38, 883, 932 83 108,413, 585 
URES Ye se escnnos perce 13 689,272 32) Syolo,O0d 11] 7,085,790 16 122,603, 832 9 135, 544, 950 68,836, 807 88 1144, 339, 308 
POSS Secor 16 869,090 29!| 7,898,264 12 | 7,795,684 19 |28, 406, 184 7 129, 596, 073 8 | 81,597,994 91 1156, 163,289 
1959, tire soca 20 828,099 35} 9,058,547 14| 9,925, 587 19 |30, 094,634 5 |19, 831,472 11 {107,502,016 | 104 |177,240, 355 
956. ecru tise: 16 642,721 | 41 fe 979, 346| 17 112), 616, si 16 ies 197,521 9 134, 883,497 11 |123, 260,546] 110 |204, 580, 522 


1. Includes firms with billings of $2,500,000 and over. 
2. Prior to 1950 this column included billings of $2,500,000 and over. 
3. Included with $1,000,000 to $2,499,999. det ; 
Note. Firms classified each year according to total] annual billings in that year. 
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TABLE 5. Percentage Distribution of Commissionable Billings by Media, 1955 and 1956 


(Agencies Classified by Amount of Total Annual Billings) 


Year 
and amount 
of annua] billings 


Distribution of commissionable billings 


1955 
Less than $100,000 .................. 
$100,000- $499,999 ............ 
$500 ,000- 
$1,000,000-$2,499,999 ............ 
$2,500 ,000-$4,999,999 ............ 


$5,000,000 and over ............006 


$499,999 


All sizes, total .........0..... 


1956 

Less than $100,000 ...........00.... 
$100,000- 
$500,000- 
$1,000,000-$2,499,999 ............ 
$2 ,500,000-$4,999,999 


D409 990 meccertescess 
SUR RISRE! checcom 


$5,000,000 and over .............0.. 
All sizes, total ................ 


$999,999 ores | 


Number | 6 omnmis- 
firms | bintings! | PYbli- | reevision | other 
$ % % % 
20 726, 845 52.7 3.3 1.5 
35 8, 733, 039 51.9 10.2 5.1 
14 9,700, 124 52.4 15.7 2.4 
19 | 29,807, 452 57.9 flee) 5.1 
5 | 19,241, 105 55.5 12.3 3.9 
11 {106,716,207 51.7 15.4 6.2 
104 | 174, 924, 772 53.3 13.5 5.5 
16 570,151 50.8 10.0 1.5 
41 10,465, 713 49.7 10.6 4.6 
17 | 12,325,393 47.5 18.1 3.1 
16 | 21,976, 903 59.3 8.6 3.8 
9 | 34,313,808 56.8 13.8 4.1 
11 |122,145, 466 51.1 1952 4.7 
110 |201, 797, 434 52.6 16.6 4.4 


Radio 


%o 


8.8 
15.3 
13.8 
11.6 
12.6 
11.5 
11. 9 


5.6 
16.1 
11.9 

7.7 
10.5 
10.0 
10.3 


Production, 
artwork, 
printing, 

etc, 


%o 


25.1 
17.4 
15.3 
16.7 
15.7 
14.4 
15.1 


30.0 
17.3 
16.3 
20.3 
14.6 
14.3 


15.3 


1. Excluding billings for market surveys and other services not commissionable. 


Other 


% 


3.1 
0.3 
0.2 
0.7 
0.8 


Total 


%o 


100.0 
100.0 
100.0 
100.0 
100.0 
100.0 
100. 0 


100.0 
100.0 
100. 0 
100.0 
100.0 
100.0 
100.0 
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ADVERTISING AGENCIES 


eT 


In 1957 there were 113 advertising agencies 
operating in Canada through 193 offices and 
their billings to clients for the year amounted to 
$226,083,949, an increase of 10.5 per cent over 
the $204 ,580,522 reported by 110 agencies operating 
191 offices in 1956. Of the total billings, 
$222,025,288 represented billings for publication, 
television, radio and other media advertising on a 
commission or fee basis while the remainder, 
$4,058,661, represented billings for market surveys 
and other research, and other fees. 


Advertising agency returns or gross revenue on 
total billings amounted to $35,757,762. This amount 
was 11.0 per cent greater than 1956’s gross revenue 
of $32,203,754 and represented 15.8 per cent of 
total billings as against 15.7 per cent in the pre- 
vious year. Of the total gross revenue, $33,377,463 
was derived from advertising placed for clients on 
a commission or fee basis and $2,380,299 from 
charges for market surveys and other research, and 
other fees. 


With total billings 10.5 per cent higher than 
1956, advertising agency net revenue before income 
taxes showed a decrease of 20.5 per cent to 
$2,594,206 from $3,264,250, and represented only 
7.3 per cent (10.1 per cent in 1956) of total gross 
revenue. The latter percentage was the smallest 
registered since 1947, the first year for which this 
information was collected. Of the 113 firms re- 


Price 10 cents 


1957 


porting, 31 firms with total billings of $25,858,184 
showed a loss for the year which averaged $17,541 
as compared with an average loss of $20,872 and 
total billings of $12,920,763 reported by 20 firms 
in 1956. The average net profit of the other 82 firms, 
reporting total billings of $200,225,765, was cal- 
culated at $38,268 as compared with an average 
net profit of $40,908 and total billings of 
$191,659,759 reported by 90 firms in the previous 
year. 


The distribution of commissionable billings by 
type of medium was not too different from 1956. 
Publications received 51.6 per cent of the total 
commissionable billings, television 18.3 per cent, 
other visual 4.4 per cent, radio 10.0 per cent, 
production, artwork, printing, etc. 15.1 per cent 
and other commissionable billings 0.6 per cent. 
The only change of any significance was an in- 
crease of 1.7 per cent in the ratio of billings for 
television which was offset mainly by a decrease 
of 1.0 per cent in the ratio of billings for publi- 
cations. 


Advertising agencies employed 2,167 male and 
1,875 female who were paid $22,591,043 in salaries, 
wages, commissions and bonuses. This amount was 
14.3 per cent higher than the $19,757,887 paid to 
2,011 male and 1,779 female employees in 1956 and 
represented 63.2 per cent of total gross revenue 
as compared with 61.4 per cent in 1956. 


Prepared in the Industry and Merchandising Division 


Wholesale Trade and Services Section 


Epmonp Courier, C.M.G., O.A., D.S.P., Queen’s Printer and Controller of Stationery, Ottawa, 1958 


Vl. 3—Part I—W-1 


W-2 WHOLESALE TRADE AND SERVICES 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-1957 


Amount of billings Gross revenue on 
Net 
] revenue 
Number : (Before 
Year of Commissionable Market Total deductions 
Hane Market billings surveys for 
Commission-| strveys Other and other income 
able and Total 
AE fees research taxes) 
billings other Percent and Percent 
research of | other fees of total 
billings billings 
Eee | 
$ $ $ $ $ 
TRY Le ere rrp ror 49 = z : 29, 224, 400 4, 823,900 
TOA G Renee oien tte 57| 52,079, 347 90, 114 52,169, 461 a “! 8, 458, 430 16.2 : 
G4 Te oe eos weescccsectets 67| 64,422,777 171, 897 64, 594,674 4 10, 091, 772 15.6] 1,462,792 
G48 oo essasescesceeccevenss 75| 73,543, 766 218, 447 NowiG2nala 4 v 11,553, 459 15.7| 1,370, 408 
D4 DIA sents es cccteeees 74| 86,450, 968 291, 502 86, 742, 470 . - 13, 526, 336 15.6] 1,948, 453 
OS) One ee ee ene ee cree 75| 95,566,600) 141,354; 512,590) 96, 220,544/|14, 443, 707 15.1) 568, 965/15, 012,672 15.6] 2,075,563 
MOB Li ores concsuceeeenutsteve 83/107, 461,752) 133,936| 817, 897/108, 413, 585/16, 255, 059 15.1} 760,437/17, 015, 496 Latina oeonOLe 
iM bp ieee een eres 88/120,628,827| 150,616] 887,540) 121, 666, 983|18, 246, 232 15.1} 814,029/19, 060, 261 Nasa) by Beth ek 
OSS iksies.c crusts coe 88/142,957,916| 345,178/1, 036, 154| 144, 339, 308) 21,558, 551 15.1) 1,033)167122,591,, 728 15.7] 2,959, 389 
1 BY. Oar eos sccrreorrcRartaaed 91/154, 467,028) 328, 231/1,368, 030] 156, 163, 289) 23, 229, 612 15. 0/1, 349, 557/24, 579, 169 15.7| 2,337,648 
MODS acct nescoetecccecseeemes 104)174,924,772| 390,585)1, 924, 998] 177, 240, 355 | 26, 468, 551 15.1]1, 221, 103 | 27, 689, 654 L5aGimeatdiooL 
195.6 macs cence 110/201, '797, 434] 694,123) 2, 088, 965) 204, 580, 522/30, 452, 807 15.1/1, 750, 947 |32, 203, 754 15.7| 3,264, 250? 
ea reaerneen tas 113 | 222, 025, 288; 775, 563/3, 283, 098! 226, 083, 949/33, 377, 463 15. 0) 2, 380, 299/35, 757, 762 15.8] 2,594, 206 


1 Not available, 


Employees 


Total 


? Revised. 
TABLE 2. Employment and Gross Revenue for Selected Years 
vent SOSA 
firms Fa 
$ No. 
DOG, ric ceeevasscvesesasaaszvansvesacssacecceastseenssssasscosvacuvosssussweetectuanioi dune susteasatas 49 | 4,823,900 , 
GAG riser crasencncavtonsacavere cseneerecseeescenctess ere cosucestreccustexestorseucaieeeoncdsntercsses 57 | 8,458, 430 926 
NAG rociscsasakscsenctsctnsascecectreses sac sotcssvasaces ekueneswoeddpactccshudevesuctsrsecisasc pausts 75 11,553,459 1, 225 
DOD ie cenenettvacscastuacsvescatedetceacrecssctcnuskcoteeeascapcesssvarer Suara cusctnenedeancainydsnsed 83 | 17,015, 496 
NOG 3 ooo diac ak oceacosachcapeucsoeeveee sevener sue svapnosGvucestaeienaeeseosaveccvivaria sacar -enatcs 88 | 22,591, 718 1, 502 
DOS Rais ose rca secavsavensctevcoscvoocarartotestnesrovacndntacanemtses Saueeatipecdeavgesaceaii 91 | 24,579, 169 1,682 
MD Oka cicats snaddsacsetacacesnsdcsacivesguanscicerendaeensue seus oneieusks feagt ese a esRr ee eae 27, 689, 654 1,818 
DD SG ieee teexisans astants ones sce svcsancsciauedaccckceuscantarteceieassns casturaatentcscrcercteertest 32, 203, 754 2, 011 
DE Wie oaecar-tevecatuetvarce cast oosestrntxaectacsasatsctaacecenecasanaanyactovanccamtesauine stiereres 35, 757, 762 2,167 


1 Not available. 


amount paid 
to 
Female Total employees 
No. No. $, 
: 1,237 | 2,793, 200 
890 1,816 | 5,003, 265 
1,013 2,238 | 7,108,740 
x 2,552 |10,128, 050 
1,378 2,880 | 13, 630, 975 
1,491 3,173 |15, 220, 278 
1,598 3,416 | 17,306, 034 
Let 79. 3,790 | 19, 757, 887 
1,875 22, 591, 043 


Per cent of 


gross 
revenue 


ADVERTISING AGENCIES W-3 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1957 
Classified According to Amount of Total Annual Billings and Form of Organization 


Form of organization beth 006: yes Sere aoe a Sea se ya atl 
. $999,999 $2,499,999 | $4,999,999 sizes 
Incorporated firms 
INGMDET OL TPM S ies cceceoves crencecsurevtse dewseectocseatoes savesenceesstete 15 97 
Number of employees: 
Neal exer etences sare atc aashecenesaraseauenscuadeececwsrtste cepeses cove Ssoeeer esses 171 145 314 116 1,385 2,141 
OMA] Obtsesscdcrssnascsodtceteecseasee cots cucnctuctsessecetocuncdsceeetissstess 5 111 103 249 106 1,279 1,853 
Salaries andmwa ges) incccccccecs.ccsvacccertesweesceansscosecectesnets $ 54,087 | 1,302, '767 1,212,530) 3,171,250; 1,362,501 | 15,327,473 | 22, 430,608 
Net revenue (before income taxeS) .............ccccceeeeeeeee $ 6,737 39,105 UG sles Sale 140, 918 2,013, 288 2,394, 980 
Unincorporated firms 
INUmberiof firms 2s oc csvsceecetccsecehss cotter ersseretavenssnnevevesdeerses 6 9 1 - - - 16 
Number of employees: 
Mal] Oia sccresscnce esac svetoss coetcenteesietr ns the dtestecscest see aeedetsaverses 5 16 5 - - - 26 
BU OMA'C srecerre ness cscutcveceee ctacee cnaestzecec toons tecesacceaserarn ers ive 2 15 5 = - - 22 
SalariesvandiwAeesavem ac.ccccvesteesrretesssietaie $ c 101, 312 Z - 160, 435 
Number of working proprietors ................cccccsccceesseeeeerees uf 9 2 _ 18 
Net revenue (before proprietors’ salaries and income 
TE XOS) Weare ree On ee Cn ee ute $ 2 108, 873 J — 199, 226 


1 Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies Classified According to Amount of Total Billings for Selected Years 


Amount of billings 


Mena than $100,000 $500,000 $1,000,000" $2,500,000? $5,000,000 iiWetrea 
zest #100, 000 $499,999 $999,999 $2,499,999 $4,999,999 and over cotal 
No. No. No, No. No. No, 
Amount of Amount of Amount of Amount of Amount. of Amount of Amount 
firms firms firms firms firms i 
et $ $ $ $ 
LOST Fen cevsaneerescestene 585,000) 19/| 5,371,400 7| 4,906,500 9/18,361,500} $ 29,224,400 
V9 4G iecsiccccecsecsasecccnevee 609,609} 19] 4,791,603] 10] 6,882,379} 12|17, 264,018 5 |22, 621, 852 52,169,461 
Soros ee Oe 1, 099, 036 21 6, 061, 868 11| 7,457,002} 14/22,976, 801 7/36, 167, 506 73,762,213 
Bbgviaeatesacansters cores 1,098,882] 23) 6,304,221] 14] 9,946,454} 10/14,498,909; 11/37,681, 187 4| 38,883,932 108,413,585 
Sencteneeeen nat eenaeaasce 689,272} 32] 9,578,657 11] 7,085,790 16 | 22,603, 832 9/35, 544, 950 7| 68,836,807 144,339,308 
Soc deanaswenedstroonct ste 869,090} 29] 7,898,264] 12] 7,795,684) 19/28, 406,184 7|29, 596, 073 8} 81,597,994 156,163,289 
Esassascisbecossssecaaece 828,099} 35! 9,058,547] 14] 9,925,587) 19|30, 094,634 5|19,831,472| 11/107,502,016 177,240,355 
Sescsanvons¥cetshice scenes 642,721) 41/10,979,346|} 17)12,616,891] 16/22,197,521 9/34, 883,497) 11/123,260,546) 110 |204,580,522 
4 


eoaeseendatiersibensatng? 539, 063} 43 11,248, 208| 17/12,506,244| 21/32, 891,550 14,140,558] 15/154,758,326) 113 |226,083,949 


11941 includes firms with billings of $1,000,000 and over. 

21946 and 1948 include firms with billings of $2,500,000 and over. 
5 Included with $1,000,000 to $2,499,999. 

* Included with $2,500,000 to $4,999,999. 


W-4 WHOLESALE TRADE AND SERVICES 


-_TABLE 5. Percentage Distribution of Commissionable Billings by Media, 1956 and 1957 
(Agencies Classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 
Year Number Bid. ee a | = | se 
and amount of Sionacte : Production, 
of annual billings firms billings! evel Television tract Radio utc: Other Total 
etc. 
$ % % 
1956 
Tr6Ss than $100 000.203. vecisacuesevccsroussh oe 16 570,151 Del 100. 0 
$100,000- $499,999 .............cscssccecoase 41] 10,465,713 49,7 10.6 4.6 16.1 17.3 17 100. 0 
$500,000 =. $999,999 .......cccccccrsececsescvace 17} 12,325,393 47.5 18.1 3.1 11.9 16.3 Sel 100. 0 
$1,000,000 - $2,499,999 0.0... eecceeeeseeee 16| 21,976, 903 59.3 8.6 3.8 at 20.3 0.3 100. 0 
$2,500,000 - $4,999,999 Qe eecceeeee 9| 34, 313, 808 56.8 13.8 4.1 10.5 14.6 0.2 100. 0 
$5,000, 000! and “Over 2 .ci5.0-c.scccccssasscessteanevs 11/122, 145, 466 51.1 19,2 4.7 10.0 14,3 0.7 100. 0 
All sizes, totall..c:<...caccsccsesvenssoteesaes 110| 261, 797, 434 52.6 16. 6 4.4 10.3 15. 3 6. 8 190. 0 
1957 
Hess than’ $100,000) cisco. c5sc1s-.cxecescsesvcsves 13 439, 911 50.1 6.1 4.2 5.4 33.0 Dae, 100.0 
$100,000= $499,999 0.........ce-nveressoners 43| 10,301, 714 50.5 12.8 3.4 1179 19.2 2.2 100, 0 
$500,000= $999,999 jieccc.ccce.csszecsceesss 17) 12,109, 979 48.9 17.4 4.5 14.2 14.7 0.3 100.0 
$1,000,000 - $2,499,999 oo... eeeeeeeeee 21| 32,500, 678 56.0 16.1 2.6 9.4 15.5 0.4 100.0 
$2,500,000 - $4,999,999 .........<:s...--escscssees 4| 13,671,113 62.1 VOSe 2.6 8.0 17.2 _ 100.0 
$5,000,000 andOv EF x..c..c2.2.2.sercacecapeete never 153, 001, 893 100. 0 
All sizes, total... cece 222, O25, 288 


+ Excluding billings for market surveys and other services not commissionable. 
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ADVERTISING AGENCIES 


aE 


1958 


In 1958 a total of 123 advertising agencies 
operated in Canada through 209 offices. Their 
total billings to clients, amounting to $237,654,038, 
was 5.1% higher than the amount of $226,083,949 
reported by 113 firms in 1957. Gross revenue on 
total billings amounted to $38,073,427, an increase 
of 6.5% over the previous year’s total of 
$35,757,762. Of the total amount of billings made, 
$233,789,205 went to publication, television, radio 
and other kinds of advertising on a commission or 
fee basis, leaving $3,864,833 to represent billings 
for market surveys and other research and fees. 


Gross revenue on total billings ($38,073,427) 
represented 16.0% of total billings as against 
15.8% in the previous year. By far the greatest 
proportion of gross revenue ($35,227,406) was 
derived from advertising placed for clients ona 
commission or fee basis; market surveys, other 
research and fees contributing to the remainder. 
Net revenue before deductions for income tax 
rose by 4.5% to $2,710,542, and represented 7.1% 
of total gross revenue compared with 7.3% in 1957. 


Of the 123 firms reporting, 30 firms with total 
billings of $40,567,779 showed losses for the year 
averaging $12,668 per firm as compared with an 


average loss of $17,541 and total billings of 
$25,858,184, reported by 31 firms in 1957. The 
remaining 93 firms showed an average net profit 
of $33,232 and total billings of $197,086,259, as 
compared with average net profit of $38,268 and 
total billings of $200,225,765 reported by 82 firms 
in the previous year. 


The distribution of commissionable billings by 
type of medium was as follows (1957 percentages 
in brackets): publications 49.3% (51.6%), television 
20.5% (18.3%), other visual 4.7% (4.4%), radio 10.5% 
(10.0%), production, artwork, printing, etc., 14.4% 
(15.1%), other 0.6% (0.6%). The trend toward a 
greater proportion of advertising via television 
continued in 1958. 


Advertising agencies provided employment for 
4,197 persons in 1958, more than half (2,276) of 
whom were male and paid $23,826,156 in salaries, 
wages, commissions and bonuses. This amount was 
5.5% higher than the $22,591,043 paid to 4,042 
employees in 1957 and represented a slightly 
smaller percentage (62.6 versus 63.2%) of gross 
revenue than the previous year. 


More detailed information may be obtained from 
the accompanying tables that follow. 


Prepared in the Industry and Merchandising Division 


September, 1959 
6543-502 


The Queen's Printer and Controller oz Stationery, Ottawa, 1959 


2 INDUSTRY AND MERCHANDISING DIVISION 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-1958 


Net 

revenue 

eerie : Market Total (Before 

¥Ger Commission- surveys deductions 

able and oes re 

i researc come 

billings ana Percent taxes) 
other fees 


Secor coceere wcrc eo 29, 224, 400 4, 823, 900 


194. Gitieeenoretrcreenstnes saree 52,079, 347 90, 114 52, 169, 461 8, 458, 430 : 
MER ecertcaban percha nasness 64,422, 777 171, 897 64, 594, 674 10,091,772 1, 462, 792 
NOG G irra cesctesecccaccceseencce 73, 543, 766 218, 447 73, 762, 213 11, 553, 459 1, 370, 408 
TY): sososnpcacnchessncasancics 86, 450, 968 291, 502 86, 742, 470 13, 526, 336 1, 948, 453 
1950 95, 566,600 | 141,354] 512,590) 96, 220, 544 |14, 443, 707 568, 965 |15, 012, 672 2,075, 563 
1 CGSB sotacconnswebencee mores 107, 461, 752 | 133,936 | 817, 897 |108, 413, 585 |16, 255, 059 760, 437 |17, 015, 496 2, 328, 015 
NTP) copspstomocesto- cores 120, 628, 827 | 150,616] 887, 540 |121, 666, 983 |18, 246, 232 814, 029 |19, 060, 261 2, 535, 195 
PIGIS} cos congo schcccacince 142, 957,916 | 345, 178 |1, 036, 154 |144, 339, 308 /21, 558, 551 15. 1 /1,033, 167 |22, 591, 718 2, 959, 389 
BEY. creoneoie sae eee 154, 467, 028 | 328, 231 /1, 368, 030 |156, 163, 289 |23, 229, 612 15. 0 |1, 349, 557 |24, 579, 169 2, 337, 648 
NO Dir erese sevice neceaeetorr 174, 924, 772 | 390,585 |1, 924, 998 |177, 240, 355 |26, 468, 551 15..1 |1, 221, 103 |27, 689, 654 2,771, 951 
NOS Gresser eaten nae erresr 201, 797, 434 | 694, 123 |2, 088, 965 | 204, 580, 522 |30, 452, 807 15. 1 |1, 750, 947 |32, 203, 754 | 3, 264, 250 
PO BIT ae serndoassnersectcoe tines 222,025, 288 | 775, 563 /3, 283, 098 |226, 083, 949 |33, 377, 463 15. 0 |2, 380, 299 |35, 757, 762 2, 594, 206 
Sire aceme Seeieeeteewaes 233, 789, 205 | 685, 595 |3, 179, 238 | 237, 654, 038 |35, 277, 406 15. 1 |2, 846, 021 |38, 073, 427 2,710, 542 


1 Not available. 


TABLE 2. Employment and Gross Revenue for Selected Years 


Total 
Number Employees amount Per cent 
Year of Gross paid of 
tevenue ne gross 
Male Female Total employees | Tevenue 
$ 


NOT cerera pices wasnce-sonversuce conten snes cachanenoanngeceh tiacned creme bansesa re nuestnanonesn 4, 823, 900 2, 793, 200 57.9 
N94) ceccccacccveccesuctesee coesee seesueee nee satenceanstopeve caresses depen semeanenesaesnneseee 8, 458, 430 5,003, 265 59. 2 
DOGS Beeeteceecect cre terearesecey Sadelaececctec donenoon nena SSaaex aaqeacneenocnasconae ens 11, 553, 459 7, 108, 740 61.5 
MOS Tr ca cccccerereeatere su aeccuetvacesnereniay cr cacaventeesleuhicastasaovasasceenra lesestcasers 17,015, 496 10, 128, 050 59.5 
OES ie ctecce ete tenes reeterecen erates kenccnccceressuansanntneravaapemmnseceneteceatnceess 22,591, 718 13, 630, 975 60. 3 
MOB Go eres certtecs cates reese scene cuacbaosvses sssusnee cnconanerstaancnsdatsaptoanneneeaererrease 24, 579, 169 15, 220, 278 61. 9 
D955 censccsseccsscenncvanecessseceovaercecsesny sou che tera eas yeve Ses rae Sane detenens anamates 27, 689, 654 17, 306, 034 62.5 
NOS Giri crsccncecessecteraeeacesns opscesassct canons stacsmaccavenceccarateay sencequnascdcacnstn carats 32, 203, 754 19, 757, 887 61.4 
DSS Tigre ser raccneeete cane ceehs stern anya st canen ener evstenomstareara=Neceaahsceonscnintercrare 35, 757, 762 22,591, 043 63. 2 


Gar aetendcSrtrasenven ene rorana sGrasmaesamotncmeven.cecner Caren cathenatcenseraise etree nneeere 38, 073, 427 23, 826, 156 


1 Not available. 


yo 


ah y 


a) 


ADVERTISING AGENCIES 3 
TABLE 3. Employment and Net Revenue of Advertising Agencies, 1958 
Classified According to Amount of Total Annual Billings and Form of Organization 
$100,000 $500,000 $1,000,000 | $2,500,000 Total 
Form of organization cere pn to to to to Bp OG. Ge all 
, $499,999 $999,999 | $2,499,999 | $4,999,999 i sizes 
Incorporated firms 
NUM DEOL METIN Sic rence ck owaccecrsesean ceaseneem ates vesseser eae eeeea 107 
Number of employees: 
Mall Ot s-cebeteccracte cc cee am cations anevstessncaee ater ree oak erosseteueens 32 347 200 1, 407 2, 246 
Hien all @iceerecsscsct cs casvasentr event tosh erase ancien eee ieee 24 74 98 249 167 1, 280 1,892 
SallatlessandGwa Pesi-ccs cccscsossesssesvatcovsbestontepsoectneeato $ 132, 076 826,180 | 1,414,855 | 3,172,225 | 2, 222,999 | 15,856, 777 | 23, 625, 112 
Net revenue (before income taxeS)..........cccccccceeeees $ 10, 044 98, 388 252, 006 337, 093 276,919 | 1,553,364] 2,527,814 
Unincorporated firms 
Numberiofs firms oc2 nvesscescescaccorestsesssa vacrscesSecusveu i veestrseess 16 
Number of employees: 
Mat er arscrpeceroccccastarvececexs soocasveteacccarveniscereuintecs ce auesautoancs 19 30 
PGR AL CYS oes svcccnacacpescauneeiecetesocsusdeactccpe oeteunscacceaseenues 18 29 
Balariés And WAGES) cteccccscoecsduer stoosess cessor ee smseaeoee $ 134, 909 201, 044 
Number of working proprietors) ficcsccccccececeveseee-cousreeseet 5 20 
Net revenue (before proprietors’ salaries and income 
KOS!) ere rece etree ees tsctaveneuecesweventne eeeeen pecentetese $ 58, 177 182, 728 
1 Withheld to avoid disclosing individual operations. 
TABLE 4. Advertising Agencies Classified According to Amount of Total Billings for Selected Years 
Amount of billings 
Teas than $100,000 $500,000 $1,000,000! $2,500,000? $5,000,000 Ailcizes 
$100,000 2 fe to ye and over total 
Year J $499,999 $999,999 $2,499,999 $4,999,999 
No. No. No. No. No. 
of Amount of Amount of Amount of Amount of Amount Amount Amount 
firms firms firms firms firms 
$ $ $ $ $ 
585, 000 5, 371, 400 4, 906, 500: 18, 361, 500] ° 29, 224, 400 
4, 791, 603 6, 882, 379 17, 264, 018 5| 22, 621, 852 52, 169, 461 
6, 061, 868 7, 457, 002 22, 976, 801 7) 36, 167, 506 13) iGanels 
6, 304, 221 9, 946, 454 14, 498,909] 11/37, 681, 187 108, 413, 585 
9,578, 657 7, 085, 790 22, 603, 832 9} 35, 544, 950 144, 339, 308 
7, 898, 264 7, 795, 684 7) 29, 596, 073 156, 163, 289 
9, 058, 547 9, 925, 587 5}19, 831,472) 11/107, 502, 016 177, 240, 355 
10, 979, 346 12, 616, 891 22, 197, 521 9/34, 883,497) 11/123, 260, 546 204, 580, 522 
11, 248, 208 12, 506, 244 32, 891, 550 4)14, 140,558} 15/154, 758, 326 226, 083, 949 
8, 948, 884 13, 498, 707 31, 232, 807 7/23, 355,411] 14}159, 151, 032) 237, 654, 038 


1 1941 includes firms with billings of $1,000,000 and over. 

2 1946 and 1948 include firms with billings of $2,500,000 and over. 
5 Included with $1,000,000 to $2,499,999. 

* Included with $2,500,000 to $4,999,999. 


TABLE 5. Percentage Distribution of Commissionable Billings by Media, 1957 and 1958 


Year 
and amount 
of annual billings 


1957 


bess than $ 100000 sss. ccetesieteeresscseess 
$100,000- $499,999 ou... eee 
$500,000- $999,999 ......0....0..0...000-02 
$1,000,000 - $2,499,999 ........eeeeeeeeseee 
$2,500,000 - $4,999,999 ............:..esccceeee 
$5,000,000 and: OVer <.c....<ccracseteaseceooes 


All sizes, total ...0.0.....cccceseee eee 


1958 


ess*thant$100;000i. 7.2... ece 
$100,000- $499,999 ......... eee 
$500,000- $999,999 ou... eee 
$1,000,000 - $2,499,999 0.1... scenes 
$2,500,000 - $4,999,999 ......cucecsrecrecceees 
$5,000 000 and: Oven cece: nrcccraeesectreees-es 


All sizes, total ...............::ccccceeereee 


Number 
f 


fo) 
firms 


INDUSTRY AND MERCHANDISING DIVISION 


(Agencies Classified by Amount of Total Annual Billings) 


Total 
commis- 
sionable 
1 Publi- Other 
billings cations Television visual 
D 
439,911 50. 1 6. 1 4.2 
10, 301, 714 50.5 12.8 3. 4 
12, 109, 979 48.9 17. 4 4.5 
32, 500, 678 56.0 16. 1 2. 6 
13, 671, 113 62. 1 10. 1 2.6 
153, 001, 893 50.0 20.0 5.0 
222, 025, 288 51.6 18.3 4.4 
1, 342, 528 62.7 1.8 5.3 
8, 407, 626 50.9 14.6 3.4 
12, 964, 637 aegis 135 4.0 
30, 270, O11 51.5 15. 8 3.8 
23, 054, 054 55. 1 18.5 2.3 
157, 750, 349 47.5 22. 9 Sp) 
49.3 20.5 4.7 


1 Excluding billings for market surveys and other services not commissionable. 


? Less than 0.05 per cent. 


Radio 


er cent 


9.5 
12. 2 
12.0 
12.1 
10.9 
10.0 


10.5 


Distribution of commissionable billings 


Production, 
artwork, 


printing, 
etc 


33. 0 
19. 2 
14.7 
15. 5 
17.2 
14.5 


15.1 


19.9 
17. 8 
19. 2 
16. 4 
13. 2 
13.6 


14.4 


Other 


0.6 


Total 


100. 0 
100. 0 
100. 0 
100. 0 
100. 0 
100.0 


100. 0 


100.0 
100. 0 
100.0 
100. 0 
100. 0 
100. 0 


100. 0 
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ADVERTISING AGENCIES 
1959 


In 1959 122 advertising agencies operated in 
Canada through 214 offices. Their total billings to 
clients at $254,145,919 were 6.9% higher than the 
amount of $237,654,038 reported by 123 firms in 
1958. Gross revenue on total billings amounted to 
$41,126,958, an increase of 8.0% over the previous 
year’s $38,073,427. Of the total amount of billings 
made, $250,080,021 went to publications, television, 
radio and other kinds of advertising on a commission 
or fee basis, leaving $4,065,898 for market surveys, 
other research and fees. 


Gross revenue on total billings ($41,126,958) 
represented 16.2% of total billings compared with 
16.0% in 1958. Advertising placed for clients ona 
commission or fee basis accounted for 91.6% 
($37,678,828) of total revenue; the rest ($3,448,130) 
was derived from market surveys, research, other 
fees and revenues. Net revenue before deductions 
for income taxes rose by 17.1% to $2,903,109 and 
represented the same proportion of gross revenue 
(7.1%) as in 1958, 


Of the 122 firms reporting, 33 with total bil- 
lings of $39,764,062 showed losses for the year 
averaging $14,206 per firm as compared with an 


average loss of $12,668 and total billings of 
$40,567,779 reported by 30 firms in 1958. The 
remaining 89 firms showed an average net profit of 
$37,887 and total billings of $214,381,857 compared 
with average net profit of $33,232 and total billings 
of $197,086,259 reported by 93 firms in the previous 
year. 


The distribution of commissionable billings by 
type of medium was as follows (1958 percentages in 
brackets): publications 47.8% (49.3%), television 
21.3% (20.5%), other visual 4.8% (4.7%), radio 
10.6% (10.5%), production, art, printing, etc. 14.7% 
(14.4%), other 0.8% (0.6%). 


Advertising agencies provided employment for 
4,256 persons in 1959, and paid $26,013,132 in 
salaries and wages, commissions and bonuses. This 
amount was 9.2% higher then the $23,826,156 paid 
to 4,197 employees in 1958 and represented 63.3% 
of gross revenue compared with 62.6% the previous 
year. 


More detailed information may be obtained 
from the tables that follow. 


Prepared in the Industry and Merchandising Division 


January, 1961 
6543-502 


Rocer DUHAMEL, F.R.S.C., Queen’s Printer and Controller of Stationery, Ottawa, 1961 


INDUSTRY AND MERCHANDISING DIVISION 


Net 
revenue 
(Before 

deductions 
for 
income 
taxes) 


1, 462, 792 
1, 370, 408 
1,948, 453 
2,075,563 
2,328, 015 
2,535,195 
2,959, 389 
2, 337, 648 
2,771,951 
3, 264, 250 
2, 594, 206 
2,710,542 


2,903, 109 


Per cent 
of 
gross 
revenue 


2 
TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-59 
Amount of billings Gross revenue on 
oe Number =F! Market Bie tricot Pee Total 
firms [be | and | OT | Total ie 
rae ae Amount Boal ices and Amount Sree 
Billings |e ee billings 
dollars a $ %o $ $ 
OEM ern ccccrecvercsonssesnens 49 se . | 29,224, 400 : : .. | 4,823,900 
OSG es tenveovereesceseterees ST 52, 079,347 90,114 52,169, 461 5 . 8, 458, 430 
OA Lea Wecernconts sx canactewes 67] 64,422,777 171, 897 64,594, 674 < ° seen | LO) OOM tides 
DOA Gc crscecessisacsvecstistess 75| 73,543, 766 218, 447 713, 762, 213 ee .. (11,553, 459 
OA OD cetescctitassasesnotesns 74| 86,450, 968 291,502 86,742,470 2» (13,526, 336 
OD OM ccscecsavossezsacssareee 75| 95,566,600] 141,354] 512,590) 96, 220, 544 |14, 443, 707 Saal 568,965 ;15, 012, 672 
WOOD tieceevscccsasschonsoocons 83 |107, 461, 752) 133,936| 817, 897/108, 413,585 |16, 255, 059 15.2 760, 437 |17, 015, 496 
INO Oe Becsuseseacceacrssce- seats 88 |120, 628, 827] 150,616] 887,540 |121, 666, 983 |18, 246, 232 15h 814, 029 |19, 060, 261 
LOD RG.. .dcsabsovetapsceccess 88|142,957,916| 345,178)1,036, 154 |144, 339, 308 |21, 558, 551 Poet i033, LOriz2, 09 lee 
D9 54 o:_-sxaceabusings conasete 91154, 467,028] 328, 231/1, 368, 030 |156, 163, 289 |23, 229, 612 15.0 |1, 349, 557 |24, 579, 169 
V95 Oya, Meee Pet cscesese 104 |174, 924,772) 390, 585/11, 924, 998 |177, 240, 355 |26, 468, 551 15.1 /1, 221, 103 |27, 689, 654 
DOGG cseccscacsnsesesteticsenss 110/201, 797,434] 694, 123 |2,088, 965 |204, 580, 522 |30, 452, 807 15.1 1, 750, 947 |32, 203, 754 
DOD di taccesaspssnqunes ssa ORES 113 | 222,025, 288) 775,563 |3, 283, 098 |226, 083, 949 |33, 377, 463 15.0 |2, 380, 299 |35, 757, 762 
MODS Pececvasstencseterstcesses 123 |233, 789, 205) 685, 59513, 179, 238 |237, 654, 038 |35, 277, 406 15.1 |2, 846, 021 |38, 073, 427 
OS ah eer ca BeBe EC 122|250, 080,021) 649, 820/3, 416, 078 |254, 145, 919 |37, 678, 828 15.1 3, 448, 130 |41, 126, 958 
1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
.. Figures not available. 
TABLE 2. Employment and Gross Revenue for Selected Years 
FEimployees 
Year facie 
Male Female Total employees 
$ number 
MGT mene cvesestaccseasuecncacdansosndsas<decesnngagancdeDsis<acvih qasstekes tah gas obucrsereenedra 4,823,900 - 1,237 2, 793, 200 
NDA Gites ccrccceeresereressiccssrerces cererceroresensnssuneceancocearnscuavnessnereconvecrecasceveces 8, 458, 430 926 890 1, 816 5,003, 265 
LOA BIS oracedyneccacasercsdeesecccunsasvacssunancecassedectcesevstnceucivsesusesusensauaavecsi see 11,553, 459 1, 225 1,013 2,238 7,108, 740 
LO Lea cesuetettes stare sp acterteds ostscannecccscasaens <verweachitancuanecwwascevcenetsusaiecene 17,015, 496 ac aie 2,552 10, 128,050 
EQ 5S cre cerecvcnveccde sstvasveuenvavsseac naviesessanse sek bev dassceselnicescvscscacsicsacsvetonrece 22,591, 718 1,502 17308 2,880 | 13,630, 975 
BE eee coerce eaters cece sede ecenancncs se suceeevasensercaeveNarvanececetecetasesccnsSacerserere 24,579, 169 1,682 1,491 Sisley Wy aby P7633 
LOE Diaccrevcssutuctoncens sacunsteatacss sone svascasceutertceuneanenecaicneessveveeessnssscssescees 27, 689, 654 1,818 1,598 3,416 17, 306, 034 
ADS Giewcrepess coe rete radiaeverecantrvercrmasesnnsccaere secure ns unvenaicarscerrncsnececoustnseeaas 32, 203, 754 2,011 TAS 3, 790 19, 757, 887 
DO Dili ecee cranes pemneeeveteschatectneeteceuie te sasecetece cetseacacecacccnceseateccoaceretestves 35,757, 762 2,167 1,875 4,042 | 22,591,043 
MOB Bi eercccansvatansseceatecaeseusetranestrbaasscnnioes iad one coencsepceaie neeensty seeceondnad 38,073, 427 2,276 1,921 4,197 | 23, 826, 156 
LOGS Srrcccs ce sguxeses care sicgeo tase vocchs<ccorenatmcenaten’eacvcpcacstneccovaqncvctanceacerceaete 41,126,958 2,288 1,968 4,256 | 26,013,132 


.. Figures not available. 
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ADVERTISING AGENCIES 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1959 
classified according to Amount of Total Annual Billings and Form of Organization 


; $100,000 500,000 1,000,000 2,500,000 Total 
Form of organization Ai en to “ to ‘ to : re sore0, 000 all 
, 499,999 999,999 2,499,999 | 4,999,999 | ne Over sizes 
Incorporated firms 
INU CTA ORIDIEINS oes arecasee scceceseeosince see eene sau secresenkectecsucenere 18 29 20 FAP) if 14 110 
Number of employees: 
alll Ceeeere terse sets Sees etc dec setic cass odenecsi trea lacus adetevessssersasions 28 107 157 372 201 1, 406 PPC 
TBAEY REMUS) | hey Cretan an eaeee GREEN oe ee ee ee eR 19 TT 100 282 179 1,290 1.947 
DALATLCSeAN NVA eS aeeeewutadietosterseiecece? reecececaveseie<cicteet $ 136,073 902,884 | 1,517,381 | 3,710,675 | 2,654,835 |16,946,472 | 25, 868,320 
Net revenue (before income taxeS) .........seeeseeeeses $ 1 LOoe 61, 662 157, 619 169, 677 189,768 | 2,199,975 | .2, 777,592 
Unincorporated firms 
INMIMED OTT OL PARIS 2.0, sce tolos tes eee cots secocecetss fac cCaakessussecetseder’ 7 4 1 - -— =_ 12 
Number of employees: 
IMIG ONs cee tates cst sreceeie cone aeesvetvste tunck.ycusetociaasctocsgedevesstteeess 3 9 5 = = — 17 
RO TIGUL OW Mtoe, cusctectaceter ssvieesteisaaseveeescasscteaesecnstustecstovecese & 13 5 _ = — 21 
SalAniesvandewaeesra cate tecssescoccestcceectsserecceesacavsr estes $ 2 82,685 2 — _ — 144,812 
Number of working ProprietOrs: .......tccccssscecovecasovsscsecee 8 5 5 — - _ 18 
Net revenue (before proprietors’ salaries and in- 
COME TAXCS)) eee, seeeccce toceeeseee eater sone soacten scosenceosereteseeeee 2 57, 402 2 — — _ 125,017 
1 Loss. 
? Withheld to avoid disclosing individual operations. 
TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 
Amount of billings 
Less than siege oe ee: vescags oes $5,000,000 All sizes 
Year $100,000 499,999 999,999 2,499,999 4,999,999 ares total 
No. No. No. No. 
Amount of Amount of Amount of of Amount 
firms firms firms firms 
$ $ by 
O41. cdeacslscvcssteaze 585, 000 5,371,400 4,906,500 18,361,500 29, 224, 400 
1946 Co ccesececarcecace 609,609 4,791, 603 6, 882, 379 17, 264, 018 22,621, 852 52,169, 461 
194.8 ee sererecceeneese 1, 099, 036 6,061, 868 7,457, 002 22,976, 801 36, 167, 506 13) (Od, aLe 
LOB » cescaeiszeceessncns 1,098, 882 6, 304, 221 9, 946, 454 14, 498, 909 37, 681, 187 4| 38,883, 932 108, 413,585 
LOS Bi iescctesceansasenace 689, 272 9,578,657 7,085, 790 22,603, 832 35, 544, 950 7| 68,836, 807 144, 339, 308 
VOSA. Ao ccesescrcoccecs 869,090 7,898, 264 7,795, 684 28, 406, 184 7 |29,596, 073 8| 81,597,994 156, 163, 289 
NODS ceetherccsscstoscoss 828, 099 9,058,547 9,925,587 30, 094, 634 5 119,831,472) 11)|107,502, 016 177, 240, 355 
VOD Gir. ctcsaseossneoesece 642, 721 10,979,346} 17/12,616,891) 16/22,197,521 9 |34,883,497] 11]123, 260,546 204,580,522 
USD T. Nesscccscscnsvoscers 539, 063 11,248,208} 17]12,506, 244 32, 891,550 4/14,140,558| 151/154, 758,326 226, 083,949 
L958 soc cccussvssaovecers 1, 467,197 8,948,884] 19/13,498, 707 31, 232, 807 T\23.055, 4111) J41159) 15s) 032 237,654, 038 
LOD Sie ccccesoesceneeres 1,314, 002 8,917,802| 21114, 819,720 34, 013, 485 7/26,539,274| 14|168,541, 636 254,145,919 


1 1941 includes firms with billings of $1,000,000 


and over. 

2 1946 and 1948 include firms with billings of $2,500,000 and over. 
3 Included with $1,000,000 to $2,499,999. 
4 Included with $2,500,000 to $4,999,999. 


4 INDUSTRY AND MERCHANDISING DIVISION 


TABLE 5. Percentage Distribution of Commissionable Billings by Media, 1958 and 1959 
(Agencies Classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 


Year Number oe 
and amount of Senanic : Production, 
of annual billings firms billings? ee Television seek Radio eae Other Total 
etc. 
a oe $ per cent 

1958 
ess than $100;000 nc. ccc.ccsesteereseeteerte 25 1,342,528 62.7 1.8 Bad 925 19.9 0.8 100.0 
$ 100,000 to $ 499,999 20... cceesee 35 8,407, 626 50.9 14.6 3.4 ee 17.8 ea 100.0 
500,000 ‘‘ MO OO er ecseccessettesnses 19 12, 964, 637 Hans blag 4.0 12.0 19.2 Z 100.0 
1=O00 O00) S9 27499. 999) voccs<sccscceeecss 237 80, 200,001 51.5 Nayar 3.8 12 a1: 16.4 0.4 100. 0 
22500; 00024 7999999 reese nes 7 | 23,054, 054 5S .at 18.5 Ps 33 10.9 IAP? & 100.0 
O00; 000kandtovier es.<.ceceeeeeeee 14 | 157, 750, 349 47.5 22.9 Bas 10.0 13.6 0.7 100.0 
All Sizes, totals ............ccccesseeseee 123 | 233, 789, 205 49.3 20.5 4.7 10.5 14.4 0.6 100.0 

1959 
Tressathan+s 100,000 2 .cstcrcsetecests ates 25 1, 208, 265 67.9 slat 3.8 4.8 213 0.5 100. 0 
Se LOO}000MOrp e499 999 ee aeesesece-e 33 8,436, 725 5100 Ria y 2.8 10.0 16.9 0.1 100. 0 
500,000 ‘* 99909 Oke rcrraseaseterets 21 14, 050,500 53.9 10.6 Hye 15.8 13.9 0.3 100. 0 
1000, 000 2499990 se ctecccsccsce PPI ee OM ONE Sei) 17.9 Chae Bis) 15.8 0.4 100. 0 
25 OO 000 ver m 4 99.9 50,9 Oleeresscetecteeceesce 7 | 26,148,097 52.6 20.3 saa! 9.5 14.5 _ 100.0 
500 0,000vandiovier Fis: scecccsesnt-secnesess 14 | 166,859, 237 45.1 PAIS 5.4 10.3 14.5 1.0 100.0 
All sizes, totals) i200 vcccssccersensaeze=s 122 | 250, 080, 021 47.8 21.3 4.8 10.6 14.7 0.8 100.0 


1 Excluding billings for market surveys and other services not commissionable. 
2 Less than 0.05 per cent. 
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1960 


During 1960, 131 advertising agencies operated 
in Canada through 222 offices. Their total billings 
to clients were $272,739,802, 7.3% higher than 
billings of $254,145,919 by 122 agencies for the 
previous year. Gross revenue from billings and 
other items was $45,150,389, an increase of 9.8% 
over the figure of $41,126,958 for 1959. Of the total 
billings made, $267,756,156 was for publications, 
television, radio and other kinds of advertising on a 
commission or fee basis, leaving $4,983,646 for 
market surveys, research and other fees, and 
production work by agency staff. 


Gross revenue from total billings and other 
items ($45,150,389) was 16.6% of total billings 
compared with 16.2% in 1959. Advertising placed 
for clients on a commission or fee basis accounted 
for 88.6% ($39,993,639) of total revenue; the re- 
mainder ($5,156,750) was obtained from research, 
production and other sources. A few agencies were 
unable to exclude cash discounts and other non- 
operation revenue from their calculations. In a few 
cases respondents could not exclude some small 
non-commissionable items from commissionable 
billings. Net revenue before income taxes dropped 
by 11.1% to $2,579,769 and represented 5.7% of 
gross revenue compared with 7.1% for 1959. 


Of the 131 firms reporting, 33 with total billings 
of $26,777,784 had losses for the year averaging 
$25,202 per firm, compared with average losses of 
$14,206 and billings of $39,764,062 reported by the 
same number of firms for 1959. The remaining firms 
reported an average net profit of $34,810 and total 


Canada. Statistics, Bureau of 
KAA 
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billings of $245,962,018, compared with average 
profit of $37,887 for 89 firms reporting billings of 
$214,381,857 for 1959. 


Advertising agencies provided employment for 
4,465 persons in 1960 and paid $28,252,365 in 
salaries, wages, commissions and bonuses. This 
was 8.6% higher than the $26,013,132 paid to 4,256 
persons in 1959 and represented 62.6% of gross 
revenue, compared with 63.3% for the previous year. 


For the first time, the 1960 report attempted to 
secure data on production costs relating to the 
various media. When commissionable billings and 
billings for production work by agency staff (total 
of $269,774,338) is distributed by medium and kind 
of service, 80.7% went for space and time charges, 
and 19.3% for production costs. Please note the 
table which appears below. Table 6 shows the 
nercentage distribution by medium of the same 
statistical item. 


The distribution of commissionable billings by 
medium was as follows: (1959 percentages in 
brackets): publications 47.2% (47.8%), television 
19.3% (21.3%), other visual 5.1% (4.8%), radio 9.7% 
(10.6%) and production, art, printing, etc., 18.7% 
(14.7%). The increase in the proportion going to 
production is probably due to the greater emphasis 
on securing this item for 1960, rather than any real 
shift in resources. 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service 


Space or Time 
Medium 


Amount 


Production 


Amount % 


$ 


Public atlonS wires cece ee 126, 341, 340 
TPELOVISION vac tusee tt reee note ceoee me iccertet cn ones 51, 794, 216 
Othervisualge reas cee es ce esc 1S Onleor 
RAG Omri Sce.tcecesevanns nncott eros coke see onteceeee tes ees 26,001, 504 
OUNEPE ai. cree ete ssa ee ee cae 61, 728 

MOtals 4 et Ste ot east tet decane 217, 716, 358 


. a April, 1962 
6543-502 


$ $ 


28, 106, 025 18.2] 154,447, 365 100.0 
15, 367, 684 22.9| 67,161,900 100.0 
3, 241,660 19.3| 16,759,230 100.0 
2,091, 971 7.4] 28,093,475 100.0 
3, 250, 640 98.1| 3,312,368 100.0 
52,057, 980 19.3 | 269,774,338 100.6 


Prepared in the Industry and Merchandising Division 


RocerR DUHAMEL, F.R.S.C., Queen's Printer and Controller of Stationery, Ottawa, 1962 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946 -60 


Amount of billings Gross revenue on 
ier cit Gd wave P= xe 
Commissionable surveys Total revenue 
Number Market |Production billings Sel eta (Before 
Me oF Commission-| SUVeyS, work a other fees deductions 
firms research done for 
able and b Total and rev- ineoné 
billings other P Se Percent} enue, and Percent taxes) 
jane auth Amount of |production} Amount | of total 
billings | by agency billings 
staff 
dollars $ =a $ r $ % $ 
LGGS Aotaesucussrerecenceer 49 29, 224, 400 4,823,900 16.5 A 
O46 iceneeccrtunceeiremuaer 57 | 52,079,347 90,114 52, 169, 461 8,458, 430 16.2 
VO iraecaccenteecsseres 67 | 64,422,777 171,897 64,594, 674 A ete a LOROSL Tz 15.6/1, 462, 792 
OS Si Aecscatesctvesavesierrsy es! 715 | 73,543, 766 218, 447 No, soa joie ‘ 11,553,459 15.7 /1,370, 408 
G4 Gir ee, svesnsaiscdeverceevisane 74) 86,450, 968 291,502 86, 742,470 He Ld, 2O,000 15.6 |1, 948, 453 
1950 Wescscivessescexceaceter tere 75 | 95,566, 600 653, 944 96, 220, 544/14, 443, 707 15.1] 568, 965/15,012, 672 15.6 |2,075, 563 
VOSA) oercteecti tare teeetee 83 |107, 461, 752 951, 833 108, 413, 585 |16, 255, 059 lpyeal 760, 437/17, 015, 496 LS 2e 326-2015 
TO5'Di Resecevseliocrtecsdcakdevens 88 |120, 628, 827 1, 038, 156 121, 666, 983 |18, 246, 232 15.1] 814,029|19, 060, 261 LSS 7ii2-5e0,. 195 
1G SSO oem rccreesserteres 88 |142, 957, 916 Tpool,ooe 144, 339, 308 |21, 558,551 15.1/1, 033, 167 | 22, 591, 718 15.7 |2, 959, 389 
1954 wos cremrasnce ete 91 |154, 467,028 1,696, 261 156, 163, 289 | 23, 229,612 15.0/1, 349,557] 24,579, 169 15.7/|2, 337, 648 
UOBD) casecsasetearsteeveseercvee 104 /174, 924, 772 Zoo, oS 177, 240, 355 |26, 468, 551 15.1/1, 221, 103/27, 689, 654 15,62, 771,951 
bi 5 (5 DOA eee oe ie 110 |201, 797, 434 2, 783, 088 204,580, 522 |30, 452, 807 15.1/1, 750, 947 |32, 203, 754 15.7 /3, 264, 250 
VOSs jae Scttlcraccevtsvsscess 113 |222, 025, 288 4,058, 661 226, 083, 949 |33, 377, 463 15.0 |2, 380, 299 |35, 757, 762 15. 8/2, 594, 206 
IGSSM Aa teeisdnees 123 |233, 789, 205 3, 864, 833 237, 654, 038 |35, 277, 406 15.1|2, 846, 021|38, 073, 427 16.0/2, 710,542 
L959) eiercccseccvscgstestensueven 122 |250, 080,021 4,065, 898 254, 145,919 |37, 678, 828 15.1/3, 448, 130/41, 126, 958 16.2 /2, 903, 109 
NOGG: 6 winwweae: Atkecariens 131/267, 756, 156 |2, 965,464 2,018, 182/272, 739, 802 |39, 993, 639 14.95, 156, 750/45, 150, 389 16.6 |2,579, 769 
Nee 


1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
.. Figures not available. 


TABLE 2. Employment and Gross Revenue for Selected Years 


rrr rrr rrr rrr rr rrr rrr errr tri Tit rr rr itrr rt) 


eer rrrrrrrrrrrrrrrerr rrr irri ttt rt tit 


PPererrrererrrrrrrrrerrrerrrrrrrri iret 


ae Number Pit Employees mou ea 
sisi revenue fo gross 
Female Total employees TONGUUS 
$ number pra $ Ba ee 
49 4,823,900 1,237 2,793, 200 57.9 
57 8,458, 430 1,816 5, 003, 265 59.2 
75 | 11,553,459 2,238 7,108, 740 61.5 
83 17,015, 496 2,552 10, 128,050 59.5 
88 | 22,591,718 2,880 | 13,630,975 60.3 
91 | 24,579, 169 3,173 15, 220, 278 61.9 
104 | 27,689, 654 3,416 17, 306, 034 62.5 
110 | 32,203,754 3,790 | 19,757,887 61.4 
113 | 35,757, 762 4,042 | 22,591,043 63. 2 
123 | 38,073,427 4,197 | 23,826,156 62.6 
122 | 41,126,958 4,256 | 26,013,132 | 63.3 
len 131 | 45,150,389 4,465 | 28, 252,365 62.6 


.. Figures not available. 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1960 
classified according to Amount of Total Annual Billings and Form of Organization 


100,000 00,000 ’ , ’ ' 
Form of organization "100.000 : to a to 5 cp Aa boga gh — $5,000,000 ai 
y 499,999 999,999 | 2,499,999 | 4,999,999 | 2nd over sizes 
Incorporated firms 
INGOT OL ALLIS 1 goraretecnemsnctimersurece ener sncmerreaerskcensesec teers 15 33 18 28 6 14 114 
Number of employees: 
IMEC atraee eee ret earcn vets au nneseec dvr snare ecb ene vapni eRe coevesrces 26 110 sal 453 2L7 1,434 2,311 
HES Tiel LS agrareere aca cerntnented ern ernscctnaanocehieaicaaca verenenern she uie te 18 82 96 349 165 1,328 2, 038 
SalarieStanadiwages: Ghcvswrsieieeeras arsitemcnsgeans $ 167, 546 938,089 | 1,336,533 | 4,773,921 2,518,927 | 18,341,801 | 28, 076, 817 
Net revenue (before income taxeS) oo... $ 29, 004 142,707 155,127 49, 547 28,693'!| 2,167,153 2,514, 845 
Unincorporated firms 
10 5 2 _ = = 17 
4 3 15 — — _ 22 
Lif 9 18 =- - - 34 
Gala rlemuannwaee Sa eteaa metric ena A cnracderreseten acneates $ 2 39, 109 4 = — = 175, 548 
Number of working proprietors ............cccccecececeseseseeeseeees 11 6 6 —- - _ 23 
Net revenue (before proprietors’ salaries and in- 
COMO TEAK OS it eee aees fn ehirecnetr cs cece cine $ 71,425 4 _ = = 64, 924 
| 


1 Loss. 


2 Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 


Amount of billings 
fess than ee eane,t00 foe ade Bagel $5,000,000 Total 
Year enue 499,999 999,999 2,499,999 4,999,999 Gnd ‘over oe 
=) — + 
No. No. No. No. No. No. 
Amount of | Amount of Amount of Amount of Amount of Amount of Amount 
firms firms firms firms firms firms 
§ Saag eT aa § § $ 

LOG era aretrewcye 585,000} 19) 5,371,400 7| 4,906,500 9/18,361,500} * : 2 : 49| 29,224,400 
LOAG eterno 11} 609,609] 19|/4,791,603} 10| 6,882,379] 12]17,264,018;  5/22,621,852| : 57| 52,169,461 
TOASH carer sete 22/1,099,036| 21/6,061,868] 11] 7,457,002) 14/22,976,801 7|36,167,506| 4 = 75| 73,762,213 
SOS eer eee ae ee 21|1,098,882} 23/6,304,221| 14] 9,946,454} 10/14,498,909] 11/37,681, 187 4| 38,883,932} 83|108, 413,585 
IOS a meneneuener rics 13] 689,272] 32/9,578,657| 11] 7,085,790] 16] 22,603,832 9|35,544,950/ 7] 68,836,807] 88] 144,339, 308 
WO SAm are etc us 8 16} 869,090] 29]/7,898,264] 12| 7,795,684) 19|28,406,184 7| 29,596,073 8| 81,597,994] 91)156,163, 289 
TOS Sypris estes 20| 828,099] 35/9,058,547|/ 14] 9,925,587] 19/30,094, 634 5/19, 831,472] 11/107,502,016| 104|177, 240, 355 
UO BG pecs trends. yrs 16| 642,721] 41/10,979,346|] 17/12,616,891| 16|22,197,521 9|34, 883,497) 11]123, 260,546] 110] 204,580, 522 
RG Siar cera rtd 13} 539,063] 43/11,248,208/ 17/12,506,244| 21/32,891,550|  4/14,140,558} 15|154,758,326| 113/226, 083, 949 
iG 5 Ste ttere meena Fe 25 |1,467,197| 35/8,948,884| 19/13,498,707} 23|31, 232,807 7|23,355,411] 14]159,151,032| 123] 237,654, 038 
NODORE Beker ayy sae 25 11,314,002} 33/8,917,802] 21/14,819,720| 22)/34,013,485]  7/26,539,274| 14] 168,541,636] 122|254,145,919 
LOG Olsen net a eg 38/9,195,003| 20/14,376,089] 28/44, 246,198 MSS i 14] 181,684,605} 131] 272,739, 802 

1 1 il 1 


1 1941 includes firms with billings of $1,000,000 and over. 

21946 and 1948 include firms with billings of $2,500,000 and over. 
5 Included with $1,000,000 to $2,499,999. 
4 Included with $2,500,000 to $4,999,999. 
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1959 and 1960 
(Agencies classified by Amount of Total Annual Billings) 


————— eee 


Distribution of commissionable billings 


Year Number pce | 
P and Goer : of onania Production, 
of annual billings irms Beeic 1 Publi- Aya Other é artwork, 
billings bations Television a teiral Radio printing, Other Total 
etc. 
$ per cent 

1959 
Press thanrsl OOFO OO) macsecpectrestessccsessencase settee 25 1, 208, 265 67.9 Sy Bets 4.8 Piles} 0.5 100.0 
Se LOOLOOO hot$n 499.999) cee cesecstters oar etsetsesreck 33 8, 436, 725 57.0 1352 2.8 10.0 16.9 0.1 100.0 
500,000 ‘* 999999) caeiee eres eses ete 21 14, 050, 500 53.9 10.6 5s 15.8 Nei) 0.3 100.0 
MOOORO 00274995990 rete ct ee eceeet ee YR | Beh Salel ey) yikes) 17.9 5 2 L5N8 0.4 100.0 
DE5OOOO0SS 4999999") calc ccaceenees eerste 7 | 26,148,097 52.6 20.3 Sal 9.5 14.5 _ 100. 0 
HeOO0 OO 0sanduOviehinctesesovtsccdte:ceome seeesreseee ete 14 | 166,859,237 45.1 23 5.4 10.3 14.5 1.0 100.0 
AI SIZES 5 tOtals \.seccecc se tevesace sacesucsnuantesetct se 122 | 250, 080,021 47.8 21.3 4.8 10.6 14,7 0.8 100.0 

1960 
Messethan, SLOOLOOOM s..c0.2..cctecccs-evescaceseeececetenees 28) 1,114,476 G3ea7 207 Ze T 8.8 226 1 Z 100.0 
S100. 000)t0rS: 4990999) Be ivancn.cscrtcotonse tees 38 8,639, 487 lee UG Hh 2.8 11.8 lee al 0.3 100.0 
500,000 ‘‘ 999°999 1 fine Meenas careers: 20 13, 808, 299 59.6 10.8 2.9 8.4 18.3 4 100.0 
THOOO; 0009S 22:499°999 Sie Makcrccetses sete secee 28 | 43,045,343 51.8 14,2 4.8 11.8 eit 0.1 100.0 
25 OOKO0 OM 274:999)999) proces. sicnetct esviccteec ees 6 | 21,730,560 44.5 Poh 3h 3.6 10.1 19.7 ~ 100.0 
5000000) and LOVER ie. ccciencescassaccecesnetceteneceesnees 14 | 179,417,991 45.1 Palau 5.6 9.2 19.0 — 100.0 
AM SIZES: COALS face cresccese teste cai vanesasecn Semmcsees I 131 | 267, 756,156 47.2 19.3 5.1 9,7 18,7 2 100.0 

1 Excluding billings for market surveys and other services not commissionable. 
? Less than 0.05 per cent. 
TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1960 
(Agencies classified by Amount of Total Annual Billings) 
Distribution of advertising billings 
Number Total 
Amount of annual billings of advertising pha i 
firms billings ieee Television oe Radio Other Total 
L 
| $ per cent 

Thessut hang OOLO OOM tecescceceustesetecass sc ccuesoseatasess 25 1,183,342 76.8 See 3.8 8.6 7.6 100.0 
SPELOOLOOOLL OUST Va OO OOO Wesssccnescccssesotecer<ccsso05 38 8, 896,377 59.0 tent 4.1 12.0 1.2 100.0 
500,000 ‘‘ 999.9997 Mas. sccsteascecsetheesteseestie 20 | 14,099,101 71.3 12.0 3.9 8.8 4.0 100.0 
TOOOLO OO E499 OOO ooretraccmnescensnsaestrannce ts 28 | 43),,020, 602 61.9 Vid a2 12.6 2.8 100.0 
25000 00K 49995999 ie cccncterssnapetreanrestsceos 6 | 21,796,072 56.0 28.8 3.8 10.8 0.6 100.0 
HrOOOROOOLANGHOVEN teccccrsssscesescesseeenqresctsovactenese: 14 | 180, 278,794 552.0 27.7 7.0 9.9 0.4 100.0 
Allisizes, totals iii.isch.ssiesctscssceacessceresacesabes 131 | 269,774,338 57.3 24.9 6.2 10.4 1.2 100.0 


1 Bxcluding billings for market surveys, 


research and other fees, but including production work by agency staff. 
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In 1961, 134 advertising agencies operated in 
Canada through 214 offices. Their total billings to 
clients at $282,561,449 were 3.6% higher than the 
amount of $272,739,802 reported by 131 agencies 
in 1960. Gross revenue from billings and other items 
was $46,089,647, an increase of 2.1% over the pre- 
vious year’s $45,150,389. Of the total amount of 
billings made, $277,805,963 was for publications, 
television, radio and other kinds of advertising on a 
commission or fee basis, leaving $4,755,486 for 
market surveys, research and other fees, and produc- 
tion work by agency staff. 


Gross revenue from total billings and other 
items ($46,089,647) was, as in 1960, 16.6% of total 
billings. Advertising placed for clients on a com- 
mission or fee basis accounted for 89.5% 
($41,253,508) of total revenue; the remainder 
($4,836,139) was obtained from research, production 
and other sources. A few agencies were unable to 
exclude cash discounts and other non-operation 
revenue from their calculations. In a few cases, 
respondents could not exclude some small non- 
commissionable items from commissionable billings. 
Net revenue before income taxes dropped by 1.3% 
to $2,546,633 and represented 5.6% of gross revenue 
compared with 5.7% for 1960. 


Of the 134 firms reporting, 40 with total billings 
of $41,994,857 had losses for the year averaging 
$27,499 per firm, compared with average losses of 


1961 


$25,202 and billings of $26,777,784 reported by 33 
firms for 1960. The remaining firms reported an 
average net profit of $38,793 and total billings of 
$240,566,592 compared with an average profit of 
$34,810 for 98 firms reporting billings of $245,962,018 
for 1960. 


Advertising agencies paid $29,313,330 in 
salaries, wages, commissions and bonuses in 1961. 
This was 3.8% higher than the $28,252,365 paid in 
1960 and represented 63.6% of gross revenue, com- 
pared with 62.6% for the previous year. 


In 1961, commissionable billings and billings 
for production work by agency staff, as distributed 
by medium and kind of service (total of $279,962,074) 
shows that 80.4% went for space and time charges 
and 19.6% for production costs as compared with 
80.7% and 19.3% respectively, in 1960. Table 6 
shows the percentage distribution by medium of the 
same statistical items. 


The distribution of commissionable billings by 
medium was as follows: (1960 percentages in 
brackets): publications 45.5% (47.2%), television 
21.4% (19.3%), other visual 4.6% (5.1%), radio 9.4% 
(9.7%) and production, art, printing, etc., 19.0% 
(18.7%). 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service 


Medium 


Publications ee tics. ees ate esesesteec terete nces see 126, 429, 456 
PP CLE VISION! Perecsthbecsctsstontnadesacacsceass Seeeeedevsesess 59, 290, 578 
Otherwvistiallic. 2205.0 biectecssete.tcssereeas seteeeeee: 12, 790, 261 
} SEY 8 (otis sneer ek rer cE RCSA aro Sec 26, 227, 154 
COED OT eivccancneccnaccacecseteeeaunss conse oan aces tesaey crnigsescineses 257, 747 

Totals ee: ees oss ccos cites ges edesanns coteenSecisesnssees 224, 995, 196 


$ 


Total 
Amount Per cent 
$ $ 

81.7 | 28,270, 967 18.3 | 154, 700,423 100. 0 
18.4 16, 373, 206 21.6 | 75,663, 784 100.0 
84.2 2,396, 358 11558 15, 186,619 100.0 
90.0 2,909, 242 10.0 | 29, 136,396 100.0 
4.9 5,017, 105 95.1 5, 274, 852 100. 0 

80.4 | 54, 966,878 19.6 | 279, 962, 074 100.0 


Prepared in the Merchandising and Services Division 


September 1963 
6424-502 


RoceR DUHAMEL, F.R.S.C., Queen’s Printer and Controller of Stationery, Ottawa, 1963 


MERCHANDISING AND SERVICES DIVISION 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946 -61 


Amount of billings Gross revenue on | 
Se a Net 
Number Commissionable dads 4 Total (Before 
Year of i Reva Epoduchion billings research, abe deductions 
firms | Commission- research dane other fees ; for 
able aad by Total and rev- income 
billings other agency Percent eater Percent taxes) 
fees staff Amount Shi a i agency Amount Sie 
staff 
dollars A. $ % $ $ Jo $ 
UG 4 aca eeee eee doccece 49 be are e. | 29,224, 400 Ae se -- | 4,823, 900 16.5 ee 
1946 oe beeen cee eee ese ns 57 | 52,079,347 90, 114 52, 169, 461 oe oe oe 8, 458, 430 16.2 oe 
NYA de ereeretecnccreuceu ees 67 | 64,422,777 171, 897 64, 594, 674 5c 58 ero LO OOM ia 15.6 | 1,462,792 
194 § Satie sec hs.ccesseversa 75 | 73,543, 766 218, 447 713, 762,213 ee ee e- | 11,553, 459 15.7 | 1,370, 408 
1940 Siew cestecctsssdcatuatss. 74 | 86,450, 968 291, 502 86,742,470 40 55 -- | 13,526, 336 15.6 | 1,948,453 
LOS 0 certo ctene croc anccesdeee 75 | 95,566,600 653, 944 96,220,544 | 14,443, 707 15s 568,965 | 15,012,672 15.6 | 2,075,563 
195 1 ee. en Se 83 | 107, 461, 752 951, 833 108,413,585 | 16, 255,059 15.1 760,437 | 17,015,496 15.7 | 2,328,015 
952 sseet mecess depeche 88 | 120,628, 827 1, 038, 156 121,666, 983 | 18, 246, 232 15.1 814,029 | 19,060, 261 15.7 | 2,535, 195 
AQ5 3 crores sexes davsetenentex- 88 | 142,957,916 1,381,332 144, 339, 308 | 21,558,551 15.1] 1,033, 167 | 22,591, 718 15.7 | 2,959, 389 
T1954 oo eemtsncescasecesaanasnes 91 | 154, 467,028 1,696, 261 156, 163, 289 | 23, 229,612 15.0] 1,349,557 | 24,579, 169 15.7 | 2,337,648 
1955 fececvsceree.c serrate 104 | 174,924,772 2,315, 583 177, 240, 355 | 26, 468,551 15.1] 1,221,103] 27,689, 654 15.6 | 2,771,951 
N95 6 arenca.casceeecewentenees 110 | 201,797,434 2, 783, 088 204, 580, 522 | 30,452, 807 15.1) 1,750,947 | 32, 203, 754 15.7 | 3,264,250 
i Ke sy feeeeennaeeeree Reena ee 113 | 222, 025, 288 4,058,661 226,083,949 | 33,377, 463 15.0 | 2,380, 299 | 35, 757, 762 15.8 | 2,594, 206 
VOSSs-crmeccececastecswsctsveces 123 | 233, 789, 205 3, 864, 833 237, 654, 038 | 35,277, 406 15.1] 2,846,021] 38,073,427 16.0 | 2,710,542 
1 Oe eeemene cr ennccearaaerun 122 | 250, 080, 021 4,065, 898 254, 145, 919 | 37,678, 828 15.1 | 3,448,130] 41, 126, 958 16.2 | 2,903, 109 
TOGO Sxetasevsnsc soeseo ceetsaeses 131 | 267, 756,156 | 2,965,464 | 2,018,182; 272, 739,802 | 39, 993, 639 14.9} 5,156, 750) 45,150, 389 16.6 | 2,579,769 
ey ee Revers 134 | 277, 805, 963 | 2,599, 375 2,156,111) 282,561, 449 | 41, 253, 508 ny 14.8 Diet eee ls teeing <y, 16.6 | 2,546,633 
1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
«. Figures not available. 
TABLE 2. Employment and Gross Revenue for Selected Years 
Number Gross u eee a er tae 
Year Pes revenue Lat Coen gross 
Male Female Total employees revenue 
$ number ie $ % 
TOYA Bete eo scactec sreeseac ean aOEet Gee BOER cE Ceo Bc Eee re 49 4, 823,900 Sc ae 1,237 2,793, 200 57.9 
VGAG ce crccccdsatret cntutue.teccetcasstuantepsvence conshecateeret ene eerenssatecpeasheartereranes 57 8, 458,430 926 890 1,816 5,003, 265 59.2 
WOGS ear cee ren saceasecetunaceterecadercsctsccacarsacddcicucekecsvarducerusscocnneebasuxFacessas 715 11, 553, 459 1,225 1,013 2,238 7, 108, 740 61.5 
OTS Erne oc eacaencoeeris coer See ELE SO aS reo oe 83 17, 015, 496 5c se 2,552 10, 128,050 59.5 
LOE Scr eeseere atic se ecce eer cncat ccs net censtunenecevankasanspetaonsthamioccesanseses 88 22,591, 718 1, 502 1, 378 2, 880 13,630, 975 60.3 
SIS Grae renee ee ne ae ean Nata ds exec osuir uss tse conan sausecmoawaterescnsenrsn stan sss 91 24,579, 169 1,682 1,491 3,173 15, 220, 278 61.9 
DOB 5 ie co tececr are trance ered varneec decatua cues atecuctwareteecte <Sactee cusenswensnpecere cent 104 27, 689, 654 1, 818 1,598 3,416 17,306, 034 62.5 
OSB ncceereetere ne sonseee he learocieaenetnc erate conse aneccna eee meicerarsccweseausecenees 110 32, 203, 754 2,011 at AC ee) 3,790 19, 757, 887 61.4 
NOB Picccccccceanceossencdacautectranacavcuvauteostacs cncevasccevastrsacnsesrneesuadevenatiinnas 113 35, 757, 162 2,167 1, 875 4,042 22,591, 043 63.2 
MOS Breet orca ese eeeee te reens eet eneaccecestknohe th carwesTaancsstesceenducbiecegavonss 123 38, 073, 427 2,276 1,921 4,197 23, 826, 156 62.6 
EDS re tes sacs ere cae c at chee eo een eae ne wane cena tan eaves strdusntucesreres saheaeer een 122 41,126, 958 2, 288 1,968 4,256 26, 013, 132 63.3 
DG Uh ese acc ce ree sce ce nete arora nae dete trmaetenScbanee Sarton anearsnreasssvacancvoncenss 131 45, 150, 389 2, 393 2,072 4,465 28, 252, 365 62.6 
DDG sea cae cae Fans es seen ee caeeaecws on otensaesanesce 134 46, 089,647 aoa 4, 331 29, 313, 330 | 63.6 


1 As of last week of November 1961. Not comparable with previous years, 
«. Figures not available. 


ADVERTISING AGENCIES 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1961 classified according to 
Amount of Total Annual Billings and Form of Organization 


a_i 


Form of organization ‘inn ano Siete: ae gery phe Ca pate piers ce 
: 499,999 999,999 2,499,999 4,999,999 sizes 
=i =| 
Incorporated firms 
INI DE IPO TAL LTIN S ence cecetssce<s as covaevsuarelorenweseesegyenssernesaveceee see 12 39 19 27 4 16 117 
Number of employees (last week of November)............ 33 206 228 731 211 2,870 4,279 
Salaries sANCEWAPCS:..cccs.cecccecmescssersotasanoesoyssvevsssssssccvseer: $ 121, 396 1,181,175 1,449, 222 4,623, 300 1,539,446 | 20,212,508 | 29,127, 107 
Net revenue (before income taxeS) ............ecseeeceeeeeenens $ 15, 066 SOLEIL 90,768 57 230 dane 2,505, 249 2,492,290 
Dnincorporated firms 
INIGMDE TNO falitMS ics. ccoccte-versccecenseereesnewv over eens seeich ovsconasers 1 5 1 - - — 17 
Number of employees (last week of November) .......... 7 14 31 — - ~ 52 
ALATIES PONG MWA CSorece: caceccceceee rence cca ccreodereateeesenceeeeaeace $ 4 48,620 g = ~ _ 65, 597 
Number of working proprietors ..............cccecccccceeceeere serene 1} 5 1 - - - 18 
Net revenue (before proprietors’ salaries and income 
WAXES) pescsesesererencateercscerccntissseernsessscetercsesuntenvanrossaccrestee=n $ 4 40,113 a = = ome 66, 149 
IE 


1 Loss. 
? Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 


Amount of billings 


, ,000,000? 2,500,000? 
So CAME ea ree Soka: Ae a 
Year $100,000 499,999 999,999 2,499,999 4,999,999 
No. No. No. No. No, No. No. 
of Amount of Amount of Amount of Amount of Amount of Amount of Amount 
firms firms firms firms firms irms firms 
Hyane i. r L 
$ $ $ $ $ $ $ 
NOGA Gee. okccectecok sieeteosecs 14 585,000 | 19] 5,371,400 7 | 4,906,500 9] 18,361,500] ° 4 . © 49| 29,224,400 
1946 11 609,609 | 19] 4,791,603] 10] 6,882,379| 12] 17,264,018 DileeenG2desoe |i 7 57| 52,169,461 
1948 iia ccccccrcestavenwcssosns 22 | 1,099, 036 21 6, 061, 868 lat 7,457,002 14| 22,976,801 7 | 36,167,506 4 A 715 73, 162, 213 
N95 Msocsncaclesecsenvcnewresoeccs 21 1,098, 882 23 6, 304, 221 14 9,946,454 10} 14,498,909 11 | 37,681, 187 4 38, 883, 932 83 | 108,413,585 
NOS Siscsesceterecuucnecactocasees 13 689, 272 32 9,578, 657 Bl 7,085, 790 16 | 22,603, 832 9 | 35, 544, 950 7 68, 836, 807 88 | 144, 339, 308 
Noo sy Ga in 3 ha ea nee 16 869,090 29 7, 898, 264 302) 1, 795,684 19 | 28,406, 184 7 | 29,596,073 8 81,597, 994 91 | 156, 163, 289 
MGS 5) dacteecnsvacoutstrscabacees 20 828, 099 ais 9,058, 547 14 9, 925, 587 19} 30,094,634 5 | 19,831,472 11 | 107,502, 016 | 104! 177, 240, 355 
UO5DG Csccccsescmecsntenasadectas 16 642,721 41] 10, 979, 346 17 | 12,616, 891 16} 22,197,521 9 | 34, 883,497 11 | 123, 260,546 | 110 | 204,580,522 
WOOD Tn ccdeccccsccecscctrestecccce 13 539, 063 43 | 11, 248, 208 17 | 12,506, 244 21 | 32,891,550 4} 14,140,558 15 | 154, 758, 326 | 113 | 226,083, 949 
VOD 8 iecrtccceshere css 25 | 1,467,197] 35] 8,948,884] 19] 13,498,707] 23) 31,232,807 7 | 23,355,411 | 14 | 159,151,032 | 123 | 237,654,038 
DOS D Sovccccecceceedeecttccnes 25 | 1, 314,002 33 8,917, 802 21 | 14, 819, 720 22| 34,013,485 7 | 26,539, 274 14 | 168, 541,636 | 122 | 254,145, 919 
NOG OGinscccvecocccesenceseereces 25 | 1,313,230 38 9,195,003 20 | 14,376,089 28} 44, 246,198 6 | 21,924,677 14 | 181,684,605 | 131 | 272, 739, 802 
cuaubavatsedbeevancenentese 1, 087, 920 44 | 10, 488, 570 20 | 14,032, art E 27| 40, 149, 462 4| 13,052,020 16 | 203, 250,488 | 134 | 282,561, 449 
ae ee 


1 1941 includes firms with billings of $1,000,000 and over. 
21946 and 1948 include firms with billings of $2,500,000 and over. 
5 Included with $1,000,000 to $2,499,999. 
“ Included with $2,500,000 to $4,999,999. 


4 MERCHANDISING AND SERVICES DIVISION 


TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1960 and 1961 
(Agencies classified by Amount of Total Annual Billings) 


Sayststgpeobaca ooo hasTa SEPT T=Poomeai=me gat nino =a NE WaT SRE UE ORATOR Ip TOTES PRS | RTOS RSENS ais Joa BG FETT SEI DONORS SES SSNS NDT TTT EST 
Distribution of commissionable billings 
Total “ 
See ei elo Aer : Production, 
etc. Ce 
| $ per cent 
1960 
ess than’ S100; 000s ecscceesc cc ceacrceasosecesbaeee ease 25 1,114,476 63.7 257 2.7 8.8 22.1 2 100. 0 
$7 100,000) tO) $ |) 499,999 oe ccesccscccsssesccestcessseesees 38 8,639, 487 51.3 16.7 2.8 11.8 isst 0.3 100.0 
500,000 “* 999) G99 oii. cc ocstestossesecess-soneps cscs 20 | 13,808, 299 59.6 10.8 259 8.4 18.3 2 100. 0 
100000016! s 2:4995990 esc crascanressruesislesvescseness 28 | 43,045, 343 51.8 14.2 4.8 11.8 17.3 0.1 100.0 
2 500;,000) 4,999,999 scr ccccecaccdtesnessesessescsceess 6 | 21,730, 560 44.5 22.1 3.6 10.1 19.7 — 100.0 
5 OOO2 000 ANG OVER src. cnccsowccsderecescasetercaccescacesewcee 14 | 179, 417, 991 45.1 21.1 5.6 9.2 19.0 = 100.0 
AIM SIzeS 1COtalSy ccs. isveicreeccseceesssoeisteces 131 | 267, 756, 156 47.2 19.3 5.1 9.7 18.7 3 100.0 
1961 

ISESS CN ANL Si OOOO mee reresesc sees ccobcencetetnesacesseetnaseee 23 917,076 Sis 2.3 5.5 8.8 24.7 1.0 100.0 
D100, OOO tOr Sih 4995 909 reece sree cccewssesiadevosscceses ewes 44 9, 786, 121 50.3 13.0 2.9 14.6 19.0 0.2 100. 0 
500,000 ‘* DOO OO yamunenduaceneanes eanssnedvacecesctens 20; 13,503,369 50.3 16.2 5.5 10.8 16.9 0.3 100.0 
1,0 0000004 125499 99 Oi ee ie concssssessstesssvnsecce 27 | 38,868, 037 56. 2 13.0 5.2 7.7 17.4 0.5 100.0 
27500000 prt, 999,09 99 secccscescsesessenccncsesesccccesecess 4} 13,272,714 52.1 11.6 1.9 12.5 21.9 - 100.0 
5,000, O0O.ANGYOVET oar. sece cents sn scree stncotcanteon sores baat 16 | 201,458, 646 42.4 24.4 4.7 9.2 19.3 - 9 00- 0 
All SiZOS; COATS 2 xscc ce ratsecncesesevateee seca esue cess 134 | 277, 805, 963 45.5 21.4 4.6 9.4 19.0 0.1 100.0 

; Lita [Ast sh ee 


1 Excluding billings for market surveys and other services not commissionable, 
2 Less than 0.05 per cent. 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1961 
(Agencies classified by Amount of Total Annual Billings) 
eC Cn 


Distribution of advertising billings 
Number Total 
Amount of annual billings of advertising : 
firms billings Nano Television ates Radio Other Total 
$ per cent 
Tess: than $100 ;000) teecesssetecccocses dacsvonsctsesnauersetonees 23 983, 209 68.9 2.2 Ted 9.4] - 12.0 100.0 
$7 100;000) tO: 1:499 999 oiee nr ctacecerncrrersssncaccteetenace 44 10, 151, 924 60.2 13.8 4.4 14.7 6.9 100.0 
500,000 ‘‘ 9997999 siecsarsvesstenxesaeresendsmuess stage 20| 13,802,482 59.9 17.3 6.9 ania | 4.8 100.0 
TE OOOLO0 OS 2A SOtOSO A occa cusneancstsstecedecseotucsensey 27| 39,450,308 66.7 14.9 5.9 8.3 4.2 100.0 
9.500: 000)) 4,24; 999,099 sasteciter. nse tlunicme, 4} 13,364,383 66.5 18.7 2.0 12.8 = 100.0 
5.000.000: ANG OVER... c.c1ccccccsesccocterancsussssconasslvavesces 16] 202, 209, 768 51.6 31.4 Ded) 10.4 Veal 100.0 
ANT eIZ eS tOta 9 sce cc. sen ckgece ann cesseenateanceastetoons 134| 279, 962, 074 55.3 27.0 5.4 10.4 1.9 100.0 
L pee alk | 


1 Excluding billings for market surveys, research and other fees, but including production work by agency staff, 
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ADVERTISING AGENCIES 
1962 


During 1962, 143 advertising agencies operated 
in Canada through 228 offices. Their total billings 
to clients, at $298,584,954, were 5.7% higher than 
the billings of $282,561,449 by 134 agencies for the 
previous year. Gross revenue from billings and other 
items was $49,348,113, an increase of 7.1% over 
the previous year’s $46,089,647. Of the total amount 
of billings made, $293,028,021 was for publications, 
television, radio and other kinds of advertising on a 
commission or fee basis, leaving $5,556,933 for 
market surveys, research and other fees, and produc- 
tion work by agency staff. 


Gross revenue from total billings and other 
items ($49,348,113) was 16.5% of total billings 
compared with 16.3% in 1961. Advertising placed for 
clients on a commission or fee basis accounted for 
88.1% ($43,496,564) of total revenue; the remainder 
($5,851,549) was obtained from research, production 
and other sources. A few agencies were unable to 
exclude cash discounts and other non-operation 
revenue from their calculations. In a few cases, 
respondents could not exclude some small non- 
commissionable items from commissionable billings. 
Net revenue before income taxes increased by 44.8% 
to $3,688,187 and represented 7.5% of gross revenue 
compared with 5.5% in 1961. 


Of the 143 firms reporting, 27 with total bil- 
lings of $31,461,079 had losses for the year averag- 
ing $12,147 per firm, compared with average losses 


of $27,499 and billings of $41,994,857 reported by 
40 firms in 1961. The remaining firms reported an 
average net profit of $34,622 and total billings of 
$267,123,875 compared with an average profit of 
$38,793 for 94 firms reporting billings of $240,566, 592 
in 1961. 


Advertising agencies paid $30,932,144 in 
salaries, wages, commissions and bonuses in 1962. 
This was 5.5% higher than the $29,313,330 paid in 
1961 and represented 62.7% of gross revenue, 
compared with 63.6% for the previous year. 


In 1962, commissionable billings and billings 
for production work by agency staff, as distributed 
by medium and kind of service (total of $295,662,876) 
shows that 82% went for space and time charges and 
18% for production costs as compared with 80.4% 
and 19.6% respectively, in 1961. Table 6 shows the 
percentage distribution by medium of the same 
statistical items. 


The distribution of commissionable billings by 
medium was as follows (1961 percentage in brackets): 
publication 44.0% (45.5%), television 22.8% (21.4%), 
other visual 5.1% (4.6%), radio 10.8% (9.4%) and 
production, art, printing, etc., 17.2% (19.0%). 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service 


Medium 


Publications wy. c.ccccscccctscssccccetscrsetsceteccecesectesse 129, 031, 788 
TC LO VISION: oveccdoeccteecseotecaceseceeies nts tenconcssessee 66, 880,353 
Other; visa iis. tassssssboscevenscsseavtcstennccseasenacens 14, 843, 569 
FOAGLG: a soit cocsnccteasscacct ores aneseccessaatereteuntiae aos 31, 490, 519 
ETOP Wicdsvsrccncncsweneacevenaspeonaoneaseces tesstessenesresccse 296, 304 


POCO e Oe e OOo ee EOC OEE EOE EE OOO EEOC DOSES ESO SOOO HOLE OOS 


242, 542,533 


Space ot time 


Total 


Per cent 


27,133,955 156, 165, 743 100.0 
15, 326 ,447 82, 206, 800 100.0 
3, 588, 292 18,431, 861 100.0 
2, 600 ,624 34, 091,143 100.0 
4,471, 025 4, 767,329 100.0 
53, 120, 343 18, 0 | 295, 662, 876 100.0 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-52 


Amount of billings Gross revenue on 

| UA cil games revenue 

Year ote Commission. waringa : Re ee ah AAs i aes Total deductions 
firms hie research done Total and ees a re 
billings sree! els Percent sabe eee Percent ee) 
fees staff Amount nee . : aaniee Amount i 
staff 
dollars $ % as $ % $ 
Me pecausasceveiedaiteosecsees 49 - | 29,224,400 4 4 4,823,900 16.:5 

MODE inccovswacseesteccconsaveneces 57 52, 079, 347 90,114 52,169, 461 3 Os 8,458, 430 16.2 an 
HOA Mececrercnsatecces decedsrcnes 67 64,422,777 171, 897 64, 594, 674 ene 10,091, 772 15.6 |1,462,792 
PONG Ui gke peaedic! 75 | 73,543,766 218, 447 73, 762, 213 .. /11, 553, 459 15.7 {1,370,408 
WOE Oe cesdccetbesatieresexsteset 74 | 86,450, 968 291,502 86,742,470 aie 6 13,526,336 15.6 |1, 948, 453 
OD O ievcusvavesccaceecessesecvene 75 95,566, 600 653, 944 96, 220,544 |14,443, 707 15.1 568,965 {15,012,672 15.6 |2,075,563 
OBL iin cedeeatatteoarn etecasees 83 |107,461, 752 951, 833 108,413 ,585 |16, 255, 059 Ikays A 760,437 |17,015, 496 15.7 |2, 328,015 
MO Sve cccansussccoesnsonececes 88 | 120,628,827 1,038, 156 121,666, 983 | 18, 246, 232 15 su 814,029 |19, 060, 261 15.7 12,535,195 
NODS eerersrwscccsscorecusoouss 88 | 142,957 ,916 WA Gis Eee 144, 339,308 |21,558,551 £5. Lah O33, L6uin| 22,091. Ws 15.7: |2, 959, 389 
OG A seuesouct vectesaceoncvseces 91 | 154, 467, 028 1,696, 261 156, 163, 289 | 23,229,612 15.0 |1,349,557 |24,579, 169 15.7 |2, 337, 648 
TODD siccssstvccvaactocsetetoccate 104 |174, 924, 772 2,315,583 177,240,355 | 26,468, 551 15,1 |1,221, 103 |27, 689, 654 15.6. 12,771, QoL 
L956 csccaeecvesetecmeres 110 | 201, 797, 434 2, 783, 088 204,580,522 |30, 452, 807 15,1 {1,750,947 /|32, 203, 754 15.7 |3, 264, 250 
MD SiT2 esc eacnsucessecesceesees 113 | 222,025,288 4, 058, 661 226, 083, 949 |33, 377,463 15.0 |2,380,299 |35, 757, 762 15.8 |2,594,206 
OSB ei sscsateactecteotseosevceee 123 | 233, 789, 205 3, 864, 833 237, 654, 038 |35, 277, 406 15.1 |2,846,021 |38, 073, 427 16.0 |2, 710, 542 
LO 59 eR tcc 122 | 250, 080, 021 4,065, 898 254,145,919 |37,678, 828 15.1 |3,448,130 |41,126, 958 16.2 {2,903,109 
MOG 0 eitewtencvcrercvestesreccdes 131 |267,756,156 |2,965,464 | 2,018,182 |272,739,802 |39, 993,639 14.9 {5,156,750 |45, 150, 389 16.6 |2,579, 769 
LOGI! «sc ccasbessodetereseveseree 134 |277,805,963 |2,599,375 | 2,156,111 |282,561,449 | 41,253, 508 14.8 |4,836,139 |46, 089, 647 16.3 |2,546, 633 
winasiainee sens soesensee aoe 293,028,021 | 2,922,078 | 2,634,855 |298, 584,954 | 43,496, 564 -8 |5,851,113 |49, 348, 113 3, 688, 187 


1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
.- Figures not available. 


TABLE 2. Employment and Gross Revenue for Selected Years 


Employees Total Per cent 

Gross amount of 

Year of paid 7s 

firms revenue a % 4 ey ca gross 

Male emale Tota employees revenue 

$ number ] $ T % 
MO as oe savonavccteressacéucchcekeuaceiecccensucttecttdnasceroncasticestovatecsonersasievessteesesces 49 4, 823, 900 A I yay 2, 793, 200 57.9 
OGG irccccea ce concceavatchcnsnesentocecsuatesrecone siteeetesnista ceduclnevdauersseeteeatsenaes 57 8, 458, 430 926 890 1,816 5,003 ,265 59.2 
ODD ieaivescsussdeuececssscstrsxaiescassisuriokseueecotenieckschacievuiuedtsvnccssaveraceseosere TD 11,553, 459 1, 225 LOLS 2,238 7,108, 740 61.5 
MSI icc cececeneseartece cacencacoemmttece: soadaucdeusatecavesvenmicacke davscucceutsoer eens 83 17,015, 496 F 2,552 10,128, 050 59.5 
DOSS ic ccicustecdoressouss snecuseteostecswsestacavavancensadecoverseeorssesisenascdades sehesseacesss 88 22,591, 718 1,502 Sess} 2,880 13,630,975 60.3 
LOSS cpocochcsseeectse oth soceseuadacndseateodensedetetesneeea tevatensceusidcvec esevucsoredsesat= 91 24,579, 169 1,682 1,491 Seas 15, 220, 278 61.9 
HDOD h cscccsnsaeesteuncsonsereroucsacsendeneanes petarascmuesvanndiceete isudauacsenssccacreeetae 104 27,689, 654 1,818 1,598 3,416 17, 306, 034 62.5 
UODG ica csacautassudtacraues or cordcsncatieaanes wxttewcss cass suordstiotesnoussebatassoccdtonés vets 110 32,203, 754 2,01 1,779 3,790 19, 757, 887 61.4 
MOST ccusaducativetctcscudinwodessetoasenaeuchctecndas seus Gualccettcavthe suseGoacdsesstuscaucsneas 113 35, 757, 762 2.16% 1,875 4,042 22,591,043 63.2 
U5 8 ieiascovedoocactie pat wccoccuscececamnetacce eects cadss haveuusecttonttorosscavbecstadancacl 123 38,073,427 Phe ORES: 1,921 4,197 23, 826, 156 62.6 
MOG Oy Le sn tienes capens cee come rotate coats ete nara shendeou Mossau tee cuadnsetssesenetton 122 41,126, 958 2,288 1,968 4,256 26 ,013, 132 63.3 
POCO iss es We ae ate ccaveucoues otteccaaveacenecbslal musts vost ccditetevasbunceusctenseess Sh 45,150, 389 2,393 2,072 4,465 28, 252,365 62.6 
DAS Gad Tas cauleaaanencecvotses csevesnoeversavesanavesertsvanececdeos theavessevesasenvescevesenecnase 134 46, 089, 647 4,331 4,331 29,313,330 63.6 
UDG i caccauctcadettevesaccaccceuveideeesentevecsuiese ecdaceasvevetiorcsevcuateecsevackacteseseser 143 l 49, 348,113 2,413 2,008 4,421 30,932,144 62.7 


1 As of last week of November 1961. Not comparable with previous years. 
.. Figures not available. 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1962 classified according to 
Amount of Total Annual Billings and Form of Organization 


Brctitiore nection eee ce shin tres J ig a age $5,000,000 — 
499,999 999,999 2,499,999 4,999,999 sizes 
eal 
Incorporated firms 
INUIMb er tO Refi rims axnccsscsesseesseasvsusensess due cescesereeesescaveree sees ql 57 13 25 5 17 124 
INLIMDETNOL CMPIOVC ES .n..1..<tecesors-ccssesseossccoronseeressescecserost 13 312 173 624 211 3,048 4, 381 
SAlanle Shand Awages)c...ovetecctstescescesanssnte totes Suevronssceveccecns 37, 480 1, 764, 617 1, 125, 221 4, 401, 443 1, 562, 805 21,877,731 | 30,769, 298 
Net revenue (before incOMe taxeS) .....u.0cceresnsecee $ 9,660? 182, 424 245, 900 387, 994 176, 732 2, 599, 995 3, 583, 385 
Unincorporated firms 
PND EM MOT AUNTS Comcrscsce eressecessunesasecasenesesosrcosnseedestetseptesoors 15 3 ~ 1 — - 19 
NMIMDET HOLE MP LOVCCS xetacicss.cecvonst voavecsonsnacosevstecorvennres edocs 9 7 - 24 - — 40 
SallanieswandWwaACeS pecs screcrsevoucts cies chor-scessiecoaressvecesnoseen 14,591 z = a = = 162, 846 
Number of working Proprietors... eceesesssscsesseeeeserceees 18 4 - 1 _ - 23 
Netrevenue (before proprietors’ salaries and income 
GLAROS est esedcsesesetonstee nie soees ooracerencecctee assed chenressbeacsoeeeees Ob 68, 297 3 _ 2 _ - 104, 802 
1 Loss. 


2 Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 


Amount of billings 


Rewa thee sfasrtht apn cet pee OP: ee $5,000,000 Total 
Year pe ee 499,999 999,999 2,499,999 4,999,999 se behe 3 seh 
No. No. No. xe | No. 
of Amount of Amount of Amount of Amount of Amount Amount 
firms firms firms firms firms 
$ § 5 ys 
HOG Gencsscacsmseseaesascnceccess 14 585, 000 19 5, 371, 400 tf 4,906, 500 9 |18, 361, 500 29, 224, 400 
LIBYA cs asceenrsc conse ensccecae 11 609, 609 19 4,791,603 10 | 6,882, 379 12 |17, 264,018 22, 621, 852 52, 169, 461 
WOES temcearceccseavescssececesess 22 |1,099, 036 21 6, 061, 868 11 7,457, 002 14 |22,976,801 36, 167, 506 73,762, 213 
EO) Bd Mewarenssccesagnenevepcon'eese 21 |1,098,882 | 23 | 6,304, 221 14 | 9,946,454 10 |14, 498, 909 37, 681, 187 38, 883, 932 108, 413, 585 
TO5Sis-css 13 §89, 272 | 32 | 9,578,657 aa 7,085, 790 16 |22, 603, 832 35, 544, 950 68, 836, 807 144, 339, 308 
NODA metesssccteansoesvaerescce 16 869,090 29 T, 898, 264 12 | 7,795, 684 19 |28, 406, 184 29, 596, 073 81,597,994 156, 163, 289 
NOB Sleersesccossassseesteqeverece 20 828, 099 35 | 9,058, 547 14 9,925, 587 19 |30,094, 634 19, 831,472 107, 502, 016 177, 240, 355 
UD SGicectsosersseseduseveteenaces 16 642, 721 41 |10,979, 346 17 |12,616,891 16 |22,197, 521 34, 883, 497 123, 260, 546 204, 580, 522 
UO diteeeseeesesoncserstreaenscrer 13 539,063 | 43 |11, 248, 208 17 |12, 505, 244 21 32,891,550 14, 140, 558 154, 758, 326 226, 083, 949 
HO DO leeanseracteseraesemennencess 25 |1, 457, 197 35 | 8,948,884 19 |13, 498,707 23 |31, 232, 807 23, 355, 411 159, 151, 032 237, 654, 038 
DODO ecturcssessestsrssentvacsec 25 |1,314,002 | 33 | 8,917,802 21 |14,819, 720 22 |34,013, 485 26, 539, 274 168, 541,636 254, 145, 919 
NO GO Wiresoccceateupacess 25 | 1,313, 230 38 9, 195, 003 20 |14, 376,089 28 |44, 246, 198 21,924, 677 181, 684, 605 272, 739, 802 
LO GHinecosscxcces 23 |1,087, 920 44 |10, 488,570 20 |14, 032, 486 27 |40, 149, 462 13, 552, 523 203, 250, 488 282, 561, 449 
DOG Licvecnsssesyseasueretacasevee 22 834, 716 60 |15,900,851 13 haze 421,815 26 fess 788,024 16, 403, 100 215, 236, 448 298, 584, 954 
1 


1 1941 includes firms with billings of $1,000,000 and over. 

2 1946 and 1948 include firms with billings of $2,500,000 and over. 
3 Included with $1,000,000 to $2,499,999. 

“ Included with $2,500,000 to $4,999,999. 
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1961 and 1962 
(Agencies classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 


Total 
Year Number ees om 
and amount of aera Production, 
of annual billings firms te Publi- Tele- Other : artwork, 
billings? cations | vision | visual Radio | printing, 
etc, 
| Rose 
$ per cent 
1961 
EFeOSSaN AES OO OOO accsccccsccercccccctcocicsene sisetecccss 23 917,076 ime) 8.8 24.7 
Si 100; OOOnCONS) 4995 999i ow cacectvcc-corsecccteesctessacosee 44 9, 786, 121 2-9 14.6 19.0 
500,000 ‘‘ QOD O99 iiscaettecdcorectesheccovsces caste 20 13, 503, 369 5a 8) 10.8 16.9 
15000; 000 ts 2254995999 ikre.ccncbrsscstscnsssccneceneeesens 27 38, 368, 037 52 1.7 Vien 
D2 SOO OOO OS 4 G99 SOOO iin ncsetieeccccoceses se scteescessle 4 13, 272, 714 1.9 T2505) 21.9 
F000; OOOKANAEOVER Mite. ccceecrceeenecetosteentesrssttteccte' 16 | 201, 458, 646 4.7 9.2 19.3 
A SUZOS, SOLAS (ose ic ccc sesncde covssesceeseeseenss coueseess 134 | 277, 805, 963 4.6 9.4 19.0 
1962 
TSESS HANES 100; OOO eercreteccscccactoectscssseteeesssceseoses 22 745, 206 5.9 8.6 28.7 
$7 LOO; OOOHOS) 14995 999 vecensccsccsosseveccsscsscuesesessanet 60 14, 896, 578 3.3 12. 2 18.9 
500,000 ‘‘ QO GSO OO czdics acd vasseasccevondarecaceestees 13 9,998, 306 4.7 11.5 ules hs 
LOO OFOO0 a 9G OO iccnsecccacsscseceatcctecesssseverneess 26 38, 595, 607 6. 2 8.4 16.8 
25500; OOD Rid 99 959 OO wctwccsessescereracectsess sovseaeeres 5 16,079, 862 3.0 12.4 18.2 
5000; 000 AN GVOVED coccss-nccccctuccssescesce scccsucestostoxsun's limpaiayile 46a 5.1 10.9 
All sizes, totals s.czcccii i poseecces si cdesesbewecseccsess 143 | 293, 028, 021 5.1 10.8 


1 Excluding billings for market surveys and other services not commissionable. 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1962 
(Agencies classified by Amount of Tota] Annual Billings) 


Number Total 
Amount of annual billings of advertising 
firms billings? Publi- 
I cations 
| $ 
TSES SCH ANTS TO OOOO Mecceccocececcvacesseecrcececetsescecscsesses Oe, 787, 180 66.0 
S$? $100, 000 °COs$ W49 95999) cc.ctatsescscevcesesnnccncctececsssss 60 15, 500, 650 65.9 
500,000 ‘‘ 99.959 OO lsctecsvinvscsvarevteesoscevenonsesct 13 10, 265, 829 56.9 
TOO0 OOO 9254997 GOO mrvecsrocachavered messterorsectneers 26 39, 109, 519 63.0 
2500, OOO F459 9999 ccc cccosvecrcccuevsceesocntecs sevens 5 16, 144, 296 56.9 
SS OOOSQOOANGKOVEH ar escsccrcess tekicsdocct ectaccesteteccscauts 17 |213, 855, 402 49.5 
AlLasizes; total Sc2..cos.ciccSias esncs ct onccessenterie tons 143 | 295, 662, 876 52.8 


Distribution of advertising billings 


Total 


100.0 


100.0 
100. 0 
100.0 
100.0 
100. 0 


100. 0 


100.0 


100. 0 
100.0 
100. 0 
100.0 


Television einer Radio Other 

roy per cent 

6.5 8.1 8.3 11.1 
10.9 3.8 12.6 6.8 
21.1 5.3 11.8 4.9 
17. 2 1.4 9.0 3.4 
22.2 3.5 12.8 4.6 
31.8 6.4 11.8 0.5 
27.8 6.3 11.5 1.6 


1 Excluding billings for market surveys, research and other fees, but including production work by agency staff. 


Total 


100.0 
100. 0 
100. 0 
100.0 
100. 0 


100. 0 


100. 0 
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During 1963, 143 advertising agencies operated 
in Canada through 228 offices. Their total billings 
to clients at $302,851,514 were 1.4% higher than 
billings of $298,584,954 by the same number of 
agencies for the previous year. Gross revenue from 
billings and other items was $50,465,061, an in- 
crease of 2.3% over the previous year’s $49,348,113. 
Of the amount of billings made, $296,762,297 was 
for publications, television, radio and other kinds 
of advertising on a commission or fee basis, leaving 
$6,089,217 for market surveys, research and other 
fees, and production work by agency staff. 


Gross revenue from total billings and other 
items ($50,465,061) was 16.7% of total billings 
compared with a ratio of 16.5% in 1962. Advertising 
placed for clients on a commission or fee basis 
accounted for 87.7% ($44,270,021) of total revenue; 
the remainder ($6,195,040) was obtained from 
research, production and other sources. A _ few 
agencies were unable to exclude cash discounts and 
other non-operating revenue from their calculations. 
In a few cases, respondents could not exclude some 
small non-commissionable items from commissionable 
billings. Net revenue before income taxes increased 
by 0.4% to $3,703,968 and represented 7.3% of gross 
revenue compared with 7.5% in 1962. 


Of the 143 firms reporting, 23 with total billings 
of $14,333,787 had losses for the year averaging 
$13,729 per firm, compared with average losses of 
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1963 


$12,147 and billings of $31,461,079 reported by 27 
firms in 1962. The remaining firms reported an 
average net profit of $33,497 and total billings of 
$288,517,727. compared with average profit of 


$34,622 for 116 firms reporting billings of 
$267,123,875 in 1962, 
Advertising agencies paid $31,157,259 in 


salaries, wages, commissions and bonuses in 1963. 
This was 0.7% higher than the $30,932,144 paid in 
1962 and represented 61.7% of gross revenue, 
compared with 62.7% for the previous year. 


In 1963, commissionable billings and billings 
for production work by agency staff, as distributed 
by medium andkind of service (total of $299,314,241) 
shows that 83.1% went for space and time charges 
and 16.9% for production costs as compared with 
82.6% and 17.4%, respectively, in 1962. Table 6 
shows the percentage distribution by medium of the 
same statistical items. 


The distribution of commissionable billings by 
medium was as follows (1962 percentages in 
brackets): publications 42.2% (44.0%), television 
26.3% (22.8%), other visual 4.6% (5.1%), radio 10.7% 
(10.8%) and production, art work, printing, etc., 
16.2% (17.2%). 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service 


WL Lee OT Poe ee Oe lo RO eS Oo LS 
Space or time Production Total 
Medium 
Amount Per cent Amount Per cent Amount Per cent 
3 = ae =< 
Bublications ge nccees csc Serene eres 125, 153, 278 Soe PRS aslo, AO 16.9 | 150, 666, 780 100.0 
‘TeleviSlonceecn. cme ae ee cores Heras: 78,072, 774 83.2 15, 803, 497 16.8 | 93,876, 271 100.0 
Otherevisualy. ec. ae ee eee eee Pesce IS O2N iSO 82.0 2, 963,579 18.0 | 16,491, 446 100.0 
RACLO coc trme tote eee trees oncee eter scone anioceretee te iters 31, 736, 050 92.9 2,432, 784 7.1 | 34,168, 834 100.0 
OH ac ieee sh RO io EERE Nae ieee 112, 166 Die 3, 998, 744 97.3 4,110,910 100.0 
Totals tee A eae ate 248, 602, 135 83.1 | 50,712,106 16.9 | 299, 314, 241 100.0 
suis | Se ge Se ee ee eee 
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Z 
TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-63 
Amount of billings Gross revenue on 
pane Market es 
Number Market | Production Sateen: oe Total (Before 
Year of Commissions | servers: work Alhes foes deductions 
firms able resenich oo Total Day tae Niece 
billings other agency Per cent| enue, and Per cent taxes) 
fees staff Amount at Heeb Amount of total 
billings erate billings 
ao i eae dollars re $ %o | $ (ean $ 
OG ass cca cts secevendacnvish} 49 é 29, 224, 400 6 c - | 4,823,900 16.5 
946 Peace cycosanacesate 57 | 52,079, 347 90,114 52,169, 461 No . | 8,458, 430 16.2 
OB imrrerccamnacarensy ceranvace 67 | 64,422, 777 171, 897 64, 594, 674 . ca LOSOO Dt 15.6 | 1,462,792 
MOG eerereccxenectsveceere ts 75 | 73,543, 766 218, 447 73, 762, 213 : Ag Ml ABEBAC ES) 15.7 | 1,370, 408 
1949 ree hee rcadgenncten-23 74 | 86,450,968 291,502 86, 742, 470 we ar 3s) lapo2o,336 15.6 | 1,948,453 
DOGO srencxacerssecarsnoaconans 75 | 95,566,600 653, 944 96, 220, 544 | 14, 443, 707 toa 568,965 | 15,012,672 15.6 | 2,075,563 
DOOD Gececuurserensnewecenaocne 83 | 107,461, 752 951, 833 108,413,585 | 16, 255,059 15.1 760,437 | 17,015, 496 15.7 2,328, OL 
TO5 Dieceneta ors navava coccsacets 88 | 120,628, 827 1, 038, 156 121, 666, 983 | 18, 246, 232 15.1 814, 029 | 19, 060, 261 15,7 | 2,535, 195 
PIGS cutee erctiarscerette cers 88 | 142, 957,916 1, 381,332 144, 339,308 | 21,558,551 ab USB RIG. (PRE Ray alts 15.7 | 2,959,389 
MOET ws eeeeerer rae ccs 91 | 154, 467, 028 1,696, 261 156,163, 289 | 23, 229,612 15.0 | 1,349,557 | 24,579, 169 15.7 | 2,337,648 
1955 2... eee eee 104 | 174,924, 772 2,315, 583 177, 240, 355 | 26,468,551 15.1 | 1,221,103 | 27,689, 654 AGS 2 778i Cb! 
EODG cctrree ccs arses scares 110 | 201, 797, 434 2,783, 088 204,580,522 | 30, 452, 807 15.1 | 1,750,947 | 32,203,754 | 15.7 | 3,264, 250 
ARS Foy ae oe ine EA pie 113 | 222, 025, 288 4,058, 661 226,083,949 | 33, 377, 463 15.0 | 2,380, 299 | 35,757, 762 15.8 | 2,594, 206 
NOSE. ccerasnecocseseses scsvers 123 | 233, 789, 205 3, 864, 833 237,654, 038 | 35, 277, 406 15.1 | 2,846,021 | 38,073,427 | 16.0 | 2,710,542 
VO5O 5 caceetoetetanset crocs 122 | 250, 080, 021 4,065, 898 254, 145,919 | 37, 678, 828 15.1 | 3,448,130 | 41, 126, 958 16.2 | 2,903,109 
LOGO. vsciietetceessecsynco cas 131 | 267,756,156 | 2,965,464 | 2,018,182 | 272,739, 802 | 39, 993,639 14.9 | 5,156, 750 | 45,150, 389 16.6 | 2,579, 769 
OG eros eeeorsree 134 | 277,805,963 | 2,599,375 | 2,156,111 | 282,561,449 | 41, 253, 508 14.8 | 4,836,139 | 46, 089, 647 16.3 | 2,546,633 
L9G 2s 5s cence sti: Me teaqastene 143 | 293,028,021 | 2,922,078 | 2,634,855 |298,584, 954 | 43, 496, 564 14.8 | 5,851,549 | 49,348,113 16.5 | 3,688,187 
OG Sac ccrcccaonsseeeesacrss 143 | 296,762, 297 | 3,537,273 | 2,551,944 |302,851,514 | 44, 270, 021 14.9 | 6,195,040 | 50, 465, 061 16.7 |'3; 703, 968 
elie | 
1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
.. Figures not available. 
TABLE 2. Employment and Gross Revenue for Selected Years 
Employees Total Pe 
ve ae - ae eee 
Male Female | Total employees revenue 
nF $ number $ % 
TOOT. scccahenenenteeiesarsnccastsone Sceetotsceetaeerearscaceseuserercectee scereeses 83 | 17,015,496 : Ai 2,552 | 10,128,050 59. 
ADDS sas saudctnstncsecranceacsrereere te erees sasns tao se canceatsuacanacorsaseesaccneee 88 | 22,591,718 1,502 1,378 2,880 | 13,630,975 | 60.3 
NODS coccccsanpesnqnaasaatanastn stations an dccnsuatece esata qcssce- wea sacsacsacaecessaeincs 91 | 24,579, 169 1,682 1,491 3,173 | 15,220,278 61.9 
VOB 5 rircctevarccecoeasstecnceens suarecarssesectaascnevastneesctatsdacces sonatas sNehatutens 104 | 27,689,654 1,818 1,598 3,416 | 17,306, 034 62.5 
OB Greet ete renee tonic ep cares to on spessuasevancsscaaiacre<nrncocerace 110 | 32,203, 754 2,011 1,779 3,.790))) 19,757,887 61.4 
OS iTiazene, scemectee tect etantss tase ieast col accacreonsestas tear tpvane=sgurarecosacecees 113 | 35,757, 762 2,167 1,875 4,042 | 22,591, 043 63.2 
DDG ssc cpetacs ana davaiacnsaves stereusasnasearerngenesuatuss cass auencskansvascusneqane 123 | 38,073,427 2, 276 1,921 4,197 | 23,826, 156 62.6 
LOS Die ccctetemteceesachcavastie trata eiesearesmate rocnacscsseirenens sconces 122 | 41,126,958 2,288 1,968 4,256 | 26,013,132 | 63.3 
ROG Oras xy cere csuet aban ata ca aca sateemttcene nee tanasatacocersermes canta: aceseanec 131 | 45,150,389 2, 393 2,072 4,465 | 28, 252, 365 62.6 
DQG Taro ceeces teresa sccsasccesncaticte ta axouateme sn vanadems gseneneseasquveceosartncs 134 | 46,089,647 4,331? 4,331 | 29,313,330 63.6 
LQG 2 sys scckedeteseceaatehvasausicctccuaseseveratynacnnessscocereeeletaretnes eaneeee ote 143 | 49,348,113 2,413 2,008 4,421 | 30,932,144 62.7 
NRG Sairrencecsa vetnase cn ete deters hen caeteh stata ven tenatonncionana stotqcaecvadsanianeanners 3 143 | 50,465, 061 2,430 1,951 4,381 | 31,157, 259 61.7 
aoa 


' As of last week of November 1961. Not comparable with other years. 


.. Figures not available. 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1963 classified according to 
Amount of Total Annual Billings and Form of Organization 


RR ne al ep are one ee en ee 


Form of organization ee pe Baas mere et  etane rn ae arg 
f 2,499,999 4,999,999 9,999,999 14,999,999 sizes 
Incorporated firms 
INDI DE Te O lg li tn Gmmmareca trac .ticny tecneve erestasaarivarcvatronaccsinces 56 41 8 6 5 5 121 
INLIMOETCOLICIIDIOVICES se eecccs nce ec cae caricanns aannetakarceea 248 824 S17 503 917 307 4,186 
MAlAMESHANGCLWA RCS # ores Wstce cesses cans veestasspane vasy pareacueraaniaenes $ 1, 404, 434 5, 156, 590 2, 380, 398 3,975, 743 6, 686, 367 10,190,964 | 29,794,496 
Net revenue (before income taxeS) ......scscescececsssereesees $ 192, 283 808, 598 254, 030 487, 181 562, 332 1,195,676 3,500, 100 
Unincorporated firms 
INUIMBORIOLAITMS: 2.0. Gersecnssenscssocsvasenscuenssuasspacscarnaasxsptasuasvs 20 1 = 1 _ - 22 
Numberor employees. -..s-se cscctiesscceosssccasteeves owkensccuaceseians 21 20 aa 154 - _ 195 
Salariessand:waees: cerca cacecrarecs eet tee en rem $ 59, 054 $ _ d - _ 1, 362, 763 
Number of working! proprietors <occes,sge.ccv-..cacexecceesssssnrnese 21 1 = - = - 22 
Net revenue (before proprietors’ salaries and income 
EEK OS \ancey cients oe succensceree rear sescianissvepeneotticiarapeielerersrscssevess $ 140,197 i - A - - 203, 868 
et Ib y 


1 Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 
era A aes Pe ES GS SESS ey > RNS os he eee ons — Se a Wd)” | aah vc Rate aebAond 8) speiees nee Rlaeiai i aa tactile aan, haan 


Amount of billings 
GEO eee Lats eR og a erica eh a ee 
Year ¥ 2,499,999 | 4,999,999 9,999,999 14,999,999 
No. No. No. No, No. No. No. 
of Amount of Amount of Amount of Amount of Amount of Amount | of Amount 
firms firms firms firms i 
(a weap $ $ @ $ $ 
TOSI othe cases 44) 7,403,103| 24] 24,445,363; 11) 37,681,187 4; 38,883,932 | 83] 108,413,585 
LOS Eee csncscesscenaxe 45| 10,267,929| 27} 29,689,622 9} 35,544, 950 7| 68,836,807 | 88) 144,339, 308 
NO54S eR Essen csscenks 45| 8,767,354| 31] 36,201, 868 7| 29,596, 073 8| 81,597,994 | 91| 156, 163, 289 
VOD BN. feeexsanctceeescese 55| 9,886,646| 33) 40,020, 221 5| 19,831,472 11} 107,502, 016 | 104) 177, 240,355 
VO5G arr ccsssstaccvare 57| 11,622,067) 33) 34,814, 412 9| 34, 883, 497 11| 123, 260, 546 | 110 204, 580, 522 
VOD T ctercscccsscocsseretas 56| 11,787,271] 38) 45,397,794 4) 14,140, 558 15| 154, 758, 326 113) 226, 083, 949 
NODS Pen te ccccsrscsaracs 60} 10,416,081} 42) 44,731,514 Ti earaoDpalL 14| 159,151, 032 123) 237, 654, 038 
VOD OE eta cnctseastoase 58| 10,231,804} 43] 48,833, 205 7) 26,539, 274 14| 168,541, 636 122) 254,145,919 
LOGO csc pessseeecete cack 63| 10,508,233] 48] 58,622, 287 6| 21,924,677 14; 181,684, 605 131] 272,739, 802 
MOGI Mipeccsecsssesstsenesees 67| 11,576,490) 47] 54,181,948 4) 13,552, 523 16] 203, 250, 488 | 134) 282, 561, 449 
IRS SPS ecnebrasneceenr anor 82| 16,933,876} 39] 50,156,783 5| 16,208, 730 7| 51,676,573 4) 45,210,383 6| 118,111,386) 143) 298, 297, 731 
1963 on res | 18] 14, 583,841] 42 eo aes) 8| 25,763, 211 7 ee ch 5| 60, 232,605 5] 103,220,263) 143) 302,851,514 
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1962 and 1963 
(Agencies classified by Amount of Total Annual Billings) 


A 


Distribution of commissionable billings 


Total 
Year Number rer, 
and amount of eee Al Production, 
of annual billings firms abe Publi- Tele- Other é artwork, 
billings? cations vision visual Radio printing, Other Total 
etc. 
$ per cent 
1962 
messuthank p500; 000s ecu cence enero 82 15, 641, 784 54.7 9.8 235 8) PAG al 19.3 0.6 100.0 
SiO O0F000NtOr S$) 254995999) ax secre eee eee ccere ss 39 | 48,593,913 BP 2 16.4 5.9 9.0 16.1 0.4 100.0 
2,500,000 ‘‘ 4999 [999 Cimrecsscoccmerneerees 5 16, 079, 862 48.5 ye) 3.0 12.4 18.2 - 100.0 
5,000,000 ‘‘ G9998999) .skeccviccemarecceeracasee se 7 | 51,380, 995 36.5 ifs Tf 6.3 13e3 TES — 100.0 
OZOOOSO00%° 14559995999 veers cccseeee sce ete 4| 44,494,189 40.1 26.5 4.3 Wy 16.9 - 100. 0 
LS, OOOL000 Landover cern cen nceeetetee nee ences 6 | 116, 837, 278 43.4 24.4 5.0 9.4 17.8 _ 100.0 
All sizes; total so tercccccocssccses see eetressesce ee 143 | 293, 028, 021 44.0 22.8 5.1 10.8 17.2 0.1 100.0 
1963 
Tess7thaneS 500,000 ere crcnee cee n eet scoses occ ee 716 13, 700, 716 54.9 ety 7 3.8 10.7 Ate _ 100.0 
$e 500,000 tOn$ 925499599 Oe c ecrnte wees ccceers 42 | 46,285,958 50.9 16.9 4.2 Aeon 16.1 0.2 100.0 
2,500,000 ‘‘ B*9G999 9G wes ere are rca, eect S| 2b) 28S. Gir 43.4 28.2 $5) 8.1 16.8 = 100.0 
5,000,000 ‘‘ 999979 Oi Pees Chea crccreses se Tf 50, 605, 530 S185 2 34.5 Gao ip 14.0 — 100.0 
HOLOO0; 000s = Wild 999499 Omer een sence 5 | 59,059,610 39.6 28.2 4.0 ile 2 Lei _ 100.0 
155000; OOO%andNOVeT cet cormer cece ceseraenes kev esee ness 5 | 101, 876, 906 42.1 Gain 4.6 10.0 16.6 — 100.0 
All sizes; totals... es cnartec eee es 143 | 296, 762, 297 42.2 26.3 4.6 10.7 16.2 2 100.0 
J 1 
1 Excluding billings for market surveys and other services not commissionable. 
2 Less than 0.05 per cent. 
TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1963 
(Agencies classified by Amount of Total Annual Billings) 
Distribution of advertising billings 
Number Total x 
Amount of annual billings of advertising 
é bas 5 - 
inns panne Fun gai Televisionl aaa) Radio Other Total 
$ per cent : 
TMessnthan$500; O00 rraececcorsecscaecarer tesserae rere 76 14, 158, 380 64. 2 14.4 4.5 La BS 5.4 100.0 
SP DOOVOOOItO $2,499; 999 eee nee: 42 | 46,978,611 60.4 19.1 5.0 12 3.4 100. 0 
2,500,000 ‘‘ 4°999),999 © cs chsscoceodeerscsateocens 8 25, 363, 282 Bil 32.6 hy 8} 8.4 Zap 100.0 
5,000,000 ‘‘ 9999999) eres ceeasccacercomeecees i 50, 759, 283 38.9 41.9 6.5 12.6 0.1 100.0 
OFO002000 46 “14,5999, 999m neces tactenres By | By). Gel al} 47.7 34. 4 4.4 a Le L238 100.0 
15 OOOVO0OANGCOVER .c.sncccessiestueseeseeee eee 5 | 102, 463, 169 50.8 32.0 Carl nuileeal - 100.0 
Allisizes,. totals). .cs.cvcs.cacseccasscacccoceseas canst 143 | 299, 314, 241 50.3 31.4 5.5 11.4 1.4 100.0 
| 


1 Excluding billings for market surveys, research and other fees, but including production work by agency staff. 
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ADVERTISING AGENCIES 


In 1964, 149 advertising agencies operated in 
Canada, an increase of Six over 1963. Their total 
billings to clients at $318,140,339 were 5% higher 
than billings of $302,851,514 by 143 advertising 
agencies for the previous year. Gross revenue from 
billings and other items was $53,591,932, 6.2% 
above the preceding year’s total of $50,465,061. 
Of the amount of billings made, $311,332,070 was 
for publications, television, radio and other kinds 
of advertising on a commission or fee basis, leaving 
$6,808,269 for market Surveys, research and other 


1964 


firms reported an average net profit of $38,603 and 
total billings of $283,839,012, compared with 
average profit of $33,497 for 120 firms reporting 
billings of $288,517,727 in the previous year. 


Advertising agencies paid $33,170,850 in 
salaries, wages, commissions and bonuses in 1964. 
This was 6.5% higher than the $31,157,259 paid 
in 1963 and represented 61.9% of gross revenue, 
compared with 61.7% for the previous year. 


fees, and production work done by agency staff. In 1964, commissionable billings and billings 
for production work by agency staff, as distributed 
Gross revenue from total billings and other by medium and kindof service (total of $314,354,627) 


items ($53,591,932) was 16.8% of total billings 
compared with a ratio of 16.7% in 1963. Advertising 
placed for clients on a commission or fee basis 
accounted for 86.9% ($46,596,607) of the total 
revenue; the remainder ($6,995,325) was obtained 
from research, production and other sources. Net 
revenue increased by 10.2% to $4,081,379 and 
represented 7.6% of gross revenue compared with 
7.3% in 1963. 


Of the 149 firms reporting, 34, with total 
billings of $34,301,327 had losses for the year 
averaging $10,530 per firm, compared with average 
losses of $13,729 and billings of $14,333,787 
reported by 23 firms in 1963. The remaining 115 


shows that 80.8% went for space and time charges 
and 19.2% for production costs, aS compared with 
83.1% and 16.9%, respectively in 1963. Table 6 
shows the percentage distribution by medium of the 
same statistical items. 


The distribution of commissionable billings by 
medium was as follows (1963 percentages in 
brackets): publications 40.5% (42.2%), television 
26.7% (26.3%), other visual 3.9% (4.6%), radio 
10.5% (10.7%) and production, art work, printing, 
etc., 18.4% (16.2%). 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service, 1964 


Space or time 
Medium 


Production 


Amount 


Per cent 


Amount Per cent 


Amount Per cent 


PUD IL CAUI ONG brcc.cttosctecentreatecessnnesnease 125, 958, 883 81.5 28,519,831 154, 478, 714 100. 0 
BE CLOVIS LOM ss osencavondare aces shtssieesecesoqeaacs 83, 061, 103 81.9 18, 415, 119 101, 476, 222 100. 0 
COG er VISA sch ccceestocssscceenes ties vocpnsts 12, 069, 319 82. 4 2,576, 857 14, 646, 176 100. 0 
FUN csieracces verge ceenioseve ostcissaareameneasvans 32, 628, 349 85. 9 5, 346, 122 37,974,471 100.0 
ORCL a caonsssancatsentnscatsaatsdeceonunissavenecvse 250, 692 4.3 5, 928, 352 5, 779, 044 100. 0 

pabee sees astencsesesscevascessrtcss 253, 968, 346 80. 8 60, 386, 281 314, 354, 627 100.0 


Prepared in the Merchandising and Services Division 


January 1966 
6424 - 502 


RoceR DUHAMEL, F.R.S.C., Queen’s Printer and Controller of Stationery, Ottawa 
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Amount of billings 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-64 


Gross revenue on 


Net 
Market Rak ae 
; Commissionable surveys, (Before 
Gent Number Market | Production billings beens Total deductions 
of surveys, work g ’ 
firms | Commission- | fesearch done Total other fees _ for 
able end by ova and rev- Se income 
billings other agency Per cent cae a Per cent| t@xeS) 
fees staff Amount of be een [eeon of total 
billings | DY 28ency billings 
staff 
dollars $ % $ $ | % $ 
49 oe ee oe 29, 224, 400 ae as ais 4,823,900 16.5 
Sal D2 s0T9 G40 90, 114 52,169,461 on 50 a 8,458,430 NO. aie 
67 | 64,422,777 171, 897 64,594,674 as OG pen elLOR OST eee 15.6] 1, 462,792 
3) WREST 218, 447 OMLOLauS ae AG sc) Taser. chs) 15.7] 1,370, 408 
74] 86,450, 968 291, 502 86, 742, 470 as oe vel Lo OZORooo 15.6] 1,948, 453 
75 | 95,566,600 653, 944 96,220,544] 14,443,707 bso 568,965] 15,012,672 1536] 2,075,563 
83 | 107,461, 752 951, 833 108,413,585 | 16,255,059 Gy il 760,437] 17,015,496 (5 eT) 2328015 
88 | 120,628,827 1, 038, 156 121,666,983 | 18, 246,232 Sid 814,029] 19,060, 261 LO Tie2pooORloo 
88 |) 142,957,916 Tresiatooe 144,339,308 | 21,558,551 Lele LOSS LOMmaer OO Le iLo 15.7] 2,959,389 
91} 154,467,028 1,696, 261 156,163,289 | 23,229,612 15.0} 1,349,557] 24,579,169 157 Ne2eosd, 645 
104 | 174,924,772 Pas Bilas ¥0he) 177,240,355 | 26,468,551 15.1] 1,221,103] 27,689,654 Ite) PAS til eieyal 
110 | 201,797,434 2,783, 088 204,580,522 | 30,452,807 P55 7505 94. Til 32e203.754 15.7] 3,264, 250 
113 | 222,025, 288 4,058, 661 226,083,949 |} 33,377,463 150} 228808 299) e35arorn162 15.8] 2,594, 206 
12SNE233 7898205 3, 864, 833 237,654,038 | 35,277, 406 15.1] 2,846,021] 38,073,427 L6sON 2 a Or 542 
122) 250,080,021 4, 065, 898 254, 145,919 | 37,678,828 15.1] 3,448,130] 41,126,958 16.2] 2,903,109 
131) 267,756,156 | 2,965,464| 2,018,182] 272,739,802 | 39,993,639 14.9} 5,156,750] 45,150,389 16.6] 2,579,769 
134 | 277,805,963 | 2,599,375] 2,156,111] 282,561,449| 41,253,508 14.8] 4,836,139] 46,089,647 16.3] 2,546,633 
143 | 293,028,021) 2,922,078] 2,634,855 | 298,584,954 | 43,496,564 14.8) 5,851,549} 49,348,113 16.5] 3,688, 187 
143 | 296,762,297 | 3,537,273| 2,551,514 | 302,851,514 | 44,270,021 14.9] 6,195,040} 50,465,061 16.7] 3,703,968 
149 | 311,332,070 | 3,785,712] 3,022,557 | 318,140,339 | 46,596, 607 15.0). 6,995,325 53,591,932 16.8] 4,081,379 
1 From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. ( 
.. Figures not available. 
TABLE 2. Employment and Gross Revenue for Selected Years 
Namber Employees Total Per cent 
Year of Gross amount of 
firms revenue paid to gross 
Male Female Total employees Be ai 
$ number $ % 
iS SRN ter pen Pere SR akon eee eee meer nck pease core 83 17,015,496 or a 2,552 10, 128,050 59.5 
(USE SY PRR o PR Ga chee a Fae ie ER Snir eee Peery 88 22,591,718 1,502 1,378 2,880 13,630,975 60.3 
1 a Pe ny es te A ace EE eR tr 91 24,579, 169 1,682 1,491 3,173 15, 220,278 61.9 
TOE Die eee ere eet an, pee Ee wane 104 27,689, 654 1,818 1,598 3,416 17,306,034 62.5 
TO 5 Ghee. aerate ee yee SEM sees teen eeoaa chee 110 32, 203, 754 2,011 1,779 3,790 19,757,887 61.4 
oy a RA Oe eer Cee mr a ane ere es 113 35,757, 762 2,167 1,875 4,042 22,591,043 63,2 
ROY Spe ye ae NEES i Beco cee a an ei a Eran 123 38,073,427 2,276 1,921 4,197 23,826,156 62.6 
i Rea yes ne eae ct oP FR OO ate SES ob a He We eer 122 41,126,958 2,288 1,968 4, 256 26,013,132 63.3 
1960 Ree eer ene rec ete ge eee, Se eee 131 45,150,389 2,393 2, 072 4, 465 28 , 252,365 62.6 
ISSN Shee Py Ai ee Re eer en rr eA 134 46, 089, 647 4,331! 4,331 29,313,330 63.6 
ARS sp aera ae a een at res aa MPs SRO 143 49,348,113 2,413 2,008 4,421 30,932,144 62.7 
pA TS Fie crete eB A a Pie ry Ai Ay eee i 143 50,465,061 2,430 1,951 4,381 31,157,259 61.7 
ARS) 5 re ng Re RE ORME Sot RID ee Rene torte i 149 53,591,932 2,375 2,078 4,453 33,170,850 61.9 


1 As of Jast week of November 1961. Not comparable with other years. 
.. Figures not available. 


ADVERTISING AGENCIES 3 
TABLE 3. Employment and Net Revenue of Advertising Agencies, 1964 classified according to 
Amount of Total Annual Billings and Form of Organization 
Rory okoreanisation ees than ee ce eae fp sae ait $15,000,000 Total 
4 2,499,999 4,999,999 959995999 14,999,999 
Incorporated firms 

INU ER Of AULMS Vi cacecv.sevterdsvetseescoscevesenssenteemsesacesserasrets 63 43 6 6 6 5 129 
INUMberiOtceMDLOY.ce Sir epcnc-tccascce-caasesesccceceerececerssereseeree 293 776 288 454 1, 009 1, 434 4,254 
SalanestandwwaleSin wonvevevsrscteecertsr cacceomeretecoem ents $ 1, 650, 607 Do UL, OOZ 2, 164, 864 3, 686, 913 7,452, 109 11, 362, 234 31, 688,279 
Net revenue (before income taxe€S) .........csscccceeeesecceeeees $ 298, 949 645, 851 B20 yond 468,011 966, 020 TE LU PASSS ay 3,811,009 

Unincorporated firms 
INU CTHOD PUTIN Sin 220 cavesvesesttoasesxesencsvcssedecencsasesssteceacesscews 18 1 = = 1 = 20 
INUMDETROMeMDlO VIC CS rere srecee catcetesencereescoesecsessvareanereeess 25 17 = = 157 a 199 
SalOrie Stand, WAGES mem wseqseesecnctneseccosarancectcencacseh-esasssseees $ 74, 667 — - : - 1, 482, 571 
NUMDCTNO tw Orne ROO ME LOLS sem eecenerencereesteet eerie 20 1 - ~ - = 21 
Net revenue (before proprietors’ salaries and income 

LE ANCS) R Meeee ee acenc eet ss eats SMES S, oeecee i enact tench aa, com 132, 448 = _ : _ 204, 020 


1 Withheld to avoid disclosing individual operations. 
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TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 


Amount of billings | 
Less than Dagan dh hae Ey | haa $15,000,000 Total 
Year 200,000 2,499,999 4,999,999 9,999,999 14,999,999 oer aM eies 
No. No. No. No. No. Ee No. 
of Amount of Amount of Amount of Amount of Amount of Amount of Amount 
firms firms firms i firms firms 
- $ | $ $ $ | $ $ 
— ayy 
19S Leeeccsceseotsace rere AAI 4 0Sn OS) 24 (24,445, SOO lS i bole teT 38, 883, 932 83 | 108, 413, 585 
19580. cc sesesecticzcceccess: 45 | 10,267,929 | 27 | 29, 689, 622 9 | 35, 544, 950 7 | 68, 836, 807 88 | 144, 339, 308 
WO DA scceesteecerses oer 45 | 8,767,354 | 31 | 36,201, 868 7 29), 596,073 8 | 81, 597, 994 91] 156, 163, 289 
OS Di xsccscsteet nesccceoeees 55 9, 886, 646 33 | 40, 020, 221 | 19s 83 ly 472 11 | 107, 502, 016 104 | 177, 240, 355 
1956 \sccescsssseseasscessstes 57 | 11,622,067 | 33 | 34, 814, 412 9 |34, 883, 497 11 | 123, 260, 546 110 | 204, 580, 522 
LOST cestwekttceececencseaes FOm lle Ole ale omen oon to 4 |14, 140, 558 15 | 154, 758, 326 113 | 226, 083, 949 
19 OB RAS sect 60 | 10,416, 081 42 | 44,731,514 F238), 85905411 14 | 159, 151, 032 123 | 237, 654, 038 
L959 Sess heccscesevessses 58 | 10, 231, 804 43 | 48, 833, 205 7 | 26, 539, 274 14 | 168, 541, 636 122 | 254, 145, 919 
LOGO eescretessseesoceceses 63 | 10,508,233 | 48 | 58,622, 287 6 | 21,924, 677 14 | 181, 684, 605 131 | 272,739, 802 
WOO Wee serecketescesteces 67 |11,576,490 | 47 | 54, 181, 948 4 | 18, 552, 523 16 | 203, 250, 488 134. 282, 961, 449 
1962 82 |16, 933, 876 39 | 50, 156, 783 5 | 16, 208, 730 7 | 51, 676, 573 4 45, 210, 383 6 | 118,111,386 | 143 298, 297, 731 
WOGSe vse eer evenestaesve 76 | 14,583,841 42 | 47, 986, 752 8 1125, 763, 201 7 |51, 064, 842 5 60, 32,605 5 | 103, 220, 263] 143 | 302, 851, 514 
OG 4M erecceesesesranaresesrs pee 14,952,983 | 44 | 48, 810,741 6 |22,613, 840 6 |38, 045, 815 7 | 81,996,934 5 | 111,720,026 | 149 | 318, 140,339 . 
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1963 and 1964 


Total 


(Agencies classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 


ie nadia? et iS onset ty i i . Produc wee, 
Gueg 
$ per cent 
1963 
MessrtNanes DOO) OO OM cecceascsssvcavecsussersessennssece 76 13, 700, 716 54. 9 Using 3.8 10.7 17.4 = 100. 0 
Se OOO COON Sr 499 990M... s.ccsteecrsstervacdaces 42 46, 285, 958 SOmg 16.9 4.2 sl 16.1 OZ 100. 0 
POO OMOOO RY 9 WA GOOG ON ekectectcsnscescancecss- 8 20, 290,070 1 43.4 28. 2 330 Sauk 16.8 - 100. 0 
5,000,000 ** DO ONO OO ir atvasvecccatesccsescontaes 7 50, 605, 530 33. 2 34, 5 6.3 IPAS 14.0 - 100. 0 
10,000,000 ** 14,999,999 Ma ene See gh oo 5 59, 059, 610 39.6 28. 2 4.0 D2 17. 0 - 100.0 
153000; 000" and ‘OVER ie. .ccss-cscasvseesstnaneuonserees> 5) 101, 876, 906 42. 1 26.7 4.6 10.0 16.6 _ 100. 0 
ALI SIZES, tOCAIST cccccaccscateecteccsecsatersacscapeees 143 296, 762, 297 42,2 26,3 4.6 10.7 16, 2 Z 100. 60 
1964 
Hessian: S500) OOO) Mee ewsscsscse.setecessecescoas> 81 Sei leer Onell HS PS) $)) 1952 _ 100. 0 
$ 500,000 to $ 2,499,999 Medetaccsanasanesaeecen sone 44 46, 956, 126 50.4 16.5 3.7 Way) 17. 4 0.5 100.0 
2,500,000 ** FO OOO Masesscstsaanaiunsscuseesees 6 22, 109, 006 42.4 Billet Sal 8.8 18.0 - 100.0 
5,000,000 ‘* 9 SOO OOO cereus reaneacetestoeence 6 37, 889, 160 20. 8 44,1 4.0 6.9 i), 2 - 100.0 
1.0;,000;, 000. 4 999 GOO ee iccuerecsneczesveseees 7 80, 112, 038 38.3 28.3 4.0 12.8 16.6 _ 100.0 
LSS 000; OOO an GiOVER \esscscccsscascheceesccpescsseecsocoese 5 110, 553, 568 40.4 Zeal 4,0 10.0 Io) - 100.0 
ALISIZES; COUALS .ccccccoececovesencesessesscsensaras = | 149 | 311, 332, o0| 40. 4 [ 26. 7 Bao 10.5 18, 4 0.1 100. 0 
ar i 


1 Excluding billings for market surveys and other services not commissionable. 
2 Less than 0.05 per cent 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1964, 
( Agencies classified by Amount of Total Annual Billings) 


Distribution of advertising billings 


Number Total 
ee ea eee aac Publi- Tele- Other ‘ 
cations vision visual rade Oe Ce 
$ per cent 
Bessethani S00 O00 Me .csscsccccccssesactcsetessnsetacasence 14, 390, 626 68. 0 LAE 4,2 OL 6.0 100. 0 
Soe DO OLOO0NOrS M2499 99 ON ii wssescceannccecssenctecss 47, 622, 840 60. 4 18.6 4.7 12.0 4,3 100.0 
ZOU 0 OOO OOO OOO nec sencrasennascessen eae 22, 317, 184 49.0 airs a 5. 2 9.3 4.4 100. 0 
500 0,0 00R e+ 999; 99 Oireccrenessomenvearcecnoress 37, 939, 915 3153 55. 0 4.1 Tao Py Ak 100. 0 
10; OOOXO 00s S 1459991999 rr sceceseedecreasecesens 81, 099, 669 45.7 34.7 4.4 13.8 1.4 100. 0 
15,000 000iand OVER’ dcitessiecate-ncioennatiee 110, 984, 393 50.5 31.3 5.0 1352 ~ 100. 0 
AINESIZOS, LOCALS) 5. ccceressceseaccscepusessosctarsens 314, 354, 627 49.1 32,3 4.7 12,1 1.8 100. 0 


1 Excluding billings for market surveys, research and other fees, but including production work by agency staff. 
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In 1965, 159 advertising agencies operated in 
Canada, an increase of 10 over 1964. Their total 
billings to clients at $362,559,347 were 14% higher 
than billings of $318,140,339 by 149 advertising 
agencies for the previous year. Gross revenue from 
billings and other items was $60,994,714, 13.8% 
above the preceding year’s total of $53,591,932. Of 
the amount of billings made, $354,650,007 was for 
publications, television, radio and other kinds of 
advertising on a commission or fee basis, leaving 
$7,909,340 for market surveys, research and other 
fees, and production work done by agency staff. 


Gross revenue from total billings and other 
items ($60,994,714) was 16.8% of total billings; the 
same portion of billings as in 1964. Advertising 
placed for clients on a commission or fee basis 
accounted for 86.7% ($52,883,006) of the total rev- 
enue; the remainder ($8,111,708) was obtained from 
research, production and other sources. Net revenue 
increased by 40.0% to $5,712,001 from $4,081,379 
and represented 9.4% of gross revenue, compared 
with 7.6% in 1964. The sharp rise in net revenue is 
due partly to improved coverage for 1965 and partly 
to higher revenue reported by many agencies. 


Of the 159 firms reporting, 30, with total bill- 
ings of $28,041,805, had losses for the year aver- 
aging $18,679 per firm, compared with average losses 
of $10,530 and billings of $34,301,327 reported by 
34 firms in 1964. The remaining 129 firms reported 
an average net profit of $48,623 and total billings of 
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$334,517,542, compared with average profit of $38,603 
for 115 firmsreporting billings of $283,839,012 in the 
previous year. 


Advertising agencies paid $37,049,736 in sala- 
ries, wages, commissions and bonuses in 1965. 
This was 11.7% higher than the $33,170,850 paid in 
1964 and represented 60.7% of gross revenue, compar- 
ed with 61.9% for the previous year. 


In 1965, commissionable billings and billings 
for production work by agency staff, as distributed by 
medium and kind of service (total of $358, 264,704) 
shows that 80.3% went for space and time charges 
and 19.7% for production costs, aS compared with 
80.8% and 19.2%, respectively in 1964. Some esti- 
mating of production figures which was necessary to 
complete the 1964 report appears now not to have 
provided the correct picture. Radio production work 
should have been considerably less than the amount 
Shown and the residual ‘‘other’’ production should 
have been more. It is not possible to provide revised 
1964 figures. Table 6 shows the percentage distribu- 
tion by medium of the same statistical items. 


The distribution of commissionable billings by 
medium was as follows (1964 percentagesin brackets): 
publications 39.5% (40.4%), television 27.4% (26.7%), 
other visual 3.7% (3.9%), radio 10.4% (10.5%) and 
production, art work, printing, etc., 19.0% (18.4%). 


More detailed information may be obtained from 
the tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service, 1965 


Space or time 


Production 


Medium 


Publications = ese ee sinh: ees 139, 955, 490 
RELCWISLONIN Ae terre eamaeae ret nc tet 97, 385, 224 
Other Visual ween. ees, ee es eee. 133,200 pla 
| GEG LO sola a ee AMR er Gem Ce Cd ee 36, 895, 776 
OUNET «5. ee ee Se SE Bs 250 leu 


287, 749, 362 


January 1967 
6403-525 


Per cent 


Amount Per cent Amount Per cent 


30, 536, 551 170, 492, 041 100.0 
22, 712, 018 120, 097, 242 100.0 
2, 948, 558 16, 201, 699 100.0 
3,344, 355 40, 240,131 100. 0 
10, 973, 860 11, 233, 591 100.0 


70, 515, 342 358, 264, 704 


Merchandising and Services Division 
Current Surveys Section 


The contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 


MERCHANDISING AND SERVICES DIVISION 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946-65 


Amount of billings Gross revenue on 
Pl Market : Net 
Number Market Production ies oe Total (Before 
meas of | Commission- | SUIVEYS, yore other fees deductions 
firms ‘able Tepes ise Total and rev- _ for 
billings other agency Per cent ne, Age Per cent tases) 
fees staff | Amount of rice stipes Amount of total 
billings staff billings 
ire ie dollars $ % $ $ Tt eee > 

49 Av oA B 29, 224, 400 4, 823, 900 1iGao aa 

Di oe OU9 woad 90,114 52,169, 461 5 E 8, 458, 430 16.2 ate 

67 | 64,422,777 171, 897 64, 594, 674 10, 091, 772 15.6 | 1,462, 792 

15 | 13,5943, 766 218, 447 TEU GYASPANS 1155535459 15.7 | 1,370, 408 

74 | 86,450,968 291, 502 86, 742, 470 as ar A MSO aOpooo 15.6 | 1,948,453 

75 | 95,566, 600 653, 944 96, 220,544 |14, 443, 707 pusyak 568,965 |15, 012, 672 L520, 065 

83 | 107,461, 752 951, 833 108, 413,585 |16, 255, 059 sent 760,437 |17,015, 496 LO sMineeetoaoy O Lo 

88 | 120, 628, 827 1,038, 156 121, 666, 983 |18, 246, 232 Lows 814,029 |19, 060, 261 1iGy fb] PAG Bh ale 6) 

88 | 142,957, 916 1,381,392 144, 339, 308 | 21,558, 551 LoQhe | POSS; LER h22) 5910S 15.7 | 2,959,389 

91 |154, 467, 028 1, 696, 261 156,163, 289 | 23, 229, 612 15.0 |1,349,557 |24,579, 169 15.7 | 2,337, 648 
104 |174, 924, 772 Dolo OSS 177,240, 355 | 26, 468, 551 15.1 |1,221,103 |27, 689, 654 LS Gmc ely ook 
110 | 201, 797,434 2, 783, 088 204,580,522 |30,452, 807 Vo. Wat} 7509947 132,203,754 1s 7) k3,. 264, 200 
113 | 222,025, 288 4, 058, 661 226, 083,949 |33,377, 463 L508 2,580,299) (S575, 662 15.8 | 2,594, 206 
PIS a5 Moose Oo 3, 864, 833 237, 654,038 | 35, 227,406 15.1 |2, 846,021 |38,073,427 16.0 | 2,710,542 
122 | 250, 080, 021 4, 065, 898 254,145,919 |37, 678, 828 15.1 {3,448,130 |41, 126, 958 16.2 | 2,903,109 
131 | 267, 756,156 |2,965,464 | 2,018,182 |272, 739, 802 |39, 993, 639 14.9 |5,156, 750 |45, 150,389 16. 6: | 2,579, 769 
134 |277, 805,963 |2,599,375 | 2,156,111 | 282,561,449 |41, 253.508 14.8 |4, 836,139 |46, 089, 647 16.3 | 2,546, 633 
143 | 293,028,021 |2,922,078 | 2,634, 855 | 298,584, 954 | 43, 496, 564 14.8 |5, 851,549 |49, 348,113 1655) 3.688, Lor 
143 |296, 762,297 |3,537,273 | 2,551,944 | 302,851,514 |44, 270, 021 14.9 |6,195,040 |50, 465, 061 16.7 |3, 703, 968 
149 |311,332,070 |3, 785, 712 | 3,022,557 |318,140, 339 |46, 596, 607 15.0 |6,995,325 |53,591, 932 4,081,379 
Dees tk 007 |4, 294,643 | 3,614, 697 fc 347 |52, 883, 006 14,9 |8, 111,708 |60,994, 714 5, 712, 001 


1 From 1957 figures contain some revenue which does 
.. Figures not available. 


not pertain to surveys, research or other agency services but this cannot be excluded. 


TABLE 2. Employment and Gross Revenue for Selected Years 


Employees Total Per cent 
vea NCE ci ghee a yet 
Male Female Total pulplorers ee 
$ number $ % 

HO CS Les scse seth clemenecae ce al whales His @ Ae Cait cna tos sate ebsecemtcteeaavenieelcome 83 17, 015, 496 Aw BE 2,502 10, 128, 050 59.5 
ODORS aceat each scot Arpt etn ere cea ties ca tserne stars erie ttwars sr ccc ceentatee 88 22,591, 718 1,502 13.78 2, 880 13, 630, 975 60.3 
LGD BGs cree seer terse tap ary oo esidey hoa cei tes inves roksan chevesemeaexcvreacesr ate 91 24,579, 169 1, 682 1,491 3,173 15, 220, 278 61.9 
SSS 1S Pa tae RRMA RR ee, Se as RE 104 27, 689, 654 1, 818 1,598 3,416 17, 306, 034 62.5 
BOD Grae ceee ts Sate cure nae ct cay aot ciits “thither slassaetinensesseede 110 32,203, 754 2,011 LOTS, 3, 790 19, 757, 887 61.4 
Ld cceeee exe eNotes MRE ct catia da lew gceesesuaen sehe vase tee 113 35, 757, 762 2,167 1, 875 4,042 22,591, 043 63. 2 
UO DG xo crave ctcuntasptevteses ater tense ersdcngeteies eg scarce auatreas 123 38, 073, 427 2,276 1,921 4,197 23, 826,156 62.6 
AAT Nee tt ons a a i tn ae BE RN TART 122 41,126, 958 2,288 1, 968 4, 256 26, 013, 132 63.3 
NGG Os Sie eee en waters eee vee ey er oceany is Kebesateaeebaaueee 131 45,150, 389 2, 393 2,072 4,465 28, 252, 365 62. 6 
OGY kee. teers ater te wticd a ae eo Spence CRIN vo dsnaeniaxstonatinn #s 134 46, 089, 647 4539 1+ 4, 331 29, 313, 330 63. 6 
OY PT otra ti oR REN Ae a ORE Pn? ee ee tere cero 143 49,348,113 2,413 2, 008 4,421 30, 932, 144 62.7 
DOGS scot eee eh Gd catasa ev hea tatnen setae cans bum atone ra abs <ckawcep nme cane 143 50, 465, 061 2,430 T, 951 4,381 31,157, 259 61.7 
LOGS CSR ct Brdeetewnnaccniceseau ve termeave thacetetes pote leetes cdep neat ydeaaveiars 149 53, 991, 932 2,310 2, 078 4,453 33,170, 850 61.9 
HAG Satis ae. « outiv audcane anger sages Sec aaa oR an ns cskeascosaueammeenmme cna See 159 60, 994,714 2,491 2,207 4,698 37, 049, 736 60,7 


1 As of last week of November 1961. Not comparable with other years. 
.. Figures not available. 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1965 classified according to 
Amount of Total Annual Billings and Form of Organization 


ADVERTISING AGENCIES 


Form of organization Tei ee iH ik ean ages ie ene ee prea 
: 2,499,999 4,999,999 9,999,999 14,999,999 | 
Incorporated firms 

Numbenlof firms s/2ilcccessrcnssoesncsaserae snares ete toy sees 63 51 6 6 7 5 138 
Numberiot emplovyieesie sai tets cuss. cossasscanettem ee eee ecaeane st 273 866 301 395 1,143 1, 506 4, 484 
Salariespandswasesyy.....sascsomy iat see eee a eee can $ INGoSao te 6, 588, 843 2,542,605 3, 396, 325 8,798,504 | 12,406,187 | 35,386, 437 
Net revenue (before income taxeS) ..........ccecceceeeceeeserseee $ 236, 547 1, 047, 796 139, 644 438, 641 1, 502, 632 2, 107, 602 5, 472, 862 

Unincorporated firms 
Number OL URMNS Pica. op eecre eaten tities tee eres a ceneaome sere aesates 18 2 - — 1 - 21 
Numbersofsemploy Cesare were ernect ie. steae dace tpeates <senereeae’ 20 22 - _ £72 - 214 
Salaries-aAnGawaeeSitercsracvsesetent tacts .css soko sts Mc an Ci $ 52,577 — = : - 1,663, 299 
INUMDer Of WOLkineppTOPMleLOLS ea say cede strase-eusesctee ees 21 4 - = = - 25 
Net revenue (before proprietors’ salaries and income 

[clo Coke Mur ete Geers PRESEN Rede Nez An At Pe SEPP reco An dot $ 129,178 - - t _ 239, 1389 
ive lb meu 


1 Withheld to avoid disclosing individual operations. 


TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 


Amount of billings 


- 
Less than aA a | ee a ponies ae $15,000,000 Total 
Zz Ran #500;000 2,499,999 4,999,999 9,999,999 14,999,999 BEd OW Sh all sizes 
T —T I ei 
No. No. No. No. No. No. No. 
of Amount of Amount of Amount of Amount of Amount of Amount of Amount 
firms firms firms firms firms firms firms 
| | mi 
$ $ $ ae $ $ $ $ 
LO Sis waves tet chee 44 7, 403,103 | 24 |24, 445, 363 HS Gol. Ler 4 38, 883, 932 83 |108, 413, 585 
nS F539 ee Sted 45 | 10,267,929 | 27 |29,689, 622 9 |35, 544, 950 7 68, 836, 807 88 |144, 339, 308 
SE Fa enon ears nee Se 45 8, 767, 354 | 31 |36, 201, 868 7 |29, 596, 073 8 81, 597, 994 91 {156,163,289 
LO) 5) paececeactemtaea sae. 55 9, 886,646 | 33 |40, 020, 221 5 119,831,472 IL OFF SO2kOLG: 104 |177, 240, 355 
TOD G eet ete reheteeaes 57 | 11,622,067 | 33 |34, 814, 412 9 | 34, 883, 497 11 |123, 260, 546 110 |204, 580, 522 
EO Bi oath a teenie tio uae DOme Lae Onnae eGus i450 ts woe: 4 |14,140, 558 15 |154, 758, 326 113 | 226, 083, 949 
DNS Fash Ae ee eee MARE, € 60 10,416,081 | 42 |44, 731,514 TM 235300) 401 1A WSO 151, 032 123 |237, 654, 038 
OBO vercetuerec tiers sveseees DSP Ono mOUG N43 a Lonooor uo T 126,539,274 14 |168, 541, 636 122 |254,145, 919 
TOG Ol trevor eens 63 10,508,233 | 48 |58, 622, 287 6 {21,924,677 14 |181, 684, 605 131 |272, 739,802 
TOG Aree cen coer ests 67 11,576,490 | 47 |54,181, 948 Ee ND Ueh SA PA) 16 | 203, 250, 488 134 |282, 561, 449 
TOG QS cee Lee 82 16,735,567 | 39 |50, 209, 839 5 116,403,100 7 | 51,806,280; 4 45, 180,604 6 |118, 249, 564 | 143 |298,584, 954 
DVOC3) cence 76 | 14,583,841 | 42 |47, 986,752 tah) Ast yitays),, 2a T | 51,064, 842 5 | 60, 232,605 5 103; 220;.263 | 143 1302) 851,514 
L3G Gees aero ke, 81 14, 952,983 | 44 |48, 810, 741 6 22, 613, 840 6 | 38, 045, 815 7 81,996, 934 5 |111, 720,026 |149 |318, 140, 339 
SR ane Cea 14, 086, 483 | 53 |63, 049, 366 6 /23,440, 169 6 375,500; 729) 8) 99,217,663 5 1125, 264, ov [19 362, 559, 347 


TABLE 5. 
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Percentage Distribution of Commissionable Billings by Medium, 1964 and 1965 
(Agencies classified by Amount of Total Annual Billings) 


Distribution of commissionable billings 


Year Number aaa 
and amount of ale Production 
1 billings firms Tine : 
of annua billings Publi- mele= Other Rania artwork, Other 
cations vision visual printing, 
etc. 
$ is per cent 

1964 
SSS CHanapo OO OOO RT. Ouran aesce turret cet. 81 Loe hee Died IR ees! 2.0 9.9 19,2 - 
Sm MO OORGOOKOnh 24995999" sermemecsrcscerere ce 44 46,956,126 50.4 16a Sia! UA eh Wier 0.5 
2,500,000) 5) *4:;999, 999 ee ere cetenece seve 6 22,109, 006 42.4 Die l Sst 8.8 18.0 _ 
5 AOOORO00" **5 99995990 Me rer eee 6 37, 889, 160 oa 44.1 4.0 6.9 19.2 = 
TOFOOOFOOO, 44 P14 S 9 GOO in eetnsscesstrederecces es 7 80,112, 038 38.3 28.3 4.0 12.8 16.6 _ 
1 OOOO00 and OVeriee eres cc ereeseecterestesees ees oo 5 110, 553, 568 40.4 PASAT 4.0 10.0 19.9 - 
AINSI ZeS#lotalSy tee tno eee eee, 149; 311,332,070 40.4 26.7 3.9 10.5 18,4 0.1 

1965 
WESSachany po O0sOO0 mae eee metre tees. .erhe ee 81 12, 860, 244 54.3 9.6 Bia 2 11.6 19.1 02 
So) HOOL000 Forge 499 OOO a ee eke eee 53 60, 887, 945 49.8 18.9 3.6 11.4 16.0 0.3 
ZOOL O00) “85 1842999) 90 OW ceeiertecsecsvenecs eoreee 6 22,926,494 38.8 29.4 33555) 9.9 18.2 OR? 
5 O00 000 ey 1592999: 999r ies we ee mens 6 37, 147,669 2580) 46.7 2.6 8.0 17.2 - 
HOLOOO O00 uA 9 99 OOO rcves tesco tens 8 97, 359,973 34,9 BHA 4.0 11.6 18,3 = 
TH ONO OO GRaNdNOV er merce tstccses<srererteseee ceases 5 123, 467,682 40.7 24.4 Bye) Oe Zilles — 
All sizes; totalst. 1.00.0... 2.c-c tee 159 | 354, 650, 007 39.5 27.4 By (i 10.4 18,9 0.1 

ah 


1 Excluding billings for market surveys and other services not commissionable. 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1965 
(Agencies classified by Amount of Total Annual Billings) 


Total 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100.0 


100. 0 


Distribution of advertising billings 
Number Total 
Amount of annual billings of advertising 
firms billings : 
Publi- Tele- Other ; 
cations vision visual Radio Other Total 
$ Vy per cent 

MeSsubanepoCO MOO eis Sohn o wea men ee 81 13,411, 487 64.7 10.4 6.8 PLES 6.3 100.0 
Se) HPO 000 tor $2499 999 ni ee ee 53 61,919, 403 58.4 21.8 4.8 TAS By 100.0 
ZS OOLOO Own 45999, 999 etek enc cccceedennstens 6 23,124, 299 44.5 34.1 3.9 10.6 6.9 100.0 
OOO FOODS 4 295999900 re re rsa aeons cease 6 37, 215, 288 Slee S17) 2.6 8.6 119 100.0 
1O.000°0002% 4,999,999) eos ecckees teeny sce 8 98,448, 284 43.2 Sono 4.2 12.9 V2 100.0 
1500 O OOD ANG OVER erase parctreers Gian cette 5 124, 145, 943 49.3 Siler Bape 10.5 3.9 100.0 
ALIVSIZess tOCals To. Mek red oe eee 358, 264, 704 47.6 33.6 4.5 11.2 3e1 100.0 


1 Excluding billings for market surveys, research and other fees, but including production work by agency staff. 
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In 1966, 165 advertising agencies operated in 
Canada, an increase of 6 over 1965. Their total 
billings to clients at $402,175,869 were 10.9% 
higher than billings of $362,559,347 by 159 agen- 
cies for the previouS year. Gross revenue from 
billings and other items was $66,915,185, 9.7% 
above the preceding year’s total of $60,994,714. Of 
the amount of billings made, $392,542,021 was for 
publications, television, radio and other kinds of 
advertising on a commission or fee basis, leaving 
$9,633,848 for market Surveys, reSearch and other 
fees, and production work done by agency staff. 


Gross revenue from total billings and other 
items ($66,915,185) was 16.6% of total billings, 
compared with a ratio of 16.8% in 1965. Advertising 
placed for clients on a commission or fee basis 
accounted for 85.3% ($57,082,209) of the total 
revenue; the remainder ($9,832,976) was obtained 
from research, production and other sources. Net 
revenue increased by 15.2% to $6,578,493 and rep- 
resented 9.8% of gross revenue, compared with 9.4% 
in 1965. 


Of the 165 firms reporting, 27 with total bil- 
lings of $18,026,455 had losses for the year aver- 
aging $14,122 per firm, compared with average 
losses of $18,679 and billings of $28,041,805 re- 
ported by 30 firms in 1965. The remaining 138 firms 
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reported an average net profit of $50,570 and total 
billings of $384,149,414, compared with average 
profit of $48,623 for 129 firms reporting billings of 
$334,517,542 in the previous year. 


Advertising agencies paid $40,771,172 in sal- 
aries, wages, commissions and bonuses in 1966. 
This was 10.0% higher than the $37,049,736 paid 
in 1965 and represented 60.9 per cent of gross 
revenue compared with 60.7% for the previous year. 


In 1966, commissionable billings and billings 
for production work by agency staff, distributed by 
medium and kind of service (total of $396,687,409) 
shows that 79.7% went for space and time charges 
and 20.3% for production costs, compared with 
80.3% and 19.7% respectively in 1965. Table 6 
shows the percentage distribution by medium of the 
same statistical items. 


The distribution of commissionable billings by 
medium was as follows: (1965 percentages in brack- 
ets): publications 38.8% (39.5%), television 27.8% 
(27.4%), other visual 3.4% (3.7%), radio 10.5% 
(10.4%) and production, art work, printing, etc., 
19.5% (19.0%). 


More detailed information may be obtained from 
tables that follow. 


Advertising Billings to Clients by Medium and Kind of Service, 1966 


Space or time 
Medium 


Per cent 


Production Total 

Per cent Amount Per cent 

35, 556; 524 18.9 187, 884, 228 100.0 
26, 850, 280 19.7 1365 0S9s o0s 100.0 
SO MOs LS Dilan 16,943,139 100.0 

Ae Ol hOT 9.6 45,592,241 100.0 

LO70925 312 99.6 10,128, 498 100.0 
80, 480, 942 20.3 100.0 


396, 687, 409 


PublicationsSer,.<.- tee ee 152; 3285 %04 
MelevislOnne cc ee en ae 109, 289, 023 
Other visuahe we... eae 8 8 13; 33027420 
RAC neue, ne ee CC ety. 41) 220,134 
Other) Reeeteen Ss 10 eee Le 36,186 
MOtals Frese eee ee ee 316, 206, 467 
iL 
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MERCHANDISING AND SERVICES DIVISION 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941, 1946 and 1948 - 66 


Amount of billings 


Gross revenue on 


2 
Number 
Year of Commission- 
firms able 
billings 

OG Li eer een esrteieasad ees 49 ais 
OSG ict sheswteecctinacterets Di Dan0to,o40 
LOGS Sees, mires saiees 15 73,543, 766 
LOG OR ren ccxseeseseaee sense 74 | 86,450, 968 
TOS OR Aaeaeeoes hescesaes 75 | 95,566, 600 
TO Se cse cet tns cast caxeneeices 83 | 107,461, 752 
VOB De erence rateneesterstecnes 88 | 120, 628, 827 
LOS Syaocce-cccccsccrrsa seeks 88 | 142, 957, 916 
LOD Meron ser ccaturesiate 91 | 154,467, 028 
LOS Sears scrc ee 104 |174, 924, 772 
BOS Gere ncn tesensteoere ae 110 | 201, 797, 434 
LOS eee, fee eee 113 | 222,025, 288 
9D Si, aero de Bic aeveagwicephe 123 1230, (69,205 
1959 + sneezes teehee 122 | 250,080, 021 
EOGO oc ce tatda el eoere 131 | 267, 756,156 
OGD cue fasedreuae tees 134 |277, 805, 963 
DO GQ ete, Pernt ae teria 143 | 293, 028, 021 
1963)25 Basie heats 143 |296, 762,297 
LO G4) aS, 6 AeA eetoce 149 |311,332,070 
L965 Sete bE 159 | 354,650, 007 
LOGG sce haecrhon -scaevencs 165 | 392,542,021 


a Market 
Market Production Pe ineea Sector 
surveys, work otherifees 
research done Total and rev- 
and by enue, and 
ela Be amount |Pereg2ht | produetion 
mount of by agency 
billings staff 
dollars $ 

ia 29, 224, 400 

90,114 52, 169, 461 

218, 447 13) (OZ, 210 
291, 502 86, 742, 470 cea are ie 
653, 944 96, 220,544 |14, 443, 707 ai 568, 965 
951, 833 108, 413,585 |16, 255, 059 oll 760, 437 
1,038, 156 121, 666, 983 |18, 246, 232 sy 814, 029 
1,381,392 144, 339, 308 | 21,558, 551 sola OS oar Lon 
1, 696, 261 156,163,289 | 23,229, 612 OF O49, 550 
Zeoko OOS 177,240,355 | 26, 468, 551 Aube hia bye ie TO} 
2, 783, 088 204,580,522 |30, 452, 807 -1 |1, 750,947 
4,058, 661 226, 083, 949 | 33,377,463 -0 |2,380,299 
3, 864, 833 237, 654,038 | 35, 227,406 -1 |2, 846,021 
4, 065, 898 254,145,919 |37, 678, 828 -1 {3,448,130 
2,965,464 | 2,018,182 |272, 739, 802 |39, 993, 639 A {ky GES Y G00) 
2,599,375 | 2,156,111 | 282,561,449 |41, 253, 508 -8 14,836,139 
2,922,078 | 2,634, 855 | 298,584,954 | 43, 496, 564 -8 15, 851, 549 
3,537,273 | 2,551,944 | 302,851,514 |44, 270, 021 -9 |6,195,040 
3,785, 712 |3,022,557 |318,140, 339 |46, 596, 607 -0 |6,995, 325 
4,294,643 | 3,614,697 | 362,559, 347 |52, 883, 006 4,9 |8, 111,708 
5,488,460 | 4,145,388 | 402,175,869 |57,082, 209 4.5 19,832,976 


Per cent 
of total 
billings 


Amount 


$ 

4, 823, 900 16.5 

8,458, 430 16.2 
11,553, 459 15.7 
13,526, 336 15.6 
15, 012, 672 15.6 
17,015, 496 15.7 
19, 060, 261 15.7 
22,591, 718 15.7 
24,579, 169 15.7 
27, 689, 654 15.6 
32, 203, 754 15.7 
35, 757, 762 15.8 
38, 073,427 16.0 
41, 126, 958 16.2 
45, 150,389 16.6 
46, 089, 647 16.3 
49, 348,113 16.5 
50, 465, 061 16.7 
53,591, 932 16.8 
60, 994, 714 16,8 
66,915, 185 16.6 


1 From 1957, figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
.. Figures not available. 


TABLE 2. Employment and Gross Revenue for Selected Years 


83 17, 015, 496 
91 24,579, 169 


27, 689, 654 
32,203, 754 
35, 757, 762 
38, 073, 427 
41,126, 958 
45,150, 389 
46, 089, 647 
49, 348, 113 
50, 465, 061 
53,591, 932 
60, 994,714 
66,915, 185 


1 As of last week of November 1961. Not comparable with other years. 


.. Figures not available. 


Male 


2,276 
2,288 
2, 393 


2,413 
2,430 
2,375 
2,491 
2,574 


number 

1,491 
1,598 
1,.779 
1,875 
1,921 
1, 968 
2,072 


2, 008 
1,951 


2,078 4,453 33,170, 850 
2,207 4, 698 37, 049, 736 
2,399 | 4,973 405 771, 172 


3,416 
3, 790 


4,197 
4, 256 
4,465 


4,421 
4,381 


Total 

amount 

paid to 
employees 


$ 
10, 128, 050 


15, 220, 278 


17, 306, 034 
19, 757, 887 
22,591, 043 
23, 826, 156 
26, 013, 132 
28, 252, 365 
29, 313, 330 
30, 932, 144 
31,157, 259 


Net 
revenue 
(before 

deductions 
for 
income 
taxes) 


1,370, 408 
1, 948, 453 
2,075, 563 
2, 328,015 
2,535,195 
2, 959,389 
2,337, 648 
orulls oo 
3, 264, 250 
2,594, 206 
2, 710, 542 
2,903, 109 
2,579, 769 
2,546, 633 
3, 688, 187 
3, 703, 968 
4,081,379 
5, 712,001 
6,578,493 


Per cent 
of 
gross 
revenue 


59.5 
61.9 
62.5 
61.4 
63. 2 
62.6 
63.3 
62. 6 
63.6 
62. 7 
61.7 
61.9 
60,7 


(| 


C| 


¥) 
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1966 classified according to 
Amount of Total Annual Billings and Form of Organization 


Form of organization 


Incorporated firms 


Number of firms 
Number of employees 


Salaries and wages 


Net revenue (before income taxes) 


Unincorporated firms 


Number of firms 
Number of employees 


Salaries and wages 


Number of working proprietors 


Net revenue (before proprietors’ salaries and income 
UKE Si) ices cee emer ei eer me arn. sean cote ate eanence cece ee Oreses $ 


$500,000 | $2,500,000 | $5,000,000 | $10,000,000 . 
Tee 000 te to we to een tie s 
2,499,999 4,999,999 9,999,999 | 14,999,999 
58 52 10 7 4 8 139 
248 819 344 544 653 2,155 4, 763 
1,318,356 | 6,552,682 | 2,808,887 | 4,593,605 | 5,174,888 | 18,774,030 | 39, 222, 448 
162, 152 780, 329 832, 206 7164, 716 425,384 | 3,387,626 | 6,352, 413 
25 a = = 1 = 26 
35 th = 2 175 & 210 
x at *. 2 — | 1,548,724 
25 a - E as he 25 
x m = = 226, 080 


zs 


x Confidential to meet secrecy requirements of the Statistics Act. 


— Nil or zero. 


TABLE 4. Advertising Agencies classified according to Amount 


Amount of billings 


of Total Billings for Selected Years 


ais Less than Maus 000 ada Dd saggnreag vec a $15,000,000 
: 2,499,999 4,999,999 9,999,999 14,999,999 
mn ie 
No. No. No. No. No. 
of Amount of Amount of Amount of Amount of Amount Amount 
firms firms firms i firms 
$ $ $ $ $ 
LOS Wireecccrsscteierensers 44 7,403,103 | 24 |24, 445, 363 11 | 37,681,187 4 38, 883, 932 83 
O54: se iiraestaceeeesaces 45 8, 767, 354 | 31 |36, 201, 868 7 |29,596, 073 8 81, 597, 994 91 
195 52a. eee 55 9, 886,646 | 33 |40, 020, 221 5) Lors3t472 11 |107, 502, 016 104 
1 O56) ee hereto nese 57 | 11,622,067 | 33 |34, 814, 412 9 | 34, 883,497 11 |123, 260, 546 110 
LOS Tir caterers 56 | 11,787,271 | 38 |45, 397, 794 4 |14,140, 558 15 |154, 758, 326 113 
LOS See. dee 60 10,416,081 | 42 |44, 731,514 7 | 23,355, 411 14 |159, 151, 032 123 
19595. Metin: sees 58 | 10,231,804 | 43 |48, 833,205 7 |26,539, 274 14 |168, 541, 636 122 
196 Oia eee herons 63 10, 508, 233 | 48 |58,622, 287 6 |21, 924, 677 14 |181, 684,605 131 
LOG eee ece nn cores 67 11,576,490 | 47 |54,181, 948 4 |13, 552; 523 16 |203, 250, 488 134 
1962" vane ote 82 16,735,567 | 39 |50, 209, 839 5 |16,403, 100 51,806,280} 4 45, 180,604 118, 249, 564 | 143 
1963: ce eee 76 | 14,583,841 | 42 |47, 986,752 8 | 25, 763,211 51, 064,842} 5 | 60, 232,605 103 , 220, 263 | 143 
1964. eet een 81 14,952,983 | 44 |48, 810, 741 6 |22,613, 840 38, 045, 815 a 81,996, 934 111,720,026 |149 
1963 eee 81 14, 086, 483 | 53 |63, 049, 366 6 |23,440, 169 37,500,729} 8 | 99, 217, 663 125, 264,937 |159 
1966 oescccccceseaneencs 83 14, 790, 938 | 52 |57, 915,159 10 |32, 603, 195 49, 148, 590 5 60, 758, 529 186, 959, 458 | 165 


Total 


all sizes 


Amount 


$ 
108, 413, 585 
156, 163, 289 
177, 240, 355 
204, 580, 522 
226, 083, 949 
237, 654, 038 
254,145, 919 
272, 739, 802 
282,561, 449 
298,584, 954 
302, 851, 514 
318, 140, 339 
362, 559, 347 


402,175, 869 
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1965 and 1966 


(Agencies classified by Amount of Total Annual Billings) ( 
Distribution of commissionable billings 
ee manic! Pe iccicn! 
and amount _of able Production, 
ote ee ue billings! | Publi- | Tele- | Other | piai, | artwork, aoe 
cations vision visual printing, 
Kos 
$ per cent 
1965 
essythaneS5.00s000s :. ..c: geese ccnsesesseomeeess 81 12,860, 244 54.3 0.2 100. 0 
Sie (500, 000u¢0r $02,499; 990 eee ee eee 53 60, 887, 945 49.8 0.3 100. 0 
2,000,000 ee) a OOO OOO te nes tecareccr ones 6 22,926, 494 38.8 0.2 100. 0 
AULT UAOLOX0) as AO eS Ie ccc rracoerecon rere 6 37,147, 669 25.5 - 100.0 
LOFOOOL000! * 14 OOOO OO ae casrenseseaatenecess-< 8 97,359,973 34.9 - 100.0 
LO, O00PO 00 anGiOVCr sreccc-sccneetmccneeceeeseee rte 5 123, 467, 682 40.7 - 100.0 
AMMSIzeS, COUALS: cee seccceececsconsgeteeens cateerce sess 159 | 354, 650, 007 39.5 0.1 100. 0 
1966 
ESS Chan so00, O00 Grrceteresstreascccterercssmtcrcs-t- 83 14, 292, 068 58.3 == 100. 0 
Sa O00; O00 Ors 827499599 9 Mires pee oeeeeee 52 55, 692, 381 53.3 gis 100.0 
250020009 4,999; 999 Par eiececstectecencaere 10 31,878,138 39.4 0.1 100. 0 
5,000,000, 88 395999, 999 sen ae ee 7 48, 094, 393 28.7 = 100.0 
TO;0005000 "> 14999 909 Reece 5 59,981, 036 30.5 ~ 100.0 ( 
15,000,000“and. OVelminn accesses 8 182,604, 005 38. 2 — 100.0 
ALL sizes, total ic dncccacacts-o cs sas tarssteies 165 | 392,542, 021 38.8 -- | 100.0 


1 Excluding billings for market surveys and other services not commissionable. 
-- Amount too small to be expressed. 
— Nil or zero. 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1966 
(Agencies classified by Amount of Total Annual Billings) 


Distribution of advertising billings 
Number Total 
Amount of annual billings of advertising 
firms billings Publi 
ubli- Tele- Other ; 
cations vision visual Radio Other Total 
$ per cent 
essrthaneso00, OOO... siccctescseseseses eee 83 14, 571, 793 69.4 9.7 
S! S00{000R0'$ 25499999) 2........2..eeeeee 52 57,053,859 63.7 14.8 
ZoO0,0008F  -4;999;999)2.......b sce 10 31,997, 804 47.9 36.1 
DOOO,0008% 9.999999 Ve. ..:....1. ere ee a 48, 327, 393 34.3 52.6 
10;,000;000F** #14;999,999'u 2. ieee 5 60,505, 315 38.0 43.4 
15,000,000 and over ................ ee 8 184, 231, 245 46.9 34.2 
AMMSI7es: LOvAIS ~ .. ..cccactetwe: essere 165 | 396,687,409 47.4 


= Se 


2, 


’ Excluding billings for market surveys, research and other fees, but including production work by agency staff. 
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} 1969 ~ 1967 


0 
In 1967, 176 advertising agencie Dy og 1080 En 1967, il y avait 176 agences de publicité 
operated in Canada, an increase of 11 ovar en exploitation au Canada, soit 11 de plus qu'en 


Their total billings to clients at 1966. Leur chiffre d'affaires ($429,595,237) dé- 
$429,595, 237 were 6.8% higher than billings passait de 6.8 p. 100 celui de $402,175,869 dé- 
of $402,175,869 by 165 agencies for the pre- claré par 165 agences en 1966. Les recettes brutes 
vious year. Gross revenue from advertising au titre de la publicité et 4a des autres postes ont 
billings and other items was $72,834,604, été de $72,834,604 soit 8.8 p. 100 de plus que le 
8.8% above the preceding year's total of total de $66,915,185 de l'année précédente. Les 
$66,915,185. Of the amount of billings made, publications, la télévision, la radio et les autres 
$420,092,360 was for publications, televi- genres de publicité a la commission ou a prix fixe 
sion, radio and other kinds of advertising on sont intervenus pour $420,092,360. Le reste 
a commission or fee basis, leaving $9,502,877 ($9,502,877) provenait des études des marchés, des 
for market surveys, research and other fees, recherches et autres frais et du travail de produc- 
and production work done by agency staff. tion exécuté par le personnel des agences. 
Text concluded on page 2. Fin du texte a la page 2. 


Advertising Billings to Clients by Medium and Kind of Service, 1967 


Chiffre d'affaires de publicité, par support et genre de service, 1967 


Space or time 
- - Production 
Espace ou temps 


Amount Per cent Amount Per cént 


Medium -- Support Amount 


Per cent 


Montant Pourcentage 
dollars 


Montant 
dollars 


Pourcentage Montant 
dollars 


Pourcentage 


Publicar lomSutecr irs crete 1562212 7 35;, 800; 8119 19250225036 100.0 
Television -- Télévision | 122,342,013 245896, 302 LAS Saesiko 100.0 
Other visual -- Autres 

MOM WALWIEIECY sane aac Ws PDS5 AaLll Bo AUS) 5 AGT Io 12s O78 100.0 
RAO T Over sirens coy at ets ALenid 47] S SYS VPA cKeXs: Sy bs 52,669,680 100.0 
Sales promotion -- Maree 

riel de stimulation de 

Pa VOTUC th. ot sketasemsiety 153905920 Ibs WO) SAL 7/ 13,498,097 100.0 
Other =——-PAutres se 5 70,089 1,374, 875 1,444,964 100.0 

si ED a 
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Gross revenue from advertising billings 
and other items ($72,834,604) was 17.0% of 
total billings, compared with a ratio of 
16.6% in 1966. Advertising placed for cli- 
ents on a commission or fee basis accounted 
for 86.77. ($63,118,282) of the total revenue; 
the remainder ($9,716,322) was obtained from 
research, production and other sources. Net 
revenue decreased by 8.5% to $6,019,603 and 
represented 8.3% of gross revenue, compared 
with 9.8% in 1966. 


Of the 176 firms reporting, 28 with 
total billings of $15,852,358 had losses for 
the year averaging $10,451 per firm, compared 
with average losses of $14,122 and billings 
of $18,026,455 reported by 27 firms in 1966. 
The remaining 148 firms reported an average 
net profit of $42,650 and total billings of 
$413,742,879, compared with average profit of 
S3050/0StOrr loon firms LepOnling bit tings or 
$384,149,414 in the previous year. 


Advertising agencies paid $44,034,036 
in salaries, wages, commissions and bonuses 
in 1967. This was 8.0% higher than the 
$40,771,172 paid in 1966 and represented 
60.5% of gross revenue compared with 60.9% 
for the previous year. 


In 1967, commissionable billings and 
billings for production work by agency staff, 
distributed by medium and kind of service 
(total of $424,845,770) shows that 80.6% went 
for space and time charges and 19.4% for 
production costs, compared with 79.7% and 
20.3% respectively in 1966. Table 6 shows 
the percentage distribution by medium of the 
same statistical items. 


The distribution of commissionable bil- 
lings by medium was as follows: (1966 per- 
centages in brackets): Publications 37.2% 
(38.87%), Belevision§29.1/4-(@7.87); other 
visusaliGla7 Grs2), radio 212.3% G0sS2)55 pro- 
duction, fart work, printing,-etc., 18.57 
(19.5%) and other 0.4%. 


More detailed information may be ob- 
tained from tables that follow. 


SYMBOLS 


The following standard symbols are used 


in Dominion Bureau of Statistics publications: 


figures not available. 
figures not appropriate or not 
applicable. 
- nil or zero. 
- amount too small to be expressed. 
preliminary figures. 
revised figures. 
x confidential to meet secrecy re- 
quirements of the Statistics Act. 


hm 4 


Les recettes brutes provenant de la publicité 
et des autres postes ($72,834,604) constituaient 
17.0 p. 100 du chiffre d'affaires, contre 16.6 p. 
100 en 1966. La publicité a la commission ou 4a 
prix fixe constituait 86.7 p. 100 ($63,118, 282) 
des recettes globales; le reste ($9,716,322) pro- 
venait des recherches, de la production et d'autres 
sources. Les recettes nettes ont diminué de 8.5 p. 
100; elles étaient de $6,019,603, soit 8.3 p. 100 
des recettes brutes (9.8 p. 100 en 1966). 


Il y a eu 176 agences qui ont fait une dé- 
claration. Vingt-huit d'entre elles (ayant un 
chiffre d'affaires de $15,852,358) ont accusé des 
pertes, dont la moyenne était de $10,451; en 1966, 
27 agences (chiffre d'affaires de $18,026,455) ont 
accusé une perte moyenne de $14,122. Les 148 
autres agences ont déclaré un bénéfice net moyen 
de $42,650 et un chiffre d'affaires global de 
$413, 742,879, contre $50,570 et $384,149,414 pour 
138 agences l'année précédente. 


En 1967, les agences de publicité ont payé 
$44,034,036 en traitements, salaires, commissions 
et gratifications. Ce chiffre dépasse de 8.0 p. 
100 celui de 1966 ($40,771,172) et. _représente 60.5 
p. 100 des recettes brutes, contre 60.9 p. 100 
l'année précédente. 


La répartition du chiffre d'affaires de pu- 
blicité a la commission et du travail de produc- 
tion exécuté par le personnel des agences en 1967 
($424,845,770) indique que 80.6 p. 100 provenait 
de la location d'espace et de temps et 19.4 p. 100, 
du travail de production, contre 79.7 p. 100 et 
20.3 p. 100 respectivement en 1966. Le Tableau 
6 en donne la répartition proportionnelle par sup- 
port publicitaire. 


Voici la répartition du chiffre d'affaires 
de la publicité a la commission par support publi- 
citaives publications, 37. 23p. 100 G8.8 p- 100 
enel960)7—télévision,~2971 p.—-100—-(278-p2-100)- 
autres moyens? visuels; 3.5 p. 100 (3.4°p. 100); 
wadio; 11.3 p. 100 (40.5 p. 100);- production, 
réalisations graphiques, impression, etc., 18.5 p. 
LOO (19.5 p.. 200) et autres, 0.4 0. 100; 


Les tableaux qui suivent contiennent des 
renseignements plus détaillés. 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants sont em- 
ployés uniformément dans les publications du Bu- 
reau fédéral de la statistique: 


.. nombres indisponibles. 
. n'ayant pas lieu de figurer. 


- néant ou zéro. 

-- nombres infimes. 

nombres provisoires. 

nombres rectifiés. 

x confidentiel en vertu des dispositions 
de la Loi sur la statistique relatives 
aga Secreer, 


mses 


NS 


/ 
i 
i 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941, 1946 and 1948-1967 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada 1941, 1946 et 1948-1967 


Amount of billings -- Chiffre d'affaires 


Gross revenue on 
Recettes brutes au titre de 
Market surveys, 

research, 


Commissionable 


b) 


Market rs Net revenue 
purveyor, |(Production billings other fees es (Geroueides 
umber Commi ssion- research | work done ae Beever ductions 
of Publicité a production by Fi 
; able and other | by agency = ale for income 
firms billings eaes staff la commission agency staff eaven) 
Year -- Année -- mare ape or co ea 
Dome Publicité |Etudes des | Travail de Total Per cent Ta ag Per cent Recettes 
ly Soe ala marchés et | production of oe ie of nettes 
ore commission autres du Amount billings ae ies aa Amount billings (avant 
frais personnel Ig = = oe ce ore SF -- déduction 
des Montant Pourcen- Be ee avail Montant Pourcen- des impéts 
agences | tage du de prodection tage du sur le 
chiffre a 1 chiffre revenu) 
d'affaires sealant d'affaires 
dollars dollars per cent dollars dollars per cent dollars 
pourcentagel pourcentage 
Es 5 Soest Sm pierre 49 Ae ai ot 29,224,400 Bt 48 4,823,900 1655) ae 
LOL On we arersdats, olarate ss eisiere 57 52,079, 347 90,114 52,169,461 5 ae 8,458,430 16.2 a 
MOG 8 Seleroie as ciictevolae otsee 75 | 73,543,766 218,447 73,762,213 ore : |) 55995409 heey 1,370,408 
IO OM erator aici sche fave oseaye 74 | 86,450,968 291,502 86,742,470 oe c -- | 13,526,336 15.6 1,948,453 
TOS UPS aciom ic de ap loci 75 | 95,566,600 653,944 96,220,544 | 14,443, 707 US ek 568,965 | 15,012,672 15.6 2,075, 563 
TOBY ats aeRO OO OOS 83 | 107,461,752 951,833 108,413,585 | 16,255,059 1S. 760,437 | 17,015,496 U5 S77; 2,328,015 
MGS 2a torerevararevsieters omievere 88 | 120,628,827 1,038,156 121,666,983 | 18,246,232 Dept 814,029 | 19,060, 261 i G7/ 2 D305 L9> 
(DS fe ORE evener sears Sees anes 88 | 142,957,916 1, 381,392 144, 339, 308 | 21,558,551 ale yosl 1,033,167 | 22,591,718 USEF) 25 909,509 
OSGI ae cleo rvete siere, 2 91 | 154,467,028 1,696,261 156,163,289 | 23,229,612 L520) 1,349,557 | 24,579,169 Moye 2,337,648 
NOSSO re iae-areieis che exseteres 104 | 174,924,772 2,315,583 177,240,355 | 26,468,551 Led 1,221,103 | 27,689,654 15.6 Delis Gou 
OSG! srerersielevarctonnrere cls ove 110 | 201,797,434 2,783,088 204,580,522 | 30,452,807 LSch T,7505947 1325203, 754 te / 3,264,250 
DOS TCL). ese ce oases susne 113 | 222,025,288 4,058,661 226,083,949 | 33,377,463 15.0 2,380,299 | 35,757,762 £538 2,594,206 
OS Sr ays e7a)ste oi c<etn atele tate 123 | 233,789,205 3,864, 833 237,654,038 | 35,227,406 LSiak 2,846,021 | 38,073,427 16.0 2,710,542 
LOS incase ersieraeretone - 122 | 250,080,021 4,065,898 254,145,919 | 37,678,828 tS. 3,448,130 | 41,126,958 16.2! 2,903,109 
LOGO Mereterscrtees ye oes 130 /2677,.756,156 2,965,464 | 2,018,182 | 272,739,802 | 39,993,639 14.9 551565750: )'45,150), 389 16.6 2,579,769 
TTS tea ae A omaao 134 | 277,805,963 | 2,599,375 2,156,111 | 282,561,449 | 41,253,508 14.8 4,836,139 | 46,089,647 16.3 2,546, 633 
MOG ZT Nera otahetausy sue teaesneveds 143 | 293,028,021 2,922,078 | 2,634,855 | 298,584,954 | 43,496,564 14.8 5,851,549 | 49,348,113 16.5 3,688,187 
TOGS Tape vcctor e Oeics a 143 | 296,762,297 3,537,273 || 2,551,944 | 302,851,514 | 44,270,021 14.9 6,195,040 | 50,465,061 16). 7) 3,703,968 
POG Ge ressrtereverors erste evar 149 | 311,332,070 Si Kasay [ly 3,022,557 | 318,140,339 | 46,596,607 15.0 6,995,325 | 53,591,932 16.8 4,081,379 
OGD: ete ieye- oi Byaefolerevorvene 159 | 354,650,007 | 4,294,643 3,614,697 | 362,559,347 | 52,883,006 14.9 8,111,708 | 60,994,714 16.8 5,712,001 
MOCOM sternite stele eaiaye 165 | 392,542,021 5,488,460 | 4,145,388 | 402,175,869 | 57,082,209 14.5 9,832,976 | 66,915,185 16.6 6,578,493 
O16 Tae hone tenonctataneborareveleve 176 | 420,092,360 | 4,749,467 | 4,753,410 | 429,595,237 | 63,118, 282 15.0 9,716,322 | 72,834,604 17.0 6,019, 603 
(1) From 1957, figures contain some revenue which does not pertain to surveys, research or other agency services, but this cannot be excluded. -- Depuis 1957, 


les chiffres comprennent certaines recettes ne provenant pas des études, des recherches ni d'autres services, des agences, mais qui ne peuvent étre exclues. 


TABLE 2. Employment and Gross Revenue for Selected Years 


TABLEAU 2. Emploi et recettes brutes, certaines années 


Beployecs Total Per cent 
Number Gross Z amount paid of gross 
of firms revenue Eepaoyee to employees revenue 
Year -- Année = - Se ae be 
Nombre Recettes F 1 Rémunération Pourcentage 
d'agences brutes ae 2 totale des recettes 
Foes brutes 
dollars number -- nombre per cent 
pourcentage 
LOS rater elevates si sis.0-ehs seme oe ARIA Qh one 17,015,496 ae ae 10,128,050 59.5 
UD 5 AaiemterecehszNa¥s asa) sistas elo eater ote ate Telloterairore 4 24,579,169 1,682 1,491 15,220,276 61.9 
LO Samat werent ose toPs co) 6) 5 sctnss exel sie) scelaveve eterees eceseee,'s 27,689,654 1,818 1,598 17,306,034 62.5 
LODO Fi tte ene id oe evoeie aie teieree Cee anc 32,203,754 2,011 1,779 19,757, 887 61.4 
I i 52-5 BOR An OG ICT Oise nereie HORE 3D ;i/o 102 2,167 Bass) 22,591,043 63.2 
Le ee SOLED RO OCR IOC CC IATA STA 38,073,427 2,276 1,921 23,826,156 62.6 
UOSO™ siinie cate oeie cis sete. © Fie ones nh stn scaler Gee 41,126,958 2,288 1,968 26,013,132 63.3 
Le 3 Dut vICIE KI OOMOTOD SOU OOM OOCOC CTO RO TG 45,150, 389 25393 2 One 28,252,365 62.6 
ee Apt oe KCBS NEAT IIe OS ERPS ONO Ss CPR ETA 46,089,647 4,331(1) 29,313,330 63.6 
ENS Ori Goi ep SAE SOU AAOO SHG SOTA 49,348,113 2,413 2,008 30,932,144 62.7 
TEE) 15 cA OS ROE o-PCCAICRTD A ERIE 50,465,061 2,430 Ts95t 31,157,259 61.7 
Ua ir, Saal RNNC eon 6 SIPS HES OR ES ED Se eee 53,591,932 Hoey fs) 2,078 33,170,850 61.9 
VO GSW Rats Soe es scree SESE ee ee wise sce 60,994,714 2,491 2,207 37,049,736 60.7 
LO asec ete, ari ie SS GI Hp ee mene . 66,915,185 2,574 2,399 40,771,172 60.9 
LES ee cockney SiS Sa le tS eg a a 72,834, 604 2,618 2,920 44,034,036 60.5 


(1) As of last week of November 1961. 


années. 


Not comparable with other years. -- A la derniére semaine de novembre 1961. 


Ne peut @6tre comparé aux chiffres des autres 


hue 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1967 classified according 
to Amount of Total Annual Billings and Form of Organization 


TABLEAU 3. Emploi et recettes nettes en 1967 des agences de publicité, classées suivant leur chiffre 
d'affaires annuel et leur forme d'organisation 


Less than cals oh 
; * and over 
dei een ee, NironarmMmaere caper eaii a meyRern Total 
i > 
Forme d'organisation Moins de aeons? ; meh very et plus 
$500,000 
Incorporated Firms -- Sociétés constituées 
Number of firms -- Nombres d'agences ......... sista shares 56 58 ui 8 3 9 145 
Number of employees -- Nombre d'employés ............ 248 827 350 629 470 2,390 4,914 
Salaries and wages -- Traitements et salaires ..... $ 1,446, 845 6,695,465 3,187,046 5,398,655 4,011,978 21,427,740 42,167,729 
Net revenue (before income taxes) -- Recettes nettes 
(avant déduction des impéts sur le revenu) ...... $ 283,553 951,472 784,237 747,608 370, 247 256175532 5,754, 649 
Unincorporated firms -- Sociétés non constituées 
Number of firms -- Nombre d'agences ........- Oncor . = 31 
Number of employees -- Nombre d'employés ,........... = 224 
Salaries and wages -- Traitements et salaires ..... $ © 1,866, 307 
Number of working proprietors -- Nombre de proprié- 
BALL OS ACCEL S tie/cio sis\uls show a m.s cree «sled mp ie 0 wislaia! «aie sc 46 - 29 
Net revenue (before proprietors’ salaries and income 
taxes) -- Recettes nettes (avant déduction des 
traitements des propriétaires et des impdéts sur le 
OVE et creatine iecaieselcncic sve age a aivelenokereneiopste patel avers) s%e A $ - 264,954 
TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 
TABLEAU 4. Agences de publicité, classées suivant leur chiffre d'affaires en certaines années 
Ses A ee 
Amount of billings -- Chiffre d'affaires 
Less than $15,000,000 
7 200,000 $500,000 - $2,500,000 - $5,000,000 - $10,000,000 - and over ie 
y 2,499,999 4,999,999 9,999,999 14,999,999 ine i 
ear et plus 
Année Number Number Number Number Number Number 
of of of of 
firms Amount firms Amount Amount firms firms firms Amount Amount 
Nombre Montant Nombre Montant Montant | Nombre Montant Nombre Montant Montant Montant 
d'agen- d'agen- d'agen- d' agen- 
ces ces ces ces 
dollars dollars dollars dollars dollars dollars 
nRES OM eo 44] 7,403,103 24 | 24,445, 363 11 | 37,681,187 4 38, 883,932 83] 108,413,585 
OD rete ere ie 45 8,767,354 31 | 36,201,868 7 295596073 8] 81,597,994 91} 156,163,289 
LOSS. ene. 55| 9,886,646 33 | 40,020,221 5| 19,831,472 11] 107,502,016 104} 177,240,355 
LOS ORR: 57 | 11,622,067 33 | 34,814,412 9] 34,883,497 11] 123,260,546 110] 204,580,522 
OS ferateres DO elle Pons AL 38 | 45,397,794 4) 14,140,558 15| 154,758, 326 113] 226,083,949 
LOSS? iersce e's 60 | 10,416,081 42 | 44,731,514 IN 23 SDD LL 14] 159,151,032 123] 237,654,038 
O59! chore 58 | 10,231,804 43 | 48,833,205 7| 26,539,274 14] 168,541,636 122] 254,145,919 
1960 ss ws 63 | 10,508, 233 48 | 58,622,287 621,924, 677 14] 181,684,605 131| 272,739,802 
gO oH La eae 67 | 11,576,490 47 | 54,181,948 4 | 13,552,523 16| 203,250,488 134] 282,561,449 
POG2 sieisiecs 82 | 16,735,567 39 | 50,209, 839 5 | 16,403,100 7 | 51,806,280 4|) 45,180,604 118,249,564 143] 298,584,954 
MOGS yeays 76 | 14,583, 841 42 | 47,986,752 8] 25,763,211 7 | 51,064, 842 5] 60,232,605 103,220,263 143] 302,851,514 
Us Vos Se 81 | 14,952,983 44 | 48,810,741 6 | 22,613, 840 6} 38,045,815 7| 81,996,934 111,720,026 149 | 318,140, 339 
VOGO> aern<e 81 | 14,086,483 53 | 63,049, 366 6] 23,440,169 6 | 37,500,729 S| 99), 217,663 125, 264,937 159 | 362,559, 347 
1966 ss 83 | 14,790,938 D2) | D291 a5 bo. 10 | 32,603,195 7 | 49,148,590 5} 60,758,529 186,959,458 402,175,869 
1967 oc aia C6} 15,0575 507 58 | 63,066,955 3D, fol, S22 57,332,654 4 53,119,491 205, 287,258 429,595,237 


= 5 = 


> 


TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1966 and 1967 
(Agencies classified by Amount of Total Annual Billings) 
TABLEAU 5. Répartition proportionnelle de la publicité a la commission, par support publicitaire, 1966 et 1967 
(Agences classées selon leur chiffre d'affaires annuel) 
Distribution of commissionable billings 
Total Répartition de la publicité a la commission 
Year and amount of Sea Production, 
Srsed sionable 
annual billings bitlings() artwork, 
ss = aoe Other printing, 
Année et chiffre Total Television visual etc. Other 
ed a Bienes Publicati Eu he Radi cme oe Total 
ee oe E pate te Télévision Autres Boge Production, Autres S 
la commission(1) oe - 
moyens réalisations 
visuels graphiques, 
impression, 
etc. 
dollars per cent -- pourcentage 
1966 
Less than $500,000 -- Moins de $500,000 ...... 83 14,292,068 58.3 8.4 2.4 10.1 20.8 =< 100.0 
$ HOOROOO R= 9025499 5 999 arate taversraretaroiereieraieieia.s 52 55,692, 381 53-3 1229 4.8 11.4 17.6 -- 100.0 
2 D005 000 N=) £45999 5)999) iisceisle Hopetoun pee . 10 31,878,138 39.4 26.8 3.5 77 Lied) 0.1 100.0 
5 OOO OOO = 95999999 riers share sie ei sie ere Bistelers 7 48,094, 393 28.7 44.8 2a 8.2 16.2 - 100.0 
TOKOOO; OOO T= 499 OF DOOM Ne etetsisres ce SOROn OPO AO 5 59,981,036 30.5 35.8 52 11.4 Lond: - 100.0 
15);000;5, 000 and over == eG plus. csisuisas ss siete 8 182,604,005 38.2 27.0 3.4 Vee 20.53 - 100.0 
UNSNGEH StorrO OAR GCUd ODDO OPIS DO Oe 165 392,542,021 38.8 PALES) 3.4 10.5 100.0 
1967 
Less than $500,000 -- Moins de $500,000 ...... 86 14,263,055 3.6 22 100.0 
$ BOO) 000 camo 251499), 999 8 airsrais cle ckevs\a)«feteale cseisie 58 60,402, 332 Di) 10.8 100.0 
Ze DOO OOO same O99 999s. wemvetctoners/ sie) eisieysieyererniete 11 35,071,128 2.8 9.8 100.0 
~) Da OO0) SOOOM=" Eas G90, SOOT: rete anes stalalistsists so: te 8 56,131, 368 0.7 8.6 100.0 
UOROOOF O00 ane 999 5999/07 ay stasete aie ototrars cisterel a 4 52,590,051 2.4 1246 100.0 
15,000,000 and over == et plus .. css sewsees 9 201,634,426 Gad EO 100.0 
PLO Caste are retoy ousielistansvokevare ai evereens revelers ai sueconevereccie ister sys 176 420,092, 360 Soe) iiss, 100.0 
(1) Excluding billings for market surveys and other services not commissionable.-- Sans les études des marchés et autres services non rémunérés 3 la commission. 


TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1967 
(Agencies classified by Amount of Total Annual Billings) 


TABLEAU 6. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1967 
(Agences classées selon leur chiffre d'affaires annuel) 


Distribution of advertising billings 
Number Total -- 
of advertising Répartition du chiffre d'affaires de publicité 
ia firms billings (1) 
Amount of annual billings re ais Salae 
, ae a Nombre Total, Other promotion 
PUNE OST SS 8 d'agen- chiffre Television visual material Other 
ces d'affaires de Publications -- -- -- -- Total 
publicité(1) Télévision Autres Matériel de Autres 
moyens stimulation 
visuels de la vente i 
dollars per cent -- pourcentage 
Less than $500,000 -- Moins de $500,000 ...... 86 14,705,710 OBa2 Set 4.6 wa Year 8.4 Zao) 100.0 
$ HOO, OOO RS 125499999) le raua tie) crsierereletsiers atareue 58 62,001,640 56.8 17.0 6.6 11.4 Toe 1.0 100.0 
2,500,000 - EES IN SSM Son OOOO OO AOU RO OO 11 35,183,749 49.6 30.4 3eL 10.3 5.9 0.7 100.0 
5,000,000 - ESP IB SES Src GOIN 00,0010 OOO MD 8 56,543, 368 Bkoaal 50.4 0.8 9.3 1.4 -- 100.0 
TOROOO O00 Tete 999909 Tet. creole wais-alele s eicies) se 4 52,858,716 42.4 40.3 Biel. 13.8 0.4 - 100.0 
15,000, 000sand over == et plus) .c4scee.ss eos 203,552,587 
iN y 424,845,770 0.3 100.0 
po Ea eee IRS ee 
(1) Excluding billings for market surveys, research and other fees, but including production work by agency staff.-- Sans les études des marchés, les recherches 


et les autres frais, mais y compris le travail de production du personnel des agences. 
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ADVERTISING AGENCIES 


Coverage 


In 1968, there were 171 advertising agencies 
operated in Canada, a decrease of 5 from 1967. It 
should be noted, that the number of agencies reporting 
billings exceeding $2.5 million remained constant 
between 1967 and 1968. There was however, some move- 
ment of agencies between the size groups (Table 4). 


Summary of data 


The 171 advertising agencies reported billings 
to clients totalling $426,144,921, down 0.8% from the 
$429,595,237 reported by 176 agencies in 1967. Of 
the billings reported $416,627,895 was for publica- 
tions, television, radio and other kinds of advertising 
on a commission or fee basis, leaving $9,517,026 for 
market surveys, research and other fees including 
production work done by agency staffs (Table 1). 
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Champ de 1'enquéte 


En 1968, 171 agences de publicité étaient exploitées au 
Canada, c'est-a-dire cinq de moins qu'en 1967. I1 est a re- 
marquer que le nombre d'agences ayant déclaré un chiffre d'af- 
faires supérieur 4 2.5 millions de dollars est resté constant 
de 1967 4 1968. I1 s'est, cependant, produit certains dépla- 
cements entre les divers groupes de taille (tableau 4). 


Résumé des données 


Les 171 agences de publicité ont déclaré avoir émis des 
factures pour un total de $426,144,921, c'est-a-dire, 0.8 p. 
100 de moins que les $429,595,237 que 176 agences déclaraient 
en 1967. Les montants facturés se rapportaient pour $416,627, 895 
a la publicité par voie de presse, 4 la télévision et a la 
radio, ainsi que par les autres formes de publicité rétribuées 
a la commission ou aux honoraires, ce qui laisse donc un solde de 
$9,517,026 pour les enquétes de marché, la recherche et les 
autres honoraires, ce qui comprend entre autres le travail de 
production effectué par le personnel des agences (tableau 1). 
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Fin du texte a la page 2. 


Advertising Billings to Clients by Medium and Kind of Service, 1968 


Chiffre d'affaires de publicité, par support et genre de service, 1968 


Space or time 


Espace ou temps 
Amount Per cent 
Montant 
dollars 


Medium -- Support 


PUDEECATLONS Horo wsreleielerenes 
Television -- Télévision 
Other visual -- Autres 
moyens* visuelis: ./ccis servers 
AGT O;Tereveiororsiel eis) cvefei sor elet esis 
Sales promotion -- Maté- 
riel de stimulation de 
ha tventesd «the dered sone 
ONE = “AWEFES) 6s) e00.s atevele 


148,482,715 
126,831,055 


11, 600, 884 
48, 332,994 


1,397,034 
153, 986 


LOMB aretatele’= eles eiatarererere 336, 798, 668 


Merchandising and Services Division 


April - 1970 - Avril 
6403-525 


Dp 


Pourcentage 


Production Total 


Amount Pen cent Amount Per cent 


Montant 
dollars 


Montant 
dollars 


Pourcentage 


Pourcentage 


S02 5,029 184,106,544 100.0 
25, 202,934 120555 909 100.0 
4,221, 786 15,822,670 100.0 
6,023,031 54,856,025 100.0 
12,691, 388 14,088,422 100.0 
Tool. 905,157 100.0 
85,014,139 20.2 421,812, 807 100.0 


Division du commerce et des services 


The contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 


Le présent document peut étre reproduit en toute liberté pourvu qu’on indique qu’il émane du B.F.S. 


Summary of data - Concluded 


Gross revenue from commissionable billings, 
market surveys, research and other items was ST2EA/Os5 2745 
a decrease of 0.5% from the $72,834,604 reported in 
1967. This represents 17.0% of the total billings 
reported, equalling the percentage reported for the 
previous year. Advertising placed for clients on a 
commission or fee basis accounted for 86.4% ($62,648, 503) 
of the gross revenue; the remainder ($9,827,771) was 
derived from market surveys and other sources. The 
1968 net revenue ($4,744,010) was down by 21.2% from 
the 1967 figure ($6,019,603) and represented 6.5% of 
the gross revenue, compared with 8.3% for the previous 
year (table 1). 


Of the 171 firms reported, 38 with total billings 
of $43,829,966, had losses for the year averaging 
$19,589 per firm compared with total billings of 
$15,852,358 and average losses of $10,451 reported by 
28 firms in 1967. The remaining 133 agencies with total 
billings of $382,314,955 reported an average net profit 
of $41,266 per firm down from the 1967 average profit 
of $42,650 for 148 firms with total billings of 
SAU RE sO Die 


Advertising agencies paid $44,651,258 in salaries, 
wages, commissions and bonuses in 1968. This was 1.4% 
higher than the $44,034,036 paid in 1967 and represented 
61.6% of the gross revenue compared to 60.5% in the 
previous year (Table 2). 


In 1968, commissionable billings and billings 
for production work done by agency staff, distributed 
by medium and kind of service ($421,812,807) showed 
that 79.8% went for space and time charges and 20.2% 
for production cost (see introduction table). The 
comparable 1967 figure ($424,845,770) was distributed 
80.6% and 19.4% respectively. Tables 5 and 6 show the 
percentage distribution of commissionable and advertis- 
ing billings by medium. 


More detailed information may be obtained by 
examining the tables in this report. 


SYMBOLS 


The following standard symbols are used in 
Dominion Bureau of Statistics publications: 


-. figures not available. 

-.. figures not appropriate or not applicable. 

= nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

Yr revised figures. 

x confidential to meet secrecy requirements of 
the Statistics Act. 


Résumé des données - fin 


Le revenu brut provenant des factures a la commission, € 
des enquétes de marché, de la recherche et d'autres activités ms 
se montait a $72,476,274, soit 0.5 p. 100 de moins que les 
$72,834,604 déclarés en 1967. Cela représente 17.0 p. 100 du 
chiffre d'affaires total déclaré, c'est-a-dire le m@me taux 
que celui qui avait été constaté pour l'année précédente. La 
publicité placée pour le compte des clients a la commission 
ou contre versement d'honoraires représentait 86.4 p. 100 
($62,648,503) du revenu brut; le solde ($9,827,771) provenait 
des enquétes de marché et autres sources. En 1968, le revenu 
net ($4,744,010) a baissé de 21.2 p. 100 par rapport au chif- 
fre de 1967 (6,019,603) et représentait 6.5 p. 100 du revenu 
brut, au lieu de 8.3 p. 100 L'année précédente (tableau 1). 


Parmi les 171 entreprises en question, il s'en est trou- 
vé 38, pour un chiffre d'affaires total de $43,829,966, qui 
ont subi des pertes moyennes de $19,589 chacune pour 1'année, 
alors qu'en 1967, il s'agissait d'un chiffre d'affaires total 
de $15,852,358 et d'une perte annuelle moyenne de $10,451 
pour chacune des 28 entreprises déficitaires. Les 133 entre- 
prises restantes, dont le chiffre d'affaires total se montait 
a $382,314,955, ont déclaré un bénéfice moyen de $41,266 par 
entreprise, c'est-a-dire moins que le bénéfice moyen de 
$42,650 par entreprise qui se rapportait en 1967 a4 148 entre- 
prises, pour un chiffre d'affaires total de $413, 742,879. 


Les agences de publicité ont versé en 1968 $44,651,258 
sous forme de rémunérations, commissions et primes. Ce montant 
était supérieur de 1.4 p. 100 aux $44,034,036 versés en 1967, 
et représentait 61.6 p. 100 du revenu brut, contre 60.5 p. 100 
l'année précédente (tableau 2), 


En 1968, les factures 4 la commission et les factures 
pour travaux de prospection effectués par le personnel des 
agences, répartis d'aprés les supports publicitaires et d'aprés 
le genre de service ($421,812,807) indiquaient que 79.8 p. 100 
du total concernaient des frais de location de temps et d'es- ¢ 
pace publicitaires, et 20.2 p. 100 concernaient des coftts de 
production (se reporter au tableau d'introduction). Pour 1967, 
le montant correspondant ($424,845,770) était réparti entre 
80.6 p. 100 et 19.4 p. 100 respectivement. Aux tableaux 5 et 6, 
on trouvera la répartition en pourcentages des factures a la 
commission et des factures de publicité par support. 


L'étude des tableaux compris dans la présente publication 
permettra de se renseigner avec plus de détail. 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants sont employés unifor- 
mément dans les publications du Bureau fédéral de la statisti- 
que: 


++» nombres indisponibles. 

-.. n'ayant pas lieu de figurer. 

- néant ou zéro. 

-- nombres infimes,. 

P nombres provisoires 

Y¥ nombres rectifiés. 
confidentiel en vertu des dispositions de la Loi sur 
la statistique relatives au secret. 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941, 1946 and 1948-1968 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada 1941, 1946 et 1948-1968 
Gross revenue on 
Amount of billings -- Chiffre d'affaires -- 
Recettes brutes au titre de 
Market surveys, 
Market Commissionable research, Net revenue 
surveys, Production billings other fees and (Before de- 
Nunber Commission- research work done -- revenue and ductions 
of able and other by agency Publicité a production by for income 
firms billings fees staff la commission agency staff taxes) 
Year -- Année -- -- Pie -- Total " -- =) 
Nombre Publicité Etudes des | Travail de Etudes des Recettes 
‘a a3 Per cent 
d'agen- ala marchés et | production ae marchés, nettes 
ces commission autres du AMOURE paniense recherches, noua MULLSAIE (avant 
frais personnel ate cage autres frais ing ee déduction 
eee Montant Pourcen- CE ne cettes Montant Pourcen- seg Seales 
agences et travail sur le 
Cage Ge de production ELES. Ce revenu) 
chiffre da yexsouncd chiffre 
d'affaires des tecences d'affaires 
dollars dollars dollars dollars 
1941 atayevefes ine wlelets 49 ws oS 29,224,400 DO ee 4,823,900 
PSG ve oictate vio misiels aie 5 my! 52,079,347 90,114 52,169,461 Bo nia 45 8,458, 430 <5 
OAS a claire s.a'pietessieis's 75 73,543, 766 218,447 73,762, 213 Mel koe: S 1,370,408 
eS aie tape ca Mises 74 86,450,968 291,502 86,742,470 43 “ ve | £3,320, 330 15.6 1,948,453 
VO SOM ratarsisteceis atsiots : 75 95,566,600 653,944 96,220,544 | 14,443, 707 yee 568,965 | 15,012,672 15.6 2,075,563 
OD Wey a efalels: ale iaiaserelers 83 | 107,461,752 951, 833 108,413,585 | 16,255,059 Sil 760,437 | 17,015,496 LS. 7 2,328,015 
TOS Vrone wicie) « pisieierers's 88 | 120,628,827 1,038,156 121, 666,983 | 18, 246, 232 Lia 814,029 | 19,060, 261 A ES ey | 29395195 
DOB aatersinele esieyeus ere ova 88 | 142,957,916 T,393h,392 144, 339,308 | 21,558,551 LSje! 15033), Loy 122), 59h. 71S) US ie, 2,959, 389 
UGE AS rigao.oic Eoooges 91 |154, 467,028 1,696, 261 156,163, 289 | 23,229,612 15.0 1,349,557 | 24,579, 169 L5.7 2,337,648 
TOSS! oes dale eal w neelwe 104 | 174,924,772 2,315,583 177, 240,355 | 26,468,551 Sek 1,221,103 | 27,689,654 15.6 ZI fgg 
TOS Pie cave cele stelaaioie 110 | 201,797,434 2,783,088 204, 580,522 | 30,452,807 1bsyael 1, 750,947 | 32,203, 754 15.7 3, 264, 250 
UO DCL) ars erator prerare 113 | 222,025, 288 4,058,661 226,083,949 | 33,377,463 15.0 2,380,299 | 35,757, /02 15.8 2,594, 206 
BOS cosine ainsi ae O% 123 | 233,789, 205, 3,864, 833 237,654,038 | 35,227,406 bie E 2,846,021 | 38,073,427 16.0 25 ALO, S42 
DS oe ite wins wi Bie een 0 : 122 | 250,080,021 4,065,898 254,145,919 | 37,678,828 15st 3,448,130 | 41,126,958 16.2 2, 903, 109 
LIGO <a. 5 eas wale are 131. | 267, 756,156 2,965, 464 2,018,182 | 272,739,802 | 39,993,639 14.9 5,156,750 | 45,150,389 16.6 2,579, 769 
OGL vy0 arerenins OARS aS 134 | 277,805, 963 aD IO ST) 2,156,111 | 282,561,449 | 41,253,508 14.8 4,836,139 | 46,089, 647 16.3 2,546, 633 
WOGZieiererere ; ecce 143 | 293,028,021 2,922,078 2,634,855 | 298,584,954 | 43,496,564 14.8 5,851,549 | 49,348,113 16.5 3,688,187 
IC OSY Sam accinuadon 30 143 | 296,762,297 Ree PAY he) 2,551,944 | 302,851,514 | 44,270,021 14.9 6,195,040 | 50,465,061 16.7 3,703,968 
USGA telsretete slolsieteneiele 149 | 311,332,070 3578) (LZ 3,022,557 | 318,140,339 | 46,596,607 15.0 6,995,325 | 53,591, 932 16.8 4,081. 379 
EG Dig sostersiore colar sa 159 | 354,650,007 4,294, 643 3,614,697 | 362,559,347 | 52,883,006 14.9 8,111, 708 | 60,994,714 16,8 5S fLZ OO 
EGG. aie wiatel visrepmievaieret 165 | 392,542,021 5,488, 460 4,145,388 | 402,175, 869 | 57,082, 209 14.5 9,832,976 | 66,915,185 16.6 6,578,493 
1967 EGDOOUROO:. 176 | 420,092,360 4,749,467 4,753,410 {429,595,237 | 63,118,282 15.0 9,716,322 | 72,834,604 17.0 6,019,603 
aratalaievalstsietereis fale 416,627,895 4,332,114 5,184,912 | 426,144,921 | 62,648,503 15.0 9,827,771 | 7254765274 17.0 4,744,010 
(1) From 1957, figures contain some revenue which does not pertain to surveys, research or other agency services, but this cannot be excluded. -- Depuis 1957, 


les chiffres comprennent certaines recettes ne provenant pas des études, des recherches ni d'autres services, des agences, mais qui ne peuvent @tre exclues. 


TABLE 2. Employment and Gross Revenue for Selected Years 


TABLEAU 2. Emploi et recettes brutes, certaines années 


a Total Per cent 

Number Gross Paplonée amount paid of gross 

of firms revenue ged to employees revenue 

Year -- Année ae eS | = 5 =m 
Nombre Recettes Male Renate Rémunération Pourcentage 
d'agences brutes IS a totale des recettes 
Homme s Femmes peatee 
dollars number -- nombre dollars 

1S) Lele) siptayel sledetere wee c eee eeeesacrececsence . 83 17,015, 496 oe as 10,128,050 59.5 
1954s elerw sintateiniorstetetate sugadoooowsdendaa6s 91 24,579,169 1,682 1,491 15, 220,278 61.9 
TOS Diiers\eforeio ol weer ere cree ec cccceescescecces 104 27,689,654 1,818 1,598 17,306,034 62.5 
LD SOeeraleiareiviels creisvolaisisielers o.6 (ais 9'rslelaie's wie «6 aieieie 110 32,203,754 2,011 1,779 19,757, 887 61.4 
LOEYN Binig SACO Re BORO ONC DOM ONION BUCO OT OtdOe 113 355.7575 702 2,167 4,875 22,591,043 63.2 
POS Ore Nateiaieisrolsleukers alate cc cecccnceesceses occee 123 38,073,427 2,276 1,921 23,826,156 62.6 
IO) onobsG6¢ fete arate steleratcle etefotetefatereie) aevermielsiciere 122 41,126,958 2, 288 1,968 26,013,132 63.3 
LOGON eresoiejnsts A pisteiseissslansisisisisrettateiietniats 5 45,150,389 2,393 2,072 28, 252,365 62.6 
DS Gia lofotatetsicla\oralaveroreretaieretote oe atotetes =o iatareves}s we 46,089,647 4,331(1) 29, 313, 330 63.6 
DDO 2 ieioiciinieloloiaiaieiaieisiaiaiavelsieisisler® eeocccccscees 49,348,113 2,413 2,008 30,932,144 62.7 
EDO Seine lataietsistsisieie/els ec ceerecccccce cece ecccoe 50,465,061 2,430 1,951 31,157,259 61.7 
ED O.fiae lalatotelelalotecofetevelstsheints ernie iataielolovereiajate so eicisi> 53,591,932 2,375 2,078 33,170,850 61.9 
INNS GaeGasce saandne sposnosndas sauce soeadas 60,994,714 2,491 2,207 37,049, 736 60.7 
LIC Owercrereers were cccccccccccecnsocce eccceeee 66,915,185 2,574 2,399 40,771,172 60.9 
1967. . eeccce Sele cdiscicecee cece eeececce 72, 834,604 2,618 2,520 44,034,036 60.5 
LOGS re istete eee ececccrecces cee evcecseseceses 72,476,274 Hepsi s 2,408 44,651, 258 61.6 


J 
(1) As of last week of November 1961. Ne peut @tre comparé aux chiffres des 


autres années. 


Not 


comparable with other years. 


-- A la derniére semaine de novembre 1961. 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1968 classified according 
to Amount of Total Annual Billings and Form of Organization 


TABLEAU 3. Emploi et recettes nettes en 1968 des agences de publicité, classées suivant leur chiffre 
d'affaires annuel et leur forme d'organisation 


Form of organization 


Forme d'organisation 


Incorporated Firms -- Sociétés constituées 


Number of firms -- Nombres d'agences ..... 
Number of employees -- Nombre d'employés 


Salaries and wages -- Traitements et salaires ... 


sewer cere 


«2 § 


Net revenue (before income taxes) -- Recettes 
nettes (avant déduction des impéts sur le revenu) $ 


Unincorporated firms -- Sociétés non constituées 


Number of firms -- Nombre d'agences ..... DOO IOS . 
Number of employees -- Nombre d'employés ......+++. 
Salaries and wages -- Traitements et salaires ..... $ 
Number of working proprietors -- Nombre de proprié- 
EALTES ACELES we ceees cre siewwieecpas cine ww eee sieeve sivie's 
Net revenue (before proprietors' salaries and 
income taxes) -- Recettes nettes (avant déduc- 
tion des traitements des propriétaires et des 
AMPOESL AUS LL LEVEN) iy ccm otriet in bie Epa(s\b ean erw otalere ete ove Ss) 


Less than $15,000,000 
d 
Boag 500,000 - | $2,500,000 - | $5,000,000 - | $10,000,000 - sae wha Pe 
Motna de 254995999 4,999,999 9,999,999 14,999,999 eeieies 
$500, 000 
52 55 12 7 3 10 16%) 
220 809 419 544 444 2,414 4,850 
1,316,865 6,960, 768 3,680,443 5,218,881 4,017,952 23,135,043 44,329,952 
280,030 601,589 741,684 51,076 388,141 2,485,773 4,548,293 
31 1 - = = S 32 
57 12 = = = : 69 
= x = - - 321,306 
30 1 - - - = aM 
= i iz = - - 195.727 
TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years 
TABLEAU 4. Agences de publicité, classées suivant leur chiffre d'affaires en certaines années 
Amount of billings -- Chiffre d'affaires 
$15,000,000 
$2,500,000 - $5,000,000 - $10,000,000 - pe ower dee 
4,999,999 9,999,999 14,999,999 48 se 
et plus 
Number Number Number Number 
of of of of of 
firms Amount firms Amount firms Amount firms Amount firms Amount 
Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agen- d'agen- d'agen- d'agen- d'agen- 
ces ces ces ces ces 
dollars dollars dollars dollars dollars 
11 | 37,681,187 4 38,883,932 83] 108,413,585 
P\ 2955965073 8 81,597), 994 91} 156,163,289 
5.) 198815472 11} 107,502,016 104] 177,240,355 
9 | 34,883,497 Lh 237 2605546 110} 204,580,522 
4 | 14,140,558 15} 154,758,326 113] 226,083,949 
7 | 2353955411 14} 159,151,032 123 | 237,654,038 
7 | 26,539,274 14 | 168,541,636 122} 254,145,919 
6 | 21,924,677 14] 181,684,605 131 }) 272,739,802 
4) 23,552,023 16} 203,250,488 134 | 282,561,449 
5 | 16,403,100 7 | 51,806,280 4] 45,180,604 6] 118,249,564 143 | 298,584,954 
8 | 255,763, 211 7 | 51,064,842 5 60,232,605 5 | 103,220,263 143 | 302,851,514 
6 | 22,613,840 69) 3850455815 a 81,996,934 Bo) LU 720,026 149} 318,140,339 
6 | 23,440,169 6 | 37,500, 729 8 99,217,663 5] 125,264,937 HDS | S025 599 sae 
10 | 32,603,195 7 | 49,148,590 & 60,758,529 8 | 186,959,458 165] 402,175,869 
i} }) 35,731,322 8"| 5753325654 4 53,119,491 91 205,287,253 WG) 42955955250 
12 | 41,052,625 7 | 48,040,688 3 36,251,818 10 | 223,809,744 171} 426,144,921 


Less than 
$500,000 - 
veaw 2,499,999 
Année Number Number 
of of 
firms Amount firms Amount 
Nombre Montant Nombre Montant 
d'agen- d'agen- 
ces ces 

dollars dollars 
L951” 9.6 44 7,403,103 24 | 24,445,363 
ESSAY ooo 45 8,767,354 31 | 36,201,868 
TODD tates 55 9,886,646 33 | 40,020,221 
L9S6 sic ees 57 | 11,622, 067 33 | 34,814,412 
£957 56111, 7825271 38 | 45,397,794 
LOBOM eas 60 | 10,416,081 42 | 44,731,514 
1959 . 58 | 10,231,804 43 | 48,833,205 
L9GO ene 63 | 10,508,233 48 | 58,622,287 
T9GU Ndiena 67 | 11,576,490 47 | 54,181,948 
LEG 2tss 9s) 00 82 | 16,735,567 39 | 50,209,839 
LOBA cess 76 | 14,583,841 42 | 47,986, 752 
LOGE oe 6 e409, 81 | 14,952,983 44 | 48,810, 741 
1965i6<%0» 81 | 14,086,483 53 | 63,049,366 
19666 3.00. 83 | 14,790,938 52) 1575 915,159 
PIG Tei 06:0 86. | 15,057,557 58 | 63,066,955 
TOGR. cecesese 83 | 13,973,050 63,016,996 


TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1967 and 1968 
(Agencies classified by Amount of Total Annual Billings) 


TABLEAU 5, Répartition proportionnelle de la publicité 4 la commission, par support publicitaire, 1967 et 1968 
(Agences classées selon leur chiffre d'affaires annuel) 


Distribution of commissionable billings 


Répartition de la publicité a4 la commission 


Total 
b is- i 
Year and amount of Seseles come Production, 
Saar of sionable 
annual billings eine Biidines artwork, 
hos hens 3 e Other printing, 
Année et chiffre Television visual etc, Other 
ila erates Nombre Total, ae ie Bae at 
d'agen- publicité a Publications yew aie Radio 4 Total 
feos Télévision Autres Production, Autres 
ces la commission(1) oe a : 
moyens réalisations 
visuels graphiques, 
impression, 
ete, 
dollars per cent -- pourcentage 


1967 
Less than $500,000 -- Moins de $500,000 ...... 86 14,263,055 0 Zoo 100.0 
$ DOO, O00 Maer 2s 499999) rerere elealereroietelea't al erereis 58 60,402 , 332 0) v2 00.0 
Dig DOD OOO LST IG FOO OM aia fare te aaleleretelata tte eo tahs) rhe ai 3550715126 we Od 100.0 
5,000,000 - OO OOOO mrereretenel ste eteyetoratsreve ey eis) ors 8 56,131,368 ol! = 100.0 
VO SOOO OOO) = TSE 9995990) wepacstetatererceere eatcucte theta 4 52,590,051 4 - 100.0 
15,000,000 and over -- et plus ........0.05.. 2 201,634,426 0 OeZ 00.0 
Potalll: hy oyo arene arses ator tages anon oxets eens Sako tors etenay Seok 176 420,092,360 3) 0.4 100.0 
1968 
Less than $500,000 -- Moins de $500,000 ...... ‘ 83 13,347,185 6 2a 100,0 
$ 500000 S25 4995 99 See tele unre st eiorenete ny asters 56 60,414,302 Se 1.4 100.0 
ZU OO tan cee SOOO arycactsyacetn ait Min ware at 12 40,487,498 a) 0.1 100.0 
5,000,000 - DIS) 0 on OCI0.G CaO N. ao 7 47,156,383 a! -- 100.0 
LO), O00; OOO R=h TAR OSORIO OM terenteterereteoste variate ete ste? 3 35,820,094 Fig | - 100.0 
15,000,000 and sover (q= eb plus) yeiei occieve sins aiaie 10 219,402 ,433 6 0.2 100.0 
WO CBL, Fats varsarar clare G cawiaie (oye teje nce, sist eck atets) Vie Tae oie iors' D7h 416,627,895 Ne 0.4 100.0 
(1) Excluding billings for market surveys and other services not commissionable. -- Sans les études des marchés et autres services non rémunérés a la commission, 
TABLE 6, Percentage Distribution of Advertising Billings by Medium, 1968 
(Agencies classified by Amount of Total Annual Billings) 
TABLEAU 6, Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1968 
(Agences classées selon leur chiffre d'affaires annuel) 
Distribution of advertising billings 
Number Total == 
of advertising Répartition du chiffre d'affaires de publicité 
Amount of annual billings By DALTICES (2) 
aR: -- == Sales 
; Fi > Nombre Total. Other promotion 
OER EE ORBEA ARES grees d'agen- chiffre Television | visual material Other 
ces d'affaires de Publications -- -- -- -- Total 
publicité(1) Télévision | Autres Matériel de Autres 
moyens stimulation 
visuels de la vente 
dollars per cent -- pourcentage 
Less than $500,000 -- Moins de $500,000 ...... 83 13,794,740 70.0 6.3 4.1 D0 OS) vee 100.0 
$ DOV OOO! = s52334995 999 We ce ierhersmistecsicrerstrecere are 56 Of, 7355790 ee 18.4 Deg 257 ieee 0.6 100.0 
255005, 000K =I 84599999 9R pea aintaus seeps araicaaraia) #2 12 40,641,537 47.4 33:56 $9) Cr! 4.5 O59 100.0 
350005000 SF 95999. 999" wre taleele (lew eis « Wsieer 7 47,698,951 3776 45.1 Za) i350 v8 =- 100.0 
EO 00000 ORS ATAR9 99500 Oinrrrcreteretetetetavetctevsielseiele 3 36,150,642 40.0 49.7 Wey) 8.4 - - 100.0 
15,000,000 and over -- et plus .............. 10 221,791,147 40.0 SOE Del 14.7 Zin = 100.0 
LOCAL tenets ce art ise caeisaatew sc abate ee eiea heres 171 421,812,807 43.7 36.0 3.8 TBO 333 ON 100.0 
(1) Excluding billings for market surveys, research and other fees, but including production work by agency staff. -- Sans les études des marchés, les recher- 


ches et les autres frais, mais y compris le travail de production du personnel des agences. 


CONFIDENTIAL One copy, properly completed, should be returned within one month of receipt 


DOMINION BUREAU OF STATISTICS if did 
aay ‘ Ph ei t 
Merchandising and Services Division opotate dae your 


OTTAWA please note on 
form and return 


ADVERTISING AGENCIES 
1968 


Taken in conformity with the require- 
ments of The Statistics Act, chapter 257, 
revised Statutes of Canada, 1952. Your figures 
will be treated with strict confidence. 


Please correct any mistakes in name or address 


1. FORM OF ORGANIZATION —(check one box) 


(_] Individual proprietorship {_] Partnership (_] Incorporated Company [_] Other (specify) 
2. NUMBER OF OFFICES 
How many offices (including head office if in Canada) were operated during 1968? ..o......ccccccccccsesesseesesesescesesceeesessseesescuceteneaces 
3. WORKING PROPRIETORS -—(Not applicable to incorporated companies) 
How many proprietors were actively engaged in the business during 1968? (Ga) Male aie gece cccteesaisa-n- 
(b)GFemales cc ccsconcsses 


4. PAID EMPLOYEES AND PAYROLL 


(a) What was the average number of employees during the year? Include executives of incor- 
porated companies but not proprietors of unincorporated firms. (Gu) I Male gcc. iezecscoctesen 


(Gani Female: oir oicencere-s : 
$ (omit cents) 


(b) What was the total amount paid to the above employees in salaries, wages, commissions, bonuses, leave pay or pay- 
ments in kind? Report the full amount before deductions. Include the salaries of working executives of incorporated 
companies but do not include the withdrawals of working proprietors of unincorporated businesses. 


It is important that we have a breakdown for this section. 


5. GROSS ADVERTISING BILLINGS TO CLIENTS — All advertising Please estimate if figures are not available. 
billings (whether commissions payable by media or clients) in- 
cluding charges for work done by your own staff. Space or Unie Production ae 
Note: If commissions are split with other agencies in Canada, bil- charges sperecs 


lings should be adjusted accordingly. $ (omit cents) 


(ajiiAdvertising in printed media, fc caccx.sno.a0s fob aaseoscsastscecscntuee tesa 


(b)icbelevision adviertisin pyc vacce nee sce.G ha eee iate a ness aore eee ite 


(c) All other visual advertising (billboards, posters, exterior dis- 
playssteres): Hee ee ee ee Bot een Nee te 


Gd) Radtovadvertisin gst: c+. tom teres. eee Re nae ot oa ee 


(e) Sales promotion material, printed material and other types of 
promotion material used for advertising purpOSes ..........cccceeeees 


(f) Other advertising billings (explain on reverse) ...........:ecceeeeeee 


(Co) ERNOF COU VERTISENG LD CNLIYG SMinencas tee ache ne ee RE oe Face Rue dee PRIMED Sc BR re ad toe SOR PCM ls RO ci 


(h) How much of the above production charges represents work done by your own staff? An estimate will suffice if figures 
are not available 


6. OTHER GROSS BILLINGS TO CLIENTS—Market surveys, sales analysis and other research; public relations work 
and fees for other services rendered 


7. GROSS OPERATING REVENUE: 


(a) Commissions or fees earned(from media or clients) on all advertising billings excluding charges for work done 
by your own staff, i.e., on item 5(g) minus item 5(h). Exclude cash discounts if possible. If included place 


BOE lla ere emetic meee erry te eat elastic at ae ere Sc an veges Soule cchdgarces ava (ads nite son cohae Wms tasenseyeaden Metenetnd —pin 
Please indicate whether the revenue from advertising billings was derived principally from: (a) [_] Commissions 
or 
(b) [_] Fees 
(byiGrossibillin'es for workadonesby, yourown staft—ieaten stem SC)! yc aecseesy nc sco <sneperne sstaaen nv -sun tas se te tetaagin PaseRed ticevée savescses ane 


(e)Orhersprossubillinigs torelvents!—emter ite mn, Ota weee eet ty neste ane ceecne seis aneensacxeusevsa te sneuacaodaeencs pea nies neon oa ees Sa cccns ar dasoeaces 


(d) Other gross operating revenue, if any. Specify main items below. Exclude cash discounts, if possible, rental 
income or other items not considered as operating revenue of an agency. If cash discounts cannot be excluded 
Place a Check) ere mete sr ere iayetae Ceenet eas sce.cxnis excuse oaueiaav eas ncotnsuican Joe dapcedcoaahloss ew vorienenaduaoneeels antewn cansteteosvsessvartoecteganscnieee >] 


(Ee) Notall: gross operatinglirevenue (zs umiol ts (c))toid) \e cars cae ree sse oe onc ct ness pestasaee np astesede eae cmosenst <oucautseahnsadacales Cat nmnyceenecesuxessdoen 


8. NET PROFIT OR LOSS CAR OEIC fat cn ectorsccncarevae acs rourai ley eee 
What was the net profit (or loss) before income taxes in 1968? or 
UD) PROS cnr rere hearing cd eae aces 
Period covered by this report from to 
Name Title Telephone number Date of this report 


1969 
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CONFIDENTIEL Une copie, dument remplie, doit étre renvoyée d’ici 4 un mois apres sa réception 


BUREAU FEDERAL DE LA STATISTIQUE 
Division du commerce et des services Si cette firme n' était 


OTTAWA pas en activite l'an 
passé, |’indiquer sur 


le questionnaire et le 


AGENCES DE PUBLICITE retourner 
1968 


Effectué en conformité des dispositions 
de la loi sur la statistique, chapitre 257, 
Statuts revisés du Canada, 1952.Vos chiffres 
demeureront strictement confidentiels. 


Priere de corriger toute erreur dans le nom ou I|’adresse 


1. GENRE D'ORGANISATION —(cocher un cadre) 
(_] Particulier [_] Société {| Entreprise constituée [_] Autres (spécifier) 


Nombre 


2. NOMBRE DE BUREAUX 
Combien de bureaux (y compris le bureau principal) votre maison a-t-elle exploités au Canada en 1968? ooo. oooicceeceeeeeeees 
3. PROPRIETAIRES ACTIFS—(le cas ne s’applique pas aux entreprises constituées) 


Combien de propriétaires ont activement participé a |’ exploitation de l’entreprise en 1968? a) Somme Sear tee etcedees 


ib) Bemmesas.cq cece, 


4. EMPLOYES REMUNERES ET PAYES 


a) Nombre moyen d’employés durant |’ année. Inclure les directeurs des entreprises 
constituées mais non les propriétaires des entreprises non constituées. i) ommess.-2-0-e-ooh 


{iu emmesS eee jee ac 


2 zB ; 2 . , eee : z $ (omettre les cents) 
b) Montant global versé aux employés mentionnés ci-dessus en salaires, gages, commissions, bonis, paie de congé et les 


paiements en nature. Déclarer le plein montant avant déductions. Inclure les salaires ou traitement des directeurs 
actifs des sociétés constituées mais non les retraits des entreprises non constituées. 


5. MONTANT BRUT DES FACTURES PUBLICITAIRES AUX 


CLIENTS — Il est important de décomposer les chiffres de la présente section. 

Toutes factures publicitaires (que les commissions soient verseées Des estimations suffiront si les chiffres ne sont pas connus. 

par les organismes publicitaires ou les clients) y compris les frais 

pour travaux exécutés par votre propre personnel. Frais d’ espace Feniede on 

Nees: eye oe : BE ou de durée production ok 
ota: Siles commissions ont été partagées avec d’autres agences 


$ (omettre les cents) 


au Canada, les facturages doivent étre rectifies en conséquence. 


| 
| 


ayiPubliciterdans lestimprumes sci iset eases mee orend nes nesses ose scse 


b) Publicité a la television 


c) Toute autre publicité par moyens visuels (paneaux-réclame, af- 
fiches;jetalapesiexterieurs ete es oe i ee : 


dP ubliercesadlanradiom meses toate nt entire Sete eens, deteeutusnes 


e) Matériel pour promouvoir les ventes, imprimés et tout autre 
materiel utilisé pour fins publicitaires ...........ececeeeeeeeeeees seers 


f) Autres facturages publicitaires (donner des explications au 
verso) 


Cieotdicdesstacturagesspublicita ines sc cemee men a ces genrere sce a ascaonema seme th a tanner sea ceate aes dasidstincN caus vosiptanvanacateoter seen snesaysnbestasn cae 


h) Quelle proportion des frais de production mentionnés ci-dessus représente du travail exécuté par votre propre person- 
nelsmUnelestimationisutiinarsimles:Ghitires NETSONE PAS COMMUS cetcciertccnece-cetc acess cece eae awn weds tar -nentand compan semnae hes nv aceceshatnesestnePoanes 


6. AUTRES FACTURAGES BRUTS DES CLIENTS — Enquetes sur les marchés, études des ventes et autres recherches; rela- 


tions publiques, campagnes de ventes et cachets pour autres services rendus 


N 
. 


RECETTES BRUTES D’EXPLOITATION: 

a) Commissions ou cachets percus (provenant des organismes publicitaires ou des clients) pour toutes insertions 
de publicité, sans les frais exigés pour le travail exécuté par votre propre personnel 5 g) moins 5h) indiqués 
ci-dessus. Exclure les escomptes comptants, si possible. S’ils sont inclus, pointer ainsi (VY) iCi ose > 


Veuillez indiquer si le revenu des facturages publicitaires provient surtout de: [| commissions 
ou 


(_] honoraires 


b) Facturages bruts pour le travail exécuté par votre propre personnel — inscrire ici l’ article 5h) ........cccceeseeeretete teens 


c) Autres facturages bruts des clients —inscrire ici l'article 6 ............ Seabees Be ra sera ee a eae Hn cu aban pe abe cewemnccomo su aoe eN SavaeanecSw ee 


d) Autres recettes brutes d’exploitation, s’il en est. Indiquer ci-aprés les principaux postes. Exclure les escomptes 
comptants, si possible, le revenu provenant du loyer ou d’autres postes non jugés comme étant des recettes 
d’exploitation d’une agence. Si l’on ne peut exclure les escomptes comptants, mettre une coche (\/) ici .......... > 


e) Recettes globales brutes d’exploitation (la somme de 7 a) Gd) oo....ccccececceceseesescestsceeescesseseatesetseneesesersesseresesenesesearecessessens 


8. PROFIT OU PERTE NETS a) Profit 


Quelle a été le profit net (ou la perte nette) avant les retenus pour |’impot sur le revenu en1968? ou 
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1969 


6403-36.2: 29-5-68 


CATALOGUE No. 


63-201 


ANNUAL - ANNUEL 


ADVERTISING AGENCIES 


AGENCES DE PUBLICITE 


1969 


Published by Authority of Publication autorisée par 
The Minister of Industry, Trade and Commerce le ministre de I'Industrie et du Commerce 
DOMINION BUREAU OF STATISTICS BUREAU FEDERAL DE LA STATISTIQUE 
Merchandising and Services Division ~ Division du commerce et des services 
Pa 
a 
a LIDRARY : 


Po, ake 
July - 1971 - Juillet Be: b oe 
6403-525 <a 


Price—Prix: 50 cents 


The contents of this document may be used freely but DBS should be credited when republishing all or any part of it. 


Le présent document peut étre reproduit en toute liberté pourvu qu’on indique qu’il émane du B.F.S. 


7a 
& UDixatior 


SYMBOLS 


The following standard symbols 
are used in Dominion Bureau of Statis- 
tics publications: 


not reportable. 
.. figures not available. 
--- figures not appropriate or not 
applicable. 
— “nil or zero. 
-- amount too small to be expressed 
--- less than three firms reporting. 


P preliminary figures. 

revised figures. 

confidential to meet secrecy 
requirements of the Sta- 
tistics Act. 


Information Canada 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants 


sont employés uniformément dans les publi- 
cations du Bureau fédéral de la statis- 
tique: 


Ottawa 


a déclaration non obligatoire. 
nombres indisponibles. 
n'ayant pas lieu de figurer. 


néant ou zéro. 

nombres infimes. 

moins de trois entreprises faisant 
rapport. 

nombres provisoires. 

nombres rectifiés. 

confidentiel en vertu des disposi- 
tions de la Loi sur la statistique 
relatives au secret. 


p 


ADVERTISING AGENCIES 


1969 


Summary of data 


In 1969, advertising agencies reported billings 
totalling $456,142,810, up 7.0% from the $426,144,921 
recorded in 1968. Gross revenue stood at 
$78,874,175, representing 17.3% of total billings and 
a 8.8% increase over the previous year. Net profit 
showed a remarkable 97.9% increase, rising from 
$4,744,010 to $9,388,551. We may therefore say that 
1969 was characterized by increased profits for agen- 
cies in spite of a somewhat stable level of activity. 
The number of persons employed decreased slightly, 
dropping from 4,919 to 4,876, whereas the total amount 
paid to employees rose by 4.4% (from $44,651,258 in 
1968 to $46,628,740 in 1969). 


Amount of billings and gross revenue 


The increase in the total amount of billings 
was brought about by a 6.8% rise in advertising bil- 
lings (from $421,812,807 to $450,332,349) and a 34.1% 
rise for market surveys, research and other fees (from 
$45 3325 U14s to S5,.810,: 4610) se(tabilierd) 


Turning to gross revenue, we see that gross 
revenue on advertising billings has risen 7.9% from 
$67,833,415 to $73,225,447. The most remarkable 
growth is to be observed in the area of gross operating 
revenue, which went from $310,745 in 1968 to $1,684,711 


in 1969, as a result of statements made by several agen- 


cies for 1969 which had reported little or no such 
revenue during the previous year. 


It should be noted that billings for market 
surveys, research and other fees are the same as the 
gross revenue for these items during the 1964-1968 
period. This fact can be explained by the way the 
questionnaire was designed (see form at the end of the 
1968 catalogue). We should therefore refrain from 
saying that gross revenue on market surveys, research 
and other fees dropped between 1968 and 1969 (from 
$4,332,114 to $3,964,017) since the two series of 
figures are in fact incommensurable. 


Emp loyment 


The 163 advertising agencies employed 2,502 men 
and 2,374 women, for a total of 4,876 (Table 2). 
Expressed as a percentage of gross revenue, the total 
amount paid to employees decreased by 2.5%, falling 
from 61.6% in 1968 to 59.1% in 1969. 


Table 3 shows that the average number of employ- 
ees in an agency is directly proportional to the amount 
of total annual billings (going from four employees for 
a company with advertising billings less than $500,000 
to 218 employees for a company with billings of 
$10,000,000 and over). 


Form of organization 


Of the 163 advertising agencies existing in 1969, 
142 (87.1%) were incorporated firms, while 21 (12.9%) 
were unincorporated. The number of unincorporated 
firms has dropped considerably between 1968 and 1969, 
falling from 32 to 21. 


Concentration 


From Table 4 it can be seen that the total bil- 
lings for advertising services are concentrated in the 
hands of a few firms. Thirteen agencies with annual 
billings of over $10,000,000 accounted for 
$276, 211,132 (60.6%) of the total ($456,142,810), while 
twenty-two agencies represented 74.0% of total bil- 
lings. 


AGENCES DE PUBLICITE 


1969 


Résumé de 1969 


En 1969, le chiffre d'affaires total a été de 
$456,142,810, soit une augmentation de 7.0 p. 100 par rapport au 
montant de $426,144,921 enregistré en 1968. Les recettes 
brutes totales se sont chiffrées a $78,874,175, soit 17.3 p. 
100 du chiffre d'affaires total. Ceci constitue une hausse de 
8.8 p. 100 par rapport 4 l'année précédente. Le bénéfice net 
a connu une hausse remarquable (97.9 p. 100) en passant de 
$4,744,010 A $9,388,551. L'année 1969 aura done été marquée 
par une hausse de la rentabilité des agences malgré un niveau 
d'activité plutét stable. Le nombre de personnes employées 
a diminué légérement en 1969 passant de 4,919 a 4,876, mais 
les rémunérations totales qui leur ont été versées ont crf de 
4.4 p. 100 (de $44,651,258 en 1968 4 $46,628,740 en 1969). 


Chiffre d'affaires et recettes brutes 


L'augmentation du chiffre d'affaires total a été causée 
par une hausse de 6.8 p. 100 du chiffre d'affaires de publicité 
(de $421,812,807 a $450,332,349) et une hausse de 34.1 p. 100 
du chiffre d'affaires de services non publicitaires (de 
$4,332,114 a $5,810,461). (Tableau 1) 


Du cOté des recettes brutes, on note une hausse au titre 
des recettes gagnées sur le chiffre d'affaires de publicité de 
7.9 p. 100, soit de $67,833,415 a $73,225,447. La hausse la 
plus remarquable a été enregistrée au titre des autres recettes 
brutes d'exploitation en passant de $310,745 en 1968 a 
$1,684,711 en 1969. En effet, en 1969 plusieurs agences nous 
ont déclaré des recettes brutes de cette nature alors qu'en 
1968 elles n'en avaient pas déclarées, ou trés peu. 


Le lecteur voudra bien noter que les données relatives 
au chiffre d'affaires des études de marché, recherche et 
autres frais sont identiques aux recettes brutes gagnées sur 
ces mémes activités pour les années 1964 4 1968. Ceci est 
da a la fagon dont le questionnaire était rédigé (voir le 
questionnaire a la fin de la publication de 1968). On ne peut 
donc pas dire qu'il y a eu une baisse des recettes brutes au 
titre des études de marché, recherche et autres frais de 1968 
a 1969 (de $4,332,114 a $3,964,017) car les 2 données ne sont 
pas comparables. 


Emploi 


Les 163 agences de publicité ont employé 4,876 personnes, 
soit 2,502 hommes et 2,374 femmes (Tableau 2). On remarque 
qu'en proportion des recettes brutes, les rémunérations totales 
sont passées de 61.6 p. 100 en 1968 Aa 59.1 p. 100 en 69, une 
diminution de 2.5 p. 100. 


Au Tableau 3, on remarque que le nombre moyen d'employés 
d'une agence croft en proportion directe avec 1'augmentation 
du chiffre d'affaires (de 4 employés pour les agences ayant 
un chiffre d'affaires de publicité de moins de $500,000 a 
218 employés pour celles dont le chiffre d'affaires de publi- 
cité est de $10,000,000 et plus). 


Forme d'organisation 


Des 163 agences de publicité en 1969, 142 ou 87.1 p. 100 
étaient des sociétés constituées et 21 (12.9 p. 100), des so- 
ciétés non constituées. Le nombre de sociétés non constituées 


a diminué de beaucoup par rapport 4 1968 en passant de 32 a 21 
en 1969. 


Degré de concentration 


Au Tableau 4 le lecteur est &A m@éme de constater le haut 
degré de concentration du chiffre d'affaires total de ce ser- 
vice dans les mains de quelques agences de publicité. En 
effet, 13 agences ayant un chiffre d'affaires de plus de 
$10,000,000 comptent pour 60.6 p. 100 du chiffre d'affaires 
total ($276,211,132 sur $456,142,810), alors que 22 agences 
représentent 74.0 p. 100 du chiffre d'affaires total. 


Advertising in printed media 


The printed media most frequently used for 
advertising purposes were daily newspapers, trade 
papers and consumer magazines. The pattern of adver- 
tising, however, appeared to be determined by the size 
of the firm. Trade papers accounted for 28.4% of 
advertising in printed media for agencies with annual 
advertising billings of less than $500,000, whereas 
agencies with annual billings of $10,000,000 and over 
placed only 15.5% of their advertising in trade papers. 


Advertising media 


Table 6 shows which agencies did most business 
with the advertising media. We see here that firms 
with annual billings of $10,000,000 and over accounted 
for the greater part of billings for media advertising. 
Indeed, the eleven firms which provided us with a 
breakdown for their activities in the printed media 
account for 58.1% of billings for advertising in daily 
newspapers, 74.5% in weekend magazines, 57.9% in weekly, 
semi-weekly and tri-weekly newspapers and 61.8% in 
consumer magazines. Firms with total annual billings 
of $10,000,000 and over handled only 47.6% and 49.7% 
respectively of advertising in trade papers and other 
publications, or in other words less than half such 
advertising; the 50% mark can be passed, however, if 
firms in the $5,000,000-$9,999,999 bracket are inclu- 
ded. 


A comparison of Tables 5 and 6 once again shows 
the preponderance of firms in the $10,000,000 and 
over bracket. Eleven advertising agencies with annual 
billings of $10,000,000 and over provided us with a 
breakdown of their billings for advertising in weekend 
newspapers (Table 5); the 8.7% of their advertising 
which these agencies placed in the printed media 
accounted for 74.5% of total billings for all adver- 
tising by firms in weekend newspapers (Table 6). 


Distribution of advertising billings 


The print media and television were the most 
frequently used media, accounting for 43.2 and 36.5% 
respectively of total annual billings. Table 7 indi- 
cates the choice of medium in terms of the firm's 
total annual billings. 


Kind of service 


From Table 9 we see that production costs were 
always less than 20% of total annual advertising 
billings, whatever the medium. 


Furthermore, except in the case of firms with 
annual advertising billings between $2,500,000 and 
$4,999,999, production costs as a percentage of 
billings for each medium were higher for the print 
media than for any other medium. 


NOTA BENE 


The figures published for 1969 cannot all be 
compared with data from previous years since a change 
in the form of the questionnaire has made it impos- 
sible to group figures in the same way. As a result, 
it was necessary to change Tables 1 and 5 from earlier 
publications, though Tables 2, 3, 4 and 6 remain the 
same. 


Chiffre d'affaires dans les imprimés 


Les imprimés les plus utilisés pour fins publicitaires 
ont été les journaux quotidiens, les revues professionnelles 
et les revues de consommateurs. On note cependant des diffé- 
rences selon 1'importance des agences. Ainsi, pour les 
agences ayant un chiffre d'affaires de publicité de moins de 
$500,000, 28.4 p. 100 de leur chiffre d'affaires dans les im- 
primés a été représenté par les revues professionnelles alors 
que pour les agences de $10,000,000 et plus, la part des revues 
professionnelles n'est que de 15.5 p. 100. 


Support publicitaires 


Le Tableau 6 nous permet d'étudier les relations entre 
les agences de publicité et les supports publicitaires. Ainsi 
on remarque que la majeure partie du chiffre d'affaires des 
supports publicitaires fait avec les agences de publicité 
provient des agences de $10,000,000 et plus. En effet, les 11 
agences qui nous ont donné la ventilation de leur chiffre 
d'affaires dans les imprimés par support publicitaire comptent 
pour 58.1 p. 100 du chiffre d'affaires dans les journaux quo- 
tidiens, 74.5 p. 100 du chiffre d'affaires dans les journaux 
de fin de semaine, 57.9 p. 100 de celui des journaux hebdoma- 
daires, bihebdomadaires, et trihebdomadaires et 61.8 p. 100 
du chiffre d'affaires dans les revues de consommateurs. Du 
chiffre d'affaires des revues professionnelles et des autres 
imprimés effectué avec les agences de publicité, celui fait 
avec les agences de $10,000,000 et plus ne compte que pour 
47.6 p. 100 et 49.7 p. 100 respectivement, soit moins que la 
majorité mais si on ajoute la part des agences de $5,000,000 
a $9,999,999 on obtient cette majorité. 


Si on compare les Tableaux 5 et 6 on peut voir de nou- 
veau la suprématie des agences de publicité de $10,000,000 et 
plus. Ainsi, 8.7 p. 100 du chiffre d'affaires dans les impri- 
més placé par ies 11 agences de $10,000,000 et plus qui nous 
ont fourni une ventilation de leur chiffre d'affaires dans les 
journaux de fin de semaine (Tableau 5) représentent 74.5 p. 100 
du chiffre d'affaires total de toutes les agences de publicité 
placé dans les journaux de fin de semaine (Tableau 6). 


Répartition du chiffre d'affaires de publicité 


Les deux supports publicitaires les plus utilisés sont 
les imprimés (43.2 p. 100 du chiffre d'affaires total de publi- 
cité) et la télévision (36.5 p. 100). Au Tableau 7 le lecteur 
pourra trouver les différences qui existent entre le choix des 
supports selon le chiffre d'affaires des agences. 


Genre de service 


Au Tableau 9 on peut noter que les frais de production 
représentent toujours moins de 20 p. 100 du chiffre d'affaires 
de publicité .quelque soit le support publicitaire. 


De plus on note que, sauf pour les agences ayant un 
chiffre d'affaires de publicité de $2,500,000 a $4,999,999, 
les frais de production, en proportion du chiffre d'affaires de 
chaque support publicitaire, sont plus élevés dans le cas des 
imprimés que pour tous les autres supports. 


NOTA BENE 


Les données publiées en 1969 ne sont pas toutes compa- 
rables 4a celles des années précédentes. En effet, un chan- 
gement dans le questionnaire nous a emp@éché de grouper ies 
données de la méme facon. Par conséquent, les Tableaux 1 et 
5 des publications antérieures ont dt étre modifiés, tandis 
que les Tableaux 2, 3, 4 et 6 sont identiques. 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1964-1969 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1964-1969 


Amount of billings 


Chiffre d'affaires 


Number Adver- 
of tising 
firms billings (1) 
Year — Année - io 
Nombre Chiffre 
d'agen- d'affaires 
ces de publi- 
cité(1) 


314, 354,627 | 
358, 264, 704 
396, 687,409 
424,845,770 
421,812,807 
450,332,349 


Market 
surveys, 

research 

and other 
fees 


Etude de 
marché, 
recherche 
et autres 
frais 


dollars 
3,785,712 | 318,140, 339 
4,294,643 | 362,559, 347 
5,488,460 | 402,175,869 
4,749,467 | 429,595,237 
4,332,114 | 426,144,921 
5,810,461 | 456,142,810 


Advertising 


billings (1) 


Chiffre d'affaires 
de publicité(1) 


Per cent 

of 
Amount billings 
Montant Pourcen- 
tage du 
chiffre 


49,619,164 
56,497,703 
61, 227,597 
67,871,692 
67,833,415 
73,225,447 


d'affaires 


15.8 
15.8 
15.4 
16.0 
16.1 
16.3 


Gross revenue on 


Recettes brutes au titre de 


Market 
surveys, 
research 
and other 
fees(2) 
Etude de 
marché, 
recherche 
et autres 
frais(2) 


SIS 
4,294,643 
5,488,460 
4,749,467 
4,332,114 
3,964,017 


Other gross 
operating 
revenue 
(retainers, 
fees where 
commission 
is not applicable 
or was 
rebatable to 
the client) 
Autres recettes 
brutes 
d'exploitation 
(honoraires 
dans le cas 
ot l'on ne 
calcule pas de 
commission 
ou que 
celle-ci a été 

ristournée 
au client) 
dollars 


187,056 
202, 368 
199,128 
213,445 
310,745 
1,684,711 


Total 


Per cent 
of 
billings 


Amount 


Pourcen- 
tage du 
chiffre 
d'affaires 


Montant 


53,592 5932 
60,994,714 
66,915,185 
72,834,604 
72,476,274 
78,874,175 


(1) Includes production work done by agency staff. — Comprend le travail de production fait par le personnel des agences. 
(2) The 1969 data is not comparable to prior years. — Les données de 1969 ne sont pas comparables aux années antérieures. 


Number of firms 


Year — Année 


Nombre d'agences 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1969, Classified According to Amount of Advertising Billings 


Gross revenue 


Recettes brutes 


TABLE 2. Employment and Gross Revenue for 1964-1969 


TABLEAU 2. Emploi et recettes brutes, 1964-1969 


Hommes 
dollars 


DS, 591, 9352 
60,994,714 


66,915,185 


72, 834, 604 
72,476,274 
78,874,175 


Male 


2,375 
2,491 
2,574 
2,618 
2,511 
2,502 


number — nombre 


Employees — Employés 


2,078 
2,207 
2,399 
2,520 
2,408 
2,374 


Net profit 
(before de- 
duction 
for income 
taxes) 


Bénéfice 
net 
(avant 
déductions 
des impdts 
sur le 
revenu) 


dollars 


4,081, 379 
5,712,001 
6,578,493 
6,019,603 
4,744,010 
9,388,551 


Total amount 
paid to employees 


Rémunération 
totale 


dollars 


33,170,850 
37,049, 736 
40,771,172 
44,034,036 
44,651, 258 
46,628,740 


Per cent of 
gross revenue 


Pourcentage des 
recettes brutes 


61. 
60. 
60. 
60. 
6l. 


=e Wm wb “I 


and Form of Organization 


TABLEAU 3. Emploi et recettes nettes en 1969 des agences de publicité, classées suivant leur chiffre d'affaires de publicité et leur forme d'organisation 


Form of organization 


Forme d'organisation 


Incorporated firms — Sociétés constituées 


Number of firems \—' Nombre. d'agences «hc.ccn nena see ae os 6-08 sne diereevernels 


Number of employees — Nombre d'employéS ........eececececececececs 


Salaries and wages — Traitements et salaires 


Net profit (before income taxes) — Bénéfice net (avant déduction 
d@s* dmpOts. euceliaare vermin) ie ccc cigewrar ous oe pun ia-rp ules N eoteretee ota-ohbiete) a. eh pie 


Unincorporated firms — Sociétés non constituées 


Number of) firms — Nombre, id Vagences: c/s + rieisepain's vie sieleieisione wieteie tienes 


Number of employees — Nombre d'employés .......cceeeeeceeceeceeces 


Salaries and wages — Traitements et salaires 


Number of working proprietors — Nombre de propriétaires actifs ... 


Net profit (before proprietors' salaries and income taxes — 
Bénéfice net (avant déduction des traitements des propriétaires 


et ides. ImpOeba: sare Le even) isc ele ie cies ctsiecre are cesemiminsin etsievaetete te 


Less than 


Moins de 
$500,000 


1,574,467 


299, 804 


21 
30 
118,536 
24 


222,533 


$500,000- 
2,499,999 


7,218,852 


1,259,923 


56 
782 


$10,000,000 
$2,500,000- $5,000,000- and over 
4,999,999 959995999 - 
et plus 


10 9 13 

396 608 2,837 
3,586,026 5,589, 283 28,541,576 
743,255 1,022,850 5,840, 186 


Total 


142 
4, 846 
46,510,204 


9,166,018 
24 
30 


118,536 
24 


(Wp ees) 


568 


TABLE 4, Advertising Agencies classified according to Amount of Advertising Billings for 1964-1969 
TABLEAU 4. Agences de publicité, classées suivant leur chiffre d'affaires de publicité, 1964-1969 ¢ 


Advertising billings — Chiffre d'affaires de publicité 


Less than $10,000,000 
ieee - $500 ,000- $2,500 ,000- $5,000 ,000- and over Total 
Moins de 254995999 4,999,999 95999;,999 - 
Forbes $500,000 et plus 
Number Number . Number ‘ Number Number Number 
of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount 
Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agences d'agences d'agences d'agences d'agences d’ agences 
dollars dollars dollars dollars dollars dollars 
USGA eimisietersiersre 81 14,952,983 48,810,741 6 22,613,840 6| 38,045,815 T2 | 193',.716,960 149 | 318,140,339 
LOGS. oe aincs posse ate 81 14,086,483 63,049 ,366 6 23,440,169 6 37,500,729 13 | 224,482,600 £59 | 362,559,347 
OGG: aatersaners 83 14,790,938 37,915,159 10 32,603,195 7 49,148,590 13) 247.7 Bi 987 165 | 402,175,869 
LOGS a israiseecs!aane 86 15,057,590 58 63,066,955 11 35:, 7314322 8 57 53312 OO 13 | 258,406,749 L716) 4295595;.237. 
EGG) siete nace ise. tis 83 13,973,050 56 63,016,996 22.) 41,052,625 7 48,040 , 688 13 | 260,061,562 171 | 426,144,921 
abe tever igs tebe 13 925202 66,829,989 37,819,657 9 61,356,921 276,211,132 163 | 456,142,810 


TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1969 
Note: Agencies classified by amount of advertising billings 


TABLEAU 5. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au montant total du chiffre d'affaires dans les imprimés, 1969 
Nota: Agences classées selon le montant du chiffre d'affaires de publicité 


Number 


of firms Other print 
showing the media (yellow 
Amount of | breakdown Amount of Weekly pages, farm 
print of print print Daily | Week-end semi-weekly publications, 
Amount of advertising Number media media media Per news - (roto) tri-weekly Consumer Trade college 
billings of firms billings by type billings cent papers | magazines | newspapers magazines papers papers, etc.) 
Chiffre d'affaires Nombre Chiffre Nombre Chiffre Pour - Jour- | Journaux Journaux Revues de Revues Autres 
de publicité d'agen- | d'affaires d'agences d'affaires | cen- naux *| de fin de | hebdomadaire,| consomma- | profession- imprimés 
ces dans les donnant dans les tage quoti- semaine bihebdoma- teurs nelles (pages jaunes, 
imprimés la ven- imprimés diens daire et journaux 
tilation trihebdo- agricoles, 
du chiffre madaire journaux col- 
d'affaires légiaux, etc.) 
dans les ’ 
imprimés 
par support 
| posaseteaire | | 
dollars dollars per cent — pourcentage 
Less than — Moins de $500,000 7 bi U5 003 63 6,640 ,302 100.0 2.8 S53 8.7 28.4 11.4 
§ BOO 000 = 5274995999 es nate 30,011,942 48 | 26,274,323 100.0 Bigs: 4.6 22.6 20.4 6.9 
Dr DOO. OOH 4, 9995999 Veratecr ale gy eg a bi Seyi) 6 9,496,172 100.0 1.8 1.6 LoL 14.9 2.6 
5000 {000=" 95 999i;990 Ba. a5 19,974,068 13,261,990 100.0 39) Qiaie ot Lat 349) 
10,000,000 and over — et 
ahidtele cron lene) oi. sass eae ae 84,538,927 76,707,474 100.0 8.7 1 23.6 Ua 4.3 
AEA? OD ona 225380) ,261 100.0 6.8 4.1 Pape 1535 520 


TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1969 
Note: Agencies classified by amount of advertising billings 


TABLEAU 6. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au chiffre d'affaires dans chaque support publicitaire, 1969 
Nota: Agences classées selon le montant du chiffre d'affaires de publicité 


A ee 


Number a 
of firms Other print 
showing the media (yellow 
Amount of breakdown Amount of Weekly pages, farm 
print of print print Daily Week-end semi-weekly publications, 
Amount of advertising Number media media media news - (roto) tri-weekly Consumer Trade college 
billings of firms billings by type billings papers magazines | newspapers magazines papers papers, etc.) 
Chiffre d'affaires Nombre Chiffre Nombre Chiffre Jour - Journaux Journaux Revues de Revues Autres 
de publicité d'agen- d'affaires | d'agences d'affaires naux de fin de | hebdomadaire,| consomma- | profession- imprimés 
ces dans les donnant dans les quoti- semaine bihebdoma- teurs nelles (page jaunes, 
imprimés la ven- imprimés diens daire et journaux 
tilation trihebdo- agricoles, 
du chiffre madaire journaux col- 
d'affaires légiaux, etc.) 
dans les 
imprimés 
par support 
nae ublicitaire 
dollars dollars per cent — pourcentag 
Less than — Moins de $500,000 7} Fe l7i, 003 63 6,640 ,302 4.2 Paik Fahy i) 11.4 
$ 5005000=$2,499.999: 2. cnc 56 | 30,011,942 48 | 26,274,323 LY 15.6 20.2 27.4 
2,500,000- 4,999,999 .....0. LO), 17, LLL S228 6] 9,496,172 9.4 2.0 be} Yer 
350007000= 9:,999,999) 2.02. 260 9 | 19,974,068 7 | 13,262,996 2 3x8 10.1 7.8 
10,000,000 and over — et 
DEGe se wesw elses x alale 13 | 84,538,927 11 | 76,707,474 61.8 49.7 
A RogScTU AS ietaiis Ome SDC m % 100.0 .0 & 100. 100.0 


ee i ba Pre ween 58,807,158 32,380,261 | 61,593,035 | 8,934,442 5,431,759 29,316,089 | 20,498,925} 6,606,011 


TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1969 
(Agencies classified by amount of total advertising billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1969 
(Agences classées selon leur chiffre d'affaires de publicité) 


Distribution of advertising billings 


Répartition du _chiffre d'affaires de publicité 


| Direct 
Adver- mail, 
tising point of 
billings purchase, 
Number ¢ brochures, 
Amount of advertising billings of firms Total : Outdoor and | catalogues, 
= - Print transpor- contests, 
di Tet : 
Chiffre d'affaires de publicité Nombre Chiffre media Television ; tation etc. Other 
d'! t F ez = Radio — = = Total 
agences d'affaires I ame af PAS 
de publicité mprimés Télévision Supports Par la Autres 
extérieur poste, 
et aux points 
transport de vente, 


en commun brochures, 
catalogues, 


concours, 
etc. a 
Less’ than — Moins de S500)000) w jecce c0je.siers aieieueitneie =i0 13,628,052 S 4 : 5.0 10.9 Dol. 100.0 
SY SOMA CUS ACO SEE) VA S.5 cone 5 Oeaae One oo moan 56 64,568,789 36:39 18.9 14, Dik 4.2 Dine 100.0 
De NT UN OM el TSN gD aaa n\n) ato) aeTol IPO nip PW eyo Slaw.) a aie 10 37,278,200 bee) 26.0 20 Bian 2,8 1.6 100.0 
SOOO OOO E99 FOL 990 Fe arate clajaleielelie lela n\are) aici \s/eia0\0.s\ che S] 60,936,659 40.9 39.42 pes Ze 1.4 ied. 100.0 
10,000,000) and over — eb plus cis se niece ecctanavie 273,920,649 38.0 42.8 13. oat 3.4 -- 100.0 
SE a die tionin tote fsliny ean ko ip iT andra am, min Soe pian exe atiiw oe lel ee 450,332,349 MED tes BOa> 13 oh 3.64 O53 100.0 
TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1969 
TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1969 
Media billings Production charges 
= = Total 
ee Peete Support publicitaire Frais de production 
Media Seer ot pabiicreatye Amount Per cent Amount Per cent Amount Per cent 
Montant Pourcentage Montant Pourcentage Montant Pourcentage 
Presi femme dikes sae AAS Sika on cl/eriovarn vole carole: atevereyahesere\eneila 158,807,158 35,877,265 18.4 194,684,423 100.0 
Metewaston) — TSUEwE shou! Sis caisie oa nie erate « arejeaings ae 138,061,154 26,144,423 1S: 9 164,205 ,577 100.0 
Mia GST rel pate nclere ‘assays Glen asda oe valet elas a fare sey Bre! & ass oval eek 55,031 900 5,194,658 8.6 60,226,558 100.0 
Outdoor and transportation — A 1'extérieur et 
PEA SPOR Pens COMMA «a si:aciteies) Sraletets, ace (lieve ai esaral'a ja ear Fie 12,428,804 1,880,316 Kael 14,309,120 100.0 
Direct mail, point of purchase, brochures, 
contests, etc. — Par la poste, aux points de 
vente, brochures, catalogues, concours, etc. ... 15 S47 5720 100.0 U5. 4/5120 100.0 
sy SLA RSE I era Ue a Bee oe ue EAR aren OL AEN Lacan oe bee 1,558,943 100.0 1,558,943 | __ 100.0 
Lotal (ystemsiecee a7 pies ae tevmlitto sam fot atin sim Yoni or@sah ncn ahs Halal a Gir 364,329 ,016 86,003,333 ¥9.1 450,332,349 100.0 
See : 
TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1969 
(Note: Agencies classified by amount of advertising billings) 
TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1969 
(Nota: Agences classées selon leur chiffre d'affaires de publicité) 
Media Production Media Production 
Amount of advertising billings billings charges billings charges 
= Total - — Total =" — 
Chiffre d'affaires de publicité Chiffre Frais de Chiffre Frais de 
: d'affaires roduction d'affaires roduction 
amount — montant per cent — pourcentage amount — montant | _ per cent — pourcentage 
Print media — Imprimés Television — Télévision 
Less’ than — Moins de $500,000) . 2. s..c0 ce ceesrcvccive 8,520,214 1,007, 646 100.0 90.0 10.0 
SD OURODD=5 254995999) 27.) aus clvits ilo a 010 wioneee aicieteatats 36,468,696 £25191 719 100.0 85.6 14.4 
2, S00 000 = 40999999 oo. ccc siee ween sasiswevieuss 20,680,923 9,706,139 100.0 81.3 L387 
FO MOU TOF) ciate. ain 'els eel apie <ioriniay o's bieiete =o 24,943,257 23,892,268 100.0 85.4 14.6 
10,000,000 -and) over — €t plus 2:0 cca nes asic caine wee 104,071,333 117,407,805 100.0 83.8 16.2 
Ca EL aan sto ceth ata lorioys ra tate sVeanalala ts tia) olto's 7 cararielialeieteve iosalaye,.e 194,684,423 164,205,577 100.0 84.1 US9 
Outdoor and transportation 
Supports extérieurs et transport en commun 
Tess than —Motns de $500,000 2 e...eis) oie < sires cio 1,784,992 682,838 100.0 Bil sal i239 
POO OUD 52155991 O99) sonata oisleim stato oles Le\ens\olelels!= 4) sre!stois 9,087,444 3,328,165 100.0 85.6 14.4 
a0 OOO = 999999 Toa. w 5 a016 alate aiaie e «ets o/s wae nie eha-e 3,855,889 1,373,045 100.0 89.3 10.7 
5,000,000- 9,999,999 ..... See Ae ee A eae assis 9,713,686 LST, 692 100.0 85.0 15.0 
10,000,000 and over — et plus .......4. ner ewcade 35,784,547 7,407,980 100.0 Bu.o uy | 
PEA gi eiatat eis siete an felne ee hiss nia atietate h © alecar aise ide anid wind 60,226,558 14,309 ,120 100.0 86.9 132 
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Taken in conformity with the require- DOMINION BUREAU OF STATISTICS 
ments of the Statistics Act, Chapter 257, 


revised statures of Canada, 1952. 


CONFIDENTIAL OTTAWA —CANADA 


Merchandising and Services Division 


ADVERTISING AGENCIES 
1969 


Revise name or address if not correct 


1, FORM OF ORGANIZATION — (check one box) 


{_] Individual proprietorship (_] Partnership [| Incorporated Company {_] Other (specify) Sete 
2. NUMBER OF OFFICES Ne, 
How many offices (including head office if in Canada) were operated during 1969? .......jseccesceseeccececeseeecesesseenecseeseeeseeseeneeaeerss his 


3. WORKING PROPRIETORS — (Not applicable to incorporated companies) 


How many proprietors were actively engaged in the business during 1969? (Cay Mallar nanan ser iccraneasaericed [eee 
4, PAID EMPLOYEES AND PAYROLL Cb" Remalee. sarc Avian He 
(a) What was the average number of employees during the year? Include executives of incor- 
porated companies but not proprietors of unincorporated firms. (GORGE NS eS Screamo nea L 
it) temvaliemesmset a edocs: 


$ (omit cents) 


(b) What was the total amount paid to the above employees in salaries, wages, commissions, bonuses, leave pay or pay- 
ments in kind? Report the full amount before deductions. Include the salaries of working executives of incorporated 
companies but do not include the withdrawals of working proprietors of unincorporated buSiNeESSES oo... cecececeeeeeeeees ee 


5. GROSS ADVERTISING BILLINGS TO CLIENTS 


If exact figures are not available, please estimate carefully. Quote dollars, omit cents. 

Quote ‘‘Media Billings’’ exactly as billed to client. Principally, this will include net billings plus commission (exclude commissions rebated to 
the client), cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 

Under ‘'Production Charges’’ include all billings toclients for actually producing print and other advertising and commercials, include story boards, 
etc., This will include net billings for charges by art studios, production houses, freelancers, performers used in commercials, residuals, plus 
charges for work done by agency staff, plus commissions (exclude those rebated to the client). 

If commissions are split with other agencies in Canada, adjust billings accordingly. 


ae v2 


Media : Media billings Production charges Total 
$ 
(2); Dailyinewspaperss.scmeesceccscest ch verte oatey erecta scence aaa 
(il Weeksend: (roto) mapacines= se, qnct nie cac eaten conte stetveeteeins ae 
(iii) Weekly, semi-weekly, tri-weekly newspapers |... a 
(iv) (Consumer magazines c-veqeees econ on ere eee nase teehee ene cease 
(v) Trade eee dota raie Saints ge Ges te seed sacie se Oe ee eee L 
(vi) Other print media (e.g. Yellow Pages, farm publications, 
College: papensy EtG») inc cossinetouscestenscwetmerayant cone eeeeaee aarnceemeraey 
Cay Total print media. pas pee teenies ere ee cereee hens Ue eee aS i 
Ub) GEL OMY TOR: Soss:cervenerexudecancvasie cis ossegscdanaae ee pier eds cotinine tracers ae _| sale 
CO) RGIS: isd sah seh heses tse vce eee eg RTRs ala soeo REE eee Nae Al 
(d))Gutdoor and transpontation: sete cscs eee ee ee 


(e) Direct mail, point of purchase, brochures, catalogues, contests 
etc. (include mailing cost in “production charges’’)......0c0008 


(f) Other (movie theatre advertising, labels, logos, trade 
SHOWS, tC. )isianiccasguatee See cesssaen eer oat ne eT eer Coe meee 


Total gross advertising billings to clients ..... deissbaetanescreuge eceureate 


6. OTHER GROSS BILLINGS TO CLIENTS — marketing and media research, public relations work, translation services, 


sales analyses; sales ‘campaigns GtGs:...ciscicesvasconzeusecustssaeh ccpancoancsencseueacteedaeeeanenobuitecnke trearncsteree dears sasoe rele prceetaee ser icaasaerereraiore eons 


7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5 +6) ooo.cccccccccesseesteeeteteesenee 


6403—36,1:; 26-11-69 


Revenue from work 
done by own staff 
plus commission on 
production charges 


Revenue from 
commission on 
media billings 


Total revenue 
from 
advertising 


8. GROSS REVENUE FROM ADVERTISING BILLINGS, i.e. reve- 
nue from billings reported in question 5 (include cash discounts 
Fe SEG | ys a a Rn ene ee 


9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 oo.....ccecccceeeseeeee 
10, OTHER GROSS OPERATING REVENUE -— retainers, fees where commission is not applicable or was rebated to 


1 | Cea ACS) NG ogo an a de ice eccnSec acne he cece cron? CREE EASED PEC ace Cor nets COT EE PeLECEE LECCE EE CPR ER EPR Conc S CREE CEE ey ry CeCe eRe eer Ee Reece Pr eret ere tre ae 
leewOTAL, GROSSHORERATING FREW E NUE M(B 19 a lO)) Pore ra.x corsa once ssc uteed sires seq tn uss ee Sr aaaususeavesetas any ae rev nueae ayer od fasbsasaneneUtrees 
12, NET PROFIT (OR LOSS) BEFORE INCOME TAXES (a) Protiv wen, on acnneneven ween Ban. estan airana yn miners a ae 

COS Br Sanne ae re eh Onn Oech srinr ere arp em troy ena 
CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers 
the period 
from 19 to 19 
Name (please print) Title 
Signature Telephone number 
Address Date of this report 
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») 


ADVERTISING AGENCIES 


1970 


Summary of Data 


In 1970 advertising agencies reported billings 
totalling S470,352,117, an increase of 3.1% from the 
$456,142,810 reported for 1969. Gross revenue increased 
by 5.1 % (8.8 % in 1969) and net profit (before income 
taxes) decreased by 18.3 % from the 1969 figure. There 
was a decrease in the reported number of persons em- 
ployed (0.5 % from 1969) while salaries and wages in- 
creased by 5.5 % from $46,628,740 in 1969 to $49,209,223 
toy LUVVAB) A 


It should be noted that the number of advertising 
agencies covered by the 1970 survey increased to 194 
from 163 in 1969. This increase was largely due to 
more intensive efforts to improve upon the survey 
coverage. Advertising agencies included for the first 
time were mainly firms reporting less than $2.5 millions 
in Advertising billings during 1970. The effect of the 
increase coverage is shown in Table 4. 


Amount of Billings, Gross Revenue and Net Profit 


Total billings increased from $456,142,810 in 
1969 to $470,352,117 in 1970, a 3.1 % increase between 
the two years. Advertising billings increased by 2.8 % 
(from $450,332,349 in 1969 to $462,731,972 in 1970) 
while billings from market surveys, research and other 
services increased by 31.1 % (from $5,810,461 to 
$7,620,145). Table lL. 


Gross revenue increased to $82,895,710 in 1970, 
up 5.1 % over the $78,874,175 reported in 1969. Gross 
revenue from advertising billings increased by 6.6 % 
while reported revenue from market surveys, research and 
other services and other operating revenue items showed 
decreases of 3.5 % and 40.4 % respectively from the 
previous year. 


Net profit (before deductions for income taxes) 
decreased by 18.3 % between 1969 and 1970. By comparing 
the data summarized in Table 3 with the same table in 
1969 it was found that net profit has decreased for 
each group of agencies. The decreases ranged from 
46.1 % for those agencies classified to the less than 
$500,000 size group to 10.8 % for the $10,000,000 and 
Over size group. 


It should be noted gross revenue data for the 
years 1969 and 1970 are comparable to one another. The 
data for the years 1964 to 1968, though comparable 
between these years, is not comparable to 1969 and 1970. 
(Table 1). This was brought about by a change in the 
1969 questionnaire design which substantially altered 
the data reported for the question relating to gross 
revenue from market surveys, research and other services. 


Employment 


The 194 advertising agencies employed 2,497 men 
and 2,353 women during 1970. The total number of em- 
ployees equaled 4,850 and represents a 0.5 % decrease 
from the total of 4,876 reported in 1969. The average 
number of employees for the agencies classified to the 
less than $500,000 size group (Table 3) increased from 
3.4 employees in 1969 to 3.7 in 1970 while it decreased 
for each of the other size groups: from 14.0 in 1969 
to 11.6 in 1970 for the $500,000 to $2,499,999 size 
group; from 39.6 to 36.5 for the $2,500,000 to $4,999,999 
size group; from 67.6 to 60.7 for the $5,000,000 to 
$9,999,999 size group and from 218.2 to 197.9 for the 
$10,000,000 and over size group. 


AGENCES DE PUBLICITE 


iUSVAD) 


Analyse des résultats de 1970 


En 1970, les agences de publicité ont déclaré un chiffre 
d'affaires total de $470,352,117, une hausse de 3.1 % par 
rapport au montant déclaré en 1969 ($456,142,810). Les recettes 
brutes totales ont augmenté de 5.1 % (8.8 % en 1969) tandis que 
le bénéfice net (avant déductions des impdts sur le revenu) 

a diminué de 18.3 % par rapport au montant enregistré en 1969. 
Le nombre de personnes employées a diminué de 0.5 % par rapport 


a 1969, mais la rémunération totale a été en hausse de 5.5 % 
en passant de $46,628,740 en 1969 a $49,209,223 en 1970. 


Le nombre d'agences de publicité incluses dans l'enquéte 
en 1970 s'est chiffré a 194, en hausse de 31 par rapport au 
nombre inclus en 1969. Cette hausse dans le nombre d'agences 
est dQ aux efforts additionnels encourus afin d'inclure toutes 
les agences de publicité au Canada. Les agences de publicité 
faisant partie de l'enquéte pour la premiére fois sont surtout 
des entreprises dont le chiffre d'affaires de publicité en 1970 
est inférieur a $2,500,000 (voir le Tableau 4). 


Chiffre d'affaires, recettes brutes et bénéfice net 


Le chiffre d'affaires total est passé de $456,142,810 en 
1969 a $470,352,117 en 1970, une hausse de 3.1 %. Le chiffre 
d'affaires de publicité a augmenté de 2.8 % (de $450, 332, 349 
en 1969 4 $462,731,972 en 1970) et le chiffre d'affaires au 
titre d'études de marché, recherche et autres services a aug- 
menté de 31.1 % (de $5,810,461 en 1969 4 $7,620,145 en 1970). 


Les recettes brutes totales se sont chiffrées a 
$82,895,710 en 1970, soit une hausse de 5.1 % par rapport au 
montant de $78,874,175 rapporté en 1969. Les recettes brutes 
au titre du chiffre d'affaires de publicité ont augmenté de 
6.6 % tandis que les recettes brutes au titre d'études de marché, 
recherche et autres services et les autres recettes brutes 
d'exploitation ont diminué de 3.5 % et de 40.4 % respectivement. 


Le bénéfice net (avant déductions des impdts sur le revenu) 
a diminué de 18.3 % par rapport a 1969. En comparant les don- 
nées publiées au Tableau 3 pour les années 1969 et 1970 on 
constate que le bénéfice net a diminué pour tous les groupes 
d'agences de publicité classées selon leur chiffre d'affaires 
total, variant d'une diminution de 46.1 % pour le groupe 
d'agences comprises dans la classe de moins de $500,000 a une 
diminution de 10.8 % pour la classe de $10,000,000 et plus. 


Il est 4 noter que les données relatives aux recettes 
brutes totales pour les années 1969 et 1970 sont comparables 
entre elles. Les données pour les années 1964 4 1968, quoique 
comparables entre elles, ne sont pas comparables aux données 
des années 1969 et 1970 (Tableau 1). Ceci est dQ 4 un change- 
ment effectué au questionnaire en 1969 qui a sensiblement modi- 
fié les données déclarées 4 la question se rapportant aux 
recettes brutes au titre d'études de marché, recherche et autres 


services. 


Emploi 


En 1970, les 194 agences de publicité ont employé 2,497 
hommes et 2,353 femmes. Le nombre total d'employés est de 
4,850, ceci représente une diminution de 0.5 % par rapport aux 
4,876 personnes employées en 1969. Le nombre moyen d'employés 
pour le groupe d'agences comprises dans la classe du chiffre 
d'affaires total de moins de $500,000 (Tableau 3) a aug- 
menté en passant de 3.4 employés en 1969 a 3.7 en 1970 tandis 
qu'il a diminué dans chacun des autres groupes d'agences: de 
14.0 employés en 1969 4 11.6 en 1970 pour le groupe d'agences 
comprises dans la classe de $500,000 a $2,499,999, de 39.6 a 
36.5 pour le groupe de $2,500,000 a $4,999,999, de 67.6 & 60.7 
pour le groupe de $5,000,000 a $9,999,999 et de 218.2 a 197.9 
pour le groupe de $10,000,000 et plus. 


Form of Organization 


Table 3 shows that 11.3 % (22) of the total number 
of agencies in Canada are unincorporated firms. 


Concentration 


In 1970, 22 advertising agencies (11.3 % of the 
total number) accounted for 72.4 % ($340,745,932) of the 
total billings in Canada. In 1969, these agencies 
reported total billings of $337,568,053 representing 
74.0 % of the total billings in Canada. 


Print Media Billings 


Of the 194 advertising agencies, 172 showed a 
breakdown of print media billings by type of print media. 
The results are summarized in Tables 5 and 6. Daily 
newspapers received the greatest proportion of the 
total print media billings (43.8 %) followed by consumer 
magazines (23.4 %) and trade papers (16.7 %). The type 
of print media used fluctuated between advertising 
agencies within different size groups. Agencies within 
the $10,000,000 and over size group report 13.6 % of 
their total print media billings fell into trade papers 
while the two smaller size groups showed 32.1 % and 
23.5 % (Table 5). Table 6 shows that advertising agen- 
cies in the $10,000,000 and over size group accounted 
for 53.8 % of the total print media billings. This 
group also accounted for the majority of print media 
billings for each type of print media ranging from 43.8 % 
for trade papers to 67.5 % for week-end (roto) magazines. 


Media Selection 


Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in billings) 
appeared to concentrate their efforts in advertising 
within the print media (53.2 % to 64.7 %). The two 
larger size group concentrated more of their activity 
within the television media (42.2 % and 46.5 %) Table 7. 


Analysis of Advertising Billings 


Advertising billings is the amount charged to the 
customer. This amount is composed of two parts, a fee 
charged by the media for the rental of time or space and 
a fee charged by the advertising agency or by a third 
party to produce the commercial. Table 8 gives the 
breakdown of advertising billings by kind of service. 
The table shows production charges were always less than 
20.0 % of advertising billings regardless of the media 
used. It should be noted that production charges of 
print media and television are higher than the production 
charges for radio and outdoor and transportation (18.9 % 
and 16.6 % compared to 9.4 % and 10.2 %). 


Table 9 gives the same breakdown between media 
billings and production charges by size groups. 


Nota Bene 


The figures published in 1969 and 1970 cannot 
all be compared with data from previous years since 
a change in the form of the questionnaire has made it 
impossible to group figures in the same way. As a 
result, it was necessary to change Tables 1 and 5 from 
earlier publications, though Tables 2, 3, 4 and 6 
remain the same. Also, please note that in the 1969 
publication (Tables 3, 4, 5, 6, 7 and 9) the agencies 
have been classified according to total billings and 
not advertising billings. 


Forme d'organisation 


Le Tableau 3 nous montre qu'en 1970 11.3 % (22) du nombre 
total d'agences au Canada étaient des sociétés non constituées. 


Degré de concentration 


En 1970, 22 agences de publicité (11.3 % du nombre total) 
ont rapporté 72.4 % ($340,745,932) du chiffre d'affaires total 
au Canada. En 1969, ces agences avaient déclaré un chiffre 
d'affaires total de $337,568,053, soit 74.0 7% dw chi ttre dvar- 


faires total au Canada. 


Chiffre d'affaires total dans les imprimés 


Des 194 agences de publicité, 172 ont pu nous fournir une 
ventilation de leur chiffre d'affaires dans les imprimés par 
genre d'imprimés. Les Tableaux 5 et 6 présentent cette venti- 
lation. Les journaux quotidiens recgoivent la plus grande pro- 
portion (43.8 %) du chiffre d'affaires total dans les imprimés 
des agences de publicité. Au deuxiéme rang vient le chiffre 
d'affaires placé dans les revues de consommateurs (23.4 %) puis 
celui placé dans les revues professionnelles (16.7 %). Le 
genre d'imprimé employé variait selon les groupes d'agences de 
publicité. Ainsi, le groupe d'agences comprises dans la classe 
de $10,000,000 et plus ont déclaré que 13.6 % de leur chiffre 
d'affaires total dans les imprimés était effectué avec les re- 
vues professionnelles tandis que pour les agences comprises dans 
les deux plus petites classes ce genre d'imprimé représentait 
respectivement 32.1 % et 23.5 % de leur chiffre d'affaires 
total dans les imprimés. Au Tableau 6 on peut constater que le 
groupe d'agences comprises dans la classe de $10,000,000 et 
plus comptait pour 53.8 % du chiffre d'affaires total placé 
dans les imprimés. Ce groupe d'agences comptait également pour 
la majorité du chiffre d'affaires placé dans chacun des genres 
d'imprimés, allant de 43.8 % pour les revues professionnelles 


a 67.5 % pour les journaux de fin de semaine. 


Choix de supports publicitaires 


Les trois premiers groupes d'agences de publicité (chiffre 
d'affaires de publicité de moins de $5,000,000) placent la 
majorité de leur chiffre d'affaires de publicité dans les im- 
primés (53.2 % a 64.7 %) tandis que pour les deux derniers 
groupes la télévision accapare la majeure partie du chiffre 
d'affaires de publicité, soit 42.2 % et 46.5 % respectivement. 
(Voir le Tableau 7). 


Analyse du chiffre d'affaires de publicité 


Le chiffre d'affaires de publicité représente le montant 
facturé au client. Ce montant se répartit en deux, le montant 
facturé pour la location de temps ou d'espace dans les supports 
publicitaires et le montant facturé pour produire le message 
publicitaire. Le Tableau 8 donne la répartition du chiffre 
d'affaires de publicité par genre de service. Ce tableau mon- 
tre que les frais de production sont toujours inférieurs a 
20.0 % du chiffre d'affaires de publicité, quel que soit le 
support publicitaire utilisé. Il est a noter que les frais de 
production pour les imprimés et la télévision sont plus élevés 
que pour la radio et les messages commerciaux placés 4 1'exté- 
rieur et dans les systemes de transport (18.9 % et 16.6 % contre 
OA) one ta Ores 5) is 


Le Tableau 9 nous donne cette méme répartition du chiffre 
d'affaires de publicité pour chaque groupe d'agences classées 
selon leur chiffre d'affaires de publicité. 


Nota bene 


Les données publiées en 1969 et 1970 ne sont pas toutes 


comparables a celles des années précédentes. En effet, un change- 


ment dans le questionnaire nous a empéché de grouper les données 
de la méme facgon. Par conséquent, les Tableaux 1 et 5 des publi- 
cations antérieures ont di étre modifiés, tandis que les Tableaux 
2, 3, 4 et 6 sont identiques. Veuillez aussi noter que dans la 
publication de 1969 (Tableaux 3, 4, 5, 6, 7 et 9) les agences ont 
été classées selon le chiffre d'affaires total et non le chiffre 
d'affaires de publicité. 


») 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1964-1970 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1964-1970 


Other gross 


Amount of billings Gross revenue on operating 
ma aa revenue 
Chiffre d'affaires Recettes brutes au titre de (retainers, 
fees where 
commission is Net profit 
avert ising not applicable Total nab de- 
billings(1) On was uction 
Number ‘ rebatable to for income 
Market = Market Z 
of F ; ; the client) taxes) 
elens surveys, Chiffre d'affaires surveys, Tf a 
Year — Année aa tas oe ee gate < denpubTtcseé(h) ge oige Autres recettes Bénéfice 
tising and other and other 
Nombre billi q) é brutes net 
d'agen- e nes ae d'exploitation (avant 
E i dé i 
ces Chifere Meadende i Per cent duct ions 
F é ans le cas of des impéts 
d'affaires marché, APR Res Sees 
® Amount billings ot l'on ne Amount billings sur le 
de publi- | recherche recherche 
s = - calcule pas de - _ revenu) 
cité(1) et autres et autres i ted 
3 Montant Pourcen- F commission Montant Pourcen- 
services services(2) 
tage du ou que tage du 
chiffre celle-ci a été chiffre 


d'affaires ristournée d'affaires 


dollars dollars 


196% Re tne, Se 149 | 314,354,627 | 3,785,712 | 318,140,339 | 49,619,164 3,785,712 53,591,932 4,081,379 
LOCSMNS.e te. Fees 159 | 358,264,704 | 4,294,643 | 362,559,347 | 56,497, 703 4,294,643 60,994,714 5,712,001 
1966 MERRIE Anes 165 | 396,687,409 | 5,488,460 | 402,175,869 | 61,227,597 5,488,460 66,915,185 6,578,493 
UOC TA eta 424,845,770 | 4,749,467 | 429,595,237 | 67,871,692 4,749,467 72, 834, 604 6,019,603 
19GSBM take see. 421,812,807 | 4,332,114 | 426,144,921 | 67,833,415 4,332,114 72,476,274 4,744,010 
CO eR eeeReeaS ae 450, 332, 349 | 5,810,461 | 456,142,810 | 73,225,447 3,964,017 78,874,175 9,388,551 
LO 70kewe eee « 462,731,972 | 7,620,145 | 470,352,117 | 78,066,833 3,824,357 82,895,710 7,670,258 


(1) Includes production work done by agency staff. — Comprend le travail de production fait par le personnel des agences. 
(2) The 1969 and 1970 data are not comparable to prior years. — Les données de 1969 et de 1970 ne sont pas comparables aux années antérieures. 


TABLE 2. Employment and Gross Revenue for 1964-1970 


TABLEAU 2. Emploi et recettes brutes, 1964-1970 


Per cent of 
gross revenue 


Total amount 
paid to employees 


Employees — Employés 


Male Female 
= - Total 
Hommes Femmes 


number — nombre 


Gross revenue 


Number of firms 


Year — Année 


Nombre d'agences Recettes brutes Rémunération 
totale 


dollars 


Pourcentage des 
recettes brutes 


dollars 


53,591,932 33,170, 850 61.9 
60,994,714 37,049,736 60.7 
66,915,185 40,771,172 60.9 
72,834, 604 44,034,036 60.5 
72,476,274 44,651,258 61.6 
78,874,175 46,628, 740 59.1 


82,895,710 49,209,223 


TABLE 3. Employment and Net Revenue of Advertising Agencies, 1970, Classified According to Total Billings and Form of Organization 


TABLEAU 3. Emploi et recettes nettes en 1970 des agences de publicité, classées suivant leur chiffre d'affaires total et leur forme d'organisation 


Total billings — Chiffre d'affaires total 


F £ ‘ 7 Less than $10,000,000 

is Pe ah rime aaa = $500, 000- $2,500,000- | $5,000,000- and over att 

= a! Paata Moins de 2,499,999 4,999,999 9,999,999 = 

‘orme d'organisation $500, 000 epics 

Incorporated firms — Sociétés constituées 
Number of firms — Nombre d'agences ...... BS O.SROOS SAC LIAO IO IO AO 68 13 8 14 172 
Number of employees — Nombre d'employéS ......seeeecceceececeeceree 786 474 486 Pep 4,801 
Salaries and wages — Traitements et salaires .......eeseseccseeeees 1,857,140 7,650,248 4,583,883 4,619,523 30,288,124 48,998,918 
Net profit (before income taxes) — Bénéfice net (avant déduction 
des tmpGesusun errev.entl) vie 'seislotalsleoe(ete aie sie \<leisleiaiera’s\ehalefsieiole eile (elsrels 98,232 915,385 540, 329 722,829 5,210,007 7,486, 782 
Unincorporated firms — Sociétés non constituées 

Number "ot * firms —"Nombre “d"agences: oo. cleG oe wicis.c's » wieis oes 610,016 0 ein sis1e1 22 - 22 
Number of employees — Nombre d'employés ......... bGun an onosecoban 49 - 49 
Salaries and wages — Traitements et salaires ........c.sccecsecsece 210,305 = 210,305 
Number of working proprietors — Nombre de propriétaires actifs .... 25 = 25 


Net profit (before proprietors' salaries and income taxes) — 
Bénéfice net (avant déduction des traitements des propriétaires 
Gunaes MpOES SUE slesTEVENU)! vale «victors: Hololmarcleislsicte:s(cya)ciete ioisietstoneroieielelete 183,476 = 183,476 


TABLE 4. Billings of- Advertising Agencies, 1964-1970 
Note: Agencies classified by amount of total billings 


TABLEAU 4. Chiffre d'affaires des agences de publicité, 1964-1970 
Nota:. Agences classées selon leur chiffre d'affaires total 


Total billings — Chiffre d'affaires total 


Less than $10,000,000 
- $500, 000- $2,500, 000- $5,000, 000- and over Total 
Year Moins de 2,499,999 4,999,999 9,999,999 - 
- $500,000 et plus 
Année Number Number Number Number Number Number 
of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount 
Nombre Montant Nombre ~ Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agences d'agences d'agences d'agences d'agences 
dollars dollars dollars ‘3 dollars dollars dollars 
LO G4isiesdhs aiohereve 81 14,952,983 44| 48,810,741 6 22,613, 840 6 38,045,815 193,716,960 149 | 318,140, 339 
LO Gp mts seetererctete 81 14,086,483 53 63,049 ,366 6 23,440,169 6 37,500,729 224,482,600 159 | 362,559,347 
LOG Grerestatets aiere 83 14,790,938 52 57, OLS 259 10 32,603,195 7 49,148,590 2475 717,987 165 | 402,175,869 
DOGa eo areiare eres 86 15;:0517,5557 58 63,066,955 11 3D 731322 8 57,332,654 258,406,749 176.| 429. 595),237 
UGGS seusiee ole 83 13,973,050 56 63,016,996 12 41,052,625 7 48,040,688 260,061,562 171 | 426,144,921 
BOG OM versie xietn. eta 75 135925, 00% 56 66, 829 ,989 10 37,819,657 9 61,356,921 276,211,132 163 | 456,142,810 
OW; OU ey reretetate rer 91 15,381,417 68 68,567,816 13 45,656,952 8 53,766,793 286,979,139 194 | 470,352,117 


TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1970 
Note: Agencies classified by amount of total billings 


TABLEAU 5. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au montant total du chiffre d'affaires dans les imprimés, 1970 
: Nota: Agences classées selon leur chiffre d'affaires total 


Number 
of firms Other print 
showing the media (yellow 
Amount of breakdown Amount of Weekly pages, farm 
print Sw eoL print print Daily Week-end semi-weekly publications, 
Number media media media news- (roto) tri-weekly Consumer Trade college 
of firms| billings by type billings papers | magazines| newspapers magazines papers papers, etc.) 
Total billings Nombre Chiffre Nombre Chiffre Jour- Journaux Journaux Revues de Revues Autres 
= d'agen- | d'affaires d' agences d'affaires naux | de fin de |hebdomadaire, | consomma- | profession- imprimés 
Chiffre d'affaires total ces dans les donnant dans les quoti- | semaine bihebdoma- teurs nelles (pages jaunes, 
imprimés la ven- imprimés diens daire et journaux 
tilation trihebdo- agricoles, 
du chiffre madaire journaux col- 
d'affaires légiaux, etc.) 
dans les 
imprimés 
par support 
publicitaire 
dollars dollars per cent — pourcentage 
Less than — Moins de $500,000 | - 8,083,631 Vue eS ete ts Wj 100.0 33.7 4.2 10.0 102 QQ 9.8 
S$ = 90051000-S2 4995999) vrrrerels 29,849,196 21 2085025 100.0 43.6 5.3 3.3 16.2 23.5 8.1 
2,900, 000- 4,999,999 ..2..5 fe 19,721,286 .15, 263,131 100.0 48.0 6.6 1.8 27.5 14.2 9) 
5,000), 000-. 9',9995999) con... 0 15,638,196 13,309,442 100.0 49.1 325. 2.4 28.0 14.7 253 
10,000,000 and over — et 
PEULS! o;(0 isto) ata over ere 2 ey stetetor-roreiereie 86,283 ,984 73,640,282 100.0 = ee F 4.1 25.6 13.6 4.5 


TOLAT (s vce wistelala a ovelo leet aie\s tea 576,293 To odes 804,937} 100. ee ToS 3.8 23.4 16.7 5.0 


TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1970 
Note: Agencies classified by amount of total billings 


TABLEAU 6. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au chiffre d'affaires dans chaque support publicitaire, 1970 
Nota: Agences classées selon leur chiffre d'affaires total : 


Number 


of firms Other print 
showing the media (yellow 
Amount of breakdown Amount of Weekly pages, farm 
print of print print Daily Week-end | semi-weekly publications, 
media media media news- (roto) tri-weekly Consumer Trade college 
billings by type billings papers Magazines | newspapers magazines papers papers, etc.) 
Total billings Chiffre Nombre Chiffre Jour- Journaux Journaux Revues de Revues Autres 
ms d'affaires d'agences d'affaires naux de fin de |hebdomadaire, | consomma- | profession- imprimés 
Chitsre dlarraires: total dans -les donnant dans les quoti- semaine | bihebdoma- teurs nelles (page jaunes, 
imprimés la ven- imprimés diens daire et journaux 
tilation trihebdo- agricoles, 
du chiffre madaire journaux col- 
d'affaires légiaux, etc.) 
dans les 
imprimés 
par support 
publicitaire 


dollars dollars per cent — pourcentage 


Less than — Moins de $500,000 91 8,083,631 72393, 557 4.1 Bak 13.9 2 10.3 1035 
CS) 500,000-$2,499,999 ces» 68 | 29,849,196 27,258,525 19.9 14.5 1722 13.9 27.9 3223 
2,200,000- 4,999,999. on. ae 13} 19,721,286 15,263,132 L202 10.1 Divi 13.1 IRS 4.3 
5;'000;,000-' 91,999,999) 2). 2sate 8] 15,638,196 13,309,442 10.9 4.7 6.0 1L.7 8.5 4.4 
10,000,000 and over — et 
BOE GY aout abarolate tanto = ava opera etalon ws! A 86,283,984 73,640,282 52.9 67.5 ah 59.0 43.8 48.5 
PES EGU ata io)'o) st nYalurm totaal eet ote sale) fe 100.0 100.0 100.0 100.0 
MOted. salalevess\eraleceten'a/ale @ aitars ed 41159,576,293 172 |136, 804,937 | 59,960,296] 9,912,351 5,238,541 |31,957,071 22,914,400 6,822,278 


oy ee 


TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1970 
4 (Agencies classified by amount of total billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1970 
(Agences classées selon leur chiffre d'affaires total) 


Distribution of advertising billings 


Répartition du chiffre d'affaires de publicité 


Direct 
mail, 
Naver point of 
tising purchase, 
Number billings SSMS 
Total billings Aon ; Outdoor and | catalogues, 
i ss e Total Print as transpor - contests, 
Ghee GUA CNIS BEST Neabee media Television y tation etc. Other 
d'agences Chiffre aie ie Orme Badke, os a a HOMERU 
diareaives Imprimés Télévision Supports Par la Autres 
de _publicitée extérieur poste, 
et aux points 
transport de vente, 
en commun brochures, 
catalogues, 
concours, 
etc. 
dollars per cent — pourcentage 
Less than — Moines de $500,000 21 ccc ccencst acess 14,766,127 100. 
$ 5005 O0ORSZ 499 1999) 1. steveic cictess «ie wise ne siteserevereveve 66,012,890 100. 
Ze SOOO OU HEH 0 SO 999. MW oxanate yayexcle «lea ais tofatarslietens)'e ss) eh 45,135,817 100. 
D000 OOOE OR OI GOI O Me naratierateterscisiove isle) clersielelsielslere 52,690,476 
105,000,000 and over —-et plus Scie cwresrei ayes eres 284,126,662 


o-oo: o > 


LEE ict gan BO CMAN ROR IET OR CUOLCT INCRE RCRA ROR CSC BEC 194] 462,731,972 100.0 
TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1970 
TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1970 
Media billings Production charges 
= = Total 
; fe cae ee Support publicitaire Frais de production 
Metde. ey Peppeneipublicizaiee Amount Per cent Amount Per’ cent Amount Per cent 
Montant Pourcentage Montant Pourcentage Montant Pourcentage 
p) PEARCE, WEDS — VMpEAMCS. cia cisinvais a oe ieie ace eo 'eyh wisi acealers 159,576,293 Si. 4 37,168,127 18.9 196,744,420 100.0 
Tetegision. — PElLevislod circceonccasetesewans ces es 142,379,610 83.4 28,353,984 16.6 170,733,594 100.0 
RAT WM re vavers ieteisietcy o/atekatste versie’ sists gece e cee eee eee eene 56,247,556 90.6 5,825,490 9.4 62,073,046 100.0 
Outdoor and transportation — A l'extérieur et 
EVANS POL EMOTE CORAL (ala c5)ar 5 yash¥s'/=:(a) a) al'asaysha:a*avevesa) atest. 6 12,132,080 89.8 15376;.787. 10.2 13,508, 867 100.0 
Direct mail, point of purchase, brochures, 
contests, etc. — Par la poste, aux points de 
vente, brochures, catalogues, concours, etc. .. 17,956,304 100.0 17,956,304 100.0 
OPRer a wAU ERE Been sveuotaley aeisrshoisneiais aerae eanieyelisisyecosntacciay aus 1,715,741 100.0 1,715,742 100.0 
MUD ES Oi, Wrest posal bunt eas aps wa 00s isi 0'2) bra vetaTa yoyo eV erai\el el akagelar els ous 3/05335;,.539 80.0 92,396,433 20.0 462,731,972 100.0 
TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1970 
Note: Agencies classified by amount of total billings 
TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1970 
Nota: Agences classées selon leur chiffre d'affaires total 
Media Production Media Production 
Total billings billings charges billings charges 
=< Total = —— Total = == 
Chiffre d'affaires total Chiffre Frais de Chiffre Frais de 
d'affaires | production d'affaires | production 
amount — montant per cent — pourcentage amount — montant per cent — pourcentage 
Print media — Imprimés Television — Télévision 
Less, than — Moims: de: $500,000: oh oiccve ore oe cries se a 9,560,353 100.0 84.6 15.4 153175653 EES: 
$ OOK OOOH52 499 999M, pievels lotsa eististece eles. elele icin oreletele 35,916,264 100.0 83.1 16.9 12,194,026 14.2 
PRIN O UY {0) VO) LAREN IES) err AOS, RORY ICO RAT arene 24,011,632 100.0 82.1 17.9 12,738,316 19.0 
S0005000 59) 999999 i ayare atecieasleietete’s eee) sia PATO SID 19,231,076 100.0 81.3 18.7 24,516,645 15.1 
10,000, 000-and: over — Ct (pls. oiese ects aimee nia npapee a 108,025,095 100.0 79:49 20.1 119,966,954 17.0 
EO EA Minve etolerele satel olets oie) otal sieras sete ayrelerarsteteeleletetetaversuat sie « 196, 744,420 100.0 81.1 18.9 170,733,594 16.6 
Outdoor and transportation 
Radio = 
_Supports extérieurs et transport en commun 
hess .thann—-Moins: de)'$500,,000) «55 -..< srarerasialetaiessvorni ere 1,765,728 100.0 89.2 10.8 318,953 100.0 85.8 14.2 
Se DOG ODO O09 9 DOO ie oct ore oe eis foi'el ice iaicanisia.9y0,3 105573),.932 100.0 SUR 8.8 ZroL2 7203 100.0 84.1 151.9) 
; PESDO OOO = (ern 999), 999) rsa nic <aielotetpite © eia\o:eveleieielerase'sis\e 5,412,489 100.0 89.7 10.3 1,375,563 100.0 89.7 10.3 
: S00 OUD =) BGO 00 ee ulncc one stp yalsisiajue ainip/aia\els'aves 7,097,453 100.0 95.7 4.3 1,133,900 100.0 86.8 13.2 
‘ )) 105,000), 000. and ‘over — Gt: plUs) oi iejopeieciaire wisiereinwiers 37,223,444 100.0 89.7 10.3 8,168,188 100.0 92.2 7.8 
ROG Ch neers a ales was Ba ere eeuiieee aeRO e hye en 62,073,046 100.0 | sos} 8] 13,508,867 100.0 89.8 10.2 


One copy, properly completed, should be returned within one month of receipt 


; : ; : P DOMINION BUREAU OF STATISTICS 
Taken in conformity with the require- 

ments of the Statistics Act, Chapter 257, Paes ; As ae 
CeNIGed SALUTES Obs aad al nloS2s Merchandising and Services Division 
CONFIDENTIAL OTTAWA — CANADA 


ADVERTISING AGENCIES 
1970 


Revise name or address if not correct 


1. FORM OF ORGANIZATION —-(check one box) 
fs} Individual proprietorship {_] Partnership {_j Incorporated Company . {_} Other (specify) — 
2. NUMBER OF OFFICES 
How many offices (including head office if in Canada) were operated during 1970? oo... cicecececccceccceteceetseesseeesnseeneeeeeseeeae = 
3. WORKING PROPRIETORS —(Not applicable to incorporated companies) 


How many proprietors were actively engaged in the business during 1970? (a) Male........ hs con nes ms xa 


4, PAID EMPLOYEES AND PAYROLL Gb) emails. cn caasss eee = hae ears 8 


(a) What was the average number of employees during the year? Intlude executives of incor- 
porated companies but not proprietors of unincorporated firms. (GE Malet Bren occ teens terre ses a ky 


Giremaler ccm settee tere I no = Wt 
§ (omit cents) 


(b) What was the total amount paid to the above employees in salaries, wages, commissions, bonuses, leave pay or pay- 
ments in kind? Report the full amount before deductions. Include the salaries of working executives of incorporated 
companies but do not include the withdrawals of working proprietors of unincorporated buSiNESSES ......cccccccseeeetseeeseeees as = 


5. GROSS ADVERTISING BILLINGS TO CLIENTS 


If exact figures are not available, please estimate carefully. 

Quote ‘Media Billings’’ exactly as billed to client. Principally, this will include net billings plus commission (exclude commissions rebated to 
the client), cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 

Under ‘‘Production Charges’’ include all billings to clients for actually producing print and other advertising and commercials, include story 
boards, etc. This will include net billings for charges by art studios, production houses, freelancers, performers used in commercials, residuals , 
plus charges for work done by agency staff, plus commissions (exclude those rebated to the client). 

If commissions are split with other agencies in Canada, adjust billings accordingly. 


Media Media billings Production charges Total 
$ (omit cents) 
: x XK Ke 
(a), Daily sinew Ss papers kiero heot sear ae ame BES 
XX X X X 
(anyiWeek=end (roto)imapazimes: cree err ce nee ere REIS BPS 
Xe 
(iii) Weekly, semi-weekly, tri-weekly newspapers ....0.....c0000005 Bebe. 
XxX XX X X 
(iv): Consumerimagazinesw pec. eee eta eee nee cee ee 2ST BORNE 
XXX XX 
(wv }iTicadiey pape tscyascccsc ue ncsasneente ca eee ae eee eee BRE Se Senge 
(vi) Other print media (e.5. Yellow Pages, farm publications, See Re Root 
college papecsivetes) im sea eae Reenter ae 2 eee ee ee BERENS BSS 
$ (omit cents) $ (omit cents) 
(a) Total print media Ih aiGae Tmo GR Os xeon Soe eRie SE PCERM ER Res dae dee Ree eee 


CEs) Bebe Visto gi cieiias cacscvsecrscce asked Boschi sleer ends SAAS Gas ics dinidc esata ee eas 


Ge) TRAGAGE eds sae cuss coheesicncee sarees aornseane say vaeslcheenamennt eeu meredensteapdt deanna eine ea Saar 


(cd) Outdoor andutransportationg sca ween Cee eae 


(e) Direct mail, point of purchase, brochures, catalogues, contests, 
etc. (include mailing cost in ‘“‘production charges’’) ..............4. 


(f) Other (movie theatre advertising, labels, logos, trade 
SHOWS 1 TEE) | castetse cae tae chun eetwas caterer tatace ds cose oe eeRee EER ROE 


$ (omit cents) 


Total gross advertising billings to clients o......cccccccccceceseeceeeeeee 


6. OTHER GROSS BILLINGS TO CLIENTS —-marketing and media research, public relations work, translation services, 
salesranalyses, sales Campaigns; ietG. s.4..4 nape tec ners ee ee 


7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (546) oocccccccccccccccssscssscestesseesvsees 


€ 
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Revenue from media billings Resende peek 


done by own staff Total revenue 


1 ee from 
plus commission on 4 ‘sae 
nea duction charges BEVEL ISIN 
Commissions Fees rake te 8 
8. GROSS REVENUE FROM ADVERTIS- $ (omit cents) $ (omit cents) $ (omit cents) $ (omit cents) 


ING BILLINGS, i.e. revenue from bill- 
ings reported in question 5 (include 
cash discounts retained) ........:.-:.secnae 


9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 ........ccccccsceteeees 


lOROMMERSGROSSFOPERATINGGREVENU Ea cuchias retainers 3205 ozs toss nee cae o ade ssucaacene e<reccnosdenspo pac tovsees wearucsazyasenaers edetwi nent ste 


Lip wlOLALSGROSSFOPERATINGRREVENUIEW(8 4:9) 51 O) ae ia. ssc csdeesnronsasvnssensecostsestesbobocss cudhecsAys duthavsonet deveusssvasedasonsasiaacs gilts sonctonvarsnne 


12, NET PROFIT (OR LOSS) BEFORE INCOME TAXES (as) BE 6 Fl es eae ensayo aaceestceth cay ov av oseucdescustesiea Warduacsvessasueute 


CERTIFICATE 


This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers the 
period 


from 19 to 19 
Name (please print) Title 

Signature Telephone number a 
Address Date of this report 
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CONFIDENTIEL 


Division du commerce et des services 


OTTAWA — CANADA 5 


AGENCES DE PUBLICITE 
1970 


Corriger le nom et l’adresse, s’il y a lieu 


1. FORME JURIDIQUE — (pointer une case) 
[_] Propriété individuelle (| Société en nom collectif [| Société constituée (| Autre (préciser) 
2. NOMBRE DE BUREAUX Nombre 
Combien de bureaux (y compris le siége social, s’il se trouve au Canada) votre entreprise a-t-elle exploités en 1970? .... = 
3. PROPRIETAIRES ACTIFS —(ne s’applique pas aux sociétés constituées) 


Combien de propriétaires ont activement participé a l’exploitation de l’entreprise en 1970? (a) Hommes. .u...ccccece cece a 


4. EMPLOYES REMUNERES ET FEUILLE DE PAIE (UB) BEES eee este 


a) Nombre moyen d’employés durant l’année. Inclure les directeurs des sociétés 
constituées, mais non les propriétaires des sociétés non constituées (GO) CHommest ieaccsesee seers zn 


(ii) Femmes 


: , : : . : . CaN +p: : $ (omettre .es cents) 
b) Montant global versé aux employés mentionnés ci-dessus en traitements, salaires, commissions, gratifications, paye 


de congé et paiements en nature. Déclarer le montant brut, avant déductions. Inclure les traitements des directeurs 
: eine aes 3 : au ees ; sates 

actifs des sociétés constituées, mais non les retraits opérés parles propriétaires actifs dans le cas des sociétés non 

GOMS CUCU SES) pe hive comets eee eos Sea ee ne nee cece em eter ecaston ane ROR a tact Oa pan ee en met wk oo eee Para en ceteceeeroy Means reams ee eae : 


5. CHIFFRE D'AFFAIRES DE PUBLICITE 


Faute de chiffres exacts, veuillez donner une estimation aussi précise que possible. 

Inscrire sous ‘‘Chiffre d’ affaires par support publicitaire’’, le montantexact facturé aux clients. Cette rubrique contiendra principalement le mon- 
tant net des factures plus la commission (ne tenez pas compte des commissions ristournées aux clients), le cout des émissions dans le cas de 
publicité a la télévision et a la radio, plus les autres frais exigés par les stations, les réseaux ou les exécutants. 

Sous ‘Frais de production’’, inscrire le montant des sommes facturées aux clients pour tous les travaux publicitaires, y compris les maquettes- 
scénarios, etc. Les montants comprendront le montant net des factures relatives aux frais exigés par les studios d’art, les maisons Ge produc- 
tion, les artistes indépendants et les exécutants qui ont participé a la réalisation de messages publicitaires, les soldes de compte. plus les 
frais pour le travail de production du personnel de l’agence, plus les commissions (a l’exclusion de, celles qui sont ristournées aux clients). 

Si les commissions sont partagées avec d’autres agences au Canada, veuillez faire les rectifications nécessaires. 


s blicitai Chiffre d’affaires Erais et 
EPpo Re pup icitaike par support publicitaire de production ore 
$ (omettre les cents) 
XX XXX xxx xx 
i) Journaux quotidiens iL IOS 2 eS ES 
xX XXX xX XXX 
LL OUCnaux.de tinndersemaime swt ee ane eee ee ae IL ee | AES 
xX XXX XXX XX 
iii) Journaux hebdomadaire, bihebdomadaire et trihebdomadaire | USB 2S pS es 
x XXX XK xxxxx 
LV) Revues: des COMSOMMALEURS A Ae et eee ee ee 25S 2 es mies 2S BSE 
xx XxX xX XXX 
vp Revues professionnellesacw ewes ee tend nee ene ; | Ee Sees u 2S oS OSS PS 
vi) Autres imprimés (par exemple, les pages jaunes, les jour- Ras nS BSS BSAA 
naux agricoles, les journaux collégials, etc.) .occccecceeeceeee BSCS RS ees 2 SS tes 
$ (omettre les cents) $ (omettre les cents) 
a)! LotalSimprinie's cy.ccr soca saane kee erastrs die ee ee ee 
[oS a Wd SASSI Noy renee yee ery EMR RR AERO mE nh, Frese weutitl Bauh Seite 
Ce PO LG Wo i chen ar an ee Oren tea gee rela Wn Cv epee hh a Ae ills atane aah ery enemies 


d) Supports extérieurs et transports En COMMUN .........ccceeeeseceeeeeeees 


e) Publicité par la poste, aux points de vente, brochures, catalo- 
gues, concours, etc. (inclure les frais de poste comme ‘‘Frais 
de production’’) ... 


f) Autres (publicité dans les cinémas, création d’étiquettes, gra- 
phisme, expositions commerciales, EC.) ..........secececsconecoosreeeceeseess 


$ (omettre les cents) 


Chiffre«diaftcires: deipublicite, totals 2 ee 


6. CHIFFRE D’AFFAIRES DE SERVICES NON PUBLICITAIRES — organisation de la vente et recherches sur les supports 
publicitaires, travail de relations publiques, services de traduction, analyses des ventes, campagnes de vente, etc. ...... 


7. CHIFFRE D’AFFAIRES TOTAL (SUPPORTS PUBLICITAIRES, PRODUCTION ET SERVICES) (546) o.cccccccccccecececesssseees 
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Recettes provenant du chiffre Recettes provenant 


d’affaires des supports publicitaires du travail effectué Sea old 
par votre personnel, 
| has provenant 
‘ plus commission cee 
a Commissions Honoraires sur les frais de publicité 
production 
7 
8. RECETTES BRUTES DE PUBLICITE, $ (omettre les cents) $ (omettre les cents) $ (omettre les cents) $ (omettre les cents) 


c’est-a-dire, recettes afférentes au 
chiffre d’affaires déclaré a la question 
5 (inclure les escomptes retenus) ........ 


9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c’est-a-dire, recettes afférentes au chiffre d'affaires dé- 


CS) PATER (OSI «sere or Beg warcone io ea bev org See beet OMe es nce oe oR ei tele MEN PRSOre A EPH ESR, nd ed ra ee a 


10. AUTRES RECETTES BRUTES D’EXPLOITATION —tels les honoraires recus d’avanCe ooccccceccccccccceccceecccesscessecesecevsecnsees 


i OPAC DESaRE GENE SH ORU MES: Die Xr. Ol MAIR LONK(S ty 9itil Oli ca ceca ouersee exer es Seen errno a eer eet phe ieee shane envaoMe ao sands 


12, BENEFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L’'IMPOT a) Bénéfice occccccccccscsceccssscestessveeveeee 


bp) eRertew. arcu tra erneeaenne Neier 


ATTESTATION 


Le soussigné certifie que les renseignements indiqués dans cette déclaration sont, 4 sa connaissance, exacts et complets, et qu’ils visent la 
roe 
période allant. 


du ip: au 19 
Nom (en caractéres moulés) Titre (ou fonction) 
Signature Numéro de téléphone 
Adresse Date de la déclaration 
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ADVERTISING AGENCIES 


NY 


Introduction 


In 1972, the 189 advertising agencies included 
in the survey reported gross advertising billings 
to clients totalling $535,065,705 and included media 
billings of $415,250,213; production charges of 
$107,953,488 and other billings amounting to 
$11,862,004. Other billings include activities such 
as marketing and media research; public relations 
work, translation services, sales analysis and sales 
campaigns. Gross revenue amounted to $92,063,968 and 
net profit (before income taxes) was reported at 
$9, 363,609. 


It should be noted that comparable 1971 adver- 
tising agency data will not be available because the 
program was not conducted for that year. For 1971, 
some limited data will be available in the 1971 pub- 
lications of the Census of Merchandising and Services. 
The 1972 results have, therefore, been compared to 
the published 1970 figures. 


Total Billings, Gross Revenue and Net Profit 


As shown in Table 1, total billings increased 
from $470,352,117 in 1970 to $535,065,705 in 1972, an 
increase of 13.8 %. Advertising billings increased 
by 13.1 % (from $462,731,972 to $523,203,701) between 
the two years while other billings from marketing and 
media research, public relations and other such serv- 
ices increased by 55.7 % (from $7,620,145 to 
$11, 862,004). 


Gross revenue increased to $92,063,968 in 1972, 
up 11.1 % over the $82,895,710 reported in 1970. 
Gross revenue from advertising billings rose by 12.4 % 
while reported gross revenue from marketing and media 
research, public relations and other such services 
decreased by 10.0 % between the two years. Other 
gross operating revenue (i.e. retainers, fees) showed 
a decrease of 9.3 % between 1970 and 1972. During 
this same period net profit (before deductions for 
income taxes) increased by 22.1 %. 


Please note that gross revenue data for the 
years 1969, 1970 and 1972 are comparable to one anoth- 
er. The data for the years 1964 to 1968, though 
comparable between these years, are not comparable to 
1969, 1970 and 1972 (Table 1). This was brought 
about by a change in the 1969 questionnaire design 
which substantially altered the data reported for the 
question relating to gross revenue from market sur- 
veys, research and other services. 


Employment and Salaries and Wages 


Data relating to employment and salaries and 
wages is presented in tables 2 and 3. Advertising 
agencies reported a total of 4,474 employees including 
2,308 males and 2,166 females and salaries and wages 
totalling $53,014,072. Employment data reported for 
1972 is not comparable to any of the previous years. 
This was due to a change in the 1972 concept which 
required respondents to report employment for the 
last complete week (or closest pay period) of 
September instead of an annual average number of 
employees as requested for previous years. 


AGENCES DE PUBLICITE 


1972 


Introduction 


En 1972, les 189 agences de publicité comprises dans 
l'enquéte ont déclaré un chiffre d'affaires total, brut, de 
$535,065,705, ce qui comprend un chiffre d'affaires a 1'égard 
des supports publicitaires de $415,250,213; les frais de 
production se sont élevés 4 $107,953,488 et les autres services 
a $11,862,004. Les autres chiffres d'affaires comprennent des 
services tels que la commercialisation et les recherches sur 
les supports publicitaires, le travail de relations publiques, 
les services de traduction, l'analyse des ventes et les cam- 
pagnes de vente. Les recettes brutes se sont élevées a 
$92,063,968 et le bénéfice net (avant les déductions d'imp6éts) 
a $9, 363,609. 


Il est a noter que les données de méme nature sur les 
agences de publicité ne sont pas disponibles pour 1971, l'en- 
quéte n'ayant pas été effectuée cette année-1la. Quelques 
renseignements, de nature plus limitée, seront disponibles 
pour 1971 dans les publications traitant du Recensement du 
Commerce et des Services de 1971. Les résultats obtenus pour 
1972 sont donc comparés aux chiffres publiés pour 1970. 


Chiffre d'affaires total, recettes brutes et bénéfice net 


Comme 1'indique le tableau 1, le chiffre d'affaires 
total a augmenté de 13.8 % passant de $470,352,117 en 1970 a 
$535,065,705 en 1972. Le chiffre d'affaires de publicité a 
augmenté de 13.1 % (de $462,731,972 a $523,203,701) dans 1'in- 
tervalle de ces deux années tandis que les autres chiffres 
d'affaires provenant de la commercialisation, des recherches 
sur les supports publicitaires, des relations publiques et 
d'autres services de ce genre ont augmenté de 55.7 % (de 


$7,620,145 & $11,862,004). 


Les recettes brutes se sont élevées 4 $92,063,968 soit 
11.1 % d'augmentation par rapport aux $82,895,710 de 1970. 
Les recettes brutes de publicité ont augmenté de 12.4 % tandis 
que les recettes brutes de la commercialisation, des re- 
cherches sur les supports publicitaires, des relations 
publiques et d'autres services du méme genre ont diminué de 
10.0 % dans 1'intervalle de ces deux années. Les autres 
recettes brutes d'exploitation (c.-a-d. les honoraires re¢us 
d'avance) ont diminué de 9.3 % entre 1970 et 1972. Durant la 
méme période, le bénéfice net (avant les retenues pour 1'im- 
pot), a augmenté de 22.1 %. 


Veuillez noter que les recettes brutes des années 1969, 
1970 et 1972 peuvent étre comparées entre elles. Les ren- 
seignements relatifs aux années 1964 a 1968 peuvent étre com- 
parés entre eux mais ne peuvent pas étre comparés aux ren- 
seignements de 1969, 1970 et 1972 (tableau 1). La raison en 
est un changement introduit dans la formulation du question- 
naire de 1969, changement qui a considérablement modifié la 
nature des renseignements fournis quant aux recettes brutes 
au titre d'études de’ marché, de la recherche et d'autres 
services. 


Emploi et rémunération 


Les renseignements ayant trait a l'emploi et a la ré- 
munération sont résumés aux tableaux 2 et 3. Les agences de 
publicité ont déclaré avoir employé 4,474 personnes dont 
2,308 employés de sexe masculin et 2,166 employés de sexe 
féminin, et avoir payé $53,014,072 en rémunération. Les 
données sur l'emploi de 1972 ne peuvent étre comparées a 
aucune de celles des années précédentes, du fait d'un chan- 
gement de formulation introduit dans le questionnaire de 
cette année 14a. En effet, alors qu'au cours des années pré- 
cédentes on demandait d'indiquer le nombre de personnes 
employées en moyenne par année, en 1972, on a demandé d'in- 
diquer le nombre d'employés ayant travaillé pendant la der- 
niére semaine compléte de septembre ou pendant la période de 
paie la plus rapprochée. 


Concentration 


In 1972, a total of 25 firms were classified to 
the two larger size groups (over $5,000,000 in bil- 
lings) reporting $410,115,089 in advertising billings 
or 76.6 % of the total billings in Canada. These same 
two size groups in 1970, consisting of 22 firms, re- 
ported advertising billings of $340,745,932 repre- 
senting 72.4 % of total billings. 


Print Media Billings 


Of the 189 advertising agencies, 166 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 6. 


Media Selection 


Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in bil- 
lings) reported the greatest proportion of their total 
advertising billings within the print media (44.9 % 
to 61.6 %). This pattern was not duplicated for firms 
classified to the two larger size groups (over 
$5,000,000 in billings). . These firms showed 43.1 % 
and 43.5 % of their respective total billings were 
generated within the television media. 


Analysis of Advertising Billings 


Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, 
a fee charged by the media for the rental of time or 
space and a fee charged by the advertising agency or 
by a third party to produce the commercial. Table 8 
gives the breakdown of advertising billing by kinds of 
service. The table shows production charges were 
20.6 % of advertising billings. It should be noted 
that production charges of print media are higher than 
the production charges for radio, television and out- 
door and transportation (22.0 % compared to 14.1 %, 
Ho We etl W557 Bc 


Table 9 gives the same breakdown between media 
billings and production charges by size groups. 


Concentration 


En 1972, 25 agences étaient classées dans les deux plus’ 
grandes catégories (plus de $5,000,000 de chiffre d'affaires); 
elles déclaraient au total $410,115,089 de chiffre d'affaires 
de publicité soit 76.6 % du chiffre d'affaires total au 
Canada. Ces deux mémes catégories comptaient 22 agences en 
1970 et déclaraient $340,745,932 de chiffre d'affaires de 
publicité, soit 72.4 % du chiffre d'affaire total. 


Chiffre d'affaires, imprimés 


Sur les 189 agences de publicité considérées, 166 ont 
donné la répartition de leur chiffre d'affaires en imprimés 
selon le genre d'imprimés. Les résultats sont présentés aux 
tableaux 5 et 6. 


Choix de support publicitaire 


Les agences de publicité classées dans les trois plus 
petites catégories (moins de $5,000,000 de chiffre d'affai- 
res) ont déclaré que la plus grande partie de leur chiffre 
d'affaires de publicité provenait des imprimés (de 44.9 % 
a 61.6 %). Ce qui n'est pas le cas pour les agences clas- 
sées dans les deux plus grandes catégories (plus de 
$5,000,000 de chiffre d'affaires). Ces agences ont décla- 
ré que 43.1 % et 43.5 %, respectivement, de leur chiffre 
d'affaires de publicité provenait de la télévision. 


Analyse du chiffre d'affaires de publicité 


Le chiffre d'affaires de publicité est le montant fac- 
turé aux clients. Ce montant se compose de deux parties, les 
frais de support de publicité pour l'espace ou le temps retenu 
et les frais de production de l'annonce publicitaire réclamés 
par l'agence de publicité ou par un tiers. La ventilation du 
chiffre d'affaires de publicité selon le genre de service est 
présentée au tableau 8. Le tableau indique que les frais de 
production constituaient 20.6 % du chiffre d'affaires de 
publicité. 11 faut noter que les frais de production pour 
imprimés sont plus élevés que les frais de production pour la 
radio, la télévision, les panneaux-réclame et les affiches 
utilisées dans les moyens de transport (22.0 % comparé a 
WA Bh, WSO ce assed Dc 


Le tableau 9 donne la méme ventilation entre frais de 
support publicitaire et frais de production selon les caté- 
gories d'agences. 


‘€ 


- 


) 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1964-1972 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1964-1972 


Amount of billings 


Chiffre d'affaires 


] 


Gross revenue on 


Other gross 


operating 
revenue 
(retainers, 


— 


Recettes brutes au titre de 
fees where 
commission is i Net profit 
--— not applicable Tota before de- 
Advertising Or was : duction 
Number is billings (1) rebatable to for income 
of neeEe a MIEN the client) taxes) 
fiems surveys, Chiffre d'affaires surveys, = a 
Year — Année = a pee zocegrck de publicité(1) research Autres recettes Bénéfice 
sing and other and other 
Nombre billings(1) | services i 2 brutes net 
d'agen- = | s Total services (2) d'exploitation (avant 
ces chiffre eedeede Per cent amy a (honoraires Per cent | déductions 
d'affaires marché, ; of marché gene le cas oF deayimpots 
de epublie recone Amount billings PPE So ot l'on ne Amount billings sur le 
cité(1) et attocs = = aes calcule pas de ie revenu) 
services Montant Pourcen- : commission Montant Pourcen- 
tage du services (2) ou que tage du 
chiffre celle-ci a été chiffre 
d'affaires ristournée d'affaires 
bs au_ client) pte Bese a8 
dollars dollars i dollars 
149 | 314,354,627 | 3,785,712 | 318,140,339 | 49,619,164 PO a gs hODs tLe 187 ,056 | 53,591,932 16.8 4,081,379 
159 | 358,264,704 | 4,294,643 | 362,559,347 | 56,497,703 -8| 4,294,643 202,368 | 60,994,714 16.8 5,712,001 
165 | 396,687,409 | 5,488,460 | 402,175,869 | 61,227,597 -4] 5,488,460 199,128) 66,915,185 16.6 6,578,493 
176 | 424,845,770 | 4,749,467 | 429,595,237 | 67,871,692 -0| 4,749,467 213,445 | 72,834,604 17.0 6,019,603 
171 | 421,812,807 | 4,332,114 | 426,144,921 | 67,833,415 ol |e45332.) E04 310,745 | 72,476,274 17.0 4,744,010 
163 | 450,332,349 | 5,810,461 | 456,142,810 | 73,225,447 3} 3,964,017 1,684,711 | 78,874,175 Dies 9,388,551 
194 | 462,731,972 | 7,620,145 | 470,352,117 | 78,066,833 +9) 3,824,357 1,004,520 | 82,895,710 WAG 7,670,258 
189 | 523,203,701 11,862,004 | 535,065,705 | 87,712,532 -8| 3,440,291 911,145 | 92,063,968 Eiiae 9,363,609 


(1) Includes production work 


done. — Comprend le travail de production. 
(2) The 1969 and 1970 data are not comparable to prior years. — Les données de 1969 et de 


TABLE 2. Employment and Gross Revenue for 1964-1972 


TABLEAU 2. Emploi et recettes brutes, 1964-1972 


1970 ne sont pas comparables aux années antérieures. 


Total amount Per cent of 
Number of firms Gross revenue pee tovess a Eeployes®) paid to employees gross revenue 
Year — Année =e = Male Female 3 a 
Nombre d'agences Recettes brutes = = Total Rémunération Pourcentage des 
Hommes [ Femmes totale recettes brutes 
dollars number — nombre dollars 
BEI Se) Soc PWN) 2,078 4,453 33,170,850 61.9 
60,994,714 2,491 2,207 4,698 37,049,736 60.7 
66,915,185 2,574 2,399 4,973 40,771,172 60.9 
72,834,604 2,618 2,520 5,138 44,034,036 60.5 
72,476,274 (apes! 2,408 4,919 44,651,258 61.6 
78,874,175 2,502 2,374 4,876 46,628,740 59.1 
82,895,710 2,497 253503 4,850 49,209,223 59.4 
92,063,968 2,308 2,166 4,474 53,014,072 SANG 
(1) As of the last complete week of September 1972 or closest pay period. — La derni@ére semaine de paie de septembre 1972 ou la période de paie 1a plus 
rapprochée. 
TABLE 3. Employment and Net Revenue of Advertising Agencies, 1972, Classified According to Total Billings and Form of Organization 
TABLEAU 3. Emploi et recettes nettes en 1972 des agences de publicité, classées suivant leur chiffre d'affaires total et leur forme d'organisation 
Total billings — Chiffre d'affaires total 
Form of organizatio 
aera Less than 19 $10,000,000 | 
Forme d'organisation - $500,000- $2,500,000- $5,000 ,000- and over Hoeall 
Moins de 2,499,999 4,999,999 959993999 _ 
$500,000 et plus 
Incorporated firms — Sociétés constituées 
Number of firms — Nombre d'agencesS ........ececeececvssseves Sia aists 72 64 9 1l 14 170 
Number of employees — Nombre d'employéS ........eeecereeceeceecece 246 735 258 586 2,606 4,431 
Salaries and wages — Traitements et salaires .........seeeeeeeeaee $ 2,139,401 7,768,488 3,115,620 Ti) WA ey 32,646,807 52,688,148 
Net profit (before income taxes) — Bénéfice net (avant déduction 
des impdts sur le revenu) ...... a foittiote fa /artcbsvaueisisinia ei stare Siete dete tes $ 462,860 1,419,792 . 629,676 1,048,864 5:,515, 645 9,076,807 
Unincorporated firms — Sociétés non constituées 
Number of firms — Nombre d'agences ..........eeeeeceeeeees praterensiataye 17 2 - - - 19 
Number of employees — Nombre d'employéS ........cceeeececccscceece - 43 
Salaries and wages — Traitements et salaireS .........eeeeeereeees $ = 325,924 
Number of working proprietors — Nombres de propriétaires actifs . - 21 
Net profit (before proprietors' salaries and income taxes) — 
Bénéfice net (avant déduction des traitements des propriétaires 
et des impdts| sur,le revenu) ....-.-..seccceees Sialeleb oie Ae ee $ = 286,802 


Year Moins de 2,499,999 
- $500,000 


Année Number 
of firms 


Nombre 


1964 wocsesee . 
LOGS Nevsrelelereic.s 
1966 .2--ecere 83 
1967 cesseccee 86 
IES AG raocude 83 
1969 .erecceee 75 
970 So cisrecisie vie 91 
LOT2es oeee 


Less than 


BAS 


TABLE 4. Billings of Advertising Agencies, 1964-1972 


Note: Agencies classified by amount of total billings 


TABLEAU 4. Chiffre d'affaires des agences de publicité, 1964-1972 
Nota: Agences classées selon leur chiffre d'affaires total 


Total billings — Chiffre d'affaires total 


$2,500, 000- 
4,999,999 


$500, 000- 


Number 
of firms 


Number 
Amount of firms 


Amount 


Amount 


Nombre 
d'agences 


Montant Nombre Montant Montant 


dollars dollars dollars 


14,952,983 48,810,741 22,613, 840 
14,086,483 53 63 ,049 , 366 6) 23,440,169 
14,790,938 BY4)) -By/selliby oils) 10)} 32,603,195 
15,057,557 58] 63,066,955 SiS pey?2 
13,973,050 56] 63,016,996 41,052,625 
13,925,111 56| 66,829,989 37,819,657 
15,381,417 68} 68,567,816 45,656,952 


18,958,577 71,711,790 34,280,249 


Number 
of firms 


Nombre 
d'agences 


$5,000, 000- 


959995099 


Amount 


Montant 


$10,000,000 
and over 


Number 
of firms 


Nombre 


et plus 


Amount 


Montant 


Total 


Amount 


Montant 


= 


dollars 


38,045,815 
37,500,729 


6 
6 

7| 49,148,590 
8| 57,332,654 
7| 48,040,688 
9] 61,356,921 
8| 53,766,793 
1 


76,064,892 


TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1972 
Note: Agencies classified by amount of total billings 


dollars 


193,716,960 
224,482, 600 
247,717,987 
258,406, 749 
260,061,562 
276,211,132 
286,979,139 
334,050,197 


dollars 


318,140, 339 
362,559,347 
402,175,869. 
429 595,237 
426,144,921 
456,142,810 
470,352,117 
535,065, 705 


TABLEAU 5. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au montant total du chiffre d'affaires dans les imprimés, 1972 
Nota: Agences classées selon leur chiffre d'affaires total 


Total billings 


Chiffre d'affaires total 


Less than — Moins de $500,000 | 89 9,519,481 8,690,412 100.0 35.8 Se) Sa8 11.6 
$  500,000-$2,499,999 ...... 66 | 30,455,037 25,567,400 | 100.0 42.5 70 5.0 14.4 
2,500,000- 4,999,999 ...... 9 | 11,977,423 7 | 8,301,700} 100.0 54.7 x x DD 
5,000,000- 9,999,999 ...... DIG 23)62777,,956 | 19,388,784 100.0 42.4 x x SV ane! 
10,000,000 and over — et 
DILWGM ciclersloleresistoresieiticrecie sete 14 | 96,753,418 75,226,462 | 100.0 43.8 9.4 4.9 feaeil 
Total BARA IAA Reo e 189 |171,983,315 37,174,758 100.0 43.5 8.0 4.2 25 


Number 
of firms 
showing the 
Amount of breakdown Amount of 
print 2 of print print 
Number media media media 
of firms billings by type billings 
Nombre Chiffre Nombre Chiffre 
d'agen- | d'affaires | d'agences d'affaires 
ces dans les donnant dans les 
imprimés la ven- imprimés 
tilation 
du chiffre 
d'affaires 
dans ‘les 
imprimés 
par support 
publicitaire 


Daily 
news- 
papers 
Jour- 
naux 
quoti- 
diens 


dollars dollars 


Week-end 
(roto) 
magazines 


Journaux 


semaine 


Weekly 
semi-weekly 
tri-weekly 
newspapers 


Journaux 


de fin de jhebdomadaire, 


bihebdoma- 
daire et 
trihebdo- 
madaire 


per cent — pourcentage 


Consumer 


consomma- 
teurs 


TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1972 
Note: Agencies classified by amount of total billings 


magazines 


Revues de 
profession- 


Trade 
papers 


Revues 


nelles 


Other print 
media (yellow 
pages, farm 
publications, 
college 
papers, etc.) 
Autres 
imprimés 
(pages jaunes, 
journaux 
agricoles, 
journaux col- 
légiaux, etc.) 


TABLEAU 6. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au chiffre d'affaires dans chaque support publicitaire, 1972 
Nota: Agences classées selon leur chiffre d'affaires total 


Total billings 


Chiffre d'affaires total 


Number 


of firms 
showing the 
Amount of breakdown Amount of 
print of print print Daily 
media media media news- 
billings billings papers 


by type 
Chiffre 
d'affaires 
dans les 
imprimés 


Chiffre 
d'affaires 
dans les 
imprimés 


Jour- 
naux 
quoti- 
diens 


Nombre 
d'agences 
donnant 
la ven- 
tilation 
du chiffre 
d'affaires 
dans les 
imprimés 
par support 
publicitaire 


dollars dollars 


Less than — Moins de $500,000 9,519,481 8,690,412 5.2 
$ 500,000-$2,499,999 ....... 30,455,037 25,567,400 18.2 
2,500,000- 4,999,999 ....... 1997715423 8,301,700 YAO 
5,000,000- 9,999,999 ....... 23,277,956 19,388,784 13.8 


PLUS veleralatete cuieiots ei aisibterctorels 


96,753,418 75,226,462 


Week-end 
(roto) 
magazines 


Journaux 


semaine 


171,983,315 166 |137,174,758 | 59,668,414 


op yy 64.4 
100.0 100.0 


11,027,040 


Weekly 
semi-weekly 
tri-weekly 
newspapers 


Journaux 


de fin de |hebdomadaire, 


bihebdoma- 
daire et 
trihebdo- 
madaire 


per cent — pourcentage 


5, 769,042 


Consumer 


consomma- 
teurs 


3.2 
1106 
SAG) 
19.8 
59.6 
100.0 


31,676,292 


magazines 


Revues de 
profession- 


Trade 
papers 


Revues 


nelles 


100.0 


21,938,119 


Other print 
media (yellow 
pages, farm 
publications, 
college 
papers, etc.) 
Autres 
imprimés 
(pages jaunes, 
journaux 
agricoles, 
journaux col- 
légiaux, etc.) 


100.0 


7,095,851 


) 


a me 


TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1972 
(Agencies classified by amount of total billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1972 
(Agences classées selon leur chiffre d'affaires total) 


Distribution of advertising billings 


Répartition du chiffre d'affaires de publicité 


Direct 
mail, 
Adver - point of 
tising purchase, 
Number billings brochures, 


Outdoor and | catalogues, 


Total billings of firms 


= = Total Print = transpor- contests, 
Chiffre d'affaires total Nombre media Television tation etc. Other 
d'agences Chiffre s = Radio = a =; Total 
dineraires Imprimés | Télévision Supports Par la Autres 

de publicité extérieurs poste, 

et aux points 

transport de vente, 

en commun | brochures, 

catalogues, 

concours, 
etc. 


dollars per cent — pourcentage 


Less than — Moins de $500,000 ..............+2... 89 18, 257, 841 61.6 ese Ws 2a) a2: Lz 100.0 
$  500,000-$2,499,999 ..... elaieisieieic'e.clslere wie cesicsce 66 68,756,706 53.4 18.3 Mey) 3.4 8.0 a 100.0 
ZAsAUNO LS EOE SOD cacsoane so 5noUGoURdoOONOSE a 34,169,555 aeen PES) Lie, 3.0 x x 100.0 
550005000 = 959995999 (osc s cies carsales #0 oe 'sle are once 73,082,122 43.1 10.9 S558) x x 100.0 
10000, 000Fandoverr— Cty plus) coi clecieeiel ainieveieic > 328,937,477 43.5 2 Po) x x 100.0 


Evil) cosa eee eeem een 523,203,701 casi a eS 100.0 


TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1972 


TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1972 


Production charges 
Frais de production 


Media billings 


Support publicitaire 


Media — Support publicitaire Per cent 


Pourcentage 


Print media — Imprimés ...... easlsteratonelelerereleteseleletere cts 17,15,983';315 48,484,485 220, 467 , 800 100.0 
Television —iTELGViSiON wee cic ccccicc sce viclsesisneces 171,358,572 28, 200,695 199,559, 267 100.0 
RAGA Otnsteleyeretetelela cle sselore Wiolslalelolalelecc/ajoels lolelsreteterescleloksrsve 58,428, 260 5,038,611 63,466, 871 100.0 
Outdoor and transportation — A Bex tceicur et 

EL ANS POL Ce CHU COMMUN! Fjeisis creteieievelole nics bie elsietielalecaae 13,480,066 2,505, 263 15,985,329 100.0 
Direct mail, point of purchase, brochures, 

contests, etc. — Par la poste, aux points de 

vente, brochures, catalogues, concours, etc. .. 20,782, 268 20,782, 268 100.0 
Others Autres vareterieisterercteneleteloiewsrralelelsreieisteisl-ieis lei sl oe 2,942,166 2,942, 166 100.0 


ae lete lore) s/elieepsta cfetetelessetsvel<re'e'ale)eie\6 a 415, 250, 213 107,953,488 523,203,701 


TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1972 
Note: Agencies classified by amount of total billings 


TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1972 
Nota: Agences classées selon leur chiffre d'affaires total 


Media Production 
billings charges 


Media 
billings 


Production 
charges 


Total billings 


= Total _ - Total _ - 
Chiffre d'affaires total Support Frais de Support Frais de 
publicitaire| production publicitairg production 
amount — montant per cent — pourcentage amount — montant per cent — pourcentage 
Print media — Imprimés Television — Télévision 


Less than — Moins de $500,000 ............... ase. 11, 248, 278 2,231,422 90.5 9.5 
See OO OCS 254991999 Bar vctar cals ayeteintntsioeleiors sieisreiel cree 36,751,566 12, 605,675 84.5 Le) 
ZOO ROOU =e 499 95:99 Oubaalstalnsys aiptelaioiscre atelstersio saeee 15,334,548 10,097,575 81.8 18.2 
BS O00 00081 9 999 O99 an clclstain sisters c/s viele cise) sieis/e ere 27,920, 818 31,503, 696 85.9 14.1 
105000,000 and over — et plus .......000.s0cesc0 129,212,590 143, 120, 899 86.2 1356 
LOCOS ave ta ie iiela aietaraie piatwiatiaval a: ainie7silein ote cc cescccns 220, 467, 800 199, 559, 267 100.0 85.9 14,1 
Outdoor and transportation 
Supports extérieurs et transport en commun 

Less than —Moins de $500,000 .......2..--sceces 2,052,423 451,201 100.0 78.8 2152 
Smet 500000 =$254991999) Ver .. n a sleiels/oisiaiclels.usislsrsrasine 10,495,330 2,318,421 100.0 83.8 16.2 
25 D00K000 =845999) 999) ne cinic.ccche ce Sh APSO 6,045, 856 1,011, 863 100.0 85.9 14.1 
5,000,000- 9,999,999 ..... Misveiein ei slevelacelaisiaiesersirieie 7,973,366 2,855,910 100.0 88.7 ula Wes} 
10,000,000 and over —-et plus ........ miata iata(etaete 36, 899, 896 9,347,934 100.0 83,2 16,8 
POCO Lia stahet etensts tele! -lersvalaietcverss ope eiatet el allel spiel wits tals anannor 63,466, 871 92.1 Tchs 15,985,329 100.0 84,3 peat 


pe Statistics Canada _ Statistique Canada 


Merchandising and Services Division 
ADVERTISING AGENCIES, 1972 


Complete and mail one copy within 
30 days of receipt 


Authority —Statistics Act, Chapter 15, 
Statutes of Canada 1970-71-72, 


(Exemplaires frangais disponibles 


sur demande) 


Revise name or address if not correct 


INSTRUCTIONS | 


Report for your fiscal year (normal business year) ending at any time between April 1, 1972 and March 31, 1973, 


1. FORM OF ORGANIZATION — (check one box) 


Incorporated Compan Other (specify) 
P y 


‘| Individual proprietorship {_] Partnership 


2. NUMBER OF OFFICES 

How many offices (including head office if in Canada) were operated during the reporting Period? ..........cccccccescessessseseesseessees 
3. WORKING PROPRIETORS —(Not applicable to incorporated companies) 

How many proprietors were actively engaged in the business during the reporting Period? ...........cccceccsccesesecenecececeseeatet eeseesees 


4. PAID EMPLOYEES AND PAYROLL 


(a) Number of paid employees during the last complete week of September or closest pay pe- 
riod. Include working executives of incorporated companies but not proprietors of unin- 


corporated businesses. GIEMalley tec cencinerrceen 


- (iy Female iccscsnmateces 


(b) Total salaries and wages paid to employees during the business year. Include commissions, bonuses, leave pay and 
payments in kind. Include the salaries of working executives of incorporated companies but do not include the with- 
drawals of working proprietors of unincorporated businesses. Report gross pay before deductions. 


» GROSS ADVERTISING BILLINGS TO CLIENTS , 


wn 


Number 


$ (omit cents) 


Quote ‘Media Billings'’ exactly as billed to client. Principally, this will include net billings plus commission (exclude commissions rebated to 


the client), cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 


Under ‘*Production Charges”’ include all billings to clients for actually producing print and other advertising and commercials, include story 
boards, etc. This will include net billings for charges by art studios, production houses, freelancers, performers used in commercials, residuals, 


plus charges for work done by agency staff, plus commissions (exclude those rebated to the client). 
If commissions are split with other agencies in Canada, adjust billings accordingly. 
If exact figures are not available, please estimate carefully. 


Media Media billings Production charges 


$ (omit cents) 


(i) Daily newspapers 


(it) Week-end (roto) pmaigazines) fi..c.ccasectec.toe.sareressnpiieuateensaunee se 


Total 


(iii) Weekly, semi-weekly, tri-weekly newspapers .........ccc00000 


GwConsimer maipaziitte Sur... ps sierenea pare traader eee fers ser aie cena 


(3) Prade"paperst, ., - 2p See tte e te, eese 


(vi) Other print media (e.g. Yellow Pages, farm publications, 
colle Re" papersi, GtCe)imacreccsstest ates meenute ren mies 


$ (omit cents) 


(CasTotal print ime diate ee tet: ces io1s secures ss omeeeeco ater meet eae eetecceatone 


$ (omit cents) 


(CD) Bele VisiOn sort: ors cseecpanpueevieces carassnsir ves cougeree caaecve-vencscuevesers aysemnetoccante: > 


(c) Radio 


(a) Ourdoorcrandiitrans porta tlontyer wa cost cnceaier eas veneer ee a 


(e) Direct mail, point of purchase, brochures, catalogues, contests 
etc. (include mailing cost in ‘‘production charges’’) ............. 


(f) Other (movie theatre advertising, labels, logos, trade 
SHOWS 5 OCC cccrcehcunes sneer ees cise nee Oe az eae ta 


$ (omit cents) 


Total gross advertising billings to clients 


pans 


6. OTHER GROSS BILLINGS TO CLIENTS —marketing and media research, public relations work, translation services, 


sales analyses, sales campaigns, etc......, 


7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5 +6) o.vccccccccsccccsssssesssetseeseess 


6406—36.1: 15-11-72 


(OVER) 


) 


8. GROSS REVENUE FROM ADVERTISING BILLINGS, i.e. revenue from billings reported in question 5 (include cash 


discounts retained). 


(a) gRevenueitromimediai billings il) Commission sie arererr a eens ste erate ce cea coe sa ueieeecie eee sere eaih sacs et one ead 
(b)ERevennertromiproductionaworkadogesbyp V.OULcOW MES table san ek cree ste aes esta cero siee ys onte cee ciereer etecee eter Eee EWE ree 
(ce) Revenue; from outside production! work (COmmISS1ONS, OL fEES)) g.cc.acr.cecue.accuse env sescshesstvevenduuseansusessectecusisesssscassevsiesscesctentcaes 
(DRTOTALSGROSSSREVENUESEROMPADVERTISINGHBILLCINGS meee, cece ccceecse reser cesecvatees eeeesteseoce sestsaecreectseeesviaere 

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 .....c.sccccceseeeeeeese 


10. OTHER GROSS OPERATING REVENUE -such as retainers (specify) 


$ (omit cents) 


lipOMALSGROSSIOFERAMIN GaREVE NUIEN(S(d)its Sion) 0) ieee eee sans omen te eee meee ec aue, ey een cestneiors Pot newest ae 
12. NET PROFIT (OR LOSS) BEFORE INCOME TAXES (a) Profit pine nt tte ites oe ee CA ys ceca et ee 
(DY RLS OS Sores cast avdas ccs eussatatatey ee Rawesscateesshirt be esctnctare sehetecrpevicite 
CERTIFICATE 
This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers the 
period 
from 19 to 19 
Name (please print) Title 
Signature | Telephone number 
Address Date of this report 
6406—36.1 


| od Statistics Canada Statistique Canada 


Division du commerce et des services 
AGENCES DE PUBLICITE, 1972 


Renvoyer un exemplaire diment rempli dans les 
0 jours suivant la réception. 


Déclaration exigée en vertu de la Loi sur la 
statistique, chapitre 15, Statuts du Canada de 
1970-71-72. 


(English copies available on request) 


Corriger le nom et l’adresse, s'il y a lieu 


DIRECTIVE 


Faites porter votre déclaration sur l’année financiere (l’année normale d'affaires) se terminant entre le ler avril 1972 et le 31 mars 1973, 


1. FORME JURIDIQUE (cocher une case) 
(_] Entreprise individuelle _]} Société en nom collectif (_] Entreprise constituée en corporation (_] Autre (préciser) 


Nombre 
2. NOMBRE DE BUREAUX 
Combien de bureaux (y compris le siége social, s’il se trouve au Canada) votre entreprise a-t-elle exploités au cours 
de la période de référence? 


3. PROPRIETAIRES ACTIFS (ne s’applique pas aux entreprises constituées en corporation) 
Combien de propriétaires ont activement participé a l’exploitation de l’entreprise au cours de la période de référence? 


4, SALARIES ET REMUNERATION 


a) Nombre de salariés au cours de la derniére semaine compléte de septembre ou de la période 
de paye la plus rapprochée, Inclure les administrateurs actifs des entreprises constituées 
en corporation mais non les propriétaires d’entreprises individuelles. DOLORES) ee eee vase ere 


DO emMeES xrercee cette 


z rae pam i . ie ‘ ep. 8 4 P > $ (omettre les cents) 

b) Rémunération totale des salariés au cours de l’année financiére, y compris les commissions, primes, congés payés 

et paiements en nature. Comptez aussi les traitements des administrateurs actifs des entreprises constituées en 

corporation, a l’exception toutefois des retraits des propriétaires actifs des entreprises individuelles. Déclarez la 
rémunération brute, avant déductions. 


5. CHIFFRE D’AFFAIRES DE PUBLICITE 


Inscrire sous ‘‘Chiffre d'affaires par support publicitaire’’, le montant exact facturé ayx clients. Cette rubrique contiendra principalement le mon- 
tant net des factures plus la commission (ne tenez pas compte des commissions ristournées aux clients), le cout des émissions dans le cas de 
la publicité a la célévision et a la radio, plus les autres frais exigés par les stations, les réseaux ou les exécutants. 

Sous * ‘Frais de production’’, inscrire le montant des sommes facturées aux clients pour tous les travaux publicitaires, y compris les maquettes- 
scénarios, etc. Les montants comprendront le montant net des factures relatives aux frais exigés par les studios d’art, les maisons de produc- 
tion, les artistes indépendants et les exécutants qui ont participé a la réalisation de messages publicitaires, les soldes de compte, plus les 
frais pour le travail de production du personnel de l’agence, plus les commissions (a l’exclusion de celles qui sont ristournées aux clients). 

Si les commissions sont partagées avec d’autres agences au Canada, veuillez faire les rectifications nécessaires. 

Faute de chiffres exacts, veuillez donner une estimation aussi précise que possible. 


ae BT Chiffre d’affaires Frais 
Support publicitaire par support publicitaire de production ioc! 


$ (omettre les cents) 


SCV OENEL UE Sy Se eee eaeee tenant ote Nn ovadin walle ncmtenseranmnaemnat newer at Sees min ceanns 


i) Jourmauxederfinxdel Sema tn ei. cs, nesses. csseaneaeenceeer to eascarwaceeeee 


iii) Journaux hebdomadaire, bihebdomadaire et trihebdomadaire 


LV) REVUES ES GOMSOMMALEUES cares cacessccvcsvescssesvssnesonesctaciterespaxanncces 


Vj) HREVitE SEP LOLESSLOU MEME Steen at Mee nee eyf. ceencencvear vay aceereeves ty ercserer 


vi) Autres imprimés (par exemple, les pages jaunes, les jour- 
naux agricoles, les journaux collégials, etc.) v0. 


$ (omettre les cents) $ (omettre les cents) 


a): Teva), simi prtene So cia cseiha cernocs cot skns es cvsesueusaetecauccsnzasdvecncvnstcsduceasdcarcssaskace 


bh) Re lewiswowy 2 Seek cs cas reese eas eerste oes cio bees RE 


d) Publicité extérieur et transports Em COMMUN .........cceeeeeeeeeeteeeeee eee 


e) Publicité par la poste, aux points de vente, brochures, catalo- 
gues, concours, etc. (inclure les frais de poste comme ‘‘Frais 
de’ production”) ccinsntsmsnacsanesore Bs, SES OR pets eee RT ore 


f) Autres (publicité dans les cinémas, création d’étiquettes, gra- 
phisme, expositions commerciales, €tC.) .......ccccccccscceseecseeresseeses 


(omettre les cents) 


Chiffre d'affaires de publicité, total ooo. ..cccccccccccesceeeeeeeeseeees 


all 


6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBLICITAIRES—commercialisation et recherches sur les supports 


publicitaires, travail de relations publiques, services de traduction, analyses des ventes, campagnes de vente, etc. ...... ea a 


7. CHIFFRE D’AFFAIRES TOTAL (SUPPORTS DE PUBLICITE, PRODUCTIONSEDSSERVICES) (S416) 2 nee ncrce cee 


6406—36.2: 15-11-72 (AU VERSO) 


S$ (omettre les cents) 


8. RECETTES BRUTES DE PUBLICITE, c’esteacdire, recettes afférentes au chiffre d’affaires déclaré 4 la question 5 
(inclure les escomptes retenus). 


a) Recettes provenant des supports de publicité: i) Commissions 
ii) Honoralires ij sascycceaccsssevncorecesstaceuseasictce 

b) Recettes provenant du travail de production effectué par votre personmel ............cccccccesecssecosecoccsscssessseeacesecssestessescecesenseees 

c) Recettes provenant du travail de production effectué a l’extérieur (commissions et honoraires) ...........cceccceceeseeeseeseeees 

d) RECETTES TOTALES BRUTES PROVENANT DE LA PUBLICITE ...cc..cccccccssccsssssssssssesssessssssvesesvesesesssesssasesesssesssesesee 
9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c’est-a-dire, recettes afférentes au chiffre d’affaires dé- 

Glareta:larquess tiomiG ceeusesey incre preeucer coca carats nee erence oceans tes eee sectors haa ade Pace uea te saasedte Saat ase ste cate Siun cd tates bin taeoea cee coe eas teeeeys bee 
10. AUTRES RECETTES BRUTES D’EXPLOITATION —tels les honoraires regus d’avance (précisez) —. > 
HisnORALSDESSRECEMES*ERUTES DIEXPEONTAMON (8(G)i409) + LO)iccaserevtressrer nen cnterion crameemmscencene eae etaaneerees i 
12. BENEFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L’IMPOT a) Bénéfice o.cccecccsccsssssssssseesseeeesn 


ATTESTATION 


Je, soussigné, certifie que les renseignements donnés dans cette déclaration sont, 4 ma connaissance, exacts et complets, et qu’ils visent la 
Aus 
période allant. 


du 19 au 219 
Nom (en caractéres moulés) Titre (ou fonction) 

Signature Numéro de téléphone 

Adresse Date de la déclaration 
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SYMBOLS 


The following standard symbols are used in 
Statistics Canada publications: 


.. figures not available. 
... figures not appropriate or not applicable. 
— nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 


x confidential to meet secrecy requirements of the 
Statistics Act. : 


NOTE 


Components may not add to totals due to rounding. 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants sont employés unifor- 
mément dans les publications de Statistique Canada: 


acabiee indisponibles. 
-.. n'ayant pas lieu de figurer. 
— néant ou zéro. 
-- nombres infimes. 
P nombres provisoires. 
Yr nombres rectifiés. 


x confidentiel en vertu des dispositions de la Loi sur la 
statistique relatives au secret. 


NOTA 


Les chiffres ayant été arrondis les totaux ne correspon- 
dent pas toujours. 


~) 


) 


In 1973, the 211 advertising agencies included 
in the survey reported gross billings to clients total- 
ing $586.2 million and included media billings of 
$462.5 million, production charges of $114.6 million and 
other billings amounting to $9.0 million. Other bill- 
ings include activities such as marketing and media 
research, public relations work, translation services, 
sales analysis and sales campaigns. Gross revenue 
amounted to $103.7 million and net profit (before in= 
come taxes) was reported at $9.5 million. 


Total Billings, Gross Revenue and Net Profit 


As shown in Table 1, total billings increased 
from $535.1 million in 1972 to $586.2 million in 1973, 
an increase of 9.52. Advertising billings increased 
by 10.3% (from $523.2 million to $577.1 million) while 
other billings from marketing and media research, 
public relations and other such services decreased by 
24.4% (from $11.9 million to $9.0 million). 


Gross revenue increase to $103.7 million in 1973 
up 12.6% over the $92.1 million reported in 1972. 
Gross revenue from advertising billings rose by 12.9% 
while reported gross revenue from marketing and media 
research, public relations and other such services 
increased by 7.9%. Other gross operating revenue (i.e. 
retainers, fees) showed an increase of 1.9% between 
1972 and 1973. During this same period net profit 
(before deductions for income taxes) increased by 1.1%. 


Please note that gross revenue data for the years 
1969 to 1973 are comparable to one another; however they 
are not comparable to the gross revenue data reported 
for the years 1964 to 1968 (Table 1). This was brought 
about by a change in the 1969 questionnaire design 
which substantially altered the data reported for the 
question relating to gross revenue from market surveys, 
research and other services. 


Employment, Salaries and Wages 


Data relating to employment, salaries and wages 
is presented in Tables 2 and 3. Advertising agencies 
reported a total of 4,866 employees including 2,427 
males and 2,439 females. Saiaries and wages totalled 
$59.6 million. Employment data reported for 1972 and 
1973 are not comparable to any of the previous years. 
This was due to a change in the 1972 concept which re- 
quired respondents to report employment for the last 
complete week (or closest pay period) of September 
instead of an annual average number of employees as 
requested for previous years. 


Employment, salaries and wages, and net profit 
data for the 188 incorporated firms are summarized in 
Table 3. The remaining 23 unincorporated firms reported 
69 employees with salaries and wages of $526,000 and 
net profit (before income taxes) at $530,000. 


Concentration 


In 1973, a total of 25 firms were classified to 
the two larger size groups (over $5,000,000 in billings) 
reporting $430.2 million in advertising billings or 
73.4% of the total billings in Canada. These same 
two size groups in 1972, consisting of 25 firms, re- 
ported advertising billings of $402.0 million repre- 
senting 75.1% of total billings. 


INTRODUCTION 


En 1973 les 211 agences de publicité comprises dans 
l'enquéte ont déclaré un chiffre d'affaires brut, de $586.2 
millions, ce qui comprend un chiffre d'affaires 4 l'égard des 
supports publicitaires de $462.5 millions, les frais de pro- 
duction se sont élevés 4 $114.6 millions et les autres services 
a $9.0 millions. Les autres chiffres d'affaires comprennent des 
services tels que la commercialisation et les recherches sur les 
supports publicitaires, le travail de relations publiques, les 
services de traduction, l'analyse des ventes et les campagnes 
de vente. Les recettes brutes se sont élevées 4 $103.7 millions 
et le bénéfice net (avant les déductions d'imp6ts) a $9.5 mil- 
lions. 


Chiffre d'affaires total, recettes brutes et bénéfice net 


Comme 1'indique le tableau 1, le chiffre d'affaires total 
a augmenté de 9.5 % passant de $535.1 millions en 1972 4 $586.2 
millions en 1973. Le chiffre d'affaires de publicité a aug- 
menté de 10.3 Z (de $523.2 a $577.1 millions) tandis que les 
autres chiffres d'affaires provenant de la commercialisation, 
des recherches sur les supports publicitaires, des relations 
publiques et d'autres services de ce genre ont diminué de 
24.4 % (de $11.9 millions 4 $9.0 millions). 


Les recettes brutes se sont élevées 4 $103.7 millions soit 
12.6 Z d'augmentation par rapport aux $92.1 millions de 1972. 
Les recettes brutes de publicité ont augmenté de 12.9 Z% tandis 
que les recettes brutes de la commercialisation, des recherches 
sur les supports publicitaires, des relations publiques et 
d'autres services du méme genre ont augmenté de 7.9 %. Les 
autres recettes brutes d'exploitation (c.-a-d. les honoraires 
recus d'avance) ont augmenté de 1.9 Z entre 1972 et 1973. 
Durant la méme période, le bénéfice net (avant les retenues 
pour l'imp6t), a augmenté de 1.1 %. : 


Veuillez noter que les données sur les recettes brutes 
pour les années 1969 4 1973 sont comparables entre elles, toute- 
fois, elles ne sont pas comparables aux données sur les recettes 
brutes déclarées pour les années 1964 4 1968 (tableau 1). La 
raison en est un changement introduit dans la formulation du 
questionnaire de 1969, changement qui a considérablement modifié 
la nature des renseignements fournis quant aux recettes brutes 
au titre d'études de marché, de la recherche et d'autres ser- 
vices. 


Emploi et rémunération 


Les données relatives aux effectifs et aux salaires et 
traitements sont présentés aux tableaux 2 et 3. Les agences de 
publicité ont déclaré un effectif total de 4,866 employés soit 
2,427 hommes et 2,439 femmes et des traitements et salaires 
$59.6 millions. Les données sur l'emploi de 1972 et 1973 ne 
peuvent 6tre comparées 4 aucune de celles des années précé- 
dentes, du fait d'un changement de formulation introduit dans 
le questionnaire de 1972. En effet, alors qu'au cours des 
années précédentes on demandait d'indiquer le nombre de per- 
sonnes employées en moyenne par année, en 1972 on a demandé 
d'indiquer le nombre d'employés ayant travaillé pendant la 
derniére semaine compléte de septembre ou pendant la période de 
paie la plus rapprochée, 


Les données sur les effectifs, les salaires et traite- 
ments et les bénéfices nets des 188 entreprises constituées en 
corporation sont résumées au tableau 3. Les 23 autres entre- 
prises non constituées en corporation ont déclaré un effectif 
de 69 employés dont les salaires et traitements s'élevaient 
a $526,000, et des bénéfices nets (avant imp6ts) de $530,000. 


Concentration 


En 1973, 25 agences étaient classées dans les deux plus 
grandes catégories (plus de $5,000,000 de chiffre d'affaires); 
elles déclaraient au total $430.2 millions de chiffre d'affaires 
de publicité soit 73.4 Z% du chiffre d'affaires total au Canada. 
Ces deux mémes catégories comptaient 25 agences en 1972 et dé- 
claraient $402.0 millions de chiffre d'affaires de publicité, 
soit 75.1 Z du chiffre d'affaires total. 


Print Media Billings 


Of the 211 advertising agencies 180 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 6. 


Media Selection 


Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in billings) 
reported the greatest proportion of their total adver- 
tising billings within the print media (53.7% to 60.62). 
This pattern was not duplicated for firms classified to 
the two larger size groups ($5,000,000—$9,999,999 and 
$10,000,000 and over). These firms showed 50.4% and 
46.8% of their respective total billings were generated 
within the television media. 


Analysis of Advertising Billings 


Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, a 
fee charged by the media for the rental of time or space 
and a fee charged by the advertising agency or by a 
third party to produce the commercial. Table 8 gives 
the breakdown of advertising billing by kinds of ser- 
vice. The table shows production charges were 19.9% of 
advertising billings. It should be noted that produc- 
tion charges of print media are higher than the produc-— 
tion charges for radio, television, and outdoor and 
transportation (19.7% compared to 8.2%, 16.7% and 
AWARE YS) 


Table 9 gives the same breakdown between media 
billings and production charges by size groups. 


Chiffre d'affaires, imprimés 


Sur les 211 agences de publicité considérées, 180 ont 
donné la répartition de leur chiffre d'affaires en imprimés 
selon le genre'd'imprimés. Les résultats sont présentés aux 
tableaux 5 et 6. 


Choix de support publicitaire 


Les agences de publicité classées dans les trois plus 
petites catégories (moins de $5,000,000 de chiffre d'affaires) 
ont déclaré que la plus grande partie de leur chiffre d'affaires 
de publicité provenait des imprimés (de 53.7 Z 4 60.6 2%). Ce 
qui n'est pas le cas pour les agences classées dans les deux 
plus grandes catégories ($5,000,000—S9,999,999 et $10,000,000 
et plus). Ces agences ont déclaré que 50.4 % et 46.8 %, respec- 
tivement, de leur chiffre d'affaires de publicité provenant 
de la télévision, 


Analyse’ du chiffre d'affaires de publicité 


Le chiffre d'affaires de publicité est le montant fac- 
turé aux clients. Ce montant se compose de deux parties, les 
frais de support de publicité pour l'espace ou le temps retenu 
et les frais de production de l'annonce publicitaire réclamés 
par l'agence de publicité ou par un tiers. La ventilation du 
chiffre d'affaires de publicité selon le genre de service est 
présentée au tableau 8. Le tableau indique que les frais de 
production constituaient 19.9 % du chiffre d'affaires de pu- 
blicité. Il faut noter que les frais de production pour impri- 
més sont plus @levés que les frais de production pour la radio, 
la télévision, les panneaux-réclame et les affiches utilisées 
dans les moyens de transport (19.7 % comparé 4 8.2 Z%, 16.7 Z% 
et 14.9°2)) 


Le tableau 9 donne la méme ventilation entre frais de 
support publicitaire et frais de production selon les caté- 
gories d'agences. 


a) 


) 


wD 


ees 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1964-1973 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1964-1973 


Other gross 


Amount of billings Gross revenue on operating 
= = revenue 
Chiffre d'affaires Recettes brutes au titre de (retainers, Total gross 
fees where operating 
commission is revenue Net profit 
not applicable = (before de- 
RAE ARE or was Total des duction 
eo billings(1) MBEKOE rebatable to recettes brutes for income 
santas Chiffre d'affaires surveys the client) Cpemeses tation cere) 
> 9 = = 
Adver- research de publicité(1) research i 
Year — Année eisine akalether Pal eianers sia OF WS ay whe 
billings(1) | services + services(2) d' exploitation Cavade 
a3 2 7 Per cent Ke ae a (honoraires Per cent déductions 
goieive Etude de of pile dans le cas of des impdts 
d'affaires marché, Amount billings Sieh ot l'on ne Amount billings sur le 
de See “ae taboes - - at! autees calcule pas de = - revenu) 
cité(1) S eu ECs Montant Pourcen- . (2 commission Montant Pourcen- 
SNARES tage du services(2) ou que tage du 
chiffre celle-ci a été chiffre 
d'affaires ristournée d'affaires 
au client) 
$'000 $'000 $'000 
BQ 64 awzeavenetersrergie 149 314,355 3,785 318,140 49,619 LES ARS) 3,786 187 53,592 16.8 4,081 
TOGS™ ponerse ie 159 358,265 4,294 362,559 56,498 15.8 4,295 202 60,995 16,8 SPA 
LOGO reget, erisiss ene 165 396,687 5,489 402,176 61,228 15.4 5,488 199 66,915 16.6 6,578 
Oe ptatetereta aval acs 176 424,846 4,749 429,595 67,872 16.0 4,750 213 TiAbeteR is) 17.0 6,020 
LOG Bie fara a anys, 171 421,813 4,332 426,145 67, 833 LGiL 4,332 311 72,476 U7 0 4,744 
WO GON arene mcicte eile 163 450,332 5,0Lk 456,143 te Pye) 16,3 3,964 1,685 78,874 17.3 9,389 
6 EWN baie PED a 194 462,732 7,620 470,352 78,067 16.9 3,824 1,005 82,896 756" 7,670 
ROWLUCS 0 cteie.s eis os a Re we ae oN a8 fs ae he ae 
OWA Sa ppcped oF 189 523,204 11,862 535,066 87,713 16.8 3,440 911 92,064 ee 9,364 
TES he enc aeore rome 3 ps wi 577,117 9,045 586,162 99,026 lyfe ergy (tS) 928 103 , 667 i beherye 9,464 
(1) Includes production work done. — Comprend le travail de production. 
(2) The 1969 to 1973 data are not comparable to prior years. ~— Les données de 1969 a 1973 ne sont pas comparables aux années antérieures. 
(3) Comparable data for 1971 is not available. Limited data will be available from the 1971 Census of Merchandising and Services. — Des données comparables 


ne sont pas disponibles pour 1971. Quelques données seront disponibles dans la publication de 1971 du recensement du commerce et des services. 


TABLE 2. Employment and Gross Revenue for 1964-1973 


TABLEAU 2. Emploi et recettes brutes, 1964-1973 


Employees(1) — Employés(1) 
Male Female 
Total 


number — nombre 


Per cent of 
gross revenue 


Total amount 
paid to employees 


Gross revenue 


Recettes brutes 


Number of firms 


Year — Année 


Rémunération 
totale 


$'000 


Nombre d'agences Pourcentage des 


recettes brutes 


CLR ee, Core 53,592 2,078 61.9 
CYS araesereenae Lec 60,995 2,207 60.7 
TOG Ae ee See 66,915 2,399 60.9 
SICK aya enna, Soe 72,835 2,520 60.5 
IY SEs eee a 72,476 2,408 61.6 
15692 ss eee ee 78,874 2,374 59.1 
1990S Eee 82,896 2,353 59.4 
UBKOD eonce cones , a ie : 

IG y ole erat ey aa hat 92,064 2,166 57.6 
1S 7S ee 103 , 667 2,439 57.5 


(1) As of the last complete week of September 1973 or closest pay period. — La derniére semaine de paie de septembre 1973 ou la période de paie la plus rap- 
prochée. 

(2) Comparable data for 1971 is not available. Limited data will be available from the 1971 Census of Merchandising and Services. — Des données comparables ne 
sont pas disponibles pour 1971. Quelques données seront disponibles dans la publication de 1971 du recensement du commerce et des services. 


TABLE 3. Employment Salaries and Wages and Net profit of Incorporated Advertising Agencies, 1973, classified according to Total Gross Billings 


TABLEAU 3. Effectifs, salaires et traitement et profit net des agences de publicité, constituées en société, 
classées suivant leur chiffre d'affaires total brut, 1973 


Total gross billings — Chiffre d'affaires total brut 


k Less than $10,000, 000- 
Theme net ele = $500, 000- $2,500,000- | $5,000,000- and over ie 
Moins de 2,499,999 4,999,999 9,999,999 - 
$500,000 et plus 
Numberjofetinms i—eNombre: GVagences: ois cavers «01s e100 ets bind dioveeisie whe incaie.s 188 
Number of employees — Nombre d'employéS .........cc cece cece te rereeene 4,797 
Salaries and wages — Traitements et salaireS ........-.s+eeeee- $'000 59,033 
Net profit (before income taxes) — Bénéfice net (avant déduction des 
IEG hoo AICP g.o6 io ODBHaa. Oc Ave BO BOHOMUD OO aODOne $'000. 8,934 


= 6eo 


TABLE 4. Billings of Advertising Agencies, 1964-1973 
Note: Agencies classified by amount of total billings 


TABLEAU 4. Chiffre d'affaires des agences de publicité, 1964-1973 
Nota: Agences classées selon leur chiffre d'affaires total 


Total billings — Chiffre d'affaires total 


10,000,000 


$500, 000- $2,500, 000- $5,000, 000- and over Total 
Year 2,499,999 4,999,999 9,999,999 - 
- et plus 
Année Number Number Number Number 
of firms Amount of firms Amount of firms Amount of firms Amount 
Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agences d'agences d'agences d'agences 


$7000 $"000 
1964P ee ee 14,953 193,716 318, 140 
1965s cee es 14, 086 224,483 362,559 
V9G Gi ateve: eersrd 14,791 247,718 402,176 
1967 eee 15,057 258,407 429,595 
1O68h ee 13,973 260, 061 426,145 
SC) Gon aoae 13,925 276,211 456,143 
107 0m Neen 15,381 286,979 470,352 
1971(1) é se Ee he 
1972 eee 18,959 334,050 535,066 
1979. soe 18,273 369, 348 586, 162 


(1) Comparable data for 1971 is not available. 


Limited data 
Quelques données seront 


will be available from the 1971 Census of Merchandising and Services. — Des données comparables ne 


sont pas disponibles pour 1971. disponibles dans la publication de 1971 du recensement du commerce et des services. 


TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1973 
Note: Agencies classified by amount of total billings 


TABLEAU 5. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au montant total du chiffre d'affaires dans les imprimés, 1973 
Nota: Agences classées selon leur chiffre d'affaires total 


of firms 
showing the 


Other print 
media (yellow 


Amount of breakdown Amount of Weekly pages, farm 
print of print print Daily Week-end semi-weekly publications, 
Number media media media news- (roto) tri-weekly Consumer Trade college 
Total billings of firms billings by type billings papers magazines | newspapers magazines papers papers, etc.) 
Chiffre d'affaires total Nombre Chiffre Nombre Chiffre Jour- Journeaux Journaux Revues de Revues Autres 
d'agen- |d'affaires | d'agences d'affaires naux de fin de |hebdomadaire, | consomma- | profession- imprimés 
ces dans les donnant dans les quoti- semaine bihebdoma- teurs nelles (pages jaunes, 
imprimés la ven- imprimés diens daire et journaux 
tilation trihebdo- agricoles, 
du chiffre madaire journaux col- 
d'affaires légiaux, etc.) 
dans les 
imprimés 
par support 
publicitaire 


$"000 $'000 per cent — pourcentage 


Less than — Moins de $500,000 9,221 8,374] 100.0 34.9 253 4.7 8.1 34.4 15.6 
$  500,000-$2,499,999 ...... 36,334 32,768 100.0 37.8 5.9 ve 13.9 27.6 des 
2,500,000- 4,999,999 ...... 21,419 13,157 100.0 44.7 x x 232 14.6 3.9 
5,000,000- 9,999,999 ...... 17,180 17,180 100.0 47.4 3 x STA BAe) 2.9 
10,000,000 and over — et 
DEUS alrlaveisie elo) dao er areee eres 109,232 89,597 100.0 42.9 10.4 2.9 29.2 11.6 3.0 
TOESY a's wars 0 cine ei Sielstatereverele! > 193, 386 161,076 100.0 42.1 8.2 9 25.5 25.7 4.6 


TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1973 
Note: Agencies classified by amount of total billings 


TABLEAU 6. Chiffre d'affaires dans les imprimés par support publicitaire par rapport au chiffre d'affaires dans chaque support publicitaire, 1973 
Nota: Agences classées selon leur chiffre d'affaires total 


Other print 


Total billings 


Chiffre d'affaires total 


Less than — Moins de $500,000 


$ 


5,000,000- 9,999,999 


500,000-$2,499,999 ... 
2,500,000- 4,999,999 .. 


10,000,000 and over — et plus 


Total 


tener er eceeee 


Number 
of firms 
showing the 
Amount of breakdown Amount of Weekly 
print of print print Daily Week-end semi-weekly 
Number media media media news- (roto) tri-weekly Consumer Trade 
of firms billings by type billings papers magazines | newspapers magazines papers 
Nombre Chiffre Nombre Chiffre Jour= Journaux | Journaux Revues de Revues 
d'agen- d'affaires d'agences d'affaires naux de fin de |hebdomadaire, | consomma- | profession- 
ces dans les donnant dans les quoti- semaine | bihebdoma- teurs nelles 
imprimés la ven- imprimés diens daire et 
tilation trihebdo- 
du chiffre madaire 
d'affaires 
dans les 
imprimés 
par support | 
publicitaire 
$'000 $'000 per cent — pourcentage 
95 9,221 80 8,374 4.3 B55 6.3 1.6 11.4 
cate ere 77 36,334 32,768 18.3 14.4 39.6 Pie b i Jo: ) 
wolcleee 14 21,419 13,157 Sak x x 7.4 7.6 
tase sieiele 9 17,180 17,180 12.0 x x 16.2 3.8 
16 109,232 89,597 56.7 69.7 41.3 63.7 41.3 
coccce bh 100.0 100.0 100.0 100.0 100.0 
Seeeee > 211 193 ,386 161,076 67,787 £35325 6,219 41,127 25,216 


Total’... 


tee eeeee 


media (yellow 
pages, farm 
publications, 
college 
papers, etc.) 
Autres 
imprimés 
(pages jaunes, 
journaux 
agricoles, 
journaux col- 
légiaux, etc.) 


aps 


“ TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1973 
a (Agencies classified by amount of total billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1973 
(Agences classées selon leur chiffre d'affaires total) 


Distribution of advertising billings 


Répartition du chiffre d'affaires de publicité 


Direct 
mail, 
Naver point of 
eer purchase, 
tising 
Rar aye brochures, 
Number billings 
Sra 7 Outdoor and | catalogues, 
/ Total billings of firms ‘ 
Print trans por - contests, 
- y x Fetal media Television tation etc. Other 
Chiffre d'affaires total Nombre ° 
Fi = = Radio _ —_ = Total 
d'agences Chiffre , belles 
i 7‘ Imprimés Télévision Supports Par la Autres 
d'affaires 
ae extérieurs poste, 
de publicité i 
et aux points 
transport de vente, 


en commun | brochures, 
catalogues, 


concours, 
etc. 
$'000 per cent — pourcentage 
‘ess than ’— Moins: de $5005000 3.0 sc tieee srercistae cies 95 17, 734 60.6 10.8 
SMES OOROO0 E022 1 OSs SO9 ei eee a ey ine acer 77 82,268 53.7 19.1 
DAMON PROCES) non nccocenononcepiasonoliae 14 46,938 55.5 20.1 
SROOOROOUSROLOOD O99 erie. ciron inc nae eine 9 64, 509 31.9 50.4 
1050005000 and over = €t plus 2..sccmacestecwees 16 365,668 38.1 46.8 
AT eT ARC RS AE PRC OEE PUCK Eg CORA CI MCR LK MOITE SEPTSGUCA MOIS pala 577,117 41.7 40.0 


TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1973 


TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1973 


Media billings 


Production charges 


Total 


production 
Per cent 


Frais de 
Amount 


Support publicitaire 
Amount Per cent 


Media — Support publicitaire 


Per cent 


Amount 


’ Montant Pour centage Montant Pourcentage Montant Pourcentage 
: ) $"000 $™000 $*000 
PEin€: medta: — Tmpr imes. ici ciseieie ene ew eres see viayeiee 193,386 47,380 240, 766 100.0 
Television = Television .o:<c0 sie cess avidin d dseeawe 192,171 38,512 230, 683 100.0 
RAQLO. wise ee ces ae sinter sa ateininya ete greece see c cece eeeeee 63,045 5,651 68,696 100.0 
Outdoor and transportation — A 1l'extérieur et 
Skanes port en. COMMUN, 6 sei ie<'s ce ac sise sacs et elere so 13,923 2,433 16,356 100.0 
Direct mail, point of purchase, brochures, 
contests, etc. — Par la poste, aux points de 
vente, brochures, catalogues, concours, etc. .. 16, 889 16, 889 100.0 
GEDGE — AUEFOS ae aos as area ale is pe aha are oe aera ean 35727 3,727 100.0 
IR ic hE we POO AO 462,525 114,592 ye Mf 100.0 


TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1973 
Note: Agencies classified by amount of total billings 


TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1973 
Nota: Agences classées selon leur chiffre d'affaires total 


Media 
billings 


Production 
charges 


Media Production 
billings charges 


Total billings 


= Total = = Total oe a 
Chiffre d'affaires total Support Frais de Support Frais de 
publicitaire| production publicitaire production 
$'000 per cent — pourcentage $'000 per cent — pourcentage 
Print media — Imprimés Television — Télévision 
Less than — Moins de: $5005000 c.c6. cise cijee'seiscineee Fi 105,753 100.0 85.8 14.2 L917, 100.0 Tao a 
$ 500000 HS 254991599 Oo oatatatstavetssie so7 sina = aie otelal ore 44,207 100.0 82.2 17.8 15,733 100.0 84.6 15.4 
25500; 000='4)9995999 ue sets aici otsveberes cle leeve'e siete o. 5 ° 26,060 100.0 82.2 17.8 9,433 100.0 81.4 18.6 
55000000 = 1959995 999i reac pte letoialsinieys) adie.o\sisie a dies ele 20,561 100.0 83.6 16.4 32,544 100.0 86.6 13.4 
70)000;,000' and over i— GE plus <<. dsc,sisissioeisisies-0 139,185 100.0 78.5 +a We) 171,056 100.0 17.3 
LOCAL. Warers ates ors, troiatsierete-c/s o's eee) chete\s/ehevevete aislevule efeie! e's: 240, 766 100.0 80.3 19.7 230,683 100.0 83.3 16.7 
Outdoor and transportation 
Radio = 
Supports extérieurs et transport en commun 
Less than — Moins de $500,000 ............. Bia fe es ahs 1,958 100.0 89.5 10.5 527 100.0 78.6 21.4 
$;~ 500, 000=$2;5:499; 990 ertine etnies cna secetes 6 13,749 100.0 90.9 I 2,156 100.0 85.9 14.1 
2,900,000 = 45999 (999U E.'s icivins.e 1010 00 6:6 Seigriotrasac 6,377 100.0 92.4 7.6 2,460 100.0 87.3 1207 
; POOL OOO 99 995 999) tals atel sileis lou lorad,a7o cle laictalcve\sieiela.e 7,648 100.0 92.1 Va) 1,719 100.0 89.1 10.9 
10) {000,000 andvover — Ct: plusi is isisi6iseyaisiersie,s slo asite.s 38,964 100.0 92.0 8.0 9,494 100.0 84.0 16.0 
MOUS aoe nick sverwiete ovc\ciateiniee Dievelolfe,vicis e/o.eie.6\s\0 s 6\eeiese.© 68,696 100.0 91.8 8.2 16,356 100.0 85.1 14.9 


z & Statistics Canada _ Statistique Canada 


Revise name or address if not correct 


Merchandising and Services Division 
ADVERTISING AGENCIES, 1973 


Complete and mail one copy within 
30 days of receipt 


Collected under authority of Statistics 
Act, Chapter 15, Statutes of Canada 
1970-71-72 


(Exemplaires frangais disponibles 
sur demande) 


INSTRUCTIONS 


Report for your fiscal year (normal business year) ending at any time between April 1, 1973 and March 31, 1974. 


1. FORM OF ORGANIZATION —(check one box) 


~_] Individual proprietorship (] Partnership 


2. NUMBER OF OFFICES 


__] Incorporated Company 


(_] Other (specify) 


How many offices (including head office if in Canada) were operated during the reporting period? ooo... eee ecscceeeseneeneeeeees 


3. WORKING PROPRIETORS —(Nor applicable to incorporated companies) 
How many proprietors were actively engaged in the business during the reporting Period? ........cccccseeseeeceseceseeesectteessene nines ren 


4. PAID EMPLOYEES AND PAYROLL 


(a) Number of paid employees during the last complete week of September or closest pay pe- 
riod. Include working executives of incorporated companies but not proprietors of unin- 


corporated businesses. 


CN Mics Ne teser adi saci an cosexen eaves 


Gia) eE Smale iecemet tects 


(b) Total salaries and wages paid to employees during the business year. Include commissions, bonuses, leave pay and 


payments in kind. Include the salaries of working executives of incorporated companies but do not include the with- 


drawals of working proprietors of unincorporated businesses. Report gross pay before deductions. 


5. GROSS ADVERTISING BILLINGS TO CLIENTS 


Number 


$ (omit cents) 


Rs - 


Quote ‘‘Media Billings’ exactly as billed to client. Principally, this will include net Willings plus commission (exclude commissions rebated to 
the client), cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 

Under ‘‘Production Charges’ include all billings to clients for actually producing print and other advertising and commercials, include story 
boards, etc. This will include net billings for charges by art studios, production houses, freelancers, performers used in commercials, residuals, 
plus charges for work done by agency staff, plus commissions (exclude those rebated to the client). 


If commissions are split with other agencies in Canada, adjust bi 
If exact figures are not available, please estimate carefully. 


llings accordingly. 


Media 


Media billings 


Production charges 


(i) Daily IEW SPADELSKoa.c- ascportessenachess eRe eta ay TE oes: eaten ges seca tir ceean 

Go Week-end (roco)! maigaZines! Peiicc;.ccsess asus ous cseveacansbont-osechecnanes? 
(iii) Weekly, semi-weekly, tri-weekly newspapers .............. Greer 
CivuConSumen ima fa ZIM C63 isssc stares ate cspians Heeb piaiodete er cmon Geers 

CVI AeA GS ADOT S aos. teasyasd ats near sahar sine aa aniaents rene ee ambinns nee 

(vi) Other print media (e.g. Yellow Pages, farm publications, 
college: papers.) Cte}. ...)snsszecas cates pantonseeen en eorsec oes Basses 
CayeLorat, prin€ medial 2.6.2 ssc-5.acisnstascnoes teeta tare epee eee aren eee 
(b) Television...... sictieeanats bos dhnaandauedatacnecesssesstnisiiesiay sae eeeC meee Mp Ie Besecoee 


CE): Seen oe, SneUME Mr or eee SF OPES an, SoBe beets A PRS. J A aieconmes a 


(d)-Ourdoor and" transportation ito mete ries cee occa a: 


(e) Direct mail, point of purchase, brochures, catalogues, contests, 
etc. (include mailing cost in ‘‘production charges’’) .............. 


(f) Other (movie theatre advertising, labels, logos, trade 
shows, etc.) 


Total gross advertising billings to clients ......ccccccccceeeseeeseseeees 


$ (omit cents) 


fee os RoE 


$ (omit cents) 


$ (omit cents) 


$ (omit cents) 


6. OTHER GROSS BILLINGS TO CLIENTS ~-marketing and media research, public relations work, translation services, 


sales analyses, sales campaigns, etc. 


7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5 + 6) ooociccccccccccccteeeeeeeesseees 


5-3404—6.1: 7-6-73 


(OVER) 


¥) 


$ (omit cents) 
8. GROSS REVENUE FROM ADVERTISING BILLINGS, i.e. revenue from billings reported in question 5 (include cash 


discounts retained). 


(a) Resenneytromiumedsanbill snips ian COmmIS GOR S Ae c5 ccscsasvessessanctccvuiectwadsersvoucsocsveweanciataeiicoh saeapstaccapiearsivnasetwasspvesessvevsvooiasedsive 


EADS IER CS pee cei cee ede sane fee aaa wooa Cat casa saGai oe se osGaRUG PHM SNE Rae eATE Oe PReL vvnosniuasd of ene mtoees 


(b) Revenue from: production ‘work done spysyOurrOnmay Staen vvcarryascanponversceivenevakoapsnassupusnsaddistaotesaes tsctededapudar done eesiianeticss cya ssunpbelvnor l= 


(o)) Revenue: fromioutside, production iwonki(Gommi(SStonsyor LEES)) goss cuvgivescooecvsvsnecvocsunnvocesussstsodontsunsdnevsbeusasrapevcdacticévucsoasessn 


(CORLOMALEGROSSUREVENUE cP ROM ADVERTISING! BILEINGS on rncscervierc rentsstensniaccserserssarotrorernact cumtaraMearnrere turers 


9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 .......ccccecccseeeeeeee 


10. OTHER GROSS OPERATING REVENUE —such as retainers (specify) 


MipeOMALRCROSSTORERATINGERE VENMUEN (SC) 20s TO) are crcaracscurescenentrustas an crssaatos tse ensue fosvescpnerinasrelrucnvacces dM xcnsecceereaycene 


12. NET PROFIT (OR LOSS) BEFORE INCOME TAXES 


CERTIFICATE 
This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers the 
period 
from 19 to 19 
Name (please print) Title 
Signature Telephone number 
Address Date of this report 


\) 


5-3404-6.1 


| & Statistics Canada Statistique Canada 


Division du commerce et des services 
AGENCES DE PUBLICITE, 1973 


Renvoyer un exemplaire ddment rempli dans les 
30 jours suivant la réception. 


Déclaration exigée en vertu de la Loi sur la 
statistique, chapitre 15, Statuts du Canada de 
1970-71-72. 


(English copies available on request) 


Corriger le nom et l’adresse, s'il y a lieu” 


DIRECTIVE 


Faites porter votre déclaration sur l'année financiére (l'année normale d’affaires) se terminant entre le ler avril 1973 et le 31 mars 1974, 


1, FORME JURIDIQUE (cocher une case) 


2h, 


a 


. SALARIES ET REMUNERATION 


Autre (préciser) 


[oom | a ae - 
eee Entreprise constituee en corporation 


__| Entreprise individuelle _] Société en nom collectif 
Nombre 


NOMBRE DE BUREAUX 


Combien de bureaux (y compris le siége social, s’il se trouve au Canada) votre entreprise a-t-elle exploités au cours 


de la période de référence? 


PROPRIETAIRES ACTIFS (ne s "applique pas aux entreprises constituées en corporation) 


Combien de propriétaires ont activement participé 4 l’exploitation de l’entreprise au cours de la période de référence? 


a) Nombre de salariés au cours de la derniére semaine compléte de septembre ou de la période 


de paye la plus rapprochée. Inclure les administrateurs actifs des entreprises constituées 
i) Hommes 


en corporation mais non les propriétaires d’entreprises individuelles. 


ii) Femmes 


4 5 . aoe 4 F. é 4S : oe ed x n 3 § (omettre les cents) 

b) Rémunération totale des salariés- au cours de l’année financiére, y compris les commissions, primes, congés payés 
et paiements en nature. Comptez aussi les traitements des administrateurs actifs des entreprises constituées en 
corporation, a l'exception toutefois des retraits des propriétaires actifs des entreprises individuelles. Déclarez la 


rémunération brute, avant déductions. 


CHIFFRE D’AFFAIRES DE PUBLICITE 


Inscrire sous ‘‘Chiffred’affaires par support publicitaire’’, le montant exact facturé aux clients. Cette rubrique contiendra principalement le mon- 
tant net des factures plus la commission (ne tenez pas compte des commissions ristournées aux clients), le coit des émissions dans le cas de 
la publicité a la télévision et a la radio, plus les autres frais exigés par les stations, les réseaux ou les exécutants. 

Sous ““Frais de production’’, inscrire le montant des sommes facturées aux clients pour tous les travaux publicitaires, y compris les maquettes- 
scénarios, etc. Les montants comprendront le montant net des factures relatives aux frais exigés par les studios d'art, les maisons de produc- 
tion, les artistes indépendants et les exécutants qui ont participé a la réalisation de messages publicitaires, les soldes de compte, plus les 
frais pour le travail de production du personnel: de l’agence, plus les commissions (4 l’exclusion de celles qui sont ristournées aux clients). 

Si les commissions sont partagées avec d’autres agences au Canada, veuillez faire les rectifications nécessaires. 

Faute de chiffres exacts, veuillez donner une estimation aussi précise que possible. 


Frais 
de production 


Chiffre d'affaires 


| par support publicitaire Total 


Support publicitaire 


$ (omettre les cents) 


i) Quotidiens 


ii) Journaux de fin de semaine 


iii) Journaux hebdomadaire, bihebdomadaire et trihebdomadaire 


iv) Revues des consommateurs 


v) Revues professionnelles 


vi) Autres imprimés (par exemple, les pages jaunes, les jour- 
naux agricoles, les journaux collégials, etc.) 


§ (omettre les cents omettre les cents) 


a) Total, imprimés 


b) Télévision 


fed) CN | Va eae OPO one Ret Re CE See sonar ERs MEST CTC eee { 
d) Publicité extérieur et transports en commun ... 
e) Publicité par la poste, aux points de vente, brochures, catalo- 
gues, concours, etc. (inclure les frais de poste comme ‘“‘Frais 
ea 


de production’’) 


f) Autres (publicité dans les cinémas, création d’étiquettes, gra- 
phisme, expositions commerciales, etc.) 


cents) 


en 


$ (omettre les 


Chiffre d'affaires de publicité, total 


6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBLICITAIRES—commercialisation et recherches sur les supports 
publicitaires, travail de relations publiques, services de traduction, analyses des ventes, campagnes de vente, etc. ...... 
7, CHIFFRE D’AFFAIRES TOTAL (SUPPORTS DE PUBLICITE, BRODUCTIONAE i) SERVICES) (5 sG)ieircn cnc 
5—3404—6.2: 7-6-73 . (AU VERSO) 


¥)) 


) 


s) 


if (as : i $ (omettre les cents) 
8. RECETTES BRUTES DE PUBLICITE, c’est-a-dire, recettes afférentes au chiffre d’affaires déclaré a la question 5 


(inclure les escomptes retenus). 


a) Recettes provenant des supports de publicité: 4¥ COMMIS S LORS io reasccacisiercistsaeucsdaeperedarave 

18) FR OMOLA MES oir c nese rreeeinan tanh eerie 
b) Recettes provenant du travail de production effectué par votre personnel ...........ccccssccsscesecenecesceeceteesseeecenceseeeceacececeseseeeee 
c) Recettes provenant du travail de production effectué a l’extérieur (commissions et homoraires) .........cccccccesseseseseceseeesees 
Oa RECEMEES TOTALES: BRUTES PROVENANT) DE EA PUBLICET Ec) a:ts.on crests seersscsteteeteeencisieeeie 


9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c’est-a-dire, recettes afférentes au chiffre d’affaires dé- 


Glee ancy wes htm Ore pence renee ee aires eee sees eee a tec Acne ee Caceres oR Char nae CSET ee eee 
10. AUTRES RECETTES BRUTES D’EXPLOITATION —tels les honoraires regus d’avance (précisez) 


11. TOTAL DES RECETTES BRUTES D’EXPLOITATION (8(d) + 9 + 10).... 


12. BENEFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L'IMPOT a) Bén€fice o.oceccccccccsssssses cesses 


DR MOIR ees ncr ech ot vatrne eres nentes 


ATTESTATION 
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SYMBOLS 


The following standard symbols are used in 
Statistics Canada publications: 


-- figures not available. 
... figures not appropriate or not applicable. 
— nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 
revised figures. 


x confidential to meet secrecy requirements of the 
Statistics Act. 


NOTE 


Components may not add to totals due to rounding. 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants sont employés unifor- 
mément dans les publications de Statistique Canada: 


- nombres indisponibles. 
... n'ayant pas lieu de figurer. 
— néant ou zéro. 
-- nombres infimes. 
P nombres provisoires. 
r nombres rectifiés. 


x confidentiel en vertu des dispositions de la Loi sur la 
statistique relatives au secret. 


NOTA 


Les chiffres ayant été arrondis les totaux ne correspon- 
dent pas toujours. 


J) 


©) 


In 1974, the 220 advertising agencies included 
in the survey reported gross billings to clients total- 
ing $675.8 million and included media billings of 
$535.9 million, production charges of $121.4 million 
and other billings amounting to $18.6 million. Other 
billings include activities such as marketing and 
media research, public relations work, translation 
services, sales analysis and sales campaigns. Gross 
revenue amounted to $115.4 million and net profit (be- 
fore income taxes) was reported at $10.2 million 


Total Billings, Gross Revenue and Net Profit 


As shown in Table 1, total billings increased 
from $586.2 million in 1973 to $675.8 million in 1974, 
an increase of 15.3%. Advertising billings increased 
by 13.9% (from $577.1 million to $657.2 million) while 
other billings from marketing and media research, 
public relations and other such services increased by 
105.5% (from $9.0 million to $18.6 million). 


Gross revenue increased to $115.4 million in 
1974, up 11.3% over the $103.7 million reported in 
1973. Gross revenue from advertising billings rose by 
10.1% while reported gross revenue from marketing and 
media research, public relations and other such serv- 
ices increased by 43.0%. Other gross operating rev- 
enue (i.e. retainers, fees) showed an increase of 
13.1% between 1973 and 1974. During this same period 
net profit (before deductions for income taxes) in- 
creased by 7.22. 


Please note that gross revenue data for the 
years 1969 to 1974 are comparable to one another; 
however they are not comparable to the gross revenue 
data reported for the years 1965 to 1968 (Table 1). 
This was brought about by a change in the 1969 ques-— 
tionnaire design which substantially altered the data 
reported for the question relating to gross revenue 
from market surveys, research and other services. 


Employment, Salaries and Wages 


Data relating to employment, salaries and wages 
is presented in Tables 2 and 3. Advertising agencies 
reported a total of 5,080 employees including 2,543 
males and 2,537 females. Salaries and wages totalled 
$66.6 million. Employment data reported for 1972, 
1973 and 1974 are not comparable to any of the previous 
years. This was due to a change in the 1972 concept 
which required respondents to report employment for 
the last complete week (or closest pay period) of 
September instead of an annual average number of em- 
ployees as requested for previoys years. 


Employment, salaries and wages, and net profit 
data for the 199 incorporated firms are summerized in 
Table 3. The remaining 21 inincorporated firms re- 
ported 26 employees with salaries and wages of $151,000 
and net profit (before income taxes) at $245,000. 


Concentration 


In 1974 a total of 27 firms were classified to 
the two larger size groups (over $5,000,000 in bil- 
lings) and reported $492.1 million in advertising bil- 
lings. This accounted for 72.8% of the total billings 
in Canada. In 1973 these same two size groups consist- 
ed of 25 firms who reported advertising billings of 
$430.2 million which represented 73.4% of total 
billings. 


INTRODUCTION 


En 1974 les 220 agences de publicité comprises dans 
l'enquéte ont déclaré un chiffre d'affaires brut, de $675.8 
millions, ce qui comprend un chiffre d'affaires a4 l'égard des 
supports publicitaires de $535.9 millions, les frais de pro- 
duction se sont élevés 4 $121.4 millions et les autres services 
a $18.6 millions. Les autres chiffres d'affaires comprennent 
des services tels que la commercialisation et les recherches 
sur les supports publicitaires, le travail de relations publi- 
ques, les services de traduction, l'analyse des ventes et les 
campagnes de vente. Les recettes brutes se sont élevées 4 
$115.4 millions et le bénéfice net (avant les déductions 
d'impé6ts) a $10.2 millions. 


Chiffre d'affaires total, recettes brutes et bénéfice net 


Comme 1'indique le tableau 1, le chiffre d'affaires 

total a augmenté de 15.3 % passant de $586.2 millions en 1973 
a $675.8 millions en 1974. Le chiffre d'affaires de publicité 
a augmenté de 13.9 % (de $577.1 a $657.2 millions) tandis que 
les autres chiffres d'affaires provenant de la commercialisa- 
tion, des recherches sur les supports publicitaires, des re- 
lations publiques et d'autres services de ce genre ont augmen- 
té de 105.5 % (de $9.0 millions a $18.6 millions). 


Les recettes brutes se sont élevées 4 $115.4 millions 
soit 11.3 % d'augmentation par rapport aux $103.7 millions de 
1973. Les recettes brutes de publicité ont augmenté de 10.1 2 
tandis que les recettes brutes de la commercialisation, des 
recherches sur les supports publicitaires, des relations publi- 
ques et d'autres services du méme genre ont augmenté de 43.0 %. 
Les autres recettes brutes d'exploitation (c.-a-d. les hono- 
raires recus d'avance) ont augmenté de 13.1 % entre 1973 et 
1974. Durant la méme période, le bénéfice net (avant les 
retenues pour l'imp6t), a augmenté de 7.2 %. 


Veuillez noter que les données sur les recettes brutes 
pour les années 1969 4 1974 sont comparables entre elles, 
toutefois, elles ne sont pas comparables aux données sur les 
recettes brutes déclarées pour les années 1965 a 1968 (tableau 
1). La raison en est un changement introduit dans la formu- 
lation du questionnaire de 1969, changement qui a considéra- 
blement modifié la nature des renseignements fournis quant aux 
recettes brutes au titre d'études de marché, de la recherche 
et d'autres services. 


Emploi et rémunération 


Les données relatives aux effectifs et aux salaires et 
traitements sont présentés aux tableaux 2 et 3. Les agences 
de publicité ont déclaré un effectif total de 5,080 employés 
soit 2,543 hommes et 2,537 femmes et des traitements et sa- 
laires $66.6 millions. Les données sur l'emploi de 1972, 1973 
et 1974 ne peuvent 6tre comparées 4 aucune de celles des an- 
nées précédentes, du fait d'un changement de formulation in- 
troduit dans le questionnaire de 1972. En effet, alors qu'au 
cours des années précédentes on demandait d'indiquer le nombre 
de personnes employées en moyenne par année, en 1972 on a de- 
mandé d'indiquer le nombre d'employés ayant travaillé pendant 
la derniére semaine compléte de septembre ou pendant la période 
de paie la plus rapprochée. 


Les données sur les effectifs, les salaires et traite- 
ments et les bénéfices nets des 199 entreprises constituées en 
corporation sont résumées au tableau 3. Les 21 autres entre- 
prises non constituées en corporation ont déclaré un effectif 
de 26 employés dont les salaires et traitements s'élevaient 4 
$151,000, et des bénéfices nets (avant imp6ts) de $245,000. 


Concentration 


En 1974, 27 agences étaient classées dans les deux plus 
grandes catégories (plus de $5,000,000 de chiffre d'affaires) ; 
elles déclaraient au total $492.1 millions de chiffre d'affai- 
res de publicité soit 72.8 % du chiffre d'affaires total au 
Canada. Ces deux mémes catégories comptaient 25 agences 
en 1973 et déclaraient $430.2 millions de chiffre d'af- 
faires de publicité, soit 73.4 % du chiffre d'affaires 
total. 


Print Media Billings 


Of the 220 advertising agencies 203 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 6. 


Media Selection 


Advertising agencies classified to the four 
smallest size groups (less than $10,000,000 in bil- 
lings) reported the greatest proportion of their total 
advertising billings within the print media (62.9% to 
40.4%). Firms classified to the largest size group 
($10,000,000 and over) showed the greatest proportion 
of their total advertising billings generated within 
the television media (49.62). 


Analysis of Advertising Billings 


Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, a 
fee charged by the media for the rental of time or 
space and a fee charged by the advertising agency or 
by a third party to produce the commercial. Table 8 
gives the breakdown of advertising billing by kinds of 
service. The table shows production charges amounted 
to 18.5 % of advertising billings. It should be noted 
that production charges of print media are higher than 
the production charges for radio, television, and out- 
door and transportation (18.0% compared to 10.0% 14.42 
and 10.9%). = 


Table 9 gives the same breakdown between media 
billings and production charges by size groups. 


Chiffre d'affaires, imprimés 


Sur les 220 agences de publicité considérées, 203 ont 
donné la répartition de leur chiffre d'affaires en imprimés 
selon le genre d'imprimés. Les résultats sont présentés aux 
tableaux 5 et 6. 


Choix de support publicitaire 


Les agences de publicité classées dans les quatre plus 
petites catégories (moins de $10,000,000 de chiffre d'affaires) 
ont déclaré que la plus grande partie de leur chiffre d'af- 
faires de publicité provenait des imprimés (de 62.9 % a 
40.4 Z). Les agences de publicité classées dans la catégorie 
la plus importante ($10,000,000 et plus) ont déclaré que la 
plus grande partie de leur chiffre d'affaires de publicité 
provenait de messages publicitaires télédiffusés (49.6 2). 


Analyse du chiffre d'affaires de publicité 


Le chiffre d'affaires de publicité est le montant fac- 
turé aux clients. Ce montant se compose de deux parties, les 
frais de support de publicité pour l'espace ou le temps retenu 
et les frais de production de l'annonce publicitaire réclamés 
par l'agence de publicité ou par un tiers. La ventilation du 
chiffre d'affaires de publicité selon le genre de service est 
présentée au tableau 8. Le tableau indique que les frais de 
production constituaient 18.5 % du chiffre d'affaires de pu- 
blicité. 11 faut noter que les frais de production pour impri- 
més sont plus élevés que les frais de production pour la radio, 
la télévision, les panneaux-réclame et les affiches utilisées 
dans les moyens de transport (18.0 Z% comparé 4 10.0 Z, 14.4 2% 
et) LOV9T A). 


Le tableau 9 donne la méme ventilation entre frais de 
support publicitaire et frais de production selon les caté- 
gories d'agences. 


oN 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1965-1974 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1965-1974 


Other gross 


Amount of billings Gross revenue from operating 
= - revenue 
Chiffre d'affaires Recettes brutes au titre de (retainers, Total gross 
fees where operating 
commission is revenue Net profit 
as not applicable - (before de- 
OM IOTE or was Total des duction 
Number Mark pistinsa(t) Market rebatable to recettes brutes for income 
arket = 5 ' cares 
fi surveys, Chiffre d'affaires surveys, ene cuere) hich ese ae ) 
os pag Adver- research de publicité(1) research Aterés edeeetes Bénéfice 
eee — Bankes tising and other and other heath ae 
b Z 
Spree billings(1)]} services services(2) d" exploitation (Coen 
ces tt ya em Total Per cent 4 rs 4 (honoraires Per cent déductions 
Chittre Etude Ge of Bee on dans le cas of des impéts 
eae ent Amount billings see 2 ou l'on ne Amount billings sur le 
eepub Liam Recherche i = calcule pas de - - revenu) 
eité(1) Ge SuLEGe Montant Pourcen- ee ick commission Montant Pourcen- 
ph a? tage du eh aaa ou que tage du 
chiffre celle-ci a été chiffre 
d'affaires ristournée d'affaires 
au client) 
$'000 $'000 $'000 
EDO Situaearenantiters 159 358,265 362,559 56,498 15.8 4,295 202 60,995 16.8 By 7be 
LOGO are en aavetaers 165 396,687 402,176 61,228 15.4 5,488 199 66,915 16.6 6,578 
OST. nea 176 424,846 429,595 67,872 16.0 4,750 213 72,835 17.0 6,020 
TOGSItver) ese ete 171 421,813 426,145 67,833 16.1 4,332 311 72,476 17.0 4,744 
9G9! VrsyaRactitete 163 450,332 456,143 03229 16.3 3,964 1,685 78,874 V7.3 9,389 
1 FOL eustuscracsiaeks 194 462,732 470,352 78,067 16.9 3,824 1,005 82,896 Loe 7,670 
DORAN SNe valent a ae ie an we de a a3 F a 
IS OAR arin Ghee aichioK 189 523,204 535,066 87,713 16.8 3,440 911 92,064 Vie) 9,364 
OP Eee cea 211 Sarat ly 586,162 99,026 T7.2 35713 928 103 , 667 : le fe 9,464 
1974 wccevevees 220 657,209 675,800 109, 063 16.6 5,308 1,050 TUS 3421 t Wie» 10,150 
(1) Includes production work done. — Comprend le travail de production. 
(2) The 1969 to 1974 data are not comparable to prior years. — Les données de 1969 a 1974 ne sont pas comparables aux années antérieures. 
(3) Comparable data for 1971 is not available. Limited data will be available from the 1971 Census of Merchandising and Services. — Des données comparables 


ne sont pas disponibles pour 1971. 


Year — Année 


Number of firms 


Nombre d'agences 


Quelques données seront disponibles dans la publication de 1971 du recensement du commerce et des services. 


TABLE 2. Employment and Gross Revenue for 1965-1974 


TABLEAU 


Gross revenue 


Recettes brutes 


2. Emploi 


Employees(1) — Employés(1) 


et recettes brutes, 1965-1974 


Female 
Femmes 
number — nombre 


Total amount 


paid to emp 


Rémunérat 
totale 


loyees 


ion 


Per cent of 
gross revenue 


Pourcentage des 
recettes brutes 


SOS OS 60,995 2,207 37,050 60.7 
LU Senereernenae ies 66,915 2,399 40,771 60.9 
OSH Nom ascoa caMose 72,835 2,520 44,034 60.5 
NQGS: os oc evereteresttaie 72,476 2,408 44,651 61.6 
M959) yas eon enacts 78,874 2,374 46,629 59.1 
19/70) © Sisuencyete to a eaeneene 82,896 25353 49,209 59.4 
TA 2 ine in tularemia ate on oe . 
1972" i... MEG ee. 92,064 2,166 53,014 57.6 
HOUEY oa enon mn 6D 103 , 667 2,439 Bese 57.5 
(OWPA" Hodiacmeonin ces 115,421 PAS SV 66,589 57.7 
(1) As of the last complete week of September 1974 or closest pay period, — La derniére semaine de paie de septembre 1974 ou la période de paie la plus rap- 

prochée, 

(2) Comparable data for 1971 is not available. Limited data will be available from the 1971 Census of Merchandising and Services. — Des données comparables ne 


sont pas disponibles pour 1971. 


Quelques données seront disponibles dans la publication de 1971 du recensement du commerce et des services. 


TABLE 3. Employment, Salaries and Wages, and Net profit of Incorporated Advertising Agencies, 1974, classified according to Total Gross Billings 


Number of firms — Nombre d'agences 
Number of employees — Nombre d'employés 
Salaries and wages — Traitements et salaires 


TABLEAU 3. Effectifs, salaires et traitement, et profit net des agences de publicité, constituées en société, 
classées suivant leur chiffre d'affaires total brut, 1974 


Item — Article 


Net profit (before income taxes) — Bénéfice net (avant 


déduction des impdts sur le revenu) 


Less than 


Moins de 
$500,000 


$500, 000- 
2,499,999 


$2,500, 000- 


4,999,999 


$5,000, 000- 
9,999,999 


Total gross billings — Chiffre d'affaires total brut 


$10,000, 000- 
and over 


et plus 


Total 


199 
5.054 
66,438 


Less than 


Moins de 
$500, 000 


Amount 


of firms 


Nombre 
d'agences 


Montant 


Number 
of firms 
Nombre 
d'agences 


TABLE 4. Billings of Advertising Agencies, 1965-1974 
Note: Agencies classified by amount of total billings 


TABLEAU 4. Chiffre d'affaires des agences de publicité, 1965-1974 
Nota: Agences classées selon leur chiffre d'affaires total 


$500, 000- 
2,499,999 


(1) Comparable data for 1971 is not available. 


TABLEAU 5. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés par support publicitaire, 


Total billings 


Number 
of firms 


Chiffre 
d'affaires 


Nombre 
d' agen- 
ces 


Less than — Moins de $500,000 


$  500,000-$2,499,999 ...... 
2500; 000=' 459995999) cea ice 
5,000, 000- 9,999,999 ...... 


10,000,000 and over — et 


Amount of 


$'000 


42,308 


2 


22,623 
119,368 
218,270 


Amount 


Limited data 
sont pas disponibles pour 1971. Quelques données seront 


of 


Montant 


Number 


showing the 


Total billings — Chiffre d'affaires total 


4,9 


Number 
of firms 


Nombre 
d'agences 


$2,500, 000- 


99,999 


Amount 


Montant 


Number 
of firms 


Nombre 
d'agences 


of Advertising Agencies, 1974 


$5,000, 000- 
9519995999 


Amount 


Montant 


selon le type et la tranche de revenu, 1974 


firms 


9,933 


4,038 


print breakdown print 
media of print media 
billings media billings 
Chiffre Nombre Chiffre 
d'affaires | d'agences d'affaires 
dans les donnant pour les 
imprimés le chiffre supports 
d'affaires publici- 
dans les taires 
imprimés 
par 
support 
publicitaire 


GS? 


1 
ul 


Amount of 


000 


9,471 
41,501 
19,297 
20,518 


04,077 
94,864 


of Advertising Agencies, 1974 


Week-end 
(roto) 
magazines 


Journeaux 
de fin de 
semaine 


TABLE 6. Percentage Distribution of Individual Print Media Billings by 


and 


10,000,000 


over 


et 


Number 
of firms 


Nombre 
d'agences 


Weekly 
semi-weekly 
tri-weekly 
newspapers 

Journaux 
hebdomadaire, 
bihebdoma- 
daire et 
trihebdo- 
madaire 


per cent — pourcentage 


plus 


$'000 


224,483 
247,718 
258,407 
260,061 
276,211 
286,979 


334,050 
369, 348 
433,802 


TABLE 5. Percentage Distribution of Print Media Billings by Type and by Revenue Size Group 


Consumer 
magazines 
Revues de 
consomma- 
teurs 


Revenue Size Group 


Trade 
papers 


Revues 


profession- 


nelles 


TABLEAU 6. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés individuels par support 
publicitaire, selon la tranche de revenu, 1974 


Number 


of firms 
Amount of | showing the 
print breakdown 
Number media of print 
Total billings of firms billings media 
Chiffre d'affaires total Nombre Chiffre Nombre 
d'agen- d'affaires | d'agences 
ces dans les donnant 
imprimés le chiffre 
d'affaires 
dans les 
imprimés 
par 
support 
publicitaire 
| ‘| $§'000 
Less than — Moins de $500,000 92 9,933 
$ © 1500;000-=9214095 999%. je 3 86 42, 308 
2,500,000- 4,999,999 .......... 15 24,038 12 
5,000,.000- 9,999,999 .......... 10 22,623 9 
10,000,000 and over — et plus 17 119, 368 15 


Total 


218,270 


Total 


Amount 


Montant 
$'000 


362,559 
402,176 
429,595 
426,145 
456,143 
470, 352 


535, 066 
586, 162 
675,800 


will be available from the 1971 Census of Merchandising and Services, — Des données comparables ne 
disponibles dans la publication de 1971 du recensement du commerce et des services. 


Other print 
media (yellow 

pages, 
publications, 


farm 


college 


papers, etc.) 


Autres 
imprimés 


(pages jaunes, 


journaux 
agricoles, 


journaux col- 
légiaux, etc.) 


15.0 
Tie: A, 
x 
x 
4.8 


Other print 


media (yellow 
Amount of Weekly pages, farm 
print Daily Week-end | semi-weekly publications, 
media news- (roto) tri-weekly Consumer Trade college 
billings papers magazines | newspapers magazines papers papers, etc.) 
Chiffres Jour= Journaux Journaux Revues de Revues Autres 
d'affaires naux de fin de |hebdomadaire, | consomma- | profession- imprimés 
pour les quoti- semaine | bihebdoma- teurs nelles (pages jaunes, 
supports diens daire et journaux 
publici- trihebdo- agricoles, 
taires madaire journaux col- 
légiaux, etc.) 
$'000 per cent — pourcentage 
9,471 4.2 1.4 3.8 14.7 
41,501 PAVE 136 23.0 30.2 
19,297 10.6 5.8 x x 
20,518 10.7 13.4 x x 
104,077 54.4 65.8 50.9 Si.3 
100.0 100.0 100.0 100.0 
194,864 83,871 23,180 11,607 9,699 


se 


? TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1974 
. (Agencies classified by amount of total billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1974 
(Agences classées selon leur chiffre d'affaires total) 


Distribution of advertising billings 


partition du chiffre d'affaires de publicité 


Direct 

mail, 

avece point of 

ising purchase, 
5 brochures, 

Number billings 
aa ae Outdoor and | catalogues, 
Total billings of firms ; 
Print transpor- contests, 
4 Ez pared media Television tation etc. Other 
Chiffre d'affaires total Nombre tf fe a * € Total 


d'agences Chiffre 
d'affaires 
de publicité 


Imprimés Télévision Supports Par la Autres 
extérieurs poste, 
et aux points 
transport de vente, 
en commun | brochures, 
catalogues, 


concours, 
etc. 
$'000 per cent — pourcentage 
Lees. than — Moinas de $500,000) ois sresesesrainie eoniaye.e 18,062 100.0 
See 500) 00D = 92499 No Gin a atsiedsse vein ais) nVe e's) ole Piel sie) 91's 2-e\o\e 94,325 100.0 
2550050005945, 999/ 99915. rc aietarersle las) vip alates alee vele elolsieve 52,734 100.0 
5, 000000 = 9 F999 S99 OM raitiereterclc eis oles clslsiels's\e'sieleis cle 68,180 100.0 
LOSO00 5000) and vover!—" e€ (plus; is cicie.c wise eosin cles E 423,908 100.0 
BBs teak hs Sera cra nsa ie cele ote aCe hs etal ovate faa Av eT alone Bilatolevebe: ei erie eis, soi 657,209 100.0 
TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1974 
TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1974 
Media billings Production charges 
- = Total 
‘ ae . Support publicitaire Frais de production 
Media sao leeds in aa Amount Per cent Amount Per cent Amount Per cent 
Pat Montant Pourcentage Montant Pourcentage Montant Pourcentage 
F) $"000 $*000 $*000 
s Pron trme diay — Umpr ames iverreres</icieletais ioreial aie wverons «(olatais 218,270 82.0 47,924 18.0 266,194 100.0 
Television — Télévision ..... IORI SCID SORES 229,950 85.6 38 , 687 14.4 268 , 637 100.0 
Rad OMevaysiciscs ciscareistacicvere oiese\t ofan eile cls aleie cele sw wininpeisin 73,185 90.0 8,136 10.0 81,321 100.0 
Outdoor and transportation — A l'extérieur et 
trans port. ex ‘Commies a ayelats ats Corere tala euevata)s ays ecels faralays 14,450 89.1 1,776 10.9 16,226 100.0 
Direct mail, point of purchase, brochures, 
contests, etc. — Par la poste, aux points de 
vente, brochures, catalogues, concours, etc. .. 21,004 100.0 21,004 100.0 
COher ~ Autres: .. dgectanmauee imei. she kay he os 3,827 100.0 3,827 100.0 
Like 2 Sa eR R ARTS, 6. SPLQTIO O COR NOE OOOO HU OCo 55 535,855 81.5 121,354 18.5 7.2 | 100.0 
TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1974 
Note: Agencies classified by amount of total billings 
TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1974 
Nota: Agences classées selon leur chiffre d'affaires total 
Media Production Media Production 


Total billings billings charges billings charges 
= os A Total = = 
Chiffre d'affaires total Support Frais de Support Frais de 
publicitaire| production 
per cent — pourcentage $'000 per cent — pourcentage 
Print media — Imprimés Television — Télévision 


Less: than — Mofns de .S500,,000 oc caress, viccsie neces 11,361 904 100.0 88.3 bE yg 
CS LYQUAUC OSA MS Os ROSRO adage coianbanbennon 51,034 17,849 100.0 83.5 16.5 
2,500), 00D = 84; 999), 999 Nara ctu re alsve eimielc sierevslate(elwseisie ote 27,141 12,806 100.0 79.2 20.8 
5,,0005,000=" 9),999:\99 91m cara srcrsterararars'a > wise nee nates 27,519 26,889 100.0 87.3 12.7 
10,000,000 %and over ="et plus... 0.0.6 csececccce 149,139 210,189 100.0 85.9 14.1 
pa) 2 UROL or Oi OIE ROICR SIS OTC SCIT ARPA R 266,194 268 ,637 100.0 85.0 14.4 
Outdoor and transportation 
Supports extérieurs et transport Dic OOM 

Less than — Moins de $500,000 ..........ceeeceees 1,989 16.6 
SBP 500 1000 S:2, (4699/3999. wrote sus) <i ys stare oie aia vem axel 15,137 20.9 
2,500,000 24,999 099 oie cicunisroueie eve cic sie a iitete stoeierets 7,566 10.9 

F Pg OU” F090 GO oe aiacs a a aaes nisi aaiaw Ode ab. vad 10, 288 315.6 
10)000,000Land) over’ — et plus <0. fs 6 vsevom ets vs sae 46,341 10,037 7.5 


81,321 16,226 


y ad Statistics Canada _ Statistique Canada 


Merchandising and Services Division 
ADVERTISING AGENCIES, 1974 


Complete and mail one copy within 
30 days of receipt 


Collected under authority of Statistics 
Act, Chapter 15, Statutes of Canada 
1970-71-72 


(Exemplaires frangais disponibles 
sur demande) 


Revise name or address if not correct 


INSTRUCTIONS — 


Report for your fiscal year (normal business year) ending at any time between April 1, 1974 and March 31, 1975. 


1. FORM OF ORGANIZATION —(check one box) 


~_] Individual proprietorship (_] Partnership ~_] Incorporated Company [_] Other (specify) 
Number 
2. NUMBER OF OFFICES 
How many offices (including head office if in Canada) were operated during the reporting Period? ..0.....ceceeceeesesescereeeeeeeeeeee 


3. WORKING PROPRIETORS —(Not applicable to incorporated companies) 
How many proprietors were actively engaged in the business during the reporting Period? oo... seccseesessesssenesersseesceeeeseesereee 


4. PAID EMPLOYEES AND PAYROLL 


(a) Number of paid employees during the last complete week of September or closest pay pe- 
riod. Include working executives of incorporated companies but not proprietors of unin- Q 
corporated businesses. (CE) Malet seannun 


, (ii) Female ...... 


$ (omit cents) 


(b) Total salaries and wages paid to employees during the business year. Include commissions, bonuses, leave pay and 
payments in kind. Include the salaries of working executives of incorporated companies but do not include the with- 
drawals of working proprietors of unincorporated businesses. Report gross pay before deductions. 


5. GROSS ADVERTISING BILLINGS TO CLIENTS 


Quote ‘Media Billings’’ exactly as billed to client. Principally, this will include net billings plus commission (exclude commissions rebated to 
the client), cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 

Under ‘'Production Charges”’ include all billings to clients for actually producing print and other advertising and commercials, include story 
boards, etc. This will include net billings for charges by art studios, production houses, freelancers, performers used in commercials, residuals, 
plus charges for work done by agency staff, plus commissions (exclude those rebated to the client). 

If commissions are split with other agencies in Canada, adjust billings accordingly. 

If exact figures are not available, please estimate carefully. 


Media Media billings , Production charges Total 


i $ (omit cents) 


(i) Daily NEWSPAPERS Aviston cee Ae Seedren Sep ntenneere 


Cat}, Weeksend (roca) magazines sccassesinacocderrs Sveavemnivenseivarmnanetecnne 


(iii) Weekly, semi-weekly, tri-weekly newspapers ............0008 


(aya Constimer magazines ...aecuenne sensu ceiwesc act xenon sacs teem 


(Se) Sirarcl @- pal pre tS Mies. ctaneccas Shoo tena e cece rsasece STE AE co ence 


(vi) Other print media (e.g. Yellow Pages, farm publications, 
college papers, etc.) 


$ (omit cents) $ (omit cents) 


Ga Rotaliprintimediane eee ces erate ements 


Cb) Ree wis 10m sz. cat: Jca.5- <i eeeeet teek aoe oa Ses eo Satis Tea ce ees alll 


Keyan sn tence tener se aie at errs SMU RRR Ca etere reee re terrae enter once eee 


(d)*Outdodr and tidnsportacionisd...ccgiecneeencesteosseeeuieetictors mmnacsrade 


(e) Direct mail, point of purchase, brochures, catalogues, contests, 
etc. (include mailing cost in “production charges’’) ................ j t 


(f) Other (movie 
shows, etc.) 


theatre advertising, labels, logos, trade 


$ (omit cents) 


Total gross advertising billings to clients ......cccccccccscecseeeeseeees 


6. OTHER GROSS BILLINGS TO CLIENTS -—marketing and media research, public relations work, translation services, 


Se CE Ce Lc (a. rs mk | ae a aa nD Oe AOE, AUanS Rene RCORUME oon cc “MRIS ES RUNS ROXEME hunt Pntanea 1’. .cAeiiumrs Quanta: © ANGORT | Sad aa 


7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5 + 6) ooocccccccccccceteeseeteesees 


5-—3404-6.1: 1-5-74 : (OVER) 


8. GROSS REVENUE FROM ADVERTISING BILLINGS, i.e. revenue from billings reported in question 5 (include cash 


discounts retained). 


(a) Revenue from media billings: i) Commissions 


tb) Revenue fromiproduction workid omegbys your Ow ms Stale oc. cecccsctcectes see sceess sascctc cucu waecles ates soi cuba tua vassepvised same sues cesteasaneveltaeneeeeeets 
(c) Revenue’ from outside production work (Commissions Of FEOS) 222. c...cccceccccsccccsasdcessncscnscsasessegasauccondeveucaansassoddecubivasscdaveriven’ 
(d) TOTAL GROSS REVENUE FROM ADVERTISING BILLINGS (8(a) + 8(b) + 8(c)) 
9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 0.0.0... 


10. OTHER GROSS OPERATING REVENUE -such as retainers (specify) 


$ (omit cents) 


Dip LOLALEGROSSTORERAMINGARE VENUE (8(d) hit ©4110) Cate creer cractesszcteeresticcarererdauecnnv stan cegnichcsesresnverttauccnsnaatuamecneatacteeye hahee 


12. NET PROFIT (OR LOSS) BEFORE INCOME TAXES 


CERTIFICATE 
Ue IS TO CERTIFY that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers 
the perio 
from 19 to 19 
Name of person responsible for completed form (please print) Title 
Address Postal code Telephone number and area code 
Signature Date of this report 
5-3404-6.1 


Ew Statistics Canada Statistique Canada 


Division du commerce et des services 
AGENCES DE PUBLICITE, 1974 


Renvoyer un exemplaire diment rempli dans les 
; 2 A : 
30 jours suivant la réception. 


Déclaration exigée en vertu de la Loi sur la 
statistique, chapitre 15, Statuts du Canada de 
1970-71-72. 


(English copies available on request) 


Corriger le nom et l'adresse, s’il y a lieu” 


DIRECTIVE 


Faites porter votre déclaration sur l'année financiere (l'année normale d’affaires) se terminant entre le ler avril 1974 et le 31 mars 1975. 


1, FORME JURIDIQUE (cocher une case) 
(_] Entreprise individuelle [] Société en nom collectif [_] Entreprise constituée en corporation (_] Autre (précisez) 


2. NOMBRE DE BUREAUX 
Combien de ‘bureaux (y compris le siége social, s’il se trouve au Canada) votre entreprise a-t-elle exploités au cours 
de: Ja petiodesde: reference 4) sctes ccc scene an tasateee ean nee gw cas bei Rtaaea Dune ie Matas Caves cash gts Abas pabeandaed Prog genions Sons de acaba Seep aa alunite 


Nombre 


Z 
3, PROPRIETAIRES ACTIFS (ne s’applique pas aux entreprises constituées en corporation) E 
Combien de propriétaires ont activement participé a l’exploitation de l’entreprise au cours de la période de référence? 


4. SALARIES ET REMUNERATION 


a) Nombre de salariés au cours de la derniére semaine compléte de septembre ou de la période 
de paye la plus rapprochée. Inclure les administrateurs actifs des entreprises constituées 
en corporation mais non les propriétaires d’entreprises individuelles. i) Hommes...... 


yi ii) Femmes. ...... 
$ (omettre les cents) 


b) Rémunération totale des salariés au cours de |’année financiére, y compris les commissions, primes, congés payés 
et paiements en nature. Comptez aussi les traitements des administrateurs actifs des entreprises constituées en 
corporation, a l’exception toutefois des retraits des propriétaires actifs des entreprises individuelles. Déclarez la 


rémunération brute, avant déductions. 


5. CHIFFRE D'AFFAIRES DE PUBLICITE 


Inscrire sous ‘‘Chiffre d'affaires par support publicitaire’’, le montant exact facturé aux Clients. Cette rubrique contiendra principalement le mon- 
tant net des factures plus la commission (ne tenez pas compte des commissions ristournées aux clients), le cout des émissions dans le cas de 
la publicité 4 la télévision et 4 la radio, plus les autres frais exigés par les stations, les réseaux ou les exécutants. 

Sous ‘‘Frais de production’’, inscrire le montant des sommes facturées aux clients pour tous les travaux publicitaires, y compris les maquettes- 
scénarios, etc. Les montants comprendront le montant net des factures relatives aux frais exigés par les studios d’art, les maisons de produc- 
tion, les artistes indépendants et les exécutants qui ont participé a la réalisation de messages publicitaires, les soldes de compte, plus les 
frais pour le travail de production du personnel de |’agence, plus les commissions (a l’exclusion de celles qui sont ristournées aux clients). 

Si les commissions sont partagées avec d’autres agences au Canada, veuillez faire les rectifications nécessaires. 

Faute de chiffres exacts, veuillez donner une estimation aussi précise que possible. 


Bente Chiffre d’affaires Frais 
Support publicitaire par support publicitaire de production Tesal 


$ (omettre les cents) 


i) Owotudienss: SisiztAassenvenee, acanycvsveizecms oreecner ase Sreueseate Siucrecrceresntect 


fi fouraawT ide fig Be SE OIAIMS: 5 s5% cancensenec secdaccayeoncoerare eared 


iii) Journaux hebdomadaire, bihebdomadaire et trihebdomadaire b 


IV IREVWES: AES CONG OMAMS LE WES: gd cs oases sesnsgues ise ave cedooarehadonbecannancaice 


vi Rewaes: professionme es) circ csccciiciesccchsseswasede scab inhea casa ndcheestaunmaves 


$ (omettre les cents) _ $ (omettre les 


vi) Autres imprimés (par exemple, les pages jaunes, les jour- 
naux agricoles, les journaux collégials, etc.) -.ceceeceeeees | 


a) Total, imprimes 


BRT CLG ES ROM gi ccc acs scessencorscondicnventen ward: so enearen ye dosemas dey sheetadnnesesatanl causes 


BERR eae Eg ats dn vicchau gn ns 3st ah unsaid eee eater oR VN me ne + 


d) Publicité extérieur et transports EN COMMUN .....ccccseceeersceteeesersees 


e) Publicité par la poste, aux points de vente, brochures, catalo- 
gues, concours, etc. (inclure les frais de poste comme ‘‘Frais 


AE DECADE Jicaysibichvassexiny se Aupas cats Mesecme dass nedeasuatsantepeerseanadtesorce’ 


f) Autres (publicité dans les cinémas, création d’étiquettes, gra- 
phisme, expositions commerciales, €tC.) ....ccccccccsescceerseceereseneeensees 


$ (omettre les cents) 


Chiffre d'affaires de publicité, total ..ccccccccecccsseeesecseseeeees 


6. CHIFFRE D’AFFAIRES DE SERVICES NON PUBLICITAIRES—commercialisation et recherches sur les supports 


publicitaires, travail de relations publiques, services de traduction, analyses des ventes, campagnes de vente, etc. ...... per erres 


7. CHIFFRE D’AFFAIRES TOTAL (SUPPORTS DE PUBLICITE, PRODUCTION EPeSERVICES) (5 3 6)s co cnceenorne ii 


5-3404-6.2: 1-5-74 ~ (AU VERSO) 


$ (omettre les cents) 


8. RECETTES BRUTES DE PUBLICITE, c’estea-dire, recettes afférentes au chiffre d’affaires déclaré 4 la question 5 


(inclure les escomptes retenus). 
a) Recettes provenant des supports de publicité: 


b) Recettes provenant du travail de production effectué par votre personnel 


c) Recettes provenant du travail de production effectué a l’extérieur (commissions et honoraires) 


i) Commissions .... 


ii) Honoraires ........ 


d) RECETTES TOTALES BRUTES PROVENANT DE LA PUBLICITE (8a) + 8b) + Bc)) «eee 
9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c’est-a-dire, recettes afférentes au chiffre d’affaires dé- 


Glare calaquesti Om G i vtcaycsrccrssarscak woerancserone ces ncamtak temnca th spssssnminesysten ss ovenateieanivs ianenaveauansesaasaespeavedeskepaporapsveyeaiasbyesadeastacoadsactses 


10. AUTRES RECETTES BRUTES D’EXPLOITATION —tels les honoraires recus d’avanceé (préecisez) 


11. TOTAL DES RECETTES BRUTES D’EXPLOITATION (8d) + 9 + 10) 


12. BENEFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L'IMPOT a) Bénéfice 


ATTESTATION 
; JE CERTIFIE que les renseignements donnés dans la présente déclaration sont aussi exacts et complets que possible et visent la période 
allant: 
du 19 au 19 


Nom de la personne qui a rempli la formule (en lettres moulées) 


| 


Fonction 


Adresse 


Signature 


Code postal 


lis wn 


Numéro de téléphone et indicatif régional 


Date de ce rapport 


5-3404—6.2 
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Reproduction autorisée sous réserve d’indication de la source: Statistique Canada 
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SYMBOLS 


The following standard symbols are used in 
Statistics Canada publications: 


. figures not available. 
. figures not appropriate or not applicable. 
— nil or zero. 
- amount too small to be expressed. 
P preliminary figures. 
T revised figures. 


x confidential to meet secrecy requirements of the 
Statistics Act. 


NOTE 


rounding. 


Components may not add to totals due to_ 


SIGNES CONVENTIONNELS 


-Les signes conventionnels suivants sont employés 


uniformément dans les publications de Statistique Canada: 


. nombres indisponibles. 


... nayant pas lieu de figurer. 


— néant ou Zéro. 
- - nombres infimes. 
P nombres provisoires. 
r nombres rectifiés. 
x confidentiel en vertu des dispositions de la Loi sur la 
statistique relatives au secret. 
NOTA 


Les chiffres ayant été arrondis les totaux ne corres- 


pondent pas toujours. 


This report presents in tabular form the results 
of the 1975 annual survey of Advertising Agencies. The 
statistics in all tables, except Table 3, include both 
incorporated and unincorporated firms. 


Employment, salaries and wages, and net profit 
data for the 223 incorporated firms are summarized in 
Table 3. Twenty-one working proprietors operated the 
remaining 19 unincorporated firms. They reported 26 
employees with salaries and wages of $144,000 and net 
profit (before income taxes) at $196,000. Employment 
was measured as of the last complete week of September 
or closest pay period. 


Tables 5 and 6 contain statistics on the 222 firms 
which reported the breakdown of their print media bil- 
lings. They exclude production charges and those firms 
only capable of reporting a media billing total. 


Survey Methodolo 


Questionnaires were mailed during the first two 
weeks of March 1976. A maximum of three follow-up re- 
quests were sent to delinquent firms and finally, miss- 
ing information was sought by telephone. 


Completed forms were edited for accuracy and con- 
sistency according to pre-established edit specifica- 
tions. Where information did not meet these specifica- 
tions, the firm was contacted either by mail or tele- 
phone to clarify the situation. Imputation procedures 
based upon good reports were used for firms where only 
partial data was available. 


Definitions 


Advertising billings — The amount charged to the 
customer. It is composed of media billings and produc- 


tion charges. 


Media billings — The fee charged by the media for 
the purchase of time or space. Four media classifica- 
tions were used for this survey: print, outdoor and 
transportation, television, radio. 


Production charges — Fee charged by the adver- 
tising agency or by a third party to actually produce 
the commercial. 


INTRODUCTION 


Ce bulletin présente, sous forme de tableaux, les résul- 
tats de l'enquéte annuelle de 1975 sur les agences de publici- 
té. Les statistiques de tous les tableaux sauf le tableau 3 
visent 4 la fois les entreprises constituées en corporation et 
les entreprises non constituées en corporation. 


Le tableau 3 présente un sommaire des données sur 1'em- 
ploi, les traitements, les salaires et les bénéfices nets pour 
les 223 entreprises constituées en corporation. Vingt-et-un 
propriétaires actifs dirigent les 19 autres entreprises non 
constituées en corporation. Ces propriétaires ont déclaré un 
effectif de 26 salariés dont’ les traitements et salaires s'é- 
levaient 4 $144,000, ainsi que des bénéfices nets (avant impdt) 
de $196,000. Les données sur l'emploi portent sur la derniére 
semaine compléte de septembre ou sur la période de paie la plus 
rapprochée. 


Les tableaux 5 et 6 présentent des statistiques sur les 
222 entreprises ayant fourni une ventilation de leur chiffre 
d'affaires en imprimés. Ces tableaux n'indiquent pas les frais 
de production ni ne comprennent les données des entreprises 
n'ayant pu déclarer que le total de leur chiffre d'affaires en 
imprimés. 


Méthodologie de 1'enquéte 


Les questionnaires ont été postés durant les deux pre- 
miéres semaines de mars 1976. Nous avons envoyé aux entreprises 
retardataires un maximum de trois rappels postaux et enfin, de- 
mandé au téléphone les renseignements qui manquaient. 


On a vérifié l'exactitude et l'uniformité des formules 
remplies selon les normes établies d'avance. Lorsque les ren- 
seignements ne répondaient pas aux normes, on a communiqué avec 
l'entreprise par lettre ou par téléphone, afin d'obtenir des 
précisions. Les rapports satisfaisants ont servi a 1'imputation 
des déclarations incomplétes. 


Définitions 


Chiffre d'affaires de publicité — Il s'agit du montant 
facturé au client. Ce montant se compose du chiffre d'affaires 
des supports publicitaires et des frais de production. 


Chiffre d'affaires des supports publicitaires — Il s'agit 
des frais exigés par les supports publicitaires pour l'achat 
de temps ou d'espace. Aux fins de cette enquéte, on distingue 
quatre genres de supports publicitaires: les imprimés, les 
panneaux-réclame et les affiches utilisées dans les moyens de 
transport, la télévision et la radio. 


Frais de production — Il s'agit des frais exigés par 
l'agence de publicité ou par un tiers pour la production pro- 
prement dite de l'annonce publicitaire. 


TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1972-1975 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1972-1975 
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Recettes brutes au titre de 


Amount of billings 
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commission operating 
is not revenue 
applicable - 
Adventietine or was Total des Net profit 
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Sear 5; sunce Adver- Backes research yee ae as a 
aha brutes net 
tising and other and other d'explot= (atane 
billings(1) | services services Eaten deauceiors 
eee: ioe Ae Per cént ee ae (honoraires Per cent | des impéts 
d'affaires marché of marché fang, le o35 . gk ous de 
de. publi- meGhouene Amount billings a ou l'on ne Amount billings revenu) 
cité(1) et autres z we et autres See rea a 
atte Montant Pourcen- Pee Pes de Montant Pourcen- 
tage du commission tage du 
chiffre ou que chiffre 
d'affaires celle-ci a d'affaires 
été 
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1972 <lae eee pate e 523,204 535,066 87,713 92,064 9,364 
1973 serie meee sates 577,117 586,162 99,026 103,667 9,464 
L974 eon ee hls. costa 657,209 675,800 | 109,063 115,421 10,150 
LOTS paces here seer 697,041 W2Us1S7 eed T6s 213 122,880 10,756 


(1) Includes production work done. — Comprend le travail de production. 


TABLE 2. Employment and Gross Revenue for 1972-1975 


TABLEAU 2. Emploi et recettes brutes, 1972-1975 


Total amount Per cent of 
Number of firms Gross revenue(1) , paid to employees gross revenue 
Year — Année - - 2 = 


Femal be a 
Nombre d’agences | Recettes brutes(1) earrie Rémunération Pourcentage des 


Reomes totale recettes brutes 


number — nombre 
DOR 2G ciacc es cules ns ences 92,064 2,166 53,014 57.6 


1973 ccovccccccvoreess 103,667 - 2,439 ‘ 59,559 57.5 


1974 wcvevcscinecies esi 115,421 25537 66,589 57.7 


1975. Ah. eo. eee 122,880 2,438 69,345 56.4 


(1) Includes revenue from production work. — Comprend les recettes pour le travail de production. 


TABLE 3. Employment, Salaries and Wages, and Net Profit of Incorporated Advertising Agencies, 1975, Classified According to Total Gross Billings 


TABLEAU 3. Effectifs, salaires et traitement, et profit net des agences de publicité, constituées en société, 
classées suivant leur chiffre d'affaires total brut, 1975 


Total gross billings — Chiffre d'affaires total brut 


$10,000, 000- 
and over 


et plus 


Less than 
$500,000 
Moins de 
$500,000 


Item — Article 


$500, 000- 
2,499,999 


$2,500, 000- 
4,999,999 


$5,000, 000- 
9,999,999 


Total 


Number of firms — Nombre d'agences ..... COROT ES oe 93 223 
Number of employees — Nombre d'employés ............44- 959 4,695 
Salaries and wages — Traitements et salaires .... 13,562 69,201 


Net profit (before income taxes) — Bénéfice net 
(avant déduction des impdts sur le revenu) 


2,150 10,561 


fs ~ 


om 


TABLE 4. Billings of Advertising Agencies, 1972-1975 
Note: Agencies classified by amount of total billings 


TABLEAU 4. Chiffre d'affaires des agences de publicité, 1972-1975 
Nota: Agences classées selon leur chiffre d'affaires total 


Less than $500,000 


Moins de $500,000 


Number 
of firms 


Amount 


Nombre Montant 


d'agences 


$'000 
O72 stntelatte wleiaVol= se loPe 89 18,959 
OS GeO Opo 0 StU. 5) ais 777 RS} 
WOW Me serate alot steteteretatels 92 19,182 
LOD MaversrsVeliehsteveistevet 108 22,699 


Total advertising billings — Chiffres d'affaires total de publicité 
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$2,500 ,000- 
4,999,999 


$5,000, 000- 
95999',,999 


et plus 
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Montant 
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Nomb re 
d'agences 


Nombre 
d'agences 


Montant Nombre 
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Nombre Montant 
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$'000 $'000 $'000 $'000 
66 e712 9 34,280 hi: 76,065 14 334,050 
77 85,123 14 48,238 9 65,180 16 369, 348 
86 96,837 15 54,555 10 71,424 17 433,802 
94 117,663 12 45,986 11 77,041 17 457,748 


Total 
Number 
of firms Amount 
Nombre Montant 
d'agences 
$'000 
189 535,066 
211 586,162 
220 675,800 
242 724,137 


TABLE 5. Percentage Distribution of Print Media Billings by Type and by Revenue Size Group 


of Advertising Agencies, 1975 


TABLEAU 5. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés par support publicitaire, 
selon le type et la tranche de revenu, 1975 


Other print 
media (yellow 
pages, farm 
publications, 
college 
papers, etc.) 
Autres 
imprimés 
(pages jaunes, 
journaux 
agricoles, 
journaux col- 
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breakdown print Week-end semi-weekly 
of print media Daily news- (roto) tri-weekly Consumer Trade 
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imprimés 
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publicitaire 
$'000 per cent — pourcentage 
Less than — Moins de $500,000 94 10, 368 100.0 33/56 4.8 6.8 7.9 36.7 
$ 500,000-$2,499,999 ..... a 92 49,387 100.0 44.2 Poll 8.3 15.4 BPD 
2,500,000= 459995999 sce. 9 16,476 100.0 35.9 9.8 WD 21.9 22.4: 
5, 000',,000=, 91,999 /999) ass 11 25,456 100.0 45.7 13.6 3.8 25.3 10.6 
10,000,000 and over — et 
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TEEN avn oomonod alist sta oheriattatite - ace 215,370 100.0 43.0 9 5.9 18.8 14.9 
TABLE 6. Percentage Distribution of Individual Print Media Billings by Revenue Size Group 


of Advertising Agencies, 1975 


TABLEAU 6. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés individuels par support 
publicitaire, selon la tranche de revenu, 1975 


N 


umber 


of firms 
showing the Amount of Weekly 
breakdown print Week-end semi-weekly 
of print media Daily news- (roto) tri-weekly Consumer Trade 
media billings papers magazines newspapers magazines papers 
Total billings Nombre Chiffre Journaux Journaux Journaux Revues de Revues 
- d'agences d'affaires quotidiens de fin de hebdomadaire, consomma— profession- 
Chiffre d'affaires total donnant pour les semaine bihebdoma- teurs nelles 
le chiffre supports daire et ; 
d'affaires publici- trihebdo- 
dans les taires madaire 
imprimés 
par 
support 
publicitaire 
per cent — pourcentage 
Less than — Moins de $500,000 .....- 94 Sal i.3 5.6 2.0 pee) 
$ 500,000-$2,499,999 ...... Sn onenie 92 2366 130: 32.2 18.8 26.4 
25 5005000=" 49995999). sic « ciclo cea 9 6.4 6.5: 9.7 8.9 11.4 
5,000, 000= 9,9995999 ....... alee ees ot 12.6 13.5 Tiah 15.9 8.4 
10,000,000 and over — et plus ..... 16 S302 64.7 44.8 54.4 41.9 
MOCAL bs. :c: un clo) alone nies wielpis ap avele aa vi 100.0 100.0 100.0 100.0 100.0 
TOC AL Me claterietster S\siei00 81 . plefersiaratele 222 215,370 92,612 25,644 12,768 40,517 31,987 


Other print 
media (yellow 
pages, farm 
publications, 
college 
papers, etc.) 
Autres 
imprimés 
(pages jaunes, 
journaux 
agricoles, 
journaux col- 
légiaux, etc.) 


TABLE 7. Percentage Distribution of Advertising Billings by Medium, 1975 
(Agencies classified by amount of total billings) 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 1975 
(Agences classées selon leur chiffre d'affaires total) 


Distribution o 
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TABLE 8. Advertising Billings to Clients by Medium and Kind of Service, 1975 


TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1975 


Media billings Production charges 
- - Total 
PER , Support publicitaire Frais de production 
Media — Véhicul blicit - 
ne Ae wat ah Se od Amount Per cent Amount Per cent Amount Per cent 
Montant Pourcentage Montant Pourcentage Montant Pourcentage 
$*000 


$*000 $*000 

Print media: — Gmpeiwed . siscc.ssselerss elateclo wien Opa iWemm sia e\miste 228,617 82.1 49,901 17.9 278,518 100.0 
Peievigton, = TELS Ciao. ox scnis sage siee'a eid, aiern sia hse once eat 248,167 85.9 40,892 14.1 289,059 100.0 
RA SG) ray oa eae a NAA Barak, Sarre GEE eee t eee e nee e teen eneee 77, 36) 91.8 6,916 8.2 84,277 100.0 
Outdoor and transportation — A l'extérieur et 

EVANS POLE En) COMMUN. 6 1a:0:0.0.sicleje ofe.e-aieie.e afeheietstelayahetate] ste iaatals 16,204 87.2 2,380 12.8 18,584 100.0 
Direct mail, point of purchase, brochures, 
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Otherk—Aueres Tiateere tele torcie cal keterelietebebaietere ales elede: dpevetelevarejexalevre 454 ude 6,470 100.0 6,470 100.0 

ODL. Sis ya (oye tale & slhaleie Care iererees aie vate ar pietomle edad cele al eberelts aie aia ei'a aes 570,349 81.8 126,691 18.2 697,041 100.0 

TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1975 
Note: Agencies classified by amount of total billings 
TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 1975 
Nota: Agences classées selon leur chiffre d'affaires total 
Media Production Production 
Total billings billings charges billings charges 
= Total - - Total - = 
Chiffre d'affaires total Support Frais de Support Frais de 
publicitaire production publicitaire production 
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SYMBOLS 


The following standard symbols are 
used in Statistics Canada publications: 
figures not available. 


figures not appropriate or not appli- 
cable. i 


— nil or zero. 

-- amount too small to be expressed. 
P preliminary figures. 

revised figures. 


x confidential to meet secrecy require- 
ments of the Statistics Act. 


NOTE 


Components may not add to totals due 
to rounding. 


SIGNES CONVENTIONNELS 


Les signes conventionnels suivants sont em- 
ployés uniformément dans les publications de Sta- 
tistique Canada: 


. nombres indisponibles. 


. n’ayant pas lieu de figurer. 


— néant ou zéro. 

-- nombres infimes. 

P nombres provisoires. 
nombres rectifiés. 


x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 


NOTA 


Les chiffres ayant été arrondis les totaux 
ne correspondent pas toujours. 


INTRODUCTION 


This report presents in tabular form the 
results of the 1976 Survey of Advertising 
Agencies. The mailing list for the survey was 
drawn from the Business Register files of 
Statistics Canada, for establishments classi- 
fied to the Standard Industrial Classification 
862 — Advertising Services and was augmented 
by lists from trade magazines. These sources 
improved coverage, causing the number of ad- 
vertising agencies to increase from 242 in 
1975 to 304 in 1976. For the purposes of this 
survey, an advertising agency was defined as 
an establishment primarily engaged in placing 
advertising with various types of media on a 
commission or fee basis. 


Of the 1,193 questionnaires mailed out 
to firms providing advertising services, 291 
proved to be active advertising agencies. 
Returns for a further 13 firms who failed to 
respond but were confirmed as active agencies 
in 1976, were estimated, bringing the total to 
304. 


There were 159 Post Office returns for 
which no current addresses nor telephone 
listings could be found. Duplications and 
branches accounted for 31, firms out of busi- 
ness for 83, out-of-scope and inactive firms 
for 515 and non-response for which no esti- 
mates could be made, for 101. 


Definitions 


Advertising billings — The amount 


charged to the customer. It is composed of 
media billings and production charges. 


Media billings — The fee charged by the 
media for the purchase of time or space. Four 
media classifications were used for this sur- 
vey: print, outdoor and transportation, tele- 
vision, radio. 


Production charges — Fee charged by the 
advertising agency or by a third party to ac- 
tually produce the commercial. 


Survey Methodology 


The 1,193 questionnaires were mailed 
during the last two weeks of February 1977. 
A maximum of three follow-up requests were 
sent to delinquent firms and finally, missing 
information was sought by telephone. 


Ce bulletin présente, sous forme de ta- 
bleaux, les résultats de l'enquéte annuelle de 
1976 sur les agences de publicité. La liste pos- 
tale pour l'enquéte a été établie 4 partir du Re- 
gistre des entreprises de Statistique Canada: aux 
établissements classés dans la catégorie Services 
de publicité (code 862) de la Classification des 
activités économiques, on a ajouté des listes cons- 
tituées 4 partir de revues spécialisées. Ces 
sources ont amélioré le champ d'enquéte, occasion- 
nant une augmentation du nombre d'agences de pu- 
blicité de 242 en 1975 a 304 en 1976. Pour les 
besoins de cette enquéte, une agence de publicité 
est définie comme @étant une entreprise dont la 
principale activité est de passer de la publicité 
auprés des divers genres de supports publicitaires 
en retour d'une commission ou d'une rémunération. 


Des 1,193 questionnaires qui ont été postés 
aux entreprises fournissant des services de pu- 
blicité, 291 ont démontré @tre des agences de pu- 
blicité actives. On a fait des estimations pour 13 
entreprises qui n'ont pas répondu, mais dont nous 
avions la certitude qu'elles étaient encore actives 
en 1976, se qui porte le total a 304. 


Il y a eu 159 questionnaires renvoyés par les 
bureaux de poste et pour lesquels aucune nouvelle 
adresse ou numéro de téléphone n'a pu étre trouvé. 
On comptait 31 succursales et doubles envois, 83 
entreprises qui ont abandonné les affaires, 515 
entreprises inactives ou hors du champ d'enquéte 
et 101 entreprises qui n'ont pas répondues et pour 
lesquelles aucune estimation n'a pu @tre faite. 


Définitions 


Chiffre d'affaires de publicité — C'est le 


montant facturé au client et il se compose du chif- 
fre d'affaires des supports publicitaires et des 
frais de production. 


Chiffre d'affaires des supports publicitai- 


res — Il s'agit des frais exigés par les supports 
publicitaires pour l'achat de temps ou d'espace. 
Aux fins de cette enquéte, on distingue quatre gen- 
res de supports publicitaires: les imprimés, les 
panneaux-réclame et les véhicules, la télévision 

et la radio. 


Frais de production — Il s'agit des frais 


exigés par l'agence de publicité ou par un tiers 
pour la production proprement dite de 1'annonce 
publicitaire. 


Méthodologie de 1'enquéte 


Les 1,193 questionnaires ont été postés du- 
rant les deux derniéres semaines de février 1977. 
Nous avons envoyé aux entreprises retardataires un 
maximum de trois rappels postaux et enfin, demandé 
au téléphone les renseignements qui manquaient. 


Completed questionnaires were edited for 
accuracy and consistency according to pre-es- 
tablished edit specifications. When informa- 
tion did not meet these specifications, the 
establishment was contacted, either by mail or 
telephone, to clarify the situation. Imputa- 
tion procedures for non-response were used 
based upon the previous year's reports and 
upon replies of establishments in the same 
size groups as the non-respondents. 


Summary Statistics 


The statistics in ail tables, except 
Table 3, include both incorporated and unin- 
corporated firms. Employment, in both cases, 
was measured as of the last complete week of 
September, or closest pay period. 


Employment, salaries and wages and net 
profit data (before income tax) for the in- 
corporated firms are summarized in Table 3. 
The number of incorporated firms with total 
gross billings of under $500,000 increased 
15.6% from 1975 while the total net profit 
(before income tax) reported by these firms 
decreased 64.0%. Although several new firms 
were added to this size group, they reported, 
on an aggregate basis, a net loss. There was 
a trend towards a decrease in profits among 
the firms that remained in this size group. 


The number of incorporated firms with 
total gross billings of $5,000,000-$9,999,999 
increased 9.12 from the total published in 
1975 and the total net profit (before income 
tax) reported by these firms increased 163.972. 
Several firms in this size group reported 
large increases in their net profit (before 
income tax); a few others reversed the losses 
they experienced in 1975 to a profit in 1976. 


The 26 unincorporated firms reported 26 
working proprietors, 70 employees with sala- 
ries and wages of $682,582 and a net profit 
(before income tax) of $271,012. The in- 
creases from the totals published for the 1975 
survey are due to the figures reported by the 
new unincorporated firms. 


Tables 5 and 6 are based upon a panel of 
establishments which were able to report the 
breakdown of their print media billings (these 
exclude production charges). 


On a vérifié l'exactitude et l'uniformité des 
questionnaires remplis selon des normes établies 
d'avance. Lorsque les renseignements ne répon- 
daient pas aux normes, on a communiqué avec 1l'en- 
treprise par lettre ou par téléphone, afin d'ob- 
tenir des précisions. Les procédures d'imputation 
pour les non-réponses étaient fondées sur les dé- 
clarations de l'année précédente et sur les répon- 
ses des entreprises du méme groupe de taille que 
celui des non-répondants. 


Statistique Sommaire 


Les statistiques de tous les tableaux, sauf 
le tableau 3, visent a la fois les entreprises 
constituées en société et celles qui ne le sont 
pas. Pour les unes et les autres, le nombre de 
salariés est celui de la derniére semaine 
compléte de septembre ou de la période de paye 
qui s'en rapprochait le plus. 


Le tableau 3 présente un sommaire des données 
sur l'emploi, les salaires et traitements et les 
bénéfices nets (avant imp6dt) des entreprises cons- 
tituées en société. Le nombre d'entreprises non 
constituées en société dont le chiffre d'affaires 
brut n'atteignait pas $500,000 a augmenté de 15.6 Z% 
par rapport 4 1975 pendant que le total des béné- 
fices nets (avant imp6t) déclarés par ces entre- 
prises diminuait de 64.0 %. Malgré 1'addition de 
plusieurs nouvelles entreprises 4 ce groupe de 
taille, les bénéfices nets déclarés étaient, dans 
l'ensemble, négatifs. On observait, en général, 
une baisse des bénéfices réalisés par les entre- 
prises qui sont demeurées dans ce groupe de taille. 


Le nombre d'entreprises constituées en so- 
ciété dont le chiffre d'affaires brut se situait 
entre $5,000,000 et $9,999,999 a augmenté de 9.1 2% 
par rapport 4 1975; le bénéfice net total (avant 
imp6t) déclaré par ces entreprises a, pour sa part, 
augmenté de 163.9 %. Plusieurs entreprises de ce 
groupe de taille ont déclaré d'importantes augmen- 
tations de leurs bénéfices nets (avant impdt); 
quelques-unes qui avaient subi des pertes en 1975 
ont réalisé des bénéfices en 1976. 


Les 26 entreprises non constituées en société 
ont déclaré 26 propriétaires actifs, 70 salariés 
dont les traitements et salaires s'établissaient 4 
$682,582 et des bénéfices nets (avant impdt) de 
$271,012. Les augmentations par rapport aux totaux 
tirés de 1l'enquéte de 1975 sont imputables aux 
nouvelles entreprises non constituées en société. 


Les tableaux 5 et 6 présentent des statisti- 
ques fondées sur un groupe d'entreprises ayant 
fourni une ventilation du chiffre d'affaires des 
supports publicitaires, en particulier les imprimés 
(a 1l'exclusion des frais de production). 
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1972-1976 


TABLEAU 1. Statistique récapitulative des agences de publicité au Canada, 1972-1976 


Other gross 


operating 
Amount of billings Gross revenue from reverie 
: . - 4 (retainers, ioEAlwerbe 
Chiffre d'affaires Recettes brutes au titre de ae Sire er s 
Ae operating 
commission CRE 
is not & 
applicable Net profit 
Advertising or was a: ae (before 
billings(1) rebatable aE. EL ES deduction 
d'exploitation ; 
= to the for income 
Chiffre d'affaires client) taxes) 
Year — Année Market de publicité(1) Market - - 
surveys, surveys, Autres Bénéfice 
Adver- research research recettes net 
tising and other and other brutes (avant 
billings(1) | services services d'exploi- déductions 
— - Total - tation des impéts 
Chiffre Etude de Pet Etude de (honoraires #59 sur le 
d'affaires marché, marché dans le cas pe revenu) 
Am > 
de publi- | recherche ca recherche | ot l'on ne et ve baptates 
cité(1) et autres Moneane Pourcone et autres calcule pas Monbant paliree= 
services tage du services de commis- rece da 
chiffre ae, Sag chiffre 
d'affaires Conte 2 d'affaires 
ete 
ristournée 
au client) 
$000 $"000 $'000 
1972 v tereiste siden’ & 189 523,204 11,862 535,066 87,713 3,440 911 92,064 9,364 
2973 newtereneitutsie © © 211 SIT sAST 9,045 586,162 99,026 3,223 928 103,667 9,464 
DOTS qcyeien masiciona.sie's'« 220 657,209 18,591 675,800 109,063 5,308 1,050 115,421 10,150 
1975 “cpt mere eas 242 697,041 24,096 7213137 116,213 4,803 1,863 122,880 10,756 
BS 7G oss ~ raat e ss 304 890,974 25,214 916,188 143,472 7,984 25557 154,013 13,674 


(1) Includes production work done. — Comprend le travail de production. 


TABLE 2. Employment and Gross Revenue, 1972-1976 


TABLEAU 2. Emploi et recettes brutes, 1972-1976 


Per cent of 
gross revenue 


Total amount 
paid to employees 


Gross 

revenue(1) 
Recettes 

brutes(1) 


Number 
of firms 


Year — Année 


Female 


Nombre 
d'agences 


Rémunération 
totale 


Pourcentage des 
recettes brutes 


Femmes 


$'000 $'000 


O72: screens sohideaieee sete 92,064 53,014 57.6 
G73 «cae enctneciuecne eee 103,667 59,559 57.5 
NOTA occas. detect eeetra eee time tre 115,421 66,589 57.7 
LOTS dareserrs taragedtalesaieitate ett 122,880 69,345 56.4 
1976: bg) obs A AIOE 154,013 83,298 


(1) Includes revenue from production work. — Comprend les recettes pour le travail de production. 


TABLE 3. Employment, Salaries and Wages and Net Profit of Incorporated Advertising Agencies, 
Classified According to Total Gross Billings, 1976 


TABLEAU 3. Effectifs, salaires et traitement et profit net des agences de publicité, constituées en société, 
classées suivant leur chiffre d'affaires total brut, 1976 


Total gross billings — Chiffre d'affaires total brut 


$10,000, 000- 
and over 


et plus 


Less than 
$500, 000 
Moins de 
$500,000 


Item — Article 


$5,000, 000- 
9,999,999 


$500, 000- 
2,499,999 


$2,500, 000- 


T 
4,999,999 otek 


Number of firms — Nombre d'agences .............. piste Pie iainisicieie ta) AGIA 120 278 
Number of employees — Nombre d'employés .........+++-- 4 SSS Ano: 1,080 5,348 
Salaries and wages — Traitements et salaires ................ $'000 15,831 82,615 
Net profit (before income taxes) — Bénéfice net (avant déduc- 

tion des imp6ts sur le revenu) ....cccerevscccservecconcees " 2,444 13,404 


TABLE 4. Billings of Advertising Agencies, Classified by Amount of Total Billings, 1972-1976 


TABLEAU 4. Chiffre d'affaires:des agences de publicité, classés selon leur chiffre d'affaires total, 1972-1976 


Total advertising billings — Chiffres d'affaires total de publicité 


Less wee $500,000 $500, 000- $2,500, 000- $5,000, 000- $40,000,080 and over on 
Vieay Moins de $500,000 2,499,999 4,999,999 95,999,999 SP site 
Année if 
Number - Number Number : Number Number ‘| Number 
of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount 
Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agences d'agences d'agences d'agences d'agences d'agences 
$"000 $"000 $'000 $'000 $'000 $'000 
NOES CASAR VO HRC 18,959 Piea/iye 34,280 1l 76,065 14 334,050 189 535,066 
UOT Sikereteveiae' sveveiekeheyais sears) 85,123 48,238 9 65,180 16 369, 348 211 586,162 
RTE le Arapyenc ey Sr Pdr 19,182 96,837 54,555 10 71,424 Vy 433,802 220 675,800 
1.973; vareverel.s oose sieeseatas 22,699 117,663 45,986 ll 77,041 17 457,748 242 HEMEL yi 
Bee Tavane OGiararanatere 24,566 143,894 64,120 12 86,313 23 597,295 304 916,188 


i | 


TABLE 5. Percentage Distribution of Print Media Billings, by Type and by Revenue Size Group 
of Advertising Agencies, 1976 


TABLEAU 5. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés par support publicitaire 
selon le type et la tranche de revenu, 1976 


Number 


Other print 


of firms media (yellow 
showing the Amount of Weekly, pages, farm 
breakdown print Week-end semi-weekly publications, 
of print media Daily news- (roto) nd tri-weekly Consumer Trade college 
Total pietings a bet TaBe® Per pore La his bn ear eee ahs wpa verre papers, etc.) 
Chiffre d'affaires Nombre Chiffre Pourcentage Journaux Journaux Journaux Revues du Revues ne 
d'agences d'affaires quotidiens de fin de ebdomadaire, consommateur | profession- imprimés 
donnant pour les semaine bihebdoma- nelles (pages jaunes, 
le chiffre supports daire et journaux 
d'affaires publici- trihebdo- agricoles, 
dans les taires madaire journaux col- 
imprimés légiaux, etc.) 
par support 
publicitaire 


Less than — Moins de 


S500 000 se ices thivecisic cca 100.0 Sras 2.2 4.8 abe) Lies 10.5 ‘ 
$ 500, 000-$2,499,999 ... 100.0 4432 5.9 9.0 14.4 20.1 6.4 
" 2,500,000- 4,999,999 ... 100.0 50.5 M2) 1.4, Meese oe 157 L.7 

5,000,000- 9,999,999 100.0 by 4D 4.4 PAT) ats) 8.9 7 

10,000,000 and over — ea 

PANS Us we, s:cioiseisitie s ¥.c.0(0'e*.0.4 149,850 100.0 45.4 les) Dial! ji aN en 4.8 

TOUDL ceteragek os ate hoists eee 262,779 100.0 46.0 8.4 5.5 22.4 12.9 4.8 


TABLE 6. Percentage Distribution of Individual Print Media Billings, by Revenue Size Pree 
of Advertising Agencies, 1976 


TABLEAU 6. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés individuels par support 
publicitaire, selon la tranche de revenu, 1976 


Number Other print 


of firms media (yellow 
showing the Amount of Weekly, pages, farm 
breakdown print Week-end semi-weekly publications, 
as of print media Daily news- (roto) and tri-weekly Consumer Trade college 
Total billings media billings papers magazines newspapers magazines papers papers, etc.) 
Chiffre d'affaires total Nombre Chiffre Journaux Journaux ee Revues du Revues Autres 
d'agences d'affaires quotidiens de fin de hebdomadaire, consommateur profession- imprimés 
donnant pour les semaine Pahenno na nelles (pages jaunes, 
le chiffre supports daire et journaux 
d'affaires publici- Pr ihepdos agricoles, 
dans les taires madatre journaux col- 
imprimés légiaux, etc.) 
par support 
publicitaire 
i 
Less than — Moins de 
$500,000) erences are 3.6 ily 3.9 3.6 9.5 9.8 
$  500,000-$2,499,999 ... 18.9 13.8 Bi 12.6 30.5 26.2 
2,500,000- 4,999,999 ... 9.2 12.4 Dee 6.8 10.1 3.0 
5,000,000- 9,999,999 : 27,624 12.0 S16 8.4 13.0 1.3 3.8 
10,000,000 and over — ee : 
PLUG re wrewiwidts e auieraleceiesints 146,336 56.3 67.0 53.3 64.0 42.6 57.2 
Tete WE (Rap Rocococs qodde ie 100.0 100.0 100.0 100.0 100.0 100.0 
Gheuls Baoan aaccuunarreres 262,779 120,889 22,050 14,381 58,905 33,962 12,592 
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TABLE 7. Percentage Distribution of Advertising Billings by Medium, 
Classified by Amount of Total Billings, 1976 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, 
classées selon leur chiffre d'affaires total, 1976 


Distribution of advertising billings 


Répartition du chiffre d'affaires de publicité 


Direct mail, 


Total 


Number advertising point of 
Total billings of firms billings purchase, 
a = hae brochures, 
Chiffre d'affaires total Nombre Total peers tina = alate 
(at hols Ere Television tation etc. ‘ Other 
affaires 
de as Radio - - - Total 
publicité Télévision Supports Par la poste, Autres 
extérieurs aux points 
et de vente, 
transport brochures, 
en commun catalogues, 
concours, 
etc. 


$'000 


Less than — Moins de $500,000 ... 23,938 58.6 
$ 500, 000-$2,499,999 .......... 138,545 48.2 
2550000064999), 999 Fara cis\sisels) ols 63,430 43.3 
5,000,000- 9,999,999 .......... 83,390 39.5 
10,000,000 and over — et plus 581,671 30.9 
PoC kaise aiaels a eteid wie G eyaiersre ja ees 890,974 36.0 


TABLE 8. Advertising Billings to Clients, by Medium and Kind of Service, 1976 


. TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, 1976 


Media billings 


Support publicitaire 


Production charges 


Total 


Frais de production 


Media — Véhicule publicitaire 


Per cent 


Amount 


Montant 
$'000 


Per cent 


Amount Per cent Amount 


Montant Pourcentage Montant 
$'000 $'000 


Pourcentage 


Pourcentage 


Print. meddia —s LMpr sme Sire a sie) e/s\aisiots) sisisielsisia/s!aielele.cisieisic/etsis\a/a'els AE CSRS GOOG 271,297 49,731 321,028 100.0 
Television — Télévision ....... Bi ptmts sister atelelp a vararcie etatstatn nals Salecete aja sejasciotewavatels 341,848 52,867 394,715 100.C 
RBL6 a hea a ersieminnio mimes asia ee eeielereeinteralele ein eiele/ola\siaia\s/=ra7e ByarotaveKctsteneieralelere niateleys 121,325 9,270 120,395 100.0 
Outdoor and transportation — A l'extérieur et transport en commun ....... 25,008 2,093 27,101 100.0 
Direct mail, point of purchase, brochures, contests, etc. — Par la poste, 

aux points de vente, brochures, catalogues, concours, etc. ............ 24,107 24,107 100.0 
Other t— AGUEGE aie cieiaeyaretalelcicierorniaio nie sisi o1s sate tole efor alors aVe\aiel ovevel oye /alofe!svolejeversieis scalars 3,628 3,628 100.0; 


eG EE AD 749,278 141,696 890,974 


TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 
Classified by Amount of Total Billings, 1976 


TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, par ordre de grandeur, 
classées selon leur chiffre d'affaires total, 1976 


Media Production Media Production 
Total billings billings charges billings charges 
= Total = - Total se am 
Chiffre d'affaires total Support Frais de Support Frais de 
publicitaire production publicitaire| production 
$'000 Z $000 P z 
Print media — Imprimés Television — Télévision 


Less than — Moins de $500,000 ......... 14,035 2,454 12.9 
$ 500, 000=$2,499,999 w.cesccssccseeve 66,740 5 : ° 32,990 . . 14.2 
2,500, 000- 4,999,999 .cccececececceee 27,462 A 21,961 : ° 13.0 
5,000, 000- 9,999,999 .ncsccececcvcens 32,903 ° 1 31,643 C 15.1 
10,000,000 and over — et plus ........ 179,888 . ° 305,667 1352 
bey: 8 Ws ODO COUOCOBOUAO ADDON OO GOdOOUN . 321,028 ° 394,715 : 13.4 
Outdoor and transportation 

Supports extérieurs et transport en commun 

Less than — Moins de $500,000 ......... 3,994 : 1,240 ° x 
$ 500, 000-$2,499,999 ...cccvscccrceee 2ogue: . 3,705 . 15.6 

2,500, 000- 4,999,999 ....eee- aoconed 9,841 ; : 2,916 . x 
5,000, 000-— 9,999,999 ...ceeecccesecee 13,327 ‘ 1,695 . . 3.6 
10,000,000 and over — et plus ........ 70,502 Ri 17,545 A 4.8 


Total sascuees saewietorestor Sapaiesseiere satets 120, 396 27,101 : : Wet 
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oo ive earatren AGENCIES, 1977 


This report presents in tabular form 

the results of the 1977 Survey of Advertis- 
} ing Agencies and is the last issue of this 
publication. The mailing list for the sur- 
vey was drawn from Statistics Canada's 
Business Register of establishments classi- 
fied to the Standard Industrial Classifica- 
tion 862 — Advertising Services and aug- 
mented by lists from trade magazines. The 
classification includes advertising agencies, 
billboard and outdoor display services, ad- 
vertising on transportation facilities, sign 
painters, commercial artists and direct mail 
and door-to-door advertising firms. Coverage 
was limited to advertising agencies only 
(defined below), all other advertising ser- 
vices being excluded from the survey. 


Questionnaires were mailed to 589 
businesses of which 300 proved to be active 
advertising agencies in 1977. Included in 
this publication are estimates for 15 
establishments which were known to be active 
in 1977 but which failed to complete ques- 
tionnaires. 


February — 1979 — Février 
5-3404-525 


—— = 


Price 335 cents 


LAST ISSUE — DERNIERE EDITION 


SURVEY CANCELLED 


ENQUETE ANNULEE 


AGENCES DE PUBLICITE, EY) 


Le présent bulletin donne, sous forme de 
tableaux, les résultats de l'enquéte annuelle de 
1977 sur les agences de publicité. I1 s'agit du 
dernier numéro de ce bulletin. La liste postale 
pour l'enquéte a été établie a partir du Registre 
des entreprises de Statistique Canada; on y a 
ajouté des noms tirés de revues spécialisées, 
propres aux établissements classés dans la caté- 
gorie Services de publicité — 862 de la Classifi- 
cation des activités @conomiques. Cette catégorie 
englobe les agences de publicité et les services 
de panneaux publicitaires et d'affichage exté- 
rieur, de publicité sur les transports en commun, 
de peinture d'enseignes et de dessin publicitaire, 
ainsi que les entreprises d'envoi postal et de 
distribution 4 domicile de matériel publicitaire. 
L'enquéte visait uniquement les agences de publi- 
cité (définies plus loin) sans tenir compte des 
autres services publicitaires. 


Des questionnaires ont été postés a 589 
entreprises, dont 300 se sont révélées des agences 
de publicité actives en 1977. Ce bulletin prend 
en compte des estimations relatives 4 15 établis- 
sements que l'on savait actifs en 1977 mais qui 
n'ont pas rempli de questionnaire. 


Published by Authority of the Minister of Industry, Trade and Commerce 


Statistics Canada should be credited when reproducing or quoting any part of this document 


Publication autorisée par le ministre de |'Industrie et du Commerce 
Reproduction ou citation autorisées sous réserve d'indication de la source: Statistique Canada 


Excluded from this publication are 20 
firms that were out of business or inactive 
during 1977; 194 that were out of scope for 
this survey; 27 Post Office returns for which 
current addresses or telephone listings could 
not be found; nine duplicates and 39 that did 
not respond and for which no estimates could 
be made. 


Definitions 


Advertising agency — Establishment pri- 
marily engaged in placing advertising with 
various types of media on a commission or fee 
basis. 


Advertising billings — Amount charged 


to the customer by the advertising agency 
and composed of media billings and production 
charges. 


Media billings — Amount billed to the 
customer for the purchase of media time or 
space including the agency commissions that 
are not rebated to the client. Four media 
classifications were used for this survey: 
print; television; radio; outdoor and trans- 
portation. 


Production charges — Fee charged by the 
advertising agency or by a third party to 


actually produce the advertising and commer- 
cials. 


Data Quality 


The quality of the published data is 
largely dependent upon the accuracy of the 
figures reported by the respondent. 


Data were compared with that of 1976 
and previous years and any large changes were 
verified with the respondent by letter or 
telephone. 


Estimates for missing data were based 
upon the previous year's reports when avail- 
able and upon the responses of a panel of 
establishments within similar revenue size 
groups. Complete imputation was required for 
15 establishments whose estimated gross rev- 
enue amounted to less than 0.7% of the total 
revenue reported. 


Sont exclues de cette publication 20 entre- 
prises qui ont abandonné les affaires ou été inac- 
tives en 1977, 194 qui ont été hors du champ d'en- 
quéte, 27 dont les questionnaires ont été renvoyés 
par les bureaux de poste et pour lesquelles aucune 
nouvelle adresse ou numéro de téléphone n'a pu 
étre trouvé, neuf qui ont fait l'objet d'un double 
envoi et 39 qui n'ont pas répondu et pour les- 
quelles aucune estimation n'a pu étre faite. 


Définitions 


Agence de publicité — Entreprise dont la 
principale activité est de passer de la publicité 


auprés des divers genres de supports publicitaires 
en retour d'une commission ou d'une rémunération. 


Chiffre d'affaires de publicité — Montant 


facturé au client par l'agence de publicité; il se 
compose du chiffre d'affaires des supports publi- 
citaires et des frais de production. 


Chiffre d'affaires des supports publici- 
taires — Frais facturés au client pour 1l'achat de 


temps ou d'espace dans un support publicitaire, y 
compris les commissions de l'agence qui ne sont 
pas remises au client; aux fins de cette enquéte, 
on distingue quatre genres de supports publici- 
taires: les imprimés, la télévision, la radio, les 
panneaux-réclame et les véhicules. 


Frais de production — Frais exigés par 1'a- 


gence de publicité ou par un tiers pour la produc- 
tion proprement dite de l'annonce publicitaire. 


Qualité des données 


La qualité des données publiées dépend dans 
une large mesure de la précision des chiffres dé- 
clarés par les enquétés. 


Les données ont été comparées avec celles de 
1976 et des années précédentes. Les écarts impor- 
tants ont été vérifiés auprés des enquétés con- 
cernés par correspondance ou par téléphone. 


L'estimation des données manquantes s'est 
fondée sur les déclarations de l'année précédente 
(si elles existaient) et sur les réponses d'un 
échantillon constant d'établissements a 1'inté- 
rieur d'une fourchette de recettes semblables. Il 
a fallu procéder 4 une imputation compléte dans le 
cas de 15 établissements dont les recettes brutes 
estimatives représentaient moins de 0.7 Z% de 
l'ensemble des recettes déclarées. 


Survey Methodolo 


The questionnaires were mailed during 
the last week of March 1978. A maximum of 
three follow-up requests were sent to delin- 
quent firms and finally, missing information 
was sought by telephone with the assistance 
of Statistics Canada's regional offices. 


Completed forms were edited for accuracy 
and consistency according to pre-established 
edit specifications. When information did not 
meet these specifications, the respondent was 
contacted to confirm the data. 


Supplementary Information 


The statistics in all tables except 
Table 3 include both incorporated and unin- 
corporated businesses. All establishments 
were asked to report full-time and part-time 
employees as of the last complete week of 
September 1977 or the closest pay period. 


The 18 unincorporated advertising 
agencies reported 22 working proprietors, 32 
employees with salaries and wages of $203,293, 
advertising billings totalling $3,947,853 and 
a net profit (before income tax) of 
$302, 362. 


All the tables in this publication are 
comparable with those for 1976. Some of the 
table and column headings have been changed to 
define more accurately the data that are 
presented. 


marae 


Méthodologie de 1'enquéte 


Les questionnaires ont été postés durant la 
derniére semaine de mars 1978. On a envoyé aux 
entreprises retardataires un maximum de trois 
rappels postaux et, enfin, demandé au téléphone, 
avec la collaboration des bureaux régionaux de 
Statistique Canada, les renseignements qui man- 
quaient. 3 


On a vérifié l'exactitude et l'uniformité des 
formules remplies selon des normes établies 
d'avance. Lorsque les renseignements ne répon- 
daient pas aux normes, on a communiqué avec 1l'en- 
quété afin d'obtenir des précisions. 


Information supplémentaire 


Les chiffres de tous les tableaux sauf le 
tableau 3 portent a la fois sur les entreprises 
constituées en société et sur celles qui ne le 
sont pas. On a demandé 4 tous les établissements 
de déclarer le nombre de salariés a plein temps et 
a temps partiel 4 l'emploi de l'entreprise au cours 
de la derniére semaine compléte de septembre 1977 
ou de la période de paye qui s'en rapprochait le 
plus. 


Les 18 agences de publicité non constituées 
en société ont déclaré 22 propriétaires actifs, 32 
salariés dont les salaires et traitements s'éta- 
blissaient 4 $203,293, un chiffre d'affaires de 
publicité qui atteignait $3,947,853 et des béné- 
fices nets (avant impdt) de $302,362. 


Tous les tableaux du présent bulletin sont 
comparables a ceux de 1976, bien qu'on ait changé 
certains titres de tableaux et de colonnes afin de 
décrire plus précisément les données qui y figu- 
rent. 


TABLE 1. Summary Statistics, Advertising Agencies, Canada, 1973-1977 


TABLEAU 1. Statistique récapitulative des agences de publicité, Canada, 1973-1977 


Other gross 
operating 
revenue 
(retainers, 
fees where 


Amount of billings Gross revenue from 


Chiffre d'affaires Recettes brutes au titre de Total gross 


pai operating 
commission revenue 
is not Jn 
applicable Net profit 
Advertising or was ee ioe (before 
billings(1) rebatable Panta sheer ga es pe deduction 
d'exploitation 
= to the for income 
Chiffre d'affaires client) taxes) 
Year — Année Market de publicité(1) Market - - 
Nombre surveys, a surveys, Autres Bénéfice 
d'agen- Adver- research research recettes net 
ces tising and other Percentage and other brutes (avant 
billings(1) | services ae haere isexvlces d'exploi- Percentage déductions 
- ies Total tising ELS tation Ar des imp6ts 
Chiffre Etude de Bide Etude de (honoraires Local Bite sur le 
d'affaires marché, Reo tiie lings(1) marché, dans le cas Amount lings(1) revenu) 
de publi- | recherche = se recherche ou l'on ne inh ai 
cité(1) et autres Montant POuECene et autres calcule pas Montant Pounders 
services tage du services de commis-— tage du 
chiffre Sto, ow due chiffre 
d'affaires celle-ci a d'affaires 
de publi- 99 S056 total(1) 
cité(1) ristournée 
au client) 
$'000 $'000 $'000 
as /e wihottll ate Poets vals SBF LA. =# 95045 586,162 99,026 Bijee 85713 928 103,667 Lied: 9,464 
UGTA. Shave arstavervalsie sate 657,209 18,591 675,800 109,063 16.6 5,308 1,050 115,421 ink 10,150 
POTD raw tuis: sie'e ee alesis 697,041 24,096 TZU AST 116,213 16.7 4,803 1,863 122,880 17.0 10,756 
OUGHT Gan i eceee 890,974 25,214 916,188 143,472 16.1 7,984 25997 154,013 16.8 13,674 
LOPT Do eiaeet ots «Ste 994,958 31,053 1,026,011 157,988 NEES) 7,240 2,542 167,770 16.4 14,368 
—_—_— 
(1) Includes production work done. — Comprend le travail de production. 
r Revised figures. — Nombres rectifiés. 
TABLE 2. Employment and Gross Revenue of Advertising Agencies, Canada, 1973-1977 
TABLEAU 2. Emploi et recettes brutes des agences de publicité, Canada, 1973-1977 
Number Gross Employees — Employés Total amount Per cent of 
of firms revenue(1) paid to employees gross revenue 
Ee ee Sa 7p Male(2) Female(2) ty aed a 
Nombre Recettes = x Rémunération Pourcentage des 
d'agences brutes (1) Hommes (2) Femmes(2) totale Tenettes brutes 
$"000 $'000 
MOT See alsvess ats ols ctapareratntateareraietasal ere 103,667 59,559 57.5 
A Sy TOONS OT OIG PRA uD VIO OO 115,421 66,589 Ey iru 
Ny ee cs DOO ORE ror Vn eee -c 122,880 69,345 56.4 
UGG) erehaieteiaveleverate late oiel elereiy ehevevate 154,013 83,298 54.1 
BO a wars ate h eracauarn oso sincancteteimesyane tare 167,770 89, 264 53.2 


(1) Includes revenue from production work. — Comprend les recettes pour le travail de production. 
(2) In 1977 respondents were asked to indicate the number of full-time and part-time employees regardless of sex. Full-time employees are listed under 
"male" and part-time employees under "female". — En 1977, on a demandé aux enquétés de donner le nombre d'employés 4 plein temps et a temps partiel 


sans tenir compte du sexe. Les employés 4 plein temps figurent dans la colonne "hommes" et les employés 4 temps partiel, dans la colonne "femmes". 


TABLE 3. Employment, Salaries and Wages and Net Profit of Incorporated Advertising Agencies, 
Classified by Size Group of Gross Billings, Canada, 1977 


TABLEAU 3. Effectifs, salaires et traitements et profit net des agences de publicité, constituées en société, 
selon la taille du chiffre d'affaires, Canada, 1977 


Total gross billings — Chiffre d'affaires total brut 


$10,000,000 
and over 


Less than 
$500,000 
Moins de 
$500,000 


Item — Article 


$ 500,000- 
2,499,999 


$2,500, 000- 
4,999,999 


$5,000, 000-- 


9,999,999 bak 


et plus 


Nomber of firma — Nombfe: d"agences ©. << sides sie/disree sei siele's-wislave va/e-e'/eve 23 
Number of employees — Nombre d'employés .........cccccecveccscccees 3,185 
Salaries and wages — Traitements et salaires ............005- $'000 54,986 
Net profit (before income taxes) — Bénéfice net (avant déduc- 
tion) des dmnots sure revenw)) < ois 0.cs:< ccc eecisie siveissebisiece n 


5,448 
89,060 


95502 
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TABLE 4. Billings of Advertising Agencies, Classified by Size Group of Gross Billings, Canada, 1973-1977 


TABLEAU 4. Chiffre d'affaires des agences de publicité, selon la taille du chiffre d'affaires, Canada, 1973-1977 


Less than $500,000 


Gross billings — Chiffre d'affaires brut 


$ 500,000- $2,500, 000- 


$10,000,000 and over 


im $5,000, 000- vi 
Year Moins de $500,000 2,499,999 4,999,999 95,999,999 Ae aE 
Année 
Number Number Number Number Number Number 
of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount of firms Amount 
Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant Nombre Montant 
d'agences d'agences d'agences d'agences d'agences d'agences 
$'000 $'000 $"000 $"000 $"000 
LOTS so stosetencdeaserstere ters 77 85,123 14 48,238 65,180 16 369,348 586,162 
LOT Ge erent seeteereensye eo 86 96,837 15 54,555 71,424 17 433,802 675,800 
LOTS <nasielgeeemnsiate 94 117,663 12 45,986 77,041 17 457,748 721,337 
197.6) hevatonsraienstoneeetenenere 123 143,894 19 64,120 86,313 23 597,295 916,188 
1:97 7 ‘scarstatauetetnetstnes 113 136,056 31 102,234 76,159 Zs 683,959 1,026,011 
TABLE 5. Percentage Distribution by Type of Print Media Billings, Classified by 
Size Group of Gross Billings, Canada, 1977 
TABLEAU 5. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour les imprimés par support publicitaire, 


Number 
of firms 
showing the 
breakdown 
of print 
media 


Gross billings by 
size group 
Taille du chiffre 
d'affaires brut 


Nombre 
d'agences 
donnant 
le chiffre 
d'affaires 
pour les 
imprimés 


par support 
publicitaire 


Less than Ok 000 — Moins 
de! $500; O00 fer, stewecteis) 

$ 500, 000- Ae 499,999 ... 
2,500,,000— 4,999,999 ... 
5,000, 000- OF 9995999 725.6 

10,000,000 and over — et 
plus 


x Confidential to meet secrecy requirements of the Statistics Act. 


secret. 


selon la taille du chiffre d'affaires, Canada, 1977 
Other print 
media (yellow 
EONS OE Weekly, pages, farm 
print Week-end semi-weekly publications 
media Daily news- (roto) nd tri-weekly Consumer Trade college < 
billings Per cent papers magazines newspapers magazines ets papers, etc.) 
Chiffre eureontaee Journaux Journaux Journaux Revues du Revues renee 
d'affaires quotidiens de fin de |hebdomadaires, | consommateur | profession- imprimés 
pour les semaine bihebdoma- nelles (pages jaunes, 
supports daires et journaux 
publici- trihebdo- agricoles, 
taires madaires journaux col- 
légiaux, etc.) 
$'000 % 
13,627 100.0 SHAS} Se x 12.4 
Dos 271 100.0 45.4 Siok: 8.8 13.4 
41,085 100.0 46.9 11.3 a 20.1 
255000 100.0 SYST) 3.9 x 23.8 
171,315 100.0 45.4 cee | 4.6 2758 
306,399 100.0 46.2 6.8 Died 2B ie2. 


TABLE 6. Percentage Distribution of Individual Print Media Billings, Classified by 
Size Group of Gross Billings, Canada, 1977 


— Confidentiel en vertu des dispositions de la Loi sur la statistique relatives au 


TABLEAU 6. Répartition proportionnelle du chiffre d'affaires des agences de publicité pour imprimés individuels par support 
publicitaire selon la taille du 


Number 


of firms 
showing the 
breakdown 
Gross billings by of print 
size group mera 


Taille du chiffre 
d'affaires brut 


Nombre 
d'agences 
donnant 
le chiffre 
d'affaires 
dans les 
imprimés 
par support 
publicitaire 


Less than $500,000 — Moins 
de $500,000 

$ 500, 000-$2,499,999 ... 
2,500, 000- 4,999,999 ... 
5,000,000- 9,999,999 ... 
10,000,000 and over — et 
plus 


chiffre d'affaires, Canada, 1977 


Amount of 
print 
media 

billings 
Chiffre 
d'affaires 
pour les 
supports 
publici- 
taires 


000 


13,627 
55,271 
41,085 
25,101 


171,315 


306, 399 


Other print 
edia (yellow 


Weekly, pages, farm 
Week-end semi-weekly publications, 
Daily news- (roto) and tri-weekly Consumer Trade | college 
papers magazines newspapers magazines papers papers, etc.) 
Journaux Journaux aaa Revues du Revues Autres 
quotidiens de fin de hebdomadaires, | COnsommateur profes- imprimés 
semaine ere hepdonse sionnelles (pages jaunes, 
daires et journaux 
trihebdo- agricoles, 
madaires jjournaux col- 
légiaux, etc.) 
v4 
3.6 0.9 x 2.4 1252 x 
17.7 13.6 27.8 10.5 29.0 23.8 
13.6 eas 16.7 11.6 6.5 19.4 
10.2 4.7 x 8.4 73D: x 
54.9 58.5 45.4 67.1 44.8 50.0 
100.0 100.0 100.0 100.0 100.0 100.0 
141,722 20,777 17,441 71,062 37,017 18,380 


x Confidential to meet secrecy 
secret. 


requirements of the Statistics Act. — Confidentiel en vertu des dispositions de la Loi sur la statistique celatives au 
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TABLE 7. Percentage Distribution of Advertising Billings by Medium, Classified by Size Group of Advertising Billings, Canada, 1977 


TABLEAU 7. Répartition proportionnelle du chiffre d'affaires de publicité, par support publicitaire, selon la taille du chiffre 
- d'affaires de publicité, Canada, 1977 


Distribution of advertising billings 


Répartition du chiffre d'affaires de publicité 


Direct mail, 


: point of 
Advertising billings Number Advertising purchase, 
by size group of firms billings brochures, 
= . =, Outdoor and} catalogues, 
Taille du chiffre Nombre Chiffre transpor- contests, 
d'affaires de publicité d'agences | d'affaires Television tation etc. Other 
de = - = - Total 
publicité Télévision ~ Supports Par la poste, Autres 
extérieurs aux points 
eG de vente, 
transport brochures, 
en commun catalogues, 
concours, 


etc. 


$"000 

Less than $500,000 — Moins de 27,076 

SS OOi OOO sera veycsece yee talento Besos orave ey? Seka | 
$ 2,500, 000-$4,999,999 .......... 101,080 

5:,000;'000— 9,999 999 3. cae mani 72,291 

10,000,000 and over — et plus 662,180 

MO Call Ma bavacetsvarsulensie aietecore where wtaeiece's 994,958 
x Confidential to meet secrecy requirements-of the Statistics Act. — Confidentiel en vertu des dispositions de Ia Loi sur la statistique relatives au 

secret. 

TABLE 8. Advertising Billings to Clients, by Medium and Kind of Service, Canada, 1977 
TABLEAU 8. Chiffre d'affaires de publicité, par support publicitaire et genre de service, Canada, 1977 
Media billings Production charges 
Es. — Total 
Bt save Weed auetd 
Villa — (GNlenis punliedniee Support publicitaire rais de production 
Amount Per: cent Amount Per cent Amount Per cent 
Montant Pourcentage Montant Pourcentage Montant Paurcentage 
$'000 $'000 $"000 . 

Print media = Tmprimes. «x 2 .cdan ese cae = See Cae e can ee ewe ee tie aivie w ees oe et ee ete 308,101 83.9 58,969 367,070 100.0 
BM ered Sl OMe LE WEN, TSA OT sie valle shelshaneralaaspaiesselshels eneieisnsepelemisretedss suactisiesenbie siecei shalt sans 37/3),.2602 8627 57,456 430,718 100.0 
RAGdO Nc eteroi stereteroletete etetaers! stacey ant perenne eee eee teeter teen nett eee eenes 116, 335 91.6 10,615 126,950 100.0 
Outdoor and transportation — A l'extérieur et transport em commun ....... 29,617 87.5 4 237 33,854 100.0 
Direct mail, point of purchase, brochures, contests, etc. — Par’ la poste, 

aux points de vente, brochures, catalogues, concours, etc. ............ 31,890 31,890 100.0 
OEE — (AWE ES. cperaislese wiaseiciaiassiebetovwnare sehen oat sualsee: datas a ohatie etepehenstoters x sive sts oleraUlar ans 4,476 4,476 100.0 

EG Esetdh: wselins te sevaup cer apsvametesw aseVelonaecebep ops. ausincariatevalsjein;diapetny spat ana aielats: suelerste atolats ol eletayeiener ere /an 827,315 8352 167,643 994,958 


- Figures not appropriate or not applicable. — N'ayant pas lieu de figurer. 


TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, 
Classified by Size Group of Advertising Billings, Canada, 1977 


TABLEAU 9. Répartition proportionnelle du chiffre d'affaires de publicité, par support et genre de service, 
selon la taille du chiffre d'affaires de publicité, Canada, 1977 


Advertising billings 


: Media Production Media Production 
by size group billings charges billings charges 
: 7 . Total ie = — Total = == 
: Taille du chiffre, 3 Support Frais de Support Frais de 
d'affaires de publicité publicitaire production publicitaire production 
$"000 | % $"000 Z 


Print media — Imprimés Television — Télévision 


Less than $500,000 — Moins de $500,000 16,571 100. 85.2 8 2,985 

$n SOOROO0=$2,.499,999 ooo 2) enc nrere cae 68,115 100. 82.9 L7isk 30,667 14.3 
2 500F000=" 4,999,999). acacand aescces we 46,643 100. 88.1 11.9 28,31) 16.7 
57000 ,'000=-95:999, 999: caso agua eke 29, 346 100. 85.5 14.5 24,424 15.9 
10,000,000 and over — et plus ........ 206,395 100. 83.0 17.0 344,331 12.8 
Total. cies narenwaron testo teie ated ees 367,070 83.9 16. 430,718 


Outdoor and transportation 


Supports extérieurs et transport en commun 


Less than $500,000 — Moins de $500,000 4,198 90.1 a8 859 
$9500, 000=$25499,999 2. cenciees sean 21,556 91.6 8.4 3,873 
Z2eD00,, COO—'4 5999..999" wa Ske eeeee = 17,945 87.2 HS 3,362 
ST RUOOSOOO="8'5 999: 999) oie wa cis. cite cee 10,292 94.8 Bind 4,004 
10,000,000 and over — et plus ........ 72,959 92.4 7.6 21,756 
LE Sc ss ins cen Staten teas tohe. 5a: 10-48. 9.aee terete 126,950 91.6 8.4 33,854 


